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Media’s  Law: 


To  a  seller  of  swim  fins,  the  pull¬ 
ing  power  of  an  advertising 
medium  is  equal  to  the  number 
of  swim  fins  sold. 

To  media  men,  pulling  power  is 
influenced  by  several  inter-related 
factors. 

The  law  or  formula  looks  like  this: 
r“  Pulling  Power 


Circulation  Volume 

X 

Editorial  Vitality 

X 

Reader  Confidence 


The  larger  measure  of  these 
ingredients  in  the  Chicago  Trib¬ 
une  accounts  for  the  greater  re¬ 
sults  produced  for  advertisers. 

The  Chicago  Tribune,  with  a 
circulation  1 times  that  of  any 
other  Chicago  newspaper,  out- 
pulls  the  other  papers  by  at  least 
3  to  1  and  as  much  as  15  to  1. 

More  Chicago  families  read  the 
Tribune  than  the  top  five  weekly 
magazines  combined;  more  than 
six  times  as  many  Chicagoans 
turn  its  pages  as  turn  on  the  aver¬ 
age  evening  TV  show ! 

Chicago  Tribune 


ife,- 


. . .  for  FAIRCHILD  PUBLICATIONS 


Fairchild  Publications  print  three  daily  newspapers  .  .  .  Daily  News  Recoi  ), 
Home  Furnishings  Daily,  Women’s  Wear  Daily  and  three  weeklies  .  . 

Electronic  News,  Footwear  News  and  Supermarket  News. 


All  six  publications  are  printed  on  SCOTT  press  units  with  a  daily  avera:  e 
production  of  approximately  200,000  papers.  Fairchild  Publications  were  tl  e 
first  in  the  metropolitan  area  to  run  full  color. 


Conversion  of  their  6-unit  high-speed  SCOTT  press  permits  color  printing  c  n 
any  cylinder  or  from  any  cylinder  and  the  added  couples  by  means  of  revers-  s 
on  all  six  units. 


192  tabloid-size  pages  can  be  printed,  plus  12  spot  colors  at  one  time;  or  a 
32-page  paper  with  spot  color  on  every  page.  Two  SCOTT  folders  turn  out 
mail  folds  or  flats.  They  can  run  flats  on  one  side  and  mail  folds  on  the  other 
folder  simultaneously.  Also,  two  papers  of  different  sizes,  up  to  a  combined 
total  of  192  pages,  can  be  run  at  the  same  time. 
here  is  versatility  at  its  best! 


If  you  wish  to  step-up  production  and  make  the  best  use  of  color,  let  a  SCOTT 
engineer  shoiv  you  how  to  solve  your  problem. 


E  WALTER  SCOTT  &  CO. 


DIVISION  OF  WOOD  NEWSFAPEI  MACHINEIY  (ORPOIATION  •  PLANT:  PLAINFIELD,  N.  J. 

EXECUTIVE  &  SALES  OFFICE:  SOI  FIHH  AVENUE,  NEW  YORK  17,  NEW  YORK 


I  GUESS 
AUNT  FRITZI 
WENT  OUT-- 
THERE'S  A 
^  NOTE 


m  HOME— 
WHAT'S  FOR 
_  LUNCH  ? 


[CREAM 


rate  this  famous  "Laugh-A-Day  Girl"  their  favorite  .  .  . 


.  .  .  with  such  unanimity  that  she's  a  "must"  feature  in  more  than 
650  daily  and  Sunday  newspapers  throughout  the  free  world! 


FEATURES 


UNITED 


220  EAST  42ND  STREET 
NEW  YORK  17,  N.  Y. 


THE  WINNER-on  EVERYBODY'S  ballot! 


Tiancii 

Bv  ERNIE  BUSHMILLER-«M® 


Young  folks,  old  folks,  and  all  the  in-between  folks  ,  ,  . 


"  sales  volume  higher 

with 

DEPTH  OF  PENETRATION 


THE  CHRISTIAN  SCIENCE  MONITOR 
has  the  Depth  of  Penetration  that  gets  under¬ 
neath  the  surface  interest  of  its  readers  — 
right  into  where  the  sales  action  starts.  The 
addition  of  this  great  newspaper  to  a  media 
list  has  often  made  it  possible  for  a  sales 
manager  to  peg  his  year's  sales  volume  higher 
and  achieve  it. 


MONITOR  readers  ask  by  name  for 
branded  merchandise  they  have  seen  adver¬ 
tised  in  the  MONITOR.  For  this  reason, 
both  retailers  and  manufacturers  are  con¬ 
stantly  praising  the  e.xtraordinary  pulling 
power  of  this  newspaper. 


Peg  your  sales  volume  higher  by  backing 
it  with  a  planned  program  of  MONITOR 
advertising — tailor-made  to  fit  your  particular 
needs.  —  THE  CHRISTIAN  SCIENCE 
MONITOR,  One  Norway  Street,  Boston  15, 
Massachusetts. 


^‘^‘^ChRISTIAN 

Science 

Monitor 


News,  Advertising,  Readership 
Devoted  to  Building  a 
Better  Civilization 


ot  Daily 


Branch  Offices 
NEW  YORK:  588  Fifth  Avenue 
CHICAGO:  333  N.  Michigan  Avenue 
LOS  ANGELES:  650  S.  Grand  Avenue 
LONDON.  W.C.  2;  Connaught  House, 
163/4  Strand 


EDITOR  &  PUBLISHER  CALENDAR 

!  AUGUST 

7- 13 — Newspaper  Association  Managers,  Western  Hills.  Wagoner,  Okla. 
j  8-13— Inter-American  Conference  of  Working  Journalists,  Lima,  Peru. 

I  12— United  States  Basketball  Writers  Association,  Sherman  Hotel.  Chicago. 

!  1 2- 1  ^-Southern  Education  Reporting  Service,  seminar  for  Southern  Sch^ 

News  correspondents,  Nashville,  Tenn. 

14-16— Texas  Daily  Newspaper  Association,  Hilton  Hotel,  San  Antonio. 

14- 16— SNPA  Eastern  Division  Mechanical  Conference,  Dinkier- 1 utwilor 
Hotel,  Birmingham,  Ala. 

21-24— Western  Classified  Advertising  Association,  Hotel  Miramar  Santa 
Monica,  Cal. 

21-26 — International  Typographical  Union,  102nd  convention.  Shirley-Savoy 
Hotel,  Denver,  Colo.  ! 

29-Sept.  2 — Association  for  Education  in  Journalism,  Pennsylvania  Stall  ‘ 
University,  University  Park.  Pa. 

SEPTEMBER 

8- 9— U PI  conference  for  editors  and  publishers.  Statler-Hilton  Hotil, 

Washington,  D.  C. 

9- 10 — Hoosler  State  Press  Association,  State-wide  Advertising  Clinic,  Marott 

Hotel.  Indianapolis. 

9- 11— Iowa  Daily  Press  Association,  news  and  advertising  clinics.  Hotil 

Fort  Des  Moines,  Des  Moines.  * 

10- 11— III  inois  Markets  State  Sales  Clinic,  Pere  Marquette  Hotel.  Peoria.  111. 

15- 18 — New  York  Press  Association,  Saranac  Inn,  Saranac  Inn  P.  O.,  N.  Y. 

;  16— Texas  Daily  Newspaper  Association.  Sheraton  Hotel,  Dallas.  Texas. 

'  17-18— III  inois  AP  Telegraph  Editors  Association,  Pere  Marquette  Hotil, 

Peoria. 

18-19 — Midwest  Newspaper  Advertising  Executives  Association,  President 
Hotel,  Kansas  City,  Mo. 

18-20 — Pennsylvania  Newspaper  Publishers  Association  Classified  Clinic, 
Necho  Allen  Hotel,  Pottsville,  Pa. 

24-25 — Minnesota  Associated  Press,  Virginia,  Minn. 

24- 25— Advertising  Executives  Association  of  Ohio  Daily  Newspapers, 
Advertising  Clinic,  Pick-Fort  Hayes  Hotel,  Columbus,  Ohio. 

25- 27 — New  York  State  Publishers  Association,  Whiteface  Inn,  Lake  Placid. 

26- 30 — International  Printing  Pressmen  and  Assistants'  Union  of  North 
America,  Hotel  New  Yorker,  New  York. 

27 -  EDITOR  &  PUBLISHER-AANR  Newspaper  Color  Awards  Luncheon  and  , 

i  Exhibit,  Hotel  Biltmore,  New  York  City.  ;! 

'  28-Oct.  I— Society  of  American  Travel  Writers,  Williamsburg,  Va.  ’ 

29 — Newspaper  Comics  Council,  Hotel  Park  Lane,  New  York  City. 

OCTOBER 

2-4— Interstate  Circulation  Managers  Association.  Beniamin  Franklin  Hotel,  . 
Philadelphia. 

2-4— Advertising  Federation  of  America,  seventh  district  convention.  Chat-  , 

!  tanooga,  Tenn. 

!  3-4— New  England  Newspaper  Advertising  Executives  Association,  Parltir  , 

'  House,  Boston,  Mass. 

I  7-8 — University  Press  Club  of  Michigan,  43rd  annual,  Ann  Arbor.  | 

8 — Hoosier  State  Press  Association,  Typographical  Clinic,  Sheraton-LIncoln  . 
Hotel,  Indianapolis. 

11- 14— New  England  Associated  Press  News  Executives  Association,  Eastern 
Slope  Inn,  North  Conway,  N.  H. 

12- 15— Southern  Regional  Workshop,  National  Newspaper  Promotion  Asso¬ 
ciation,  Phoenix  Hotel,  Lexington,  Ky.  * 

13- 14 — World  Newspaper  Forum,  Los  Angeles. 

13-14 — Advertising  Media  Credit  Executives  Association,  Sheraton  Towers  j 
Hotel,  Chicago. 

13- 15 — Pennsylvania  Newspaper  Publishers  Association.  Penn-Harris  Hotel,  ^ 

Harrisburg,  Pa.  ^ 

14- 16— Inter  American  Press  Association,  Hotel  Tequendama,  Bogota,  | 

i  Colombia.  i 

15- 22 — National  Newspaper  Week.  | 

16- 17— Advertising  Managers  Bureau,  New  York  State  Dailies,  Hotel  Syre-  | 

cuse,  Syracuse,  N.  Y.  I 

16-18 — Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 

16-19 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  Statler- 
Hilton,  Detroit. 

18 —  New  England  Daily  Newspaper  Association,  Sheraton-Plaza  Hotil 
Boston,  Mass. 

i  19-21 — Inter- American  Press  Association,  general  assembly,  Bogota,  Co¬ 
lombia. 

19- 21 — Audit  Bureau  of  Circulations,  Biltmore  Hotel,  New  York  City. 

I  21 — Oregon-Washington  Associated  Press  Members,  Portland,  Oregon. 

I  29-30—111  inois  Mechanical  Conference,  St.  Nicholas  Hotel,  Sprinqfield.  I 
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GOODYEAR  DIVERSIFICATION  AT  WORK 


Bodyguards  for  a  V.I.P.:  Namely^  You 


It  used  to  be  something  to  write  home  about  when  you 
finished  a  journey  safely.  But  it’s  not  news  any  more — 
wliether  you  drive  or  fly. 

Much  of  this  happy  state  of  affairs  is  due  to  the 
silent,  constant  guard  which  Goodyear  products  and 
devices  keep  about  you  whenever  you  travel. 

Turnpike-proved  Goodyear  tires  keep  your  car 
smoothly,  safely  moving  to  its  destination.  With  the 
Captive-Air  Safety  Shield  by  Goodyear,  you  enjoy 
built-in  protection  against  flats.  Inside  your  car  may 


be  a  dashboard  of  resilient  Goodyear  foam  to  cushion 
emergency  braking. 

Your  airliner  flies  more  safely  because  of  Goodyear’s 
high-strength  acrylic  windows,  and  radome  in  its  nose. 
Lands  more  safely  because  of  Goodyear  tires,  wheels, 
brakes  and  skid-control  systems. 

Before  a  wind  tunnel  test  is  nm,  or  an  automobile 
mockup  emerges  from  the  modeling  clay,  Goodyear 
imagination,  research  and  development  have  been  at 
work — building  even  greater  safety  for  tomorrow. 


Lots  of  good  things  come  from 


CHEHtCAU 


THE 


^  CofiW  Meu)spa|2&i§ 


CIVIC  LEADERSHIP  -  AND  SALES  LEADERSHIP  -  IN  KEY  HDMETOWNS 

SAN  DIEGO  •  ALHAMBRA  •  SAN  GABRIEL  •  MONTEREY  PARK 
BURBANK  •  CULVER  CITY  •  GLENDALE  •  MONROVIA  • 
ARCADIA  •  DUARTE  •  SAN  PEDRO  •  WILMINGTON  •  VENICE 
HERMOSA  BEACH  •  REDONDO  BEACH  •  TORRANCE  • 
MANHATTAN  BEACH  •  PALOS  VERDES  •  EL  SEGUNDO 


CALIFORNIA 


THE  SAN  DIEGO  UNION  •  EVENING  TRIBUNE  • 

ALHAMBRA  POST-ADVOCATE  •  BURBANK  DAILY  REVIEW  • 
CULVER  CITY  EVENING  STAR-NEWS  •  GLENDALE  NEWS-PRESS 
MONROVIA  NEWS-POST  •  SAN  PEDRO  NEWS-PILOT  • 

VENICE  EVENING  VANGUARD  •  SOUTH  BAY  DAILY  BREEZE 


ILLINOIS 


AURORA  •  ELGIN  •  JOLIET  •  SPRINGFIELD 

ELGIN  COURIER-NEWS  •  AURORA  BEACON-NEWS  • 
JOLIET  HERALD-NEWS  •  ILLINOIS  STATE  JOURNAL 
ILLINOIS  STATE  REGISTER 


‘The  Ring  of  Truth” 


Coj^  Mcu;s|9a|2&tS 


15  Hometown  Daily  Newspapers  covering  San  Diego,  California  — 
Springfield,  Illinois  —  Northern  Illinois  —  and  Greater  Los  Angeles, 
Served  by  the  Copley  Washington  Bureau  and  the  Copley  News  Service, 
REPRESENTED  NATIONALLY  BY  WEST-HOLLIDAY  CO.,  INC. 


HARRBBBRG . 

Areo  UP  22%  in  10  years 


POPULATION - 526,683 

US.  Census .  .  .  1960 


The  Richest  Half  Million  People 
in  the  World  Lioe  Here! 

Covered  Completely  by  the 

HARRISBURG  Patriot-News 

DAILY— 117,575  SUNDAY— 151,167 


Represented  Nationally  by  Moloney,  Regan  &  Schmitt 


editorial 


Frequency  and  Bulk  Discounts 

Tt  was  implied  in  some  trade  |>aper  stories  about  the  four-color 

Salem  cigarette  advertising  campaign  that  newspapers  had  tlealt 
in  an  under-the-table  deal  ami  created  sj>ecial  discounts  at  the  re¬ 
quest  of  the  William  Esty  Company,  advertising  agency,  which  would 
not  be  available  to  other  advertisers. 

The  implication  was  that  newspa|>ers  woidd  break  their  rates  to 
get  the  business.  This  is  far  from  the  truth.  The  fact  is  that  many 
of  the  65  newspapers  offering  the  26-week  campaign  had  frequency 
and/or  bulk  discounts  on  their  rate  cards. 

But  such  a  sizeable  cam|xtign  in  color  had  never  been  run  by  a 
national  advertiser  and  therefore  those  rate  cards  did  not  contemplate 
such  business.  Those  newspa|}ers  faced  with  such  a  “bulk  order”  diil 
what  any  other  business  Hrm  woidd  do — they  created  the  pro|)er  rate 
and  discount  in  line  with  their  already  published  rate  cards.  The 
important  thing  is  that  these  new  rates  were  put  on  the  rate  cards 
immediately  and  are  available  to  all  their  advertisers  placing  a  simi¬ 
lar  volume. 

Some  newspa|)ers  have  only  a  flat  rate  without  any  frequency  or 
bulk  discount.  They  refused  to  alter  their  basic  rate  |M)licy  and  de¬ 
clined  the  Salem  schedule. 

We  believe  this  incident  should  alert  newspaper  j)id)lishers  to  take 
another  hard  l(K)k  at  their  rate  policy.  E  &  P  has  been  a  firm  believer 
in  frequency  and  bulk  tliscounts.  We  think  more  newspapers  shoidd 
move  in  that  direction. 

E  Sc  P  has  learned  that  another  large  advertiser  is  considering  a 
similar  schedule.  It  may  be  the  start  of  an  important  trend.  Prac¬ 
tically  all  newspapers  offer  discounts  to  local  retail  advertisers.  .Ml 
other  media  offer  them  to  national  advertisers.  It  is  in  the  interest 
of  newspapers  to  do  so,  too. 

We  believe  newspaj^er  rates  should  be  firm  and  should  be  broad 
enough  to  cover  all  |x>ssible  contingencies.  They  have  been  given  a 
26-insertion  order  for  full  page  four-color.  There  is  no  reason  why 
they  shouldn’t  receive  similar  or  even  larger  insertion  orders  and  their 
rates  should  anticipate  it. 

One  Big  Industrial  Union 

^ I ^HE  proposal  of  Elmer  Brown,  president  of  the  International  TyjX)- 
graphical  Union,  for  a  consolidation  of  all  unions  in  the  printing 
and  publishing  industry  into  “one  mighty  organization”  may  make 
sense  for  those  unions  in  the  mechanical  departments  but  not  for 
the  .\merican  Newspajx*r  Guild,  especially  those  members  in  the 
news  and  editorial  dejjartments  of  newspajjers. 

Those  Guildsmen  have  everything  to  lose  and  nothing  to  gain 
by  such  a  merger.  The  news  and  editorial  members  of  the  Guild 
sacrificed  some  of  their  identity  almost  25  years  ago  when  the  Guild 
joined  the  CIO.  At  that  point  they  became  outnumbered  by  members 
in  the  commercial  departments  even  though  the  union  has  con¬ 
scientiously  tried  to  keep  a  newsman  in  the  top  executive  position. 
A  consolidation  with  other  unions  would  push  this  subordination 
still  farther  subjugating  the  interests  of  the  white  collar  workers — 
if  they  wish  to  be  called  that — to  the  interests  of  the  mechanical 
unions  which  outnumber  them  greatly.  This  would  be  true  despite 
protestations  to  the  contrary  by  promoters  of  the  project. 

Elmer  Brown’s  program  is  a  play  for  power  of  which  other  unions 
should  beware.  His  exhortation  for  “amalgamation  or  annihilation” 
is  ridiculous.  He  inherited  a  union  from  his  predecessor.  Woodruff 
Randolph,  which  had  suffered  many  defeats  at  the  hands  of  pub¬ 
lishers  most  of  which  could  have  been  avoided. 


For  it  is  easier  for  a  camel  to  gs 
through  a  needle’s  eye,  than  for  a  r^ 
man  to  enter  into  the  kingdom  of  Goi.  i 
Luke  XVIII;  25. 

Editor  &  Publisher  j 

®  THE  FOURTH  ESTAH  , 

Th»  Oldest  Publishers'  and  Advertisers' 
Newspaper  in  America 

With  which  has  been  merged:  The  Joumaliit, 
established  March  22,  1884;  Newspaperdon, 
established  March.  1892;  the  FouHh  Estati, 
March  I,  1894;  Editor  &  Publisher,  June  29, 
1901;  Advertising,  January  22,  1925. 
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James  Wright  Brown 
Publisher,  Chairman  of  Board,  1912-1959 


Publisher  and  Editor 
Robert  U.  Brown 


General  Manager 
James  W.  Brown,  Jr. 


Executive  Editor,  Jerome  H.  Walker;  Featum, 
Ray  Erwin,  Richard  Friedman,  Philip  N. 
Schuyler,  Robert  M.  Warner;  Advartiiiii 
News,  Robert  B.  McIntyre,  Marketing  aai 
Research  Manager,  Albert  E.  Weis;  Marxetiai 
Consultant,  Ray  B.  Prescott;  Librarian,  Jasil 
Haslett. 

Treasurer,  Arline  Demar;  Advertising  Manage, 
Henry  C.  Thiele;  Advertising  Production  Mae 
ager,  Bernadette  Borries;  Promotion  Mae 
ager,  George  Wilt;  Circulation  Oiradar, 
George  S.  McBride;  Circulation  Manage, 
George  H.  Strate;  Classified  Adverti^ 
Manager,  J.  C.  H.  Bollinger 

General  OfRces — Suite  1700,  Times  Toee, 
1475  Broadway,  New  York  36,  N.  Y.  - 
BRyant  9-3052. 
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Washington;  Pat  Munroe,  1201  National  Pisa 
Building.  ST  3-6756-7. 

Chicago:  George  A.  Brandenburg,  Mid-Wel 
Editor;  Horry  B.  Mullinix,  Western  AdvaHe 
ing  Manager;  Grant  Biddle,  Representalm: 
360  North  Michigan  Ave.  State  2-4898. 

Boston:  Guy  Uvingston,  344  Little  Bldg.,  B 
Boylston  St.  HA  6-8386. 

Detroit:  George  W.  Parker,  628  Free  Pw 
Building.  Woodward  1-6085. 

San  Francisco:  Campbell  Watson,  Padhj 
Coast  Editor;  Duncan  A.  Scott,  AdvartiMlj 
Representative;  85  Post  St.  Garfield  1-79# 

Los  Angeles:  Frederic  C.  Coonradt,  Core 
spondent.  School  of  Journalism,  Univanl 
of  Southern  California,  3518  University  ha, 
Duncan  A.  Scott,  Advertising  Reprassah 
tive,  1901  West  8th  St.,  Dunkirk  8-4151, 

London,  England:  Alan  Delafons,  Manager,  9| 
Ethelbert  Road,  Birchington,  Kent,  EngladI 
Peter  Bostock,  correspondent,  74a,  Prinmer 
Mansions,  Prince  of  Wales  Dr.,  Loadtj 
S.W.  II,  MACauley  7773. 

Paris,  Franca;  G.  Langelaan,  Correspoadd| 
48  Avenue  de  Paris  Vincennes  (Seine' 
Charter  Member  Audit  Bureau  at  Olreulallid 
Meanber  Aaeoeiated  Buetneea  Pablleatiom 
mo.  averace  nek  patid  Peeembw  tl,  19Sl 
Renewals  to  April  80,  1»5»— 74.7ig(i. 
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cartoon  idea  of  the  week 


•IT'S  BEAUTIFUL  .  .  .  WHAT  IS  IT  .  .  .?* 
jritalnL  Conrad,  Denver  (Colo.)  Post 

>erdoi»,  . 
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Truman,  who  is  baking;  his  fellow  Mis¬ 
sourian,  Sen.  SjTnington,  for  the  nomi- 
na;ion,  named  Sen.  Lyndon  Johnson  in 
hL  list  of  possible  candidates.  —  New 
Ytrk  Mirror. 
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'T  don’t  know  why  I’m  hitting  better 
th,  3  year,”  said  Groat.  “I  just  keep 
igging  away  and  a  few  more  base  hits 
have  been  falling  in  on  me.”  —  Los 
A-.igeles  (Calif.)  Times. 


Dick  Jones  will  direct  the  pep  band 
while  the  public  is  fathering  to  hear  the 
festival.  —  Idaho  Falls  (Idaho)  Post- 
Register. 


He  said  that  the  loves  and  property 
of  foreign  residents  whose  behavior  is 
beneficial  to  Congo  must  be  respected.  — 
Rochester  (N.  Y.)  Democrat  &  Chronicle. 


A  congregational  “Hymn  Sing”  will 
be  hell  Sunday  in  First  Baptist  Church. 
—  El  Paso  (Tex.)  Times. 
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BETTER  PRODUCTION 


In  the  proceedings  of  the  I960  Photo¬ 
composition  Seminar,  (July  2)  there  was 
an  error  involving  production  figures  of 
our  photocomposition  department. 

You  quoted  me  as  saying  we  were  pro¬ 
ducing  258  columns  per  week.  This  figure 
should  have  been  358  columns  per  week. 
If  these  error  could  be  corrected  I  would 
appreciate  it  because  many  people  are 
carefully  studying  the  whole  area  of  photo¬ 
composition  and  errors  such  as  this  could 
materially  affect  their  decision. 

As  co-chairman  of  the  Seminar,  I  would 
like  to  express  my  appreciation  for  the 
excellent  advance  coverage  and  the  most 
complete  and  comprehensive  follow-up 
work  you  performed  in  reporting  the 
events  of  the  Seminar. 

Calvin  D.  Cramer 
Washington  (D.  C.)  Star 


MOVIE  ADS 


The  advertisement  of  the  Council  of 
Motion  Picture  Organizations,  Inc.,  (May 
28)  states  that  the  motion  picture  in¬ 
dustry’s  Advertising  Code  very  carefully 
checks  the  movie  ads  used  in  newspapers 
and  passes  only  those  “reasonably  accept¬ 
able  to  reasonable  people.” 

Using  almost  any  newspapers  movie 
section  as  an  example,  this  statement  is 
difficult  to  believe.  The  typical  movie  ad 
continues  to  emphasize  torsos,  not  taste. 

William  E.  McClinton 

Pittsburgh.  Pa. 
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As  an  interested  reader  of  “Editorial 
Workshop”  by  Roy  (!k)pperud  and  one 
who  can  benefit  most  by  his  comments, 
I  was  pleased  to  see  that  I  have  the  com¬ 
pany  of  one  of  your  copy  desk  staff. 

Mr.  Copperud  mentioned  in  his  July  2 
column  that  pinch-hitter  means  a  replace¬ 
ment  used  with  the  hope  that  he  will  be 
an  improvement. 

On  page  52  of  the  same  issue  a  story 
is  headed  “Pinch-Hitting  For  Injured  Edi¬ 
tor.”  I  would  interpret  that  as  kicking  an 
editor  while  he’s  down  if  we  are  to  agree 
with  Mr.  (k»pperud. 

Yours  for  new  and  improved  hair-split¬ 
ting. 

Martin  P.  Kelly 
Director  of  Public  Relations. 

Associated  General  Contractors 
of  America,  Albany,  N.  Y. 


HEALTHY  ARM 


I’ve  read  with  great  interest  the  letter 
(June  25)  by  Robert  M.  (Donrad  about 
“Jobs  On  Weeklies,”  and  in  particular  his 
comments  about  the  suburban  weekly. 

I  think  you  would  find  in  suburbia  the 
most  healthy  arm  of  journalism  today  both 
in  community  responsibility,  quality  and 
business  success. 

You  would  find  in  the  Chicago  area 
big,  booming  suburban  weeklies  with  large 
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staffs,  big  circulations  and  one  of  the  most 
refreshing  approaches  to  journalism  that 
newsapering  has  seen  in  many  a  decade. 
Most  of  our  crew  is  ambitious,  knowledge¬ 
able  and  very  much  aware  of  the  real 
problems  of  the  age.  Their  newspapers 
show  it. 

We  all  enjoy  very  much  Editor  &  Pub¬ 
lisher.  You’ve  become,  it  seems,  the  com¬ 
munications  center  for  the  profession. 

James  W.  McCulla 

Managing  Editor, 

The  Independent-Register, 

Libertvville.  Illinois. 

*  *  * 

PICTURES  SIZED 

We  noted  the  letter  from  Mr.  Summers 
of  the  Arlington  (Texas)  Citizen-] ourrud 
(July  2)  about  the  need  for  smaller  pic¬ 
tures  by  newspapers  using  plastic  engrav¬ 
ing  machines. 

Our  firm  maintains  a  list  of  midwest 
newspapers  using  plastic  engravers  and  we 
furnish  these  papers  photos  in  smaller 
sizes  than  the  8  x  10s  required  by  metro¬ 
politans. 

Atkinson  &  Briscoe,  Inc.  —  to  answer 
Mr.  Summers  —  has  given  the  problem 
not  only  thought  but  action.  And,  in¬ 
cidentally,  our  clients  also  appreciate  the 
result. 

Harold  C.  Lisk 

Atkinson  and  Briscoe, 

Columbus,  Ohio. 


HUMBLE  JUNIOR 

Bob  Warner  is  to  be  congratulated  on 
his  excellent  series  of  articles  on  foreign 
correspondents  in  the  U.S.  He  has  tackled 
a  complex  subject  with  a  skill  and  light¬ 
ness  of  touch  that  is  altogether  admirable. 

Might  1  add  one  small  footnote  to  his 
attribution  to  me  of  the  statement  that 
when  I  came  here  in  1934  I  was  the  Daily 
Telegraph’s  sole  correspondent  in  this 
country?  In  fact,  Mr.  E)ouglas  Williams, 
former  Chief  Editor  of  Reuters,  and  one 
of  the  ablest  foreign  correspondents  in  the 
history  of  British  journalism,  was  then  the 
Telegraph’s  Chief  Correspondent  in  the 
U.S.,  and  I  became  his  humble  junior.  I 
succeeded  him  as  Chief  Cx>rrespondent 
when  he  returned  to  England  in  1939  to 
take  up  a  war-time  position  as  Director 
of  the  American  Division  of  the  Ministry 
of  Information,  and  later  to  become  a  war 
correspondent  for  the  Daily  Telegraph. 

Alex  H.  Faulkner 

New  York,  N.  Y. 
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U.  S.  clients  of 
The  New  York  Times 
News  Service 

Arizona  Daily  Star,  Tucson,  Ariz. 

Atlanta  (Ga.)  Constitution 

Bangor  (Me.)  Daily  News 

Boston  Herald-Traveler 

Buffalo  Courier- Express 

Chattanooga  Times 

Chicago  American 

Chicago  Tribune 

Cleveland  Plain  Dealer 

Corpus  Christ!  Caller-Times 

Dallas  Morning  News 

Dayton  Daily  News 

Denver  Post 

Des  Moines  Register 

Detroit  Free  Press 

Fort  Worth  Star-Telegram 

Houston  Chronicle 

Kansas  City  Star 

Kansas  City  Times 

Los  Angeles  Times 

Louisville  Courier-Journal 

Miami  Herald 

Milwaukee  Journal 

Minneapolis  Tribune 

Omaha  World-Herald 

Orlando  Sentinel 

Philadelphia  Bulletin 

Providence  Journal  &  Evening  Bulletin 

Richmond  Times-Dispatch 

St.  Louis  Post-Dispatch 

St.  Petersburg  Times 

Salt  Lake  City  Tribune 

San  Diego  Union 

San  Francisco  Chronicle 

Seattle  Post-Intelligencer 

Wichita  Eagle 


How  far  is  it 
from  your  newsroom 
to  the  Far  Fast  ? 

Not  very  far  in  today’s  shrinking  world, 
where,  increasingly,  foreign  news  is  local  news. 

And  not  far  at  all  for  a  growing  number 
of  leading  newspapers  in  cities  from 
Maine  to  California— the  clients  of  The 
New  York  Times  News  Service. 

They  know  they’re  giving  their  readers  an 
outstanding  foreign  report,  gathered  by  the 
largest  staff  of  correspondents  of  any 
newspaper.  In  its  fullness  and  variety,  the 
coverage  of  The  New  York  Times  News  Service 
includes  not  only  solid  reporting  of  major 
political  and  diplomatic  affairs,  but  also  the 
kind  of  interpretation  and  commentary  that  makes 
events  abroad  clear  and  meaningful  to  readers. 

Every  night,  as  the  national  and  foreign  news 
report  of  The  New  York  Times  pours  into 
their  newsrooms.  News  Service  clients  see  its 
“local”  value  for  themselves.  It  can  be 
of  equal  value  to  your  newspaper.  Ask  today 
about  availability  in  your  territory. 

Nelo  Ijork  Slimes  news  service 

Bruce  Rae,  editor-manager  •  Times  Square,  New  York  36,  N.  Y. 


Every  Saturday  Since  1884 


THE  SPOT  NEWS  PAPER 

OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


m;  o  1  «  hall.  The  center  one  directly  in 

JNewspapermen  triven  second  “iVate  front  of  the  speaker’s  stand  was 

occupied  mainly  by  television 

Treatment  in  the  Arrangements  hrriaIeX,u1‘L“rt 

feet  in  the  front  of  that  plat- 
By  Rohert  L’.  Brown  form  from  which  to  operate. 

Still  and  movie  cameramen  were 
Los  Angeli:s  men  could  attempt  to  see  what  located  on  the  other  two  plat- 

Harr>-  Truman  charged  the  was  going  on.  forms.  There  were  no  seats  on 

Democratic  Convention  was  The  net  result  was  that  when-  the  floor  behind  these  platforms 
rigged  for  Senator  John  F.  Ken-  ever  anything  interesting  oc-  because  of  lack  of  visibility, 
nedy.  Actually  it  was  rigged  for  curred  on  the  rostrum  or  the  Periodical  and  TV  writers 
television.  floor  dozens  of  newspapermen  were  relegated  to  the  galleries 

It  got  under  way  here  shortly  rushed  forward  into  the  aisles  but  there  appeared  to  be  plenty 

after  the  appointed  hour  of  of  the  press  section  creating  of  TV  reporters  with  portable 

5  p.m.  Monday,  July  11,  with  some  confusion, 
many  newspapermen  disgruntled 
over  the  favoritism  shown  for 
television  arrangements  and  the 
second-rate  treatment  given  to 
some  of  the  press. 

This  reporter  has  seen  every 
political  convention  since  1944, 
with  the  exception  of  the  last 
Republican  convention  in  San 
Francisco,  and  the  physical  fa¬ 
cilities  for  the  working  press 
were  about  the  poorest  we  have 
ever  seen  at  such  an  important 
gathering.  Some  veteran  re¬ 
porters  asserted  the  accommo¬ 
dations  in  San  Francisco  were 
even  worse,  which  is  impossible 
to  imagine. 

Much  to  Be  Desired 


Any  authority  in  his  section  to  get  Tribune,  is  a  reporter  at  the  D*mo- 
the  temporary  possession  of  a  floor  eratie  Convention. 

10  badge  in  order  to  get  on  the  and  also  small  rooms  for  the 
the  convention  floor  to  see  a  dele-  Chicago  Tribune,  and  the  four 
;and,  Rate.  He  was  requested  not  to  Los  Angeles  papers.  Up  a  flight 
jra.  use  it  for  more  than  15  minutes,  of  stairs  over  this  were  news- 
the  then  to  return  it.  rooms  for  AP,  UPI,  Hearst 

feP’s.  ^  .  rr  Newspapers  and  the  Wall  Street 

steel  Journal. 

nter-  Directly  behind  the  press  sec-  All  other  working  press  ac- 


and  the  newspaper  “specials” 
left  plenty  to  be  desired. 

There  were  942  press  seats  in 
the  arena.  Most  of  them  were 
arranged  in  the  traditional  way, 
spreading  out  on  each  side  of 
the  podium  and  facing  it.  How¬ 
ever  300  of  these  seats  (150  on 
each  side)  were  behind  the 
podium  and  facing  the  backs  of 
the  speakers.  From  about  half 
of  these  seats  it  was  impossible 
to  see  either  the  floor  or  the 
podium  and  television  monitors 
were  provided  so  that  the  news- 
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IS  IT  IN  THE  BAG? 
Danitl,  Knoxville  (Tenn.)  Journal 


irS  IN  THE  BAG! 

Justus,  Minneapolis  (Minn.)  Tribune 


Convention 

{Continued  from  page  9) 


the  tent  for  the  Cox  Newspapers, 
the  Philadelphia  Inquirer,  Chi¬ 
cago  Sun-Times  and  Daily  Sews, 
New  York  Herald  Tribune, 
Cleveland  Plain  Dealer,  Wash¬ 
ington  Post,  Chicago  American, 
Salt  Lake  City  Tribune  and 
Desert  News,  Newsday,  New 
York  News,  New  York  Post, 
New  York  Times,  Time,  News¬ 
week  and  U.  S.  News  &  World 
Report,  and  Denver  Post.  There 
was  also  a  room  for  more  than 
a  dozen  radio  station  represen¬ 
tatives. 

The  quarters  of  ABC,  CBS, 
NBC  and  Mutual  were  adjacent 
to  the  convention  floor  and  oc¬ 
cupied  more  space  than  that 
gfiven  to  the  working  press  prob¬ 
ably  including  the  seats  in  the 
arena. 

Still  cameramen,  aside  from 
those  on  the  platforms  on  the 
floor,  were  confined  to  a  two- 
level  working  space,  large 
enough  to  handle  eight  men  on 
each  side  of  the  speakers’  stand. 
From  most  of  the  positions  the 
cameramen  could  only  see  the 
back  of  the  speaker’s  head  if  he 
looked  straight  ahead  and  a  pro¬ 
file  view  if  he  turned  his  head. 

Most  veteran  newsmen 
seemed  to  take  the  situation  in 
stride,  however,  as  if  they  had 
been  through  it  all  before. 

Electronic  Gadget!* 

There  w’ere  more  electronic 
gadgets  in  evidence  at  this 
Democratic  Convention  than 
ever  before. 

Television  cameras  were 
posted  at  all  the  major  en¬ 
trances  of  the  Sports  Arena  to 
cover  anyone  of  importance  en¬ 
tering  the  hall.  They  were  also 
in  evidence  in  strategic  loca¬ 
tions  within  the  arena. 

In  addition,  the  walkie-talkie, 
was  being  used  for  communica¬ 
tions  between  correspondents 
on  the  floor  and  their  head¬ 
quarters,  portable  radio  trans¬ 
mitters  were  strapped  to 
numerous  radio  and  'TV  men, 
and  wire  recorders  abounded. 

The  portable  recording  device 
was  used  in  such  great  numbers 
that  Senator  Lyndon  Johnson  at 
a  press  conference  Wednesday 
said  some  of  the  small  micro¬ 
phones  had  to  be  moved  because 
he  had  no  place  to  put  his  notes. 

The  battle  between  print 
media  reporters  and  broadcast¬ 
ing  men  continued  at  press  con¬ 
ferences  as  it  has  for  the  last 
eight  years.  No  grround  rules  for 
questioning  at  these  conferences 
were  established.  Some  news¬ 
papermen  complained  of  a  new 
TV  tactic  designed  to  produce 
an  “exclusive”  —  the  question 
asked  in  a  low  voice  by  the  man 
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with  the  microphone  in  an  effort 
to  get  a  direct  answer  into  his 
mike  rather  than  in  to  the  other 
mikes  of  the  public  address  sys¬ 
tem. 

Swapping  of  (Credentials 

The  presence  of  outsiders  at 
the  conferences  at  the  Biltmore 
Hotel  headquarters  downtown 
also  plagued  newsmen  who  had 
trouble  finding  seats  sometimes. 
The  security  guards  at  the  en¬ 
trances  to  the  press  section  at 
the  Biltmore  were  lax  and  at 
most  times  anyone  could  enter 
the  area.  In  contrast,  at  the 
Sports  Arena  the  guards  were 
alert  in  asking  for  credentials 
from  everyone  entering  the 
press  section.  As  usual,  how¬ 
ever,  there  was  considerable 
swapping  of  credentials  so  that 
some  friends  and  relatives  of 
newsmen  found  seats  in  the 
press  section  where  there  al¬ 
ways  were  empty  seats. 

A  few  newspapermen  com¬ 
plained  that  their  papers  had 
over-staffed  the  convention  and 
the  home  office  was  receiving 
more  than  it  could  use.  For  the 
Los  Angeles  newspapers,  how¬ 
ever,  this  was  a  local  story  and 
they  would  not  agree.  One  wire 
service  official  pointed  out  that 
there  were  10  press  conferences 
Wednesday  and  it  had  only 
seven  men  to  cover  them. 

As  the  nominating  speeches 
rolled  forth  Wednesday  night 
followed  by  noisy  demonstra¬ 
tions,  one  mid-western  newspa¬ 
per  editor  quipped:  “We  had  all 
better  start  to  get  our  alibis 
ready  just  in  case  it  isn’t  Ken¬ 
nedy.” 

Against  Official  Secrecy 

But  it  was  Senator  John  F. 
Kennedy  of  Massachusetts  on 
the  first  ballot  and  the  prog¬ 
nosticators  were  saved. 

The  youngest  Democratic 
Presidential  nominee  in  history 
stands  for  election  on  a  plat¬ 
form  which  states: 

“We  reject  the  Republican 
contention  that  the  workings  of 
government  are  the  special  pri¬ 
vate  preserve  of  the  Executive. 
The  massive  wall  of  secrecy 
must  be  torn  down.” 

The  platform  also  called  for 
a  “more  sensitive  and  creative 
direction  of  our  overseas  in¬ 
formation  program.” 

*  *  « 

Following  is  some  incidental 
intelligence,  of  particular  inter¬ 
est  to  the  press,  as  gathered  by 
this  reporter  and  by  Pat  Mun- 
roe,  E&P’s  Washington  corre¬ 
spondent,  with  the  help  of  his 
staff : 

Links  to  the  past:  The  first 
Democratic  Ojnvention  in  Cali¬ 
fornia  was  the  one  in  1920  at 
San  Francisco  which  nominated 
James  M.  Cox,  the  newspaper 
publisher  and  Governor  of  Ohio, 


with  Franklin  D.  Roosevelt, 
young  Assistant  to  Secretary  of 
the  Navy  Josephus  Daniels  (the 
North  Carolina  publisher).  This 
year’s  convention  arrangements 
chief,  J.  Leonard  Reinsch,  is  the 
boss  of  the  Cox  radio  and  tele¬ 
vision  interests. 

«  *  * 

VIP  Reporters — At  least  two 
former  U.  S.  Senators  covered 
the  Democratic  Convention  as 
reporters. 

Former  Sen.  Bill  Knowland 
(R.,  Calif.),  now  co-publisher 
of  the  Oakland  Tribune,  wrote  a 
daily  story  based  on  rapidly  de¬ 
veloping  national  trends. 

Former  Sen.  Owen  Brewster 
(R.,  Maine)  covered  for  Human 
Events,  a  newsletter  of  conser¬ 
vative  bent  published  in  Wash¬ 
ington. 

Mr.  Knowland  said  he  had  no 
plans  to  attend  the  GOP  Con¬ 
vention  either  in  a  news  capacity 
or  as  a  delegate. 

«  «  * 

Plush — One  of  the  most  deli¬ 
cious  plums  enjoyed  by  VIPs 
was  use  of  the  Presidential  Suite 
at  the  headquarters  hotel  (Bilt¬ 
more).  The  occupants:  United 
Features  Columnist  Doris  Flee- 
son  and  her  husband,  former 
Navy  Secretary  Dan  A.  Kim¬ 
ball,  who  also  was  top  unofficial 
“host”  to  the  visiting  Demo¬ 
crats. 

All  the  Presidential  con¬ 
tenders  were  quartered  in  much 
less  spacious  diggings  in  the 
same  hotel. 

Reason  for  Kimball’s  reward: 
he’d  stepped  up  with  the  hard 
cash  pledge  required  to  prevent 
the  convention  from  leaving  Los 
Angeles  after  Oilman  Ed  Pauley 
and  Democratic  National  Chair¬ 
man  Paul  Butler  fell  to  feuding 
bitterly  some  months  ago. 

*  *  « 

Distinguished — 'The  high  point 
socially  for  most  newsmen  was 
a  glamorous  blow-out  given  at 
the  poolside  of  the  super-modern 
Beverly  Hilton  Hotel  on  Sunday 
evening  (July  10)  by  Demo¬ 
cratic  Party  Chief  Paul  Butler. 
The  invitation  itself  read  to  “the 
distinguished  representatives  of 
the  media  of  communications.” 
About  1,000  of  the  5,000  present 
in  town  so  qualified  in  Mr. 
Butler’s  view. 

There  were  beautiful  girls, 
girls,  girls  performing  from  the 
high  diving  board,  prominent 
political  figures,  drinks  and  a 
buffet  —  and,  this  being  near 
Hollywood,  a  scattering  of  show 
personalities. 

Best  political  story  there  came 
from  Groucho  Marx.  He  ex¬ 
plained:  “Some  of  my  neigh¬ 
bors  here  in  Hollywood  came  to 
see  me  the  other  day  to  suggest 
I  run  for  governor.  Trouble 
was,  they  were  talking  about 
Michigan.” 

EDITOR  dc  I 


Also  on  the  party  3clit*dul*: 
an  elaborate  affair  honoring 
Adlai  Stevenson  given  by  Mr*. 
Eugene  Meyer,  widow  of  the 
late  head  of  the  Washington 
Post,  at  a  spacious  home  she 
rented  in  Pasadena. 

*  *  « 

Hoopla  Editions  —  Two  new 
dailies  appeared  among  Los  An¬ 
geles’  newspapers,  with  a  short, 
turbulent  future  in  prospect 

First  to  hit  the  streets  wai 
the  Kennedy  Convention  BulU- 
tin,  on  Saturday,  followed  by 
America  Wants  Stevenson,  witt 
its  Vol.  1,  No.  1  on  Sunday.  Boft 
papers  were  tabloid-sized,  usinf 
conventional  makeup.  Both  car¬ 
ried  more  than  a  touch  of  the 
college-paper  air.  To  a  solid 
two-column  blurb  by  Mrs. 
Eleanor  Roosevelt,  the  Stevenson 
editors  added  convention 
chuckles,  ( Sample :  There  it 
going  to  be  a  book  published 
with  cooking  recipes  for  Denw- 
crats.  Will  there  be  a  Symington 
Stu?) 

The  Kennedy  editors  reprinted 
a  New  York  Times  report  that 
free  coffee  supplied  by  the 
Kennedy  headquarters  on  Fri¬ 
day  cost  $494,  at  25  cents  a  cup. 

• 

Kennedy’s  Pic 
All  Over  Pg.  1 

Dtrraon 

The  Detroit  Times,  which  hai 
usually  .supported  Republicani, 
gave  its  entire  front  page  to  a 
color  portrait  of  the  Democratk 
presidential  nominee.  Senator 
John  F.  Kennedy,  in  all  edition! 

July  14. 

The  Times,  a  Hearst  newspa¬ 
per,  obtained  4x5  color  trana 
parencies  from  a  photo  .servioi 
and  had  them  blown  up  for 
page  size,  printing  in  three  cd- 
ors  and  black,  which  enabM 
changes  in  edition  namei 
through  the  day.  The  only  cap¬ 
tion  was  “The  Winner.” 

Mailers  pasted  1100  front' 
page  tearsheets  onto  giant  canb 
which  were  then  posted  on  utfl- 
ity  poles  around  Detroit.  Oth« 
promotion  of  the  Kennedy  pic¬ 
ture  was  done  on  radio  and  t^ 
vision.  Times  editors  said  the 
immediate  response  from  read¬ 
ers  was  epitomized  by  one  per 
son  who  said  “This  is  l)ett» 
than  anything  we  got  on  TV.” 

If  Senator  Kennedy  hai 
failed  of  nomination.  Times  ed¬ 
itors  would  have  had  to  remali 
the  paper  because  no  altemr 
tive  set  of  plates  for  any  other 
candidate  had  been  pret)arei 
The  regular  page  one  news  vna 
displayed  on  page  three. 

Similar  treatment  is  plannei 
if  Vice  President  Richard  M- 
Nixon  wins  the  Republic!! 
nomination. 
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Press  Passes 
In  Review 


ROUSH  STUFF — UPl  Photographer  Andrew  Lopez  finds  his  Pulitzer 
Prize  affords  no  protection  against  manhandlers  at  a  Democratic  Con¬ 
vention  dinner.  Andy  was  set  upon  by  police  when  he  tried  to  re-arrange 
three  Presidential  candidates  for  a  picture.  Someone  had  to  tell  the 
police  who  Andy  was  . . .  then  they  freed  him. 


WHAT'LL  I  SAY7— Jimmy  Can¬ 
non  ponders  the  Democratic  circus 
as  a  topic  for  his  King  Features 
column. 


RIGHT  IN  HIS  LAP— Gladwin  Hill 
of  the  New  York  Times — Los  An¬ 
geles  is  his  home  base — writes  a 
story  on  the  spot. 


DOUBLE  EXPOSURE — Ben  Costantini,  center,  of  the  New  York  News 
finance  department,  is  flanked  by  Photographers  Paul  Bernius  and 
George  Torrie  on  the  way  to  the  Democratic  Convention  via  American 
Airlines. 


TWO  GUYS  FROM  TEXAS — Charles  A.  Guy,  publisher  of  the  Lubbock 
(Tex.)  Avalanche-Journal,  and  his  son,  Dorrance  Guy,  are  pictured  in 
the  convention  press  gallery. 


UPl  section  includes  this  trio:  Left  to  right — Bill  Theis  of  the  Senate 
staff,  Milton  Magruder  of  the  Washington  Bureau,  and  Ernie  Barcella, 
Washington  Bureau  chief. 
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AP  trio  waiting  for  something  to  happen:  Left  to  right — Hub  Keavy, 
Los  Angeles  chief;  James  Marlowe  of  the  Washington  staff,  and  Reiman 
Morin  of  New  York. 


CHICAGO  TRIBUNE  PRESIDENT 


Chesser  M.  Campbell 
Dies  on  Fishing  Trip 


Chesser  M.  Campbell,  62,  pres¬ 
ident  of  the  Tribune  Company 
and  publisher  of  the  Chicago 
Tribune,  died  Sunday  (July  10) 
in  his  sleep  in  Baie  Comeau, 
Canada,  while  on  a  fishing  vaca¬ 
tion. 


Mr.  Campbell  was  on  the  trip 
Avith  business  men,  including 
Roy  C.  Ingersoll,  chairman  of 
Borg- Warner  corporation. 

Mr.  Campbell  had  asked  his 
companions  not  to  awaken  him 
early  in  the  morning  when  they 
left  for  fishing.  The  group  re¬ 
turned  early  in  the  afternoon, 
checked  his  room,  and  were  un¬ 
able  to  awaken  him. 


A  physician  was  summoned, 
and  he  pronounced  Mr.  Camp¬ 
bell  dead. 


Al  M»"(iormick’s  House 


The  group  was  staying  at 
Long  House,  former  home  of 
the  late  Col.  Robert  R.  McCor¬ 
mick. 

Mr.  Campbell  was  bom  Dec. 
12,  1897,  in  Sault  Sainte  Marie, 
Mich.,  the  son  of  Byron  C.  and 
Nina  McClelland  Campbell.  His 
parents  were  Canadians  of 
Scotch-Irish  descent.  He  married 
Hallie  B.  Calhoun  in  1927.  They 
were  the  parents  of  two  chil¬ 
dren:  Judith  Ann  and  Byron 
Chesser.  The  family  home  is  at 
Winnetka,  111. 


Mr.  Campbell  started  his 
newspaper  career  with  the  SauJt 
Sainte  Marie  (Ont.)  Star  in 
1915.  After  graduation  from 
high  school  as  class  valedic¬ 
torian  he  became  the  Star’s  rep¬ 
resentative  in  Sault  Sainte 
Marie,  Mich.,  supplying  three  to 
four  columns  of  news  and  ad¬ 
vertising  each  day  for  $10  a 
week. 

His  duties  also  included  han¬ 
dling  distribution  for  the  Star 
which  at  the  time  had  about 
400  circulation  in  the  American 
Sault.  Later  he  worked  as  a 
reporter  and  rewrite  man  for  the 
Sault  Sainte  Marie  (Mich.) 
Daily  News,  before  entering  the 
University  of  Michigan  in  1916. 

His  education  was  interrupted 
by  a  year  and  a  half  of  seiwice 
as  an  ensign  in  the  United 
States  navy  during  World  War 
I. 

In  1919  he  returned  to  the 
university  and  received  his  A.B. 
degree,  magna  cum  laude,  with 
the  class  of  1921.  He  was  named 
to  Phi  Beta  Kappa. 

While  a  student  at  the  Uni¬ 
versity  of  Michigan,  he  served 


as  cub  reporter,  night  editor, 
city  editor,  and  news  editor  of 
the  University  of  Michigan 
Daily.  He  was  Ann  Arbor  sports 
correspondent  for  six  newspa¬ 
pers  in  Big  Ten  university  cities 
during  his  junior  and  senior 
years;  publicity  man  for  the 
University  of  Michigan  Athletic 
association  during  his  senior 
year;  and  publicity  manager  of 
the  University  of  Michigan 
Opera  during  his  junior  and  sen¬ 
ior  years. 

Despite  the  offer  of  a  job  in 
the  financial  news  department  of 
the  Detroit  News,  he  decided  to 
spend  some  time  in  Europe  and 
in  August,  1921,  became  a  sub¬ 
scription  salesman  for  the  Paris 
edition  of  the  Chicago  Tribune. 

Returning  to  New  York  in  the 
the  spring  of  1922,  he  was  ad¬ 
vised  that  he  needed  financial 
experience  to  obtain  a  financial 
writing  job. 

After  some  effort  and  many 
interviews  he  was  admitted  to 
the  New  York  Guaranty  Trust 
company  bond  salesmen’s  train¬ 
ing  school  scheduled  to  open  in 
June,  1922,  but  changed  his 
mind  before  the  school  opened 
and  joined  the  Chicago  Tribune 
staff  in  May,  1922,  as  a  classi¬ 
fied  advertising  salesman. 

On  Jan.  1,  1927,  he  was  pro¬ 
moted  to  manager  of  the  east¬ 
ern  division  of  The  Tribune’s 
general  advertising  department, 
with  offices  in  New  York.  He 
returned  to  Chicago  as  classi¬ 
fied  advertising  manager  in 
June,  1929,  and  three  years  later 
became  assistant  advertising 
manager.  On  March  14,  1935, 
he  was  named  advertising  man¬ 
ager  and  continued  in  that  post 
until  June  1,  1949. 


Daily,  3,  Stages 
Bang-Up  Fourth 


Chesser  M.  Campbell 


charge  of  the  Tribune. 

At  the  time  of  his  death,  Mr. 
Campbell  was  a  director  of  the 
Tribune  Company  and  of  the 
following  companies  owned  by 
the  Tribune:  Chicago  Tribune 
Building  corporation;  W-G-N, 
Inc.;  Illinois  Atlantic  corpora¬ 
tion;  Chicago  Tribune-New  York 
News  Syndicate,  Inc.;  News 
Syndicate  company,  Inc.;  WJIX, 
Inc. ;  the  Ontario  Paper  com¬ 
pany,  Ltd.;  Quebec  and  Ontario 
Transportation  company,  Ltd.; 
Quebec  North  Shore  Paper 
company,  and  Marlhill  Mines, 
Ltd.  He  also  was  a  director 
of  the  Manicouagan  Power 
company  and  Canadian-British 
Aluminum  company.  Ltd.,  which 
are  partially  owned  by  the 
Tribune  Company. 

He  was  president  of  the  Chi¬ 
cago  Tribune  Building  corpora¬ 
tion  and  first  vice  president  of 
the  Ontario  Paper  company. 
Ltd.;  Quebec  North  Shore  Paper 
company;  and  Quebec  and  On¬ 
tario  Transportation  company, 
Ltd.  He  was  a  senior  vice  presi¬ 
dent  of  the  Manicouagan  Power 
company. 


Lima,  Ohio 

An  estimated  52,000  lersoni 
turned  out  to  help  the  Lima 
Citizen  celebrate  Independenct 
Day — and  the  newspaper  s  third 
birthday. 

As  the  Citizen  started  iti 
fourth  year  of  publication  it 
offered  the  biggest  event  of  iti 
kind  in  this  community — an  old 
fashioned  Fourth  of  July  cek- 
bration. 

Packed  into  the  schedule  of 
activities  was  a  fishing  derby 
and  a  50-star  Flag-raising  aa  t 
trio  of  star  jet  fighter  planet  , 
swooped  over  Schoonover  Park 
at  the  edge  of  town. 

A  Navy  “watchdog”  helicopta 
rescued  a  downed  airman  and  a 
woman  from  the  waters  of  the 
lake;  water  skiers  .staged  a 
show,  and  missiles  and  rocket- 
launchers  were  displayed. 

More  than  600  youngsteri 
competed  for  prizes  in  a  shoe 
scramble  and  watermelon-eatiof 
contest,  and  throughout  tht 
event,  30,000  soft  drinks  were 
consumed,  along  with  5,000  bap 
of  potato  chips,  3,600  ice  cream 
bars  and  3,600  popsicles. 


Thomson  Interested 
In  Lahor^s  Herald 


Trustee  of  Estate 


In  1939  he  was  also  placed 
in  charge  of  W-G-N  advertising, 
and  from  1944  to  1947  super¬ 
vised  the  operation  of  the  sta¬ 
tion. 


Held  Many  Posts 


He  had  been  an  officer  of 
the  Tribune  company  since  Sept. 
16,  1946,  when  he  was  elected 
treasurer.  He  became  vice  presi¬ 
dent  on  May  21,  1951,  and  presi¬ 
dent  on  April  5,  1955.  At  that 
time  he  also  became  publisher 
of  the  Chicago  Tribune. 

Col.  McCormick,  who  died 
April  1,  1955,  had  arranged  for 
a  triumvirate,  consisting  of  Mr. 
Campbell,  Business  Manager  J. 
Howard  Wood  and  Managing 
Editor  W.  Don  Maxwell,  to  take 


Mr.  Campbell  was  trustee  of 
the  McCormick-Patterson  Trust 
which  has  controlling  interest 
in  the  Tribune  company,  which 
publishes  the  Chicago  Tribune 
and  owns  and  operates  14  sub¬ 
sidiaries  and  affiliates.  He  was 
named  in  the  will  of  Col.  Robert 
R.  McCormick,  late  editor  and 
publisher  of  The  Tribune  as  an 
executor  and  as  a  trustee  of  the 
Robert  R.  McCormick  Charitable 
Trust  and  the  Cantignay  Chari¬ 
table  Trust  set  up  by  Col.  Mc¬ 
Cormick  to  administer  the  ma¬ 
jor  portion  of  his  estate. 

He  was  a  director  of  the 
American  Newspaper  Publish¬ 
ers  Association  and  a  life  mem¬ 
ber  of  the  Newspaper  Advertis¬ 
ing  Executives  Association. 


Londok 

The  possibility  emerged  tto 
week  that  publisher  Roy  Thfl» 
son  may  be  in  the  market  for 
the  Daily  Herald,  a  newspajw 
long  associated  with  Britain) 
Labor  Party. 

Mr.  Thomson,  though  a  Con¬ 
servative,  has  indicated  he  would 
not  be  averse  to  running  i 
Labor  paper  if  he  could  find  one 
for  sale. 

The  possibility  arose  as  a  by¬ 
product  of  speculation  over  dif¬ 
ferences  between  Odhams  Pr«» 
which  owns  51  percent  of  tie 
Daily  Herald  shares,  and  tki 
Trades  Union  Cong:ress,  whi‘ 
holds  49  percent.  TUC  re««i 
sents  organized  labor. 

Several  newspapers  have 
lished  reports  that  Odhams 
threatened  to  close  the  pa; 
which  is  losing  money,  un 
its  links  with  Labor  are  I 
ened.  Odhams  has  denied 
reports  but  has  told  the 
that  it  expects  the  Her 
lose  about  £225,000  this  . 
Circulation  has  fallen  to  1 
more  than  1,000,000  daily. 

Mr.  Thomson  said  no  ne 
tions  have  taken  place  regafr 
ing  his  purchase  of  the  Henid 
“However,”  he  added,  “if  it* 
available  I  would  certainly 
it  consideration.” 


I 
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Paper  Cited 
As  Printing 
‘Laboratory’ 

The  Siiiitli  Bend  (Ind.)  Trib¬ 
une  and  its  pressroom  staff  have 
been  honoied  for  their  coopera¬ 
tion  in  field  testing  many  new 
and  experimental  developments 
in  printing  press  design.  A 
plaque  in  appreciation  of  this 
assistance  has  been  presented  to 
the  Tribune  by  the  Goss  Com¬ 
pany,  Chicago. 

In  making  the  presentation, 
J,  A.  Riggs,  president,  and 
W.  C.  Pratt,  sales  engineer  of 
the  Goss  Company,  credited 
Franklin  D.  Schurz,  editor  and 
publisher  of  the  Tribune,  with 
creating  the  desire  on  the  part 
of  their  company  to  expand  its 
research  and  develop  a  better 
printing  press,  including  such 
features  as  fully  automatic 
pasters,  easier  methods  of  mak¬ 
ing  ready  and  cleaning  color  ink 
from  presses  and  a  centralized 
ink  control. 

Tests  on  a  wide  range  of  press 
equipment  and  improvements 
have  been  conducted  at  the  Trib¬ 
une  over  a  period  of  years.  In 
recent  months,  the  Tribune’s 
equipment  and  pressroom  staff, 
I  under  the  direction  of  Carl 
Schafer,  pressroom  superintend¬ 
ent,  and  Walter  Braunsdorf, 
pressroom  foreman,  have  been 
made  available  to  Goss  for  test¬ 
ing  features  which  the  company 
will  offer  on  the  Goss  Headliner 
Mark  II  press,  to  be  introduced 
in  1961. 

New  Ink  Fountains 
Among  the  tests  conducted 
■  have  been  one  involving  new  ink 
fountains,  sections  of  which  can 
be  detached  and  replaced;  a 
aster  method  of  cleaning  ink 
fountains  when  changing  from 
ne  color  to  another;  a  special 


clutch  for  ink  rollers  which  will 
give  better  control  of  ink  flow 
at  all  press  speeds;  and  semi¬ 
automatic  sockets  for  controlling 
accurate  roller  settings. 

A  pioneer  development  which 
will  be  tested  in  the  near  future 
is  a  console,  or  centralized  push¬ 
button  control,  which  will  per¬ 
mit  setting  the  proper  amount  of 
ink  on  each  column  of  each  page 
from  one  central  location. 

In  addition  to  the  testing 
which  it  has  done  for  Goss,  the 
Tribune  has  pioneered  in  other 
phases  of  newspaper  production. 
Experiments  on  the  Intertype 
Monarch  machine  were  carried 
on  in  The  Tribune’s  composing 
room.  Five  of  these  machines 
are  being  installed  in  the  Trib¬ 
une  this  summer. 

A  pioneer  in  the  cold-type 
process  of  advertising  composi¬ 
tion,  the  Tribune  now  produces 
all  of  its  retail  advertising  by 
photocomposition.  The  Tribune 
was  among  the  first  new’spapers 
to  equip  its  engraving  depart¬ 
ment  with  Dow  Chemical  “fast- 
etch”  machines. 

Research  for  the  development 
of  the  packless  mat  was  carried 
on  in  the  Tribune’s  stereotype 
department.  Packless  mats  are 
now  used  exclusively  to  produce 
the  Tribune. 

An  automatic  counter  and 
stacker,  made  by  Miehle-Goss- 
Dexter,  Inc.,  will  soon  be  in¬ 
stalled  in  the  Tribune’s  mail 
room,  where  it  will  be  checked 
for  further  development. 


Plant  in  Armory 

Ogden,  Utah 
The  old  National  Guard 
Armory  here  will  become  the 
new  home  of  the  Ogden  Stand¬ 
ard-Examiner  Publishing  Co. 
Work  of  remodeling  the  former 
state-owned  building  is  now 
under  way,  but  the  newspaper 
publishing  company  is  not  ex¬ 
pected  to  move  to  the  site  until 
early  in  1961. 


have 


hams 


are 


enied 


Passing  the  test  for  cooperation  in  advancing  the  printing  industry, 
South  Bend  Tribune  publisher  Franklin  D.  Schurx,  third  from  left,  accepts 
•  plaque  from  J.  A.  Riggs,  president  of  the  Goss  Company.  Watching 
ere  Carl  Schafer,  pressroom  superintendent,  and  Waiter  Braunsdorf, 
foreman. 
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WHAT'S  THE  RUSS7 — Leading  into  his  job  as  the  next  president  of 
the  Newspaper  Advertising  Executives  Association,  Russell  E.  Schofield, 
left,  of  Miami  News,  asks  Russell  W.  Young,  Seattle  Times,  for  pointers. 


McClure  Moves  Up 
In  NAEA  Succession 


San  Francisco 

The  summer  convention  of  the 
Newspaper  Advertising  Execu¬ 
tives  Association  here  this  week 
came  to  a  close  with  resolutions 
on  the  recent  deaths  of  two 
prominent  members. 

News  of  the  sudden  passing 
of  Chesser  M.  Campbell,  pub¬ 
lisher  of  the  Chicago  Tribune 
who  was  made  a  life  member  of 
NAEA  a  few  years  ago,  came 
as  the  meeting  opened  Monday. 

Delegates  stood  in  silence  to 
honor  the  memory  of  Eric  M. 
Wilson,  Montreal  Star  adver¬ 
tising  director  and  first  vice- 
president  of  NAEA,  who  died 
July  5. 

The  1962  convention  in  Mon¬ 
treal  had  been  scheduled  there 
in  tribute  to  Mr.  Wilson,  next 
to  Executive  Vicepresident  Rus- 
.sell  E.  Scofield,  Miami  (Fla.) 
Newft,  in  the  NAEA  presidential 
chain  and  slated  for  the  presi¬ 
dency  two  years  hence.  The  con¬ 
vention  will  be  in  Montreal  and 
will  be  held  in  memory  of  the 
Canadian  advertising  executive. 
President  Russell  W.  Young  an¬ 
nounced. 

J.  Warren  McClure,  Burling¬ 
ton  (Vt.)  Free  Press,  was  auto¬ 
matically  advanced  from  second 
to  first  vicepresident  in  accord 
with  the  bylaws. 

Melvin  E.  Tharp,  Columbus 
(O.)  Dispatch  and  Citizen- 
Journal,  was  elected  second  vice- 
president  at  a  meeting  of  the 
board. 

NAEA’s  award  for  past  serv¬ 
ice  went  to  C.  E.  Phillips,  as¬ 
sociation  president  in  1940  and 
1941  when  he  was  advertising 
manager  of  the  Rockford  (Ill.) 
Morning  Star  and  Register- 


Republic.  He  has  since  served 
as  advertising  director  of  the 
Long  Beach  (Calif.)  Independ¬ 
ent,  Press  Telegram  and  is  now 
publisher  of  the  Santa  Paula 
(Calif.)  Chronicle. 

Honor  guests  included  Frank 
Carroll,  79,  N.AEA  president 
for  four  terms. 

Keynote  on  .S>lling 

A  new  scope  of  newspaper- 
ing’s  Total  Selling  drive  was 
urged  to  meet  attacks  on  adver¬ 
tising  in  the  keynote  address  by 
Charles  W.  Horn,  assistant  pub¬ 
lisher  and  advertising  director 
of  the  Los  Angeles  Examiner. 

All  personnel  should  be 
mustered  into  ser\dce  on  the 
firing  line,  Mr.  Horn  declared, 
making  the  point  that  the  Total 
Selling  concept  is  incomplete 
unless  newspapers  marshall 
their  total  forces,  including  edi¬ 
torial  and  administration,  and 
provide  an  all-talent  force. 

Magazines  and  supplements 
have  found  acceptable  produc¬ 
tive  formulas  for  closer,  more 
meaningful,  working  arrange¬ 
ments  between  editorial  and  ad¬ 
vertising  departments,  he  said. 
Television  observ’es  the  closest 
relationships  with  their  “stars” 
and  ad  sources,  he  added. 

“I  am  not  implying  that  news¬ 
papers  compromise  their  edi¬ 
torial  standards,”  Mr.  Horn 
said.  “But,  to  more  powerfully 
integrate  and  dramatize  the 
qualities  and  influence  of  our 
editorial  values  within  the  Total 
(Continued  on  page  63) 

NAEA  Reports 
will  be  found  on 
pages  13-16-17 
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★  ★  ★  ★  ★  FEATURE 


Go  Abroad,  Boy 


Incentive  for  Carriers 


By  Philip  N.  Schuyler 


Rolling  down  Ihe  Alps  is  part  of  carriers'  holiday  abroad, 


American  newspaperboys  on  the  way  to  Parliament  in  London. 


On  a  visit  to  Australia,  boys  pick  out  kangaroos  for  zoos. 


Secret  Discount  Charge  Rejected 


San  Francisco 

A  veiled  claim  that  some 
newspapers  have  granted  secret 
rate  discounts  to  obtain  the 
Salem  cigarette  schedule  from 
the  William  Esty  Co,  was  firmly 
denie<l  here  this  week  by  Rus¬ 
sell  W.  Young,  president  of  the 
Newsj)aper  Advertising  Execu¬ 
tives  Association. 

Here  for  the  summer  meeting 
of  NAEA,  the  Seattle  Times’ 
advertising  director  took  aim  at 
an  advertising  trade  paper 
story  which,  he  said,  intimated 
that  R.  J.  Reynolds  Co,  was  re¬ 
ceiving  a  rate  not  available  to 
other  advertisers. 


The  full  story  of  the  Salem 
account  was  reported  in  E&P, 
July  9,  page  16. 

Mr.  Young’s  statement  fol¬ 
lows: 

“Newspapers  continue  to  be 
the  most  fiexible  advertising 
medium  known;  in  recent 
months,  many  newspapers  have 
increased  their  fiexibility  by 
providing  a  rate  structure  to  en¬ 
courage  advertising  programs 
for  continuity. 

“Recent  proof  is  that  Esty 
Advertising  Agency  has  re¬ 
ceived  cooperation  from  nu¬ 
merous  newspapers  who  have 
chosen  to  provide  a  continuity 


rate. 

“Some  people  have  forgotten 
the  newspaper  industry  has  a 
traditional  policy  of  individual¬ 
ly  granting  the  same  rate  to 
any  class  of  advertisers  meet¬ 
ing  the  same  requirements. 

“The  NAEA  Code  of  Prac¬ 
tice,  adopted  in  1946,  provides 
‘rates  and  conditions  published 
in  the  rate  card  will  apply  to 
all  advertisers.’ 

“Some  people  will  infer  Esty 
has  been  offered  a  rate  not  avail¬ 
able  to  other  advertisers — a  rate 
not  on  the  rate  card.  Where 
these  situations  exist,  it  is  be¬ 
cause  the  newspaper  has  not  yet 


Portland  Ad  Staffs  Credited  with  Victory 


San  Francisco 
Loyal  advertising  staff  mem¬ 
bers  of  Portland’s  two  daily 
newspapers  were  credited  with 
performing  vital  roles  in  en¬ 
abling  continued  newspaper  pub¬ 
lication  there  in  reports  by 
NAEA  speakers  here. 

Harry  C.  McLain,  vicepresi¬ 
dent-sales,  Oregon  Journal,  re¬ 
called  Sir  Winston  Churchill’s 
statement  “Never  have  so  many 
owed  so  much  to  so  few’’  and 
declared  the  same  might  well  be 
said  of  the  ad  salesmen. 

Herbert  V.  Manzer,  adver¬ 
tising  director,  Portland  Ore¬ 
gonian,  said  the  continuance  of 
publication  throughout  the  eight 
months  since  the  strike  began 
represented  a  victory  over  a 
rule-or-ruin  philosophy  ad¬ 
vanced  by  the  unions. 

Mr.  Manzer  said  the  same 
situation  could  have  happened 
in  any  newspaper  planL  The 
strike  itself  revealed  the  best 
and  the  worst  in  human  emo¬ 
tions,  he  declared, 

850  Out  of  Work 

Success  brought  neither  ex¬ 
ultation  nor  satisfaction  because 
860  employees  of  the  two  news¬ 
papers  remain  on  the  picket 
lines,  Mr.  Manzer  added. 

The  strike  situation  was 
forced  on  management  which 
became  faced  with  the  necessity 
of  fighting  for  existence  of  the 
dailies,  he  declared. 

The  only  alternative  was  to 
battle  for  survival,  Mr.  Manzer 
added  in  observing  that  the 
strike  itself  was  “a  stupid  and 
tragic  affair.’’ 

Mr.  McLain  said  advertising 
departments  of  both  papers 
volunteered  to  a  man  when  both 
publishers  decided  to  attempt 
joint  publication  last  Nov.  10. 

The  score  then  stood  at  ap¬ 
proximately  850  from  both 


papers  on  strike,  750  reporting 
for  duty  and  only  three  of  the 
750  with  any  real  knowledge  of 
the  printing  equipment  opera¬ 
tions. 

Some  three  or  four  Oregonian 
salesmen  had  attended  a  school 
for  press  operation,  he  added. 
A  surprising  number  of  adver¬ 
tising  employees  had  some 
knowledge  of  operation  of  equip¬ 
ment. 

Joint  operation  problems  in¬ 
cluded  releases  from  advertisers 
on  copy  previously  scheduled  in 
which  they  agreed  to  accept  a 
bill  from  each  newspaper  at  full 
rate  for  each  ad,  Mr.  McLain 
said. 

It  was  agreed  that  if  an  ad¬ 
vertiser  had  a  contract  with  one 
paper  and  not  with  the  other, 
the  same  rate  bracket  would 
apply  to  billing  both  papers. 

Makeshifts  Utilized 

For  the  first  several  weeks  of 
the  joint  plant  operation,  the 
ad  staff  supplemented  the  com¬ 
posing  room  work  by  marking  up 


cold-type  ads  and  doing  a  metal 
pasteup. 

Deadlines  on  copy  were  ad¬ 
vanced  to  48  hours.  Billing  ad¬ 
justments  and  credits  were  made 
by  both  newspapers. 

Local  ads  and  copy  placed  in 
20  cities  brought  5,000  job  ap¬ 
plicants.  The  Journal  plant  was 
converted  into  an  on-job  train¬ 
ing  school.  Gradually  the  regu¬ 
lar  ad  staffers  were  released 
back  to  advertising  duties.  All 
were  returned  to  their  regular 
jobs  by  Christmas. 

In  general,  advertisers  were 
very  cooperative  and  under¬ 
standing,  but  they  were  univers¬ 
ally  unhappy  with  the  combined 
billing  and  the  lack  of  flexi¬ 
bility  in  scheduling  formerly  en¬ 
joyed,  Mr.  McLain  said. 

New  Deadlines 

Separate  plant  operations 
were  restored  April  18.  New  and 
rigid  deadlines  and  changes  for 
author’s  changes  were  estab¬ 
lished  May  1. 

Charges  are  based  on  50  cents 


editor  ac  PUBLISHER  for  July  16,  1960 


PORTLAND  STORY  is  toU  to  NAEA  by  Harold  V.  Manzer,  left,  a< 
director  of  the  Oregonian,  and  Harry  C.  McLain,  vicepresident-sale 
of  the  Oregon  Journal. 


received  its  new  rate  card  from 
the  printer. 

“Newspapers  recently  adding 
new  frequency  brackets  undoubt¬ 
edly  will  be  pleased  to  see  large 
numbers  of  advertisers  take  ad¬ 
vantage  of  the  frequency  brack- 
et. 

“With  more  than  1800  indi¬ 
vidual  newspapers  in  the  United 
States  and  Canada,  publishers 
will  always  continue  to  deter¬ 
mine  their  individual  rates. 
Some  have  adopted  two  rate 
cards  providing  for  discounts  on 
a  frequency  and/or  volume  ba¬ 
sis;  others  have  not. 

“We  are  certain  the  longtime 
policy  of  providing  the  same  rate 
to  an  advertiser  who  meets  the 
same  specific  requirements  as 
another  will  continue.” 


in  Strike 

for  each  assembly  unit.  A  unit 
is  any  single  type-high  printing 
element  which  must  be  handled 
by  an  assembly  compositor. 

A  cut  is  a  unit  as  long  as  it  is 
one  piece,  but  a  mitered  rule 
border  consisting  of  four  pieces 
is  four  assembly  units. 

Advertisers  are  limited  to  one 
proof  except  in  cases  where 
author’s  changes  occur  for  which 
a  charge  is  made. 

Flexibility  BcMxrted 

Mr.  Manzer  reported  that  the 
Oregonian  has  obtained  greater 
flexibility  of  production  opera¬ 
tions  through  the  elimination  of 
jurisdictional  zones. 

More  vital,  the  employees  are 
now  working  “first  and  last” 
for  the  Oregonian,  he  said. 
Schedules  have  been  maintained 
on  all  retail  and  most  general 
advertising  copy. 

In  circulation,  there  has  been 
some  decline  but  not  as  much  as 
claimed,  he  declared.  Strike 
sympathizers  were  alienated  by 
acts  of  violence,  Mr.  Manzer 
explained. 

Circulation  continues  to  grow, 
and  advertising  is  at  a  high 
level  with  recent  weeks  showing 
Oregonian  totals  in  excess  of 
those  for  the  same  periods  of 
last  year,  Mr.  Manzer  said. 
'These  grains  are  in  retail,  gren- 
eral  and  some  departments  of 
classified. 

Better  printed  papers  are  now 
appearing  than  before  the  strike 
and  the  Portland  action  has  de¬ 
stroyed  the  “carefully  nurtured 
myth”  that  it  takes  years  to 
produce  a  newspaper  production 
man,  he  added. 

Events  also  have  established 
that  the  new-type  stereotyping 
machine  which  brought  the  first 
strike  move  can  be  operated  by 
one  man,  the  ad  executive  re¬ 
ported. 
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RATES,  CENSORS,  TV 


‘Papers  Must  Fight 
To  Get  Movie  Ads’ 


San  Francisco 
In  an  address  before  the  Sum¬ 
mer  convention  of  the  Newspa¬ 
per  Advertising  Executives  As¬ 
sociation  here  this  week,  Paul  N. 
Lazarus  Jr.,  vicepresident  of 
Columbia  Pictures,  ser\’ed  notice 
on  newspapers  that  they  w'ill 


have  to  fight  to  keep  their  share 
of  the  motion  picture  advertising 
dollar. 

“The  assured  budget  is  a 
thing  of  the  past,”  he  declared. 
“Certain  pictures  cry  for  radio 
and  television  coverage  .  .  .  and 
based  on  our  experience  of  re¬ 
cent  years,  they’re  going  to  get 
it  even  if  the  newspaper  sched¬ 
ules  have  to  suffer.” 

Representing  the  member 
companies  of  the  Motion  Pic¬ 
ture  Association  of  America 
(MPAA),  Mr.  Lazarus  spoke  on 
topics  of  concern  to  both  the 
motion  picture  and  newspaper 
industries — national  and  local 
amusement  rate  structures,  the 
content  of  the  amusement  page, 
TV  and  what  the  newspapers  are 
doing  to  and  for  TV,  and  cen¬ 
sorship. 


Uncooperative  .\ttitude 

The  Columbia  Pictures  execu¬ 
tive  said  the  motion  picture  and 
newspaper  industries  have  a 
strange  relationship.  “On  one 
side — the  editorial — our  minions 
court  and  woo  and  occasionally 
seduce  your  stalwarts  into  giv¬ 
ing  us  space  and  reviews  and 
photographic  coverage,”  he  said. 
“On  the  other  side — the  business 
side — you  and  your  cohorts  plead 
and  cajole  and  demand  adver¬ 
tising  space  from  us  in  a  very 
typical  buyer  -  seller  relation¬ 
ship.” 

He  reported  that  the  Council 
of  Motion  Picture  Organizations 
(COMPO)  recently  concluded  a 
survey  of  160  newspapers  in  91 
towns  and  cities  representing 
every  major  market  area.  The 
survey  found,  he  said,  that 
“more  than  one  out  of  every 
five  newspapers  adopts  a  defi¬ 
nitely  uncooperative  attitude  to¬ 
ward  motion  pictures.”  A  third 
of  the  papers  checked  do  not 
even  review  new  movies  for  their 
readers,  he  said. 

Noting  that  motion  picture 
copy,  personality  stories,  gossip 
and  reviews  all  rate  at  the  pin¬ 
nacle  of  readership  figures,  Mr. 
Lazarus  declared  that  “it  is 
good  business  for  every  news¬ 
paper  in  the  land  to  develop  a 
sound  motion  picture  page.”  He 


defined  a  sound  page  as  one 
which  is  well-balanced  between 
motion  picture  advertising,  edi¬ 
torial  comment,  illustrations, 
Hollywood  columns,  reviews, 
drawings  or  art,  and  no  outside 
ads. 

After  tracing  the  history  of 
the  premium  rates  charged  for 
movie  advertising,  he  said  the 
motion  picture  industry  does  not 
find  “the  amusement  rate”  a 
source  of  amusement.  “The  mo¬ 
tion  picture  distributors  and  ex¬ 
hibitors,”  he  said,  “are  no 
longer  fiy-by-night  operations. 
We  are  sound,  stable,  publicly- 
held  stock  corporations  who  can 
and  do  pay  our  bills  promptly. 
We  are  purchasers  of  major  dis¬ 
play  space  in  quantities  com¬ 
parable  to  department  stores  or 
any  national  advertiser. 

“And  yet — on  an  average — 
local  amusement  rates  run  about 
25%  higher  than  local  retail 
rates.  Why,  gentlemen,  why  this 
discriminatory  rate  structure  ?  It 
is  based  neither  on  the  logic  of 
linage  nor  on  the  tradition  of 
insolvency.”  He  further  noted 
that  the  national  amusement 
rates  run  from  10%  to  21% 
higher  than  rates  in  other  cate¬ 
gories. 


“Add  to  this  some  $500,000  in 
national  newspaper  advertising 
and  an  estimated  $12,000,000  of 
theatre  advertising  expenditures 
and  the  total  hits  $35,000,000,” 
he  said. 

“How  long  must  we  live  with 
the  unrealistic  fiction  of  local 
and  national  rates?”  he  asked. 

Taking  note  of  the  Media  Rec¬ 
ords  measurement  of  $238,000  of 
national  ads  in  newspapers  for 
movies  in  1959,  Mr.  Lazarus  ex¬ 
plained  that  ads  are  placed  on 
the  national  rate  in  only  7  of 
120  key  cities.  In  the  113  cities, 
he  said,  it’s  cheaper  to  buy  at 
the  local  rate — “even  at  the 
ridiculous  premium,” 

In  nine  months  of  this  fiscal 
year,  he  said,  Columbia  Pictures 
spent  $2,000,000  as  its  share  of 
cooperative  newspaper  advertis¬ 
ing  expenditures.  Thus,  he 
pointed  out,  one  movie  company 
spent  in  nine  months  almost  as 
much  in  coop  advertising  as  the 
entire  radio  and  television  in¬ 
dustries  spent  in  national  new’s- 
paper  advertising. 

The  ad  measurement  figures, 
he  suggested,  lead  to  a  miscon¬ 
ception  in  newspaper  offices  that 
the  motion  picture  is  a  second 
class  customei’. 


NAEA  Report 


Will  Fight  Pressures 


‘Unrealistic’  Kates 


He  estimated  that  the  eight 
major  movie  companies  will 
spend  close  to  $22,000,000  in  this 
fiscal  year  on  cooperative  news¬ 
paper  advertising  expenditures. 


Turning  to  the  question  of 
censorship,  he  said  that  almost 
60%  of  the  newspapers  checked 
exercise  censorship  over  motion 
picture  advertising  in  some  de¬ 
gree,  ranging  from  minor  sur¬ 
veillance  to  “vicious  unreason¬ 
able  censorship.” 

“As  an  industry  whose  adver¬ 
tising  is  submitted  to  self-regu¬ 
latory  control  before  it  ever 
reaches  the  newspaper,  we  take 
a  rather  dim  view  of  newspaper 
censors,”  he  declared. 


Mr.  Lazainis  asserted  that  he, 
his  company  and  his  industry 
“will  fight  censorship  by  any 
other  medium  of  mass  communi¬ 
cation.  We  accept  our  resoon- 
sibility  to  live  as  decent  mem¬ 
bers  of  the  world  community. 
We  are  prepared  to  regulate 
ourselves  so  that  decency  and 
good  taste  are  observed  both  on 
the  screen  and  in  all  our  con¬ 
tacts  with  the  public. 

“But  we  will  not  accept  the 
criteria  or  the  pressure.s  of 
others.  We  demand  the  same  re¬ 
sponsibility  from  the  press,  from 
radio  and  from  TV  that  we  de¬ 
mand  of  ourselves.  We  will  not 
tolerate  wilful  and  capricious 
censorship.” 

Mr.  Lazarus  enumerated  some 
examples: 

A  newspaper  published  a  still 
from  a  Marilyn  Monroe  picture 
in  its  editorial  columns  but 
wouldn’t  allow  it  to  be  used  in 
an  ad. 

The  words  “ravaging”  and 
“sin”  had  to  be  deleted  from  ads 
in  Minneapolis. 

In  Louisville,  a  Brigitte  Bar- 
dot  ad  line  of  “her  new’  film 
is  more  than  a  peep  show”  was 
changed  to  “mere  show.” 

Elizabeth  Taylor  couldn’t  be 
seen  in  a  white  bathing  suit  in 
Akron  ads;  she  had  to  wear  a 
black  one  although  she  appears 
in  a  white  one  in  the  movie. 

The  speaker  blamed  a  “fringe 
group”  in  the  industry  for  light¬ 
ing  the  spark  which  flames  into 
a  forest  fire  of  censorship. 
These  quick-buck  operators  and 
flesh-peddlers,  he  said,  do  not 
produce  Code-approved  pictures 
nor  does  their  exploitation  copy 
pass  inspection.  Last  year,  he 
pointed  out,  the  Code  Authority 
checked  169,000  pieces  of  adver¬ 
tising  and  103,000  still  photo¬ 
graphs.  The  few  violations  were 
made  to  conform  to  the  Code, 
Mr.  Lazarus  said. 
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Lorillard  Appoints 
New  Media  Director 


CLASSIFIED  EXHIBITS  at  NAEA  hold  the  attention  of  Frank  W.  Lester, 
left,  Los  Angeles  Times,  and  Ross  G.  Johnson,  Eugene  (Ore.)  Register- 
Guard. 


Douglas  K.  Burch  has  been 
appointed  media  director  of  P. 
Lorillard  Company.  He  will  han¬ 
dle  media  selection  for  all  Loril¬ 
lard  brands  (including  Kent,  Old 
Gold,  New’port,  and  Spring  ciga¬ 
rettes)  from  the  company’s 
headquarters  offices  in  New 
York,  and  w’ill  report  to  Daniel 
Ladd,  Lorillard  director  of  ad¬ 
vertising. 

Mr.  Burch  goes  to  Lorillard 
from  Reach,  McClinton  &  Coit' 
pany.  New  York,  where  he  was 
media  director.  Before  that,  b* 
had  been  with  Leo  Burnett 
Company,  Chicago. 
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Edited  by  Robert  B.  McIntyre 


Retailers  Rely  on  Papers 
In  Ambitious  PR  Program 


niques  by  which  the  public 
1-^  O  relations  program  for  the  indus- 

L  ©  try  will  be  carried  out  at  the 

M.  local  lev'el.  This  will  be  done 

through  local  and  regional  work- 
shops,  seminars,  public  relations 
m  manuals,  advisory  bulletins, 

periodic  public  relations  kits  and 
similar  material.  Even  the  sales- 
Stern  Brothers;  Jerome  Klein,  people  will  be  brought  into  this 
public  relations  director  at  Lane  program. 

Bryant,  Inc.,  and  myself.  The  newspapers  can  be  espe- 

,  ...  daily  helpful  in  this  phase. 

Highlight.4  of  Plan  r  e 


Here  are  the  main  highlights  your  help  in  guiding  them  as 


of  the  plan: 


to  what  actually  constitutes 


All  TTi’O’orl  fr»  P'nliavi/xa  Stern  Brothers;  Jerome  Klein,  people  will  be  brought  into  this 

All  OIUICS  UlgCU  lU  LbUIlctUCt;  public  relations  director  at  Lane  program. 

,  Bryant,  Inc.,  and  myself.  The  newspapers  can  be  espe- 

Relative  Standing  of  Business  t  m 

HighlightH  of  Plan  Many  retailers  will  welcome 

llv  K^lwnrd  li'  Fnirlo  Here  are  the  main  highlights  your  help  in  guiding  them  as 

Na'.io^l  ReJil  Mei^hanl,  .Association  *„  .  til constitutes 

1.  We  will  stress  the  import-  real  uews  from  the  city  editor’s 

„  1  *■  •  •  14.-  11  j  ance  of  the  retailer  as  a  pur-  point  of  view. 

r  K  r  chasing  agent  for  the  American  3.  The  NRMA  and  its  mem- 

of  the  NRMA  and  the  NAEA  to  highlight  the  American  r^  housewife  who  is,  in  turn,  the  ber  stores  will  launch  a  greatly 

have  b^n  mutually  helpful  to  tailer  as  the  reflection  of  all  pu^hasing  agent  for  the  fainily.  expanded  program  of  support 

each  other  over  the  years.  We  the  opportunities  which  make  jg  for  activities  in  the  national 

did  a  good  job  on  the  film  “How  America  what  it  is  today,  and  ^^e  retailer  His  princi-  interest.  For  example,  this  fall, 

to  Prepare  Newspaper  Adver-  which  are  responsible  for  the  pal  business  is  to  bring  the  right  member  stores  are  making  an 

tising”  which  Bob  Pace  tells  personal  liberties  common  to  us  ^^ods  to  his  community  at  the  intensive  drive  to  get  out  the 

me  is  still  making  the  rounds  all.  ..  right  time,  at  the  right  price,  vote,  in  the  belief  that  freedom 

—in  many  communities  for  the  Just  think  of  a  few  of  the  The  better  values  customers  eet.  choice  at  the  ballot  box  and 


—in  many  communities  for  the  Just  think  of  a  few  of  the  The  better  values  customers  get,  choice  at  the  ballot  box  and 
second  and  third  tinrie.  Now  the  ways  in  which  the  retail  indus-  the  more  goods  they  buy.  It  is  to  freedom  of  choice  at  the  store 
NRMA  h^  a  project  coming  try  acts  as  a  good  citizen  in  its  the  advantage  of  the  retailer  counter  are  equally  essential  for 
up  in  which  retailing  and  the  own  town;  and,  therefore,  the  consumer,  to  tbe  health  of  America, 

newspaper  industry  can  again  jj.  employs  local  residents—  constantly  press  manufacturers  4.  We  are  going  to  step  up  our 
act  together.  sometimes  as  much  as  20%  of  for  new  merchandise  with  new  campaign  to  inform  the  youth 

The  NRMA  is  about  to  em-  the  local  labor  force.  ideas  that  provide  consumers  America  about  the  great 

bark  on  a  long-needed  pro^m  ,^^^g  the  heav 
to  enhance  the  relative  standing  ^^e  local  tax  load, 
of  retailing  and  of  retail  man¬ 
agement  as  a  profession  in  the  paj^  out  h^d 


the  local  labor  force. 


It  carries  the  heaviest  burden  with  greater  service  and  greater  opportunities  that  exist  for  a 


It  pays  out  hard  cash  to  re- 

sources  for  merchandise  and  to  Pf?dufts  become,  the  more  v^u- 


fashion  rightness.  The  more  career  in  retailing. 

serviceable  and  fashion  right  i  r-  •.  i»  • 

K.. _ _  _ _  ..„i„  Community  Projects 


f/v  VO sources  lor  mercnanaise  ana  w 

community,  and  to  encourage  .  ^ble  they  are,  and  the  more  they 

our  entire  industry  to  take  a  other  business  enterprises  for  bought. 


our  entire  industry  to  take  a  ou 

more  enlightened  approach  to  services, 
its  public  relations.  It  is  t 


5.  Retailers  will  be  urged  to 
take  an  informed  position  on 


(  public  relations.  It  is  the  main  sourre  of  i^^  educational  work  among  re-  the  way  people  live,  work  and 

The  fact  is  that  the  public  to  local  nwspapere,  and  ^^jjgj.g  themselves  on  the  mean-  Piay-  Here,  we  anticipate  that 


2.  NRMA  will  do  the  basic  matters  which  deeply  involve 


I  not  .  , - .  ,  ,  ,  -  taiitfrs  uitriiiseives  un  tin- 

Sl1r;''To^°Tu“°?S  p»^l!  pZ;  r.latio„a  ip  terma 

Se  p^ySaT"i,rea,Vir  I  am  iadabtmi  to  Natban  Gold,  and  S- 

fixtures,  display  windows,  mer-  Chairman  of  our  Public  Rela- 
’®”ty  chandise  and  advertising.  But  tions  Committee,  for  this  inter- 
too  often  they  don’t  realize  the  esting  observation  that  depart- 
ihoto-  picture  the  vital  economic  ment  stores  spend  as  much  for 

and  social  role  that  retailing  newspaper  space  as  they  make 
Code,  plays  in  the  community.  Let  me  m  net  profit  after  taxes. 

say  at  the  outset,  however,  that  'There  are  literally  hundreds 
the  campaign  which  is  about  to  of  stores  which  regularly  take 
begin  will  not  be  based  upon  newspaper  space  to  salute  and 
educating  retailers  on  how  to  publicize  local  charities,  or  to 
r  get  more  “free”  press.  We  cooperate  with  national  drives  of 
)  be«i  ^  firmly  believe  that  the  story  of  every  description.  This  adver- 
of  R  *  the  retailer  as  a  leading  citizen  tising  alone  runs  in  the  millions 

II  hafr  [  in  his  conununity,  and  the  ro-  of  dollars. 

R®*  )  'nance  and  opporttmities  that  ^  special  committee  of  the 

nt,  OW  can  be  found  in  retailing  as  a  nRMA  has  prepared  this  pro- 
g  ci^-  ^  career,  will  themselves  generate  gram,  and  it  has  the  whole- 
jany*  j  real  live,  human  interest  stories  hearted  support  of  the  Board  of 
N^  J  when  properly  told.  Directors  of  the  Association. 

Haiw  Basically,  the  NRMA  public  xhe  conunittee  is  composed  of 
“■  ~  outstanding  professionals  in  the 

.  ;  (Part  of  an  address  made  by  field;  John  Blum,  senior  vice- 

&”co«-  Manager  of  NRMA’s  Sales  presid^t  of  Macy’s,  New  York;  PRESENTATION  TEAM  at  the 

u  .i  Division  at  the  sum-  Merl  Douglas,  regional  public  Francisco  C 

n®  ^  nier  convention  of  the  News-  relations  manager  of  Sears,  Roe-  papar  Raprasantativas:  Laft  to  r 

^  J  paper  Advertising  Executives  buck  and  Co.;  E.  Laurence  j  Schmitt — vicaprasidant;  Virg 

Burnet*  |  Association,  July  11,  in  San  Goodman,  vicepresident  in  Arnot — Katx  Agancy — prasidan 

I  Francisco.)  charge  of  sales  promotion  at  tary;  and  Lyman  McBride— Fi 
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ing  of  public  relations  in  terms  stores  as  a  group  will  become 
of  good  citizenship,  and  pro-  even  more  involved  in  commun- 
vide  the  basic  tools  and  tech-  (Continued  on  page  18) 


PRESENTATION  TEAM  at  the  NAEA  convantion  includad  these  new 
officers  of  the  San  Francisco  Chapter,  American  Association  of  News¬ 
paper  Raprasantativas:  Laft  to  right-^amas  Claymore— Moloney,  Regan 
&  Schmitt— vicapresident;  Virgil  Dion— Ridder-Johns— treasurer;  J.  P. 
Arnot — Katx  Agency — president;  Walter  F.  Patdaff — Branham — secre¬ 
tary;  and  Lyman  McBride— Fitzpatrick  Associates— retiring  president. 
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ity  planning  projects,  health  and 
hospital  improvement,  develop¬ 
ing  new  recreation  facilities, 
helping  solve  problems  like 
juvenile  delinquency,  and  so  on. 
This  phase  of  the  program  will 
lend  itself  to  all  types  of  local 
and  national  forums,  discussion 
groups,  special  studies  and 
special  events,  many  of  which 
will  undoubtedly  be  truly  news¬ 
worthy. 

The  NRMA  is  going  to  under¬ 
take  something  which  has  never, 
to  my  knowledge,  been  tried  in 
any  public  relations  program. 

It  plans  to  set  up,  in  each  com¬ 
munity,  a  local  task  force  which 
will  have  joint  responsibility, 
along  with  the  headquarters 
task  force  in  New  York,  of  . 
initiating  and  carrying  out  vari¬ 
ous  phases  of  this  ambitious 
program. 

Naturally,  each  local  Task 
Force  will  want  to  establish  the 
best  possible  relationship  with 
the  newspapers  in  their  town. 

It  would  be  a  tremendous  help 
if  the  NAEA,  both  nationally 
and  through  its  local  members, 
were  to  take  on  the  job  of  act¬ 
ing  as  the  liaison  between  the 
Task  Forces  and  the  papers. 

If  you  look  back  at  the  de¬ 
velopment  of  department  stores 
and  the  growth  of  newspapers, 
you  will  find  that  both  develop¬ 
ments  took  place  at  the  same 
time.  It  would  be  hard  to  see 
how  retailing  could  have  pro¬ 
gressed  without  communicating 
with  their  customers  through 
the  newspapers,  and  it  would 
be  difficult  to  imagine  where 
the  newspapers  could  have  got¬ 
ten  the  needed  revenue  without 
retailing.  In  fact,  over  the  past 
25  years,  the  proportion  of  de¬ 
partment,  chain  and  specialty 
store  advertising  in  relation  to 
total  newspaper  advertising  has 
climbed  steadily  upwards. 

If  this  was  true  in  the  past, 
it  certainly  will  be  even  more 
true  in  the  years  to  come.  It  is, 
therefore,  with  the  background 
of  our  joint  interest  in  doing 
the  best  possible  job  that  I  close 
by  asking,  “Will  you  help  re¬ 
tailing  help  itself?” 

• 

Full  Diet  of  Color 

Chicago 

The  Chicago  Daily  News  on 
June  30  published  15  color  ad¬ 
vertisements.  The  82-page  edi¬ 
tion  contained  14  run-of-paper 
color  advertisements  in  the  main 
news  section,  plus  one  which 
ran  exclusively  in  the  North 
Zone  section.  Most  of  the  adver¬ 
tisements  were  aimed  at  boost¬ 
ing  food  and  beverag^e  sales  for 
the  July  4  weekend. 


PANELISTS  in  session  leading  up  to  the  NAEA  meeting  were,  lett  to  right:  J.  Warren  McClure,  Burlingte*  : 
(Vt.)  Free  Press;  W.  E.  Colvert,  Carlsbad  (N.M.)  Current-Argus;  Francis  Cislini,  Salinas  Californian;  HaroU  ( 
V.  Manzer,  Portland  Oregonian;  and  L.  F.  Reisinger,  Elyria  (O.)  Chronicle-Telegraph.  j 


Four-Color  Pages 
Now  Twice  a  Week 

Baltimore 

The  Baltimore  Sunpapers  have 
begun  offering  four-color  adver¬ 
tising  on  a  full-page  basis  twice 
a  week. 

The  premium  rate  on  black 
and  two  colors  or  black  and 
four  colors  will  be  available 
Tuesday  and  Thursday  evenings 
and  Wednesday  and  Friday 
momingrs. 

The  multi-color  advertising  is 
restricted  to  full  pag^es  only. 
However,  black  and  one  color 
will  be  accepted  Mondays 
through  Fridays  in  units  of 
1,000  or  more  lines. 


Footwear  Facts 
From  Ground  Up 

The  1960  Footwear  News 
Fact  Book,  containing  statistics 
on  the  $4.3  billion  (retail)  foot¬ 
wear  industry  in  the  United 
States,  has  just  been  published 
by  Fairchild  Publications. 

This  Fact  Book  #7  contains 
an  analysis  of  manufacturers’ 
production  and  sales  figures,  re¬ 
tail  sales  volume  in  various 
types  of  outlets,  as  well  as  re¬ 
tail  stores  operating  ratios  and 
price  trends. 


Color  Every  Day 

Elyria,  Ohio 
In  the  week  of  June  27-July  2, 
the  Elyria  Chronicle-Telegram 
published  20  color  ads  for  a 
total  of  41,283  lines.  The  daily 
spot  color  schedule,  according  to 
Business  Manager  Russell  Stok- 
ley,  was:  Monday,  3  ads;  Tues¬ 
day,  4  ads;  Wednesday,  5  ads, 
one  a  double- truck;  Thursday,  1 
ad;  Friday,  1  ad;  Saturday,  4 
ads. 


^Uniformed’  Ad  Van  Camp  Tie-In  Ails 

Net  Trophy  and  Trip 

Salesman  Retires  Long  Beach,  Calif. 

Denver  ^  demonstration  of  how 

Back  in  November,  1918,  while  retail  advertising  with 

the  world  still  was  celebrating  advertising  can  bnag 

the  end  of  War,  a  young  man  additional  space  and  recogm- 
in  a  choke-collar  Aniiy  uniform  t>on  to  a  newspaper,  J^ 
stood  rigidly  before  H.  H.  Tam-  He  ler,  food  account  executor 


Tfajl4  A  VV/UAIK  AAACAAt  x  •  .4.  T  t 

in  a  choke-collar  Anriy  uniform  t>on  to  a  newspaper,  J^ 
stood  rigidly  before  H.  H.  Tam-  He  ler,  food  account  executor 
men,  co-founder  of  the  Denver  the  Long  Beach  Indepent^ 
Post,  and  asked  for  a  job  as  an  Press-Telegram  was  awa^ 


advertising  salesman. 


first  place  in  Southern  Cali- 


He  got  it,  too  -  and  with  it  ^^"^ly  wn- 

suggestion.  ducted  by  the  Stokley-Van 

“Wear  the  uniform,”  said 

_ _ He  obtained  29  tie-in  adver 


Tammen.  “It'll  help  open  doors 
for  you.” 


tisements  for  a  1,000-line  Van 


Caswell  H.  Jones  doesn't  wear  ^amp  pork  and  ^ans  color  ^ 
a  uniform  anymore  -  hasn’t,  in  vertisement  that  ran  m  the 
fact,  since  the  war  conscious-  "e^Papers  and  won  a  trophy 
ness  of  1918  wore  off.  a  two-d^  trip  to  Las  Veg« 

But  he  recalled  the  incident  for  two  awarded  by  Stokley-Van 
as  he  cleaned  out  his  desk  at  9^»"P:  ^he  contest  was  con- 


the  Post  and  went  into  retire-  ducted  among  13  Southern  Cali- 

forma  newspapers. 

A  native  of  Denver,  Mr.  „  „  „ 

Jones,  now  66,  was  in  officers’  S.F.  Reps  Elect 
training  school  at  Camp  Pike, 

Ark.,  when  World  War  I  ended.  t  d  a  *  v  a  ^ 

A  month  later,  he  went  to  work  ,  Amot  Katz 


San  Francisco 
J.  P.  Amot,  Katz  Agency,  WM 


for  the  Post.  For  the  past  sev-  ^'^cted  president  of  the  Su 
eral  years,  he  has  been  a  grocery  F^^ooisco  Chaptei^  AANR 


account  executive.  Lyman  McBride  of  Fiti- 

^  patnck  Associates.  J.  Jamet 

1VT  ^  1  ¥*  J  Claymore,  Moloney,  Regan  4 

New  Color  Record  Schmitt,  is  the  new  Vicepreoi- 

Houston,  Tex.  dent  with  Walter  Patzloff,  Bran- 
The  Houston  Chronicle  pub-  ham  Co.,  secretary  and  Virgil 
lished  15  color  ads  in  a  single  L.  Dion,  Ridder-Johns,  treo- 
issue  on  June  29th.  In  February,  urer. 
the  Chronicle  produced  14  color  • 

ads  in  one  issue.  The  15  ads  Dreyer  Joins  S-H 
were  produced  in  one  press  ^  ,  .  •  j 

operation.  , 


Poll  Consultant 


Howard  W.  Dreyer  has  joimJ 
the  New  York  sales  staff  of  the 
general  advertising  departmat 
of  Scripps-Howard  Newspapa* 


Dallas,  Tex.  He  has  had  20  years  experiaa 
Alex  Louis,  associate  director  in  classified,  travel,  resort 
of  the  Belden  Poll  for  14  years,  general  advertising  departm*^ 
has  opened  an  office  as  consult-  of  the  New  York  World-T^ 
ant  in  public  opinion  and  mar-  gram  &  Sun.  His  first  positia 
keting  research  here.  was  on  the  Brooklyn  Eagle. 

EDITOR  8C  PUBLISHER  for  July  16,  19« 


18 


Fay  10.  1960) 


You  get  Sales  Action 
every  morning  in  Cleveland 


-;r,  WU  I 

he  S»a  -t 
.:iR.  to 
of  Fiti-  ] 
,  Jamei  a 

*r 

,Bm- 
1  Virgil 
trctt-  \ 


Tek^ 

positioo  j 


Represented  by  Cresmer  <ft  Woodward.  Inc.,  New  York.  Chicago.  Detroit.  Atlanta.  San  Francisco.  Los  Angeles. 
Member  of  Metro  Sunday  Comics  and  Magazine  Network. 


Tkke  a  half  million  Greater  Cleveland  families  with  a  respectable  $7,381  spendable  income. 
Add  26  adjacent  counties  a  stone’s  throw  from  Euclid  Avenue  and  you  have  retail  sales 
exceeding  4  billion  dollars— and  that’s  larger  than  the  retail  sales  of  any  one  of  35  entire 
states.  So— if  your  sales  of  goods  or  services  in  the  Cleveland  market  do  not  exceed  those 
of  35  states-WRITE-WIRE  OR  PHONE- 


The  Cleveland  PLAIN  DEALER 


RETAIL  SALBS  IN  CLEVELAND  AND  ADJACENT  COUNTIES 
CLEVELAND  26  ADJACENT 

COMMODITY  CUYAHOOA  COUNTY  COUNTIES  ..I*'- 


Total  Retail  Soles _ 

Retoil  Food _ 

Retoil  Drug _ 

Automotive _ 

Gas  Stotions _ 

Furniture,  Household  Appliances 


loop) 

$2,347,689 
581,935 
92,487 
357,776 
1 44,966 
121,723 


1000) 

$1,977,224 

498,319 

59,441 

368,264 

161,669 

86,025 


$4,324,913 

1,080,254 

151,928 

726,040 

306,635 

207,748 


{Source^  Sales  Managemenl  Survey  of  Buying  Power^ 


Whate¥9r 

you  soil  In  Qroator 
Clevoland  you'll 
soil  moro  of  it 
in  The  Plain  Doalor 


AAkrMi,  CmIois  and  Ye««E>t«wn  CmnHI**  vr*  npt  liRlodAd  in  olMv*  mIm 


Study  Shows  Print 
1/5  the  Cost  of  TV 


A  comprehensive  study  of  TV 
advertising  and  print  copy  in 
the  Sta/r  Weekly  of  the  Toronto 
(Ont.)  Star,  showing  that  print 
reaches  larger  audiences  at  1/5 
the  cost,  has  been  published  in 
book  form  and  is  being  dis¬ 
tributed  to  national  advertisers 
and  agencies  by  W.  A.  Camp¬ 
bell,  the  Star’s  ^vertising  man¬ 
ager. 

The  study  was  made  for  the 
newspaper  by  H.  D.  Johns  and 
Associates,  Ltd.  Personal  inter¬ 
views  were  made  of  a  national 
sample  of  900  covering  five  re¬ 
gions  and  18  cities.  The  regions 
were  the  Maritime  provinces, 
Quebec,  Ontario,  Prairies,  and 
British  Columbia. 

TV  RecaU 

Results  showed  that  the  av¬ 
erage  recall  of  TV  commercials 
was  only  1.4%  points  higher 
than  for  Star  Weekly  advertise¬ 
ments.  No  major  network  pro¬ 
grams  reach  a  higher  effective 
audience  than  the  Star  Weekly. 
Taking  an  average,  on  a  26- 
week  basis,  $320,060  buys  21,- 
010,392  effective  TV  impres¬ 


sions,  while  $114,660  in  the  Star 
Weekly  buys  22,218,378  effec¬ 
tive  impressions.  In  other  words, 
advertisers  are  able  to  get  1,- 
207,986  more  impressions  for 
$205,400  less. 

Programs  included  in  the 
study  were  “Father  Knows 
Best,’’  N.  H.  L.  Hockey,  Ed  Sul¬ 
livan,  Dennis  the  Menace,  Fly¬ 
ing  Doctor,  Danny  Thomas,  and 
Lassie.  Advertisers  involved  in¬ 
cluded  Kodak,  Chevrolet,  Kraft 
Foods,  Imperial  Oil,  Kellogg’s, 
Post  Cereals,  Lux,  Max  Factor, 
Campbell  Soup,  Lever  Brothers, 
Simoniz  and  Quick  Quaker  Oats. 

Both  audience  sizes  and  costs 
caused  trouble  in  making  the 
comparisons.  In  the  case  of  the 
Star  Weekly,  the  ABC  circula¬ 
tion  as  of  Sept.  30,  1959  was 
965,690.  Another  figure  proved 
is  “Readers  per  Copy,’’  or  3.2%, 
suggesting  a  total  audience  of 
3,0903,208.  This  figure  was  fur¬ 
ther  qualified  as  a  result  of  this 
particular  study  which  showed 
that  85%,  or  2,626,677,  of  the 
people  exposed  to  a  copy  of  the 
weekly  can  be  called  readers. 

“This  figure  becomes  in  most 


FOR  SALE 

AT  GREATLY  REDUCED  PRICE 

Two  unused  new  automatic  autoplate  machines, 
one  left-hand  machine  and  one  right-hand  ma¬ 
chine,  complete  with  autowhirl  saw  hangar,  water 
temperature  controls  for  casting  box,  metal  pump, 
pump  spout,  vacuum  casting  equipment,  includ¬ 
ing  a  motor-driven  vacuum  pump,  and  the  neces¬ 
sary  electrical  equipment,  wiring  and  piping,  with 


the  following  specifications: 

Sheet  Cutoff  22%"-  Rg.  Dia .  UVz" 

Plate  Thickness  .  Vie" 

Angle  of  Bevel  45* 

Newsprint  Roll  SSVz" 

Width  of  P.P.  14" 

Electrical  Specs.  440V.— 3  PH.— 60  eye. 


IIOV  Control  Circuit 
Pumps  are  arranged  with  special  filler  pieces. 

Box  2900,  Editor  &  Publisher 


ways  comparable  to  the  televi¬ 
sion  total  audience  figure,’’  the 
Johns  report  notes,  adding  that, 
according  to  the  Canadian 
Broadcasting  Company  listing, 
there  are  seven  programs  with 
a  higher  total  audience  than  2,- 
600,000  and  33  with  a  lower 
total  audience. 

Hockey  Ranks  Higli 

“Father  Knows  Best”  has  the 
highest  audience,  3,445,710,  but 
not  the  highest  TV  homes,  given 
as  1,888,176.  Highest  TV  homes 
is  for  national  hockey,  1,226,861, 
with  an  audience  of  3,189,839. 
Ed  Sullivan  ranks  third  in  TV 
homes,  1,141,202  and  in  audi¬ 
ence,  3,081,245. 

There  are  nine  progn'ams 
which  have  an  audience  of  be¬ 
tween  2,500,000  and  3,000,000; 
18  between  2,000,000  and  2,500,- 
000;  eight  between  1,000,000 
and  2,000,000;  two  below  1,000,- 
000. 

TV  costs  were  difficult  to  ob¬ 
tain  as  compared  with  the  Star 
Weekly,  which  charges  $4,850 
for  a  page  in  full  color  to  reach 
its  effective  audience  of  2,626,- 
677.  H.  D.  Johns  and  Associates 
explained  this  in  the  book  as 
follows : 

“We  have  been  able  to  obtain 
costs  (which  do  not  include  cost 
of  the  commercials)  for  four 
network  TV  shows  —  three  of 
which  are  in  the  top  seven. 
These  costs  average  out  to  $12,- 
310  per  program  (the  highest 
is  $13,000  and  the  lowest  $11,- 
500).  If  we  use  this  figpire, 
which  is  very  low  indeed  —  we 
are  being  eminently  fair  to  TV. 

“Further,  we  can  use  the  av¬ 
erage  effective  audience  of  these 
four  shows  as  our  base  for  audi¬ 
ence  size.  This  gives  us  1,152,- 
807  impressions  per  program. 

“In  other  words,  a  TV  pro¬ 
gram  costing  $12,310  will  prob¬ 
ably  gfive  us  an  effective  impres¬ 
sion  among  1,152,807  people.  In 
contrast  to  this.  Star  Weekly, 
costs  are  considerably  lower  for 
a  higher  audience.  .  .  . 

“The  actual  comparisons  we 
make  are:  Star  Weekly,  at  $4,- 
850,  reaches  an  effective  audi¬ 
ence  of  2,626,677  at  a  cost  i>er 
thousand  of  $1.84.  TV  Program, 
at  $12,310,  reaching  an  effec¬ 
tive  audience  of  1,152,807,  at  a 
cost  per  thousand  of  $10.70. 

“It  would  thus  appear  that 
an  advertisement  in  the  Star 
Weekly  will  reach  a  larger  audi¬ 
ence  than  the  average  TV  pro¬ 
gram  —  and  at  about  one-fifth 
the  cost.” 

3  Shows  ‘Outdraw’ 

Three  programs  in  the  mat¬ 
ter  of  play-backs  and  advertis¬ 
ing  and  commercials  “outdraw” 
the  Star  Weekly.  They  are  Ed 
Sullivan  (Kodak) ;  Dinah  Shore 
(Chevrolet) ;  and  Perry  Como 


(Kraft),  according  to  the  re¬ 
port,  which  classes  them  as  “ex¬ 
pensive,  large  audience,  long- 
lived  progframs.” 

The  report  also  show.s  four 
TV  programs  (out  of  10  ex¬ 
amined)  which  have  nversU 
scores  (based  on  play-hacki) 
that  are  lower  than  the  lowest 
Star  Weekly  score.  These  pro¬ 
grams  are;  Jack  Benny  (Lux); 
Music  60  (Max  Factor) ;  Lassie 
(Campbell  Soup) ;  and  Front 
Page  Challenge  (Lever  Broth¬ 
ers). 

Conclusion«> 

The  Star  Weekly  draws  the 
following  conclusion: 

“The  cost  of  a  network  TV 
program  is  high,  yet  advertisers 
pay  it  unquestioningly  l>ecaiise 
the  price  has  been  established. 
We  had  often  wondered  what 
would  happen  if  the  same  sums 
were  invested  in  the  Star  Week¬ 
ly.  For  example  $200,000  would 
buy  46  full  pages  in  color,  or  54 
pages  in  black  and  white,  or  65 
three  full  column  units  in  color, 
or  91  such  units  monotone. 

“Obviously,  through  the  Star 
Weekly  alone,  such  an  adve^ 
tiser  would  be  a  dominating 
force  in  a  larger  percentage  of 
Canadian  homes  than  the  av¬ 
erage  network  TV  show  can 
offer.  Nationally,  the  Star 
Weekly  reaches  some  29%  of 
all  the  English  speaking  homes 
in  Canada.  And  if  you  take  1 
place  like  Toronto  where  TV’s 
average  share  is  low  because  of 
U.  S.  competition,  you  will  note 
that  the  Star  Weekly  alone 
reaches  37.1%  of  the  homes.” 

• 

Filter  Cigarettes 
Down  in  Groceries 

“Have  filter  cigarettes  passed 
their  peak  in  the  New  YoA 
Market?”  This  question  is 
raised  by  data  from  the  Stv 
York  World-Telegram  contin¬ 
uing  grocery  inventory. 

For  several  years  filter  cigi- 
rettes  have  enjoyed  a  steady 
rise  in  percent  of  field  in  ths 
New  York  Market,  but  it  is 
possible  that  their  peak  w»s 
reached  last  February  who 
49.7%  of  all  cigarettes  sold  in 
grocery  stores  were  filters.  The 
filter  share  of  field  dropped  to 
48.7%  in  March;  47.7%  in 
April  and  47.5%  in  May.  This# 
the  first  time  that  the  filten 
have  had  a  decline  for  more 
than  a  single  month. 

• 

Oakite  Placed 

Advertising  for  Oakite,  an  all¬ 
purpose  household  cleaner,  has 
been  assigned  to  Geyer,  M(W*y. 
Madden  &  Ballard,  Inc.,  it  ^ 
announced  by  John  W.  Sugdo. 
executive  vicepresident  —  mar 
keting  for  B.  T.  Babbitt,  Ine- 
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What  makes  a  newspaper  great  ? 


{ 


This  man  is  a  Hutterite.  His  pic¬ 
ture  was  taken  with  a  telephoto  lens. 
Hutterites,  because  of  their  religion, 
will  not  pose  for  photographs. 

Gentle,  hard-working,  Hutterites 
are  farmers  who  hold  all  property  in 
common,  shun  “the  world,”  cling 
stubbornly  to  archaic  dress  and 
medieval  German.  They  have  a  424- 
year  history  of  persecution.  Once 
biurned  at  the  stake,  they  are  today 
victims  of  public  gawking  and  polit¬ 
ical  pressure  for  their  refusal  to 
vote,  take  oath  or  hold  office. 

Last  year  a  bill  was  quietly  intro¬ 
duced  in  the  Minnesota  state  legisla¬ 
ture.  Its  stated  purpose:  to  limit  any 
communal  colony’s  land  acqui¬ 
sitions.  Its  real 
aim:  to  “freeze” 
the  Hutterites  in 
one  small  com¬ 
munity  in  western 
Minnesota.  Min¬ 
neapolis  Star  and 
Tribune  editori¬ 
al  writer  Jay  Ed- 
gerton,  who  had 
travel^  among 
the  Hutterites, 
heard  of  the  pro¬ 
posed  law  and 


brought  it  to  the  attention  of  the 
daily  editorial  conference  of  the 
Minneapolis  Star  and  Tribune. 

It  was  decided  that  the  news¬ 
papers  would  oppose  the  bill  as  a 
matter  of  policy.  If  one  religious 
group  could  be  singled  out  for  puni¬ 
tive  or  restrictive  legislation,  then  so 
could  all  groups. 

Edgerton  was  assigned  the  job  of 
writing  the  Morning  Tribune  edi¬ 
torial,  “Hutterite  Bill.”  In  less  than 
a  month,  informed  public  opinion 
brought  enough  pressure  to  bear  on 
the  state  legislature  to  kill  the  bill  in  a 
senate  committee.  This  year  Edger¬ 
ton  was  singled  out,  among  all  the 
nation’s  editorial  writers  and  com¬ 
mentators,  for  the  National  Brother¬ 
hood  Award  of  the  National  Con¬ 
ference  of  Christians  and  Jews;  “  . . . 
challenged  by  a  specific,  ugly  bias, 
Edgerton  courageously  and  intelli¬ 
gently  attacked  the  issue  and  won.” 

Like  all  good  editorial  writers. 


Edgerton  is  a  prodder,  a  finder-out, 
a  stimulator  of  reader  p>articipation 
—attributes  he  picked  up  from  years 
on  the  news  beat  as  a  reporter,  when 
he  was  concerned  only  with  facts, 
not  opinions.  The  Hutterite  editorial 
made  news.  So  did  Edgerton’s  20- 
part  1958  series  on  “feather¬ 
bedding”  in  industry  that  earned  the 
coveted  Loeb  Award  for  special 
achievement  in  business  and  finan¬ 
cial  journalism. 

A  major  responsibility  of  good 
newspapers  is  not  only  to  report  the 
news  as  news,  but  to  stimulate 
thought  and  to  provide  leadership 
through  the  editorial  pages,  as 
opinion — and  to  be  concern^  with 
the  needs  and  interests  of  all  citi^ns. 
Such  consistently  responsible  jour¬ 
nalism  has  won  for  the  Minneapolis 
Star  and  Tribune  the  respect,  loyalty 
and  confidence  of  the  largest  news¬ 
paper  audience  of  readers  in  the 
3H  state  Upper  Midwest. 
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EDGERTON 


NOMINATED  AND  ELECTED  by  fhe  Los  Angeles  Chapter,  American 
Association  of  Newspaper  Representatives,  are  these  officers:  Lett  to 
right — Chuck  Randall— O'Mara  &  Ormsbee — vicepresident;  Briscoe 
Davis — Branham — retiring  president;  Jim  Davy — Fitipatrick  &  Associates 
— president;  and  Hal  Tucker — Cresmer  &  Woodward — secretary — 
treasurer. 


Survey  Shows 
Vermonters 
Choose  Daily 

Burlington,  Vt. 

A  week-lonp:  telephone  survey 
covering  radio  and  TV  sets  in 
use  in  the  greater  Burlington 
area  revealed  radio  was  reach¬ 
ing  2%  to  3%  and  TV  3.9%  to 
14.1%  of  the  market  as  com¬ 
pared  with  the  Burlington  Free 
Press  .\BC  reports  showing 
newspaper  coverage  of  better 
than  90%. 

The  survey  was  conducted  by 
the  Edward  J.  Noonan  Market 
Research  Organization,  Boston, 
for  the  “express  purpose  of  pro¬ 
viding  a  completely  impartial, 
objective  report  on  the  listening 
and  viewing  audience  in  the  area 
surveyed.” 

A  total  of  4,853  telephone  calls 
were  made  during  the  week  in 
morning  and  afternoon  hours. 
It  was  found  that  496  radio  sets 
were  in  use,  or  a  percentage 
figure  of  10.2%.  Overall  results 
showed  the  10.2%  radio  audience 
split  between  three  local  sta¬ 
tions  with  percentage  figures 


of  33.9%,  32.1%  and  19.7%. 
Other  radio  stations  penetrating 
the  area  accounted  for  the  re¬ 
maining  14.3%. 

“The  sur\'ey  established  that 
the  local  radio  stations  were 
reaching  only  3%,  3%  and  2% 
respectively  of  the  market 
covered,”  the  Noonan  organiza¬ 
tion  reported. 

TV  viewing  results  for  the 
week  showed  1,205  TV  sets  in 
use  or  24.8%.  This  viewing  audi¬ 


ence  was  split  between  two  near¬ 
by  stations  sharing  56.9%  and 
27.5%  of  the  viewing  families. 
Other  TV  stations  covering  the 
remaining  15.6%  included  four 
additional  channels.  The  leading 
TV  channel,  according  to 
Noonan,  was  reaching  only  14% 
of  the  market  surveyed  and 
missing  85.9%  of  the  homes. 
The  other  channel  was  reaching 
6.8%  and  all  other  channels 
3.9%  of  the  market. 

Qioice  Not  Chance 

Comparing  this  report  with 
the  Free  Press  ABC  guarantees, 
George  R.  Cruze  Jr.,  adver¬ 
tising  manager,  stated: 

“Our  circulation  is  not  based 
on  ‘chance’  but  on  ‘choice.’ 
Through  choice,  our  readers  pay 
45c  each  week  to  have  the  Free 
Press  delivered  to  their  front 
doorsteps.  While  I  have  not 
lived  in  Vermont  all  my  life,  I 
have  been  here  long  enough  to 
learn  that  Vermonters  do  not 
pay  so  much  as  a  penny  for 
something  they  do  not  intend 
to  use.” 

• 

Boston  Reps  Elect 
Chapter  Officers 

Boston 

Completing  the  second  full 
year  of  activity,  the  Boston 
Chapter,  American  Association 
of  Newspaper  Representatives, 
at  its  annual  meeting  recently 
elected  the  following  officers  for 
1960-61 : 

President,  Robert  E.  Carew — 
Story,  Brooks  &  Finley;  vice- 
president,  Frank  E.  Dunn — 
Hearst  Advertising  Service; 
treasurer,  Frank  Stevens  — 
Providence  Bulletin-Journal; 
secretary,  Warren  L.  Shields — 
Johnson,  Kent,  Gavin  &  Sinding; 
Directors,  Arnold  Harklow  — 
Ward,  Griffith  Company; 
Charles  S.  Dunham  —  Julius 
Mathews  Special  Agency;  John 
Lally — Kelly-Smith  Company. 


LOCALnews  .  .  .  away  from  home 

An  American  tourist  in  Paris  bought  a  copy  of 
the  European  edition  of  the  New  York  Herald- 
Tribune  for  a  few  francs  because  “it  looked  a 
little  like  home.” 

Back  in  his  hotel  room,  he  avidly  read  this  Amer¬ 
ican  newspaper,  which  in  make-up  and  content 
reminded  him  of  his  home-city  newspaper.  He 
was  familiar  with  this  kind  of  newspaper  and 
therefore  every  column  was  “local  news”  in  that 
it  was  American  in  character. 

That  pull  of  LOCALnews  is  mighty  .  .  .  even  far 
away  from  Main  Street,  U.  S.  A. 

Incidentally  in  the  U.  S.  A.,  there  are  1634 
LOCALnews  Dailies  with  a  daily  circulation 
totaling  27,384,478. 

.  .  .  Esther  Van  Wagoner  Tufty 


The  Julius  Mathews  Special  Agency,  Inc. 
400  Madison  Avenue,  New  York  17,  New  York 

Salesmen  in  — 

NEW  YORK  •  PHILADELPHIA  •  CHICAGO  •  DETROIT  •  PITTSBURGH 
CLEVELAND  •  BOSTON  •  SYRACUSE  AND  "WHEREVER" 


After-4th 

Clearance 


Sui 

A  Sparkler  «  .5 

r 

Atlanta,  G».  I  Lh« 
The  chairman  of  the  down-  the 

town  promotion  committt'e  for  P®' 

the  Atlanta  Retail  Merchants  ^ 

Association,  Grady  Lee,  believes 
the  total  results  of  the  July  5th 
Sales  will  show  that  the  idea 
of  holding  several  mammoth 
clearances  following  principal 
holidays  is  a  sound  one. 


The  first  such  successlul  pro-  ■ 
motion  this  year  was  the  After  ^ 
Easter  Clearances  and  Sales 
issue  of  the  Atlanta  Journal  and 
Constitution,  sponsored  at  the 
request  of  the  merchants  to  spur 
lagging  retail  spring  sales.  That 
edition  netted  a  gain  of  nearly  n 
3,000  inches  of  retail  advertising  I 
over  the  previous  Easter  Sun-  I 
day  Journal  and  Constitution.  5 
Richard  Rich,  president  of  I 
Rich’s,  Inc.,  the  South’s  largest  ' 
department  store,  described  his 
store  July  5  as  “very  crowded, 
in  every  corner”  and  said  items 
in  all  lines  were  selling  well. 


At  Sears  Roebuck  and  Com¬ 
pany’s  Southeastern  headquar¬ 
ters,  where  the  sale  had  been 
in  effect  since  June  30,  traffic 
was  described  as  “even  better 
than  before  the  Fourth.”  C.  D. 
Padgett,  sales  promotion  man¬ 
ager,  said  sales  volume  there 
“was  better  than  it  was  a  year 
ago  the  first  shopping  day  after 
the  Fourth.”  He  noted  that  sum¬ 
mer  items  were  selling  extreme¬ 
ly  well.  J 

Joseph  Ross,  president  of 
Davison  Paxon,  Inc.,  Macy  af¬ 
filiate,  said  full  crowds  were  at 
his  downtown  store  by  opening 
time  and  that  the  store  was 
having  excellent  response  to  its 
promotion.  Among  stores  report¬ 
ing  “good  day”  were  furniture, 
appliance,  jewelry,  clothing  and 
variety. 

The  promotion  kicked  off  the 
retailing  idea  with  a  full  page 
black  and  white  ad  in  the  afte^ 
noon  Journal  Saturday.  This 
was  followed  by  black  and  white 
and  firecracker  red  page  promo¬ 
tion  ads  in  both  the  combined 
Sunday  and  combined  Monday 
holiday  issues  and  followed  up 
with  the  spot  color  page  in  the 
Tuesday  morning  Constitutioa 
The  92-page  Monday  After 
Fourth  of  July  Clearances  and 
Sales  edition  carried  11,300 
inches  of  retail  advertising. 

Last  year’s  Fourth  of  July 
holiday  weekend  retail  linage 
totaled  10,175.  This  year’s  retail 
total  was  12,715  inches,  or  a 
gain  of  2,540  inches. 
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Plastics  take  a  GIANT  step 
in  newspaper-reading 
New  England! 


men  iif  Wfrh’JpQfttWft' 
startedEfiwNn^seniM 
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New  England 
with 


NEfTSPAPERS 


A  burgeoning  plastics  industry  promises  to  be  the 
greatest  shot  in  the  arm  to  New  England’s  industrial 
economy  since  the  electronics  field  discovered  the  ad¬ 
vantages  of  the  area  several  years  ago. 

There’s  no  limit  to  the  variety  of  products  using 
plastics  made  up  New  England  way  these  days,  in¬ 
cluding  parts  for  space  stations,  furniture,  house- 
wares,  telephones,  missiles,  pipes,  packaging,  auto 
parts,  building  materials. 


New  England’s  share  of  the  nation’s  plastic  production  and  consumption  was  16% 
a  year  ago,  and  profits  and  production  in  1960  are  expected  to  top  last  year’s  record 
by  up  to  15%.  Programs  of  expansion  in  the  six-state  area  scheduled  for  ’60  will 
exceed  those  of  last  year  by  one-fourth.  People  in  the  industry  anticipate  New  Eng¬ 
land  activity  will  double  by  1970. 

The  New  England  area’s  role  in  plastics  is  substantial — $448-million  in  total  pro¬ 
duction  last  year.  600  companies  employing  35,000  Yankees  account  for  18%  of 
the  nation’s  payroll  in  the  plastics  industry. 

New  England’s  supply  of  competent  labor  force,  added  to  new  research  and  devel¬ 
opment  facilities  in  the  area,  help  account  for  the  present  rate  of  growth.  If  the 
immediate  past  is  any  criterion,  the  future  of  New  England  plastics  is  unlimited. 

“Plastic  money’’  in  this  six-state  market  can  be  spent  for  your  product  or  service, 
if  you  play  your  cards  right,  and  tell  your  story  with  advertising  in  the  New  Eng¬ 
land  newspapers  listed  here.  The  plastics  payroll  is  just  one  reason  why  New  Eng¬ 
landers  have  the  highest  per  household  purchasing  power  in  the  U.S.  Reach  these 
families  through  the  medium  that  influences  their  buying  decisions — Newspapers! 


This  caMpaign  sponsared  by  thesa  nawspapar  laadarsi 

MINI —  Bangor  Daily  News  (M). 

VERMONT — Barre  Times-Argus  (E),  Bennington  Banner  (E), 
Burlington  Free  Press  (M),  Rutland  Herald  (M). 

MASS4CHUSETTS— Boston  Globe  (M&E),  Boston  Globe  (S),  Brock¬ 
ton  Enterprise  &  Times  (E),  Fall  River  Herald  News  (E),  Fitch¬ 
burg  Sentinel  (E),  Gardner  News  (E),  Lawrence  Eagle-Tribune 
(M&E),  Lynn  Item  (E),  North  Adams  Transcript  (E),  Pitts¬ 
field  Berkshire  Eagle  (E),  Taunton  Gazette  (E),  Waltham  News 
Tribune  (E). 


NEW  HAMPSHIRE— Concord  Monitor-Patriot  (E). 

RHODE  ISLAND— Providence  Bulletin  (E),  Providence  Journal  (M), 
Providence  Journal  (S),  Woonsocket  Call  (E). 

CONNECTICUT— Ansonia  Sentinel  (E),  Bridgeport  Post  (S),  Bridge¬ 
port  Post-Telegram  (MScE),  Bristol  Press  (E),  Hartford  Courant 
(M),  Hartford  Courant  (S),  Hartford  Times  IE),  Meriden 
Record-Journal  (M&E),  New  Britain  Herald  (E),  New  Haven 
Journal-Courier  (M),  New  Haven  Register  (EAS),  Norwich 
Bulletin  and  Record  (M&E),  Torrington  Register  (E),  Water- 
bury  Republican  Sc  American  (M&E),  Waterbury  Republican 
(M&S). 


<t!» 


r 


THEY  BUILT  A  BRIDGE 
and  concrete  research  took 


^10  million  laboratories 
bring  important  developments! 

PCA  research  and  development  facilities  are  the 
largest  and  most  advanced  of  their  kind.  Each 
year  they  are  visited  by  thousands  of  students, 
public  officials,  scientists,  engineers  and  repre¬ 
sentatives  of  the  construction  industry  from  all 
over  the  world. 
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IN  THE  LABORATORY... 
another  great  stride! 


The  half-scale  concrete  highway  bridge  pictured  above  is 
being  subjected  to  a  load  of  132,000  pounds — many  times 
the  load  it’s  designed  for.  This  test  of  concrete  perform¬ 
ance  is  but  one  example  of  the  broader  research  made 
possible  by  PCA’s  unique  new  structural  laboratory. 

The  building  itself  is  a  giant  testing  machine!  Its  floor, 
built  like  a  series  of  huge,  12-foot-deep  concrete  boxes, 
is  perforated  with  holes.  Through  them,  test  specimens 
such  as  the  bridge  are  connected  with  tierods  to  powerful 
jacks  below.  Pulling  downward,  these  can  exert  com¬ 
bined  loads  of  tens  of  millions  of  pounds. 

In  this  building,  engineers  of  the  Portland  Cement 


Association  can  explore  the  design  and  strength  of 
every  type  of  concrete  structural  unit  —  beams  to 
bridges.  The  data  developed  is  passed  on,  free  of  charge, 
to  America’s  designers,  engineers  and  builders,  through 
PCA’s  34  nationwide  district  oflBces. 

Structural  development  is  only  one  phase  of  the  research 
program  sponsored  by  the  74  leading  (and  competing) 
cement  manufacturers  who  comprise  the  Portland  Cement 
Association.  Everyone  benefits  from  this  program.  Over 
the  past  44  years,  it  has  helped  bring  about  today’s  finer 
concrete  highways  and  streets,  better  housing  and  more 
efficient  structures  of  all  kinds. 


PORTLAND  CEMENT  ASSOCIATION 

Headquarters:  33  West  Grand  Ave.,  Chicago  10,  III. 

A  national  organization  to  improve  and  extend  the  uses  of  Portland  cement  and  concrete 


AD  AGENCIES  California,  and  other  accounts,  porate  executive.  .  .  .  KichanJ 

Robert  L.  Dellinger,  vicepresi-  P.  Monley  has  been  api  ointed 

dent  and  account  supervisor,  assistant  to  Robert  L.  Gai  rison, 

continues  in  the  same  capacity,  senior  vicepresident,  Mac.'lanus, 

Among  RF&H’s  national  and  John  &  Adams,  Inc.  .  .  ^n- 

regional  accounts  moving  to  janiin  Harrison  has  joined 

Grant  are  Breast  O’Chicken  Robert  Kline  &  Co.,  Richmond 

Tuna,  Packard-Bell  Electronics,  advertising  and  PR  agei.cy,  as 

Firestone  Guided  Missile  Di-  executive  vicepresident. 

Headed  by  Elliott  Plowe,  California  which  previous  vision,  Los  Angeles  Department  • 

newly  elected  president  (E&P  mergers  in  Seattle  and  San  of  Water  &  Power,  Loma  Linda  Kemper  Insurance 

June  2,  pg.  17)  Grant  Advertis-  Francisco  have  contributed  to  Food  Company,  Leo’s  Quality  Piplfa  riJnt  Frank 

ing,  Inc.,  (U.S.A.)  plowed  Northern  California  and  the  Foods,  and  a  division  of  the 

ahead  this  week  to  total  annual  Northwest,”  Mr.  Plowe  said.  Shick  Safety  Razor  Company.  The  Kemper  Insurance  jjroup 


Grant  ‘Plows’  Ahead 
To  Over  $90,000,000 


billings  of  over  $90,000,000. 
Added  by  merger,  announced 
July  11,  was  the  $4,000,000  ac¬ 
counts  handled  by  Robinson, 
Fenwick  &  Haynes,  Inc.,  Los 
Angeles.  The  new  Grant  office 
in  Los  Angeles  will  be  located 
at  RF&H’s  address,  1111  Wil- 
shire  Blvd. 

When  Mr.  Plowe  was  named 
president  May  20,  he  announced 
his  immediate  concern  was  to 
increase  domestic  billings  badly 
dented  by  loss  of  the  Dodge  ac¬ 
count.  In  Los  Angeles,  he  and 
Will  C.  Grant,  chairman  of  the 
board,  called  the  merger  an 
“important  step  in  our  expan¬ 
sion  program.” 

(Creative  Strenf^th 

“The  addition  of  RF&H  and 
its  staff  will  give  Grant  the 
same  kind  of  creative  and  mer¬ 
chandising  strength  in  Southern 


“Now  Grant  will  have  one  of  the 
strongest  West  Coast  operations 
of  any  of  the  national  agencies.” 

Elwood  J.  Robinson,  founder 
and  president  of  the  38-year-old 
Los  Angeles  agency,  will  become 
executive  vicepresident  of  Grant 
in  charge  of  operations  in 
Southern  California.  David  R. 
Fenwick,  RF&H’s  vicepresident 
and  creative  director  will  carry 
the  same  titles  at  Grant,  but 
his  jurisdiction  will  widen  to 
include  the  Grant  offices  in 
Seattle  and  San  Francisco. 

Accounts  Moving 

John  W.  Haynes,  Robert  C. 
Neuman  and  Lee  Laufer,  con¬ 
tinue  as  Grant  vicepresidents. 
John  M.  Cody,  who  has  been 
manager  of  Grant-Hollywood, 
will  remain  as  vicepresident  and 
account  sui)er\’isor  for  the 
Dodge  Dealers  of  Southern 


«  «  « 

Still  .Another  Merger 

Grey  Advertising  Agency, 
Inc.,  and  L.  H.  Hartman  Agency, 
both  of  New  York,  are  merging 
Aug.  1.  It  may  add  $5,000,000 
to  Grey’s  annual  billings  of 
$52,000,000.  A  major  account 
taken  over  is  Gordon’s  Gin  and 
Gordon’s  Vodka.  Louis  H.  Hart¬ 
man,  who  founded  the  agency  in 
1931,  will  become  associated 
with  Grey  in  an  executive  capa¬ 
city.  Before  coming  to  New 
York  he  was  executive  vice- 
president  of  Lord  &  Thomas  for 
10  years,  bringing  in  the 
American  Tobacco  Company  ac¬ 
count.  Presently  senneed  by 
Hartman  is  the  Grand  Union 
Company,  but  whether  this  ac¬ 
count  will  go  to  Grey  is  un¬ 
certain  at  the  present  time. 

*  *  * 

Agency  .Accounts 


has  selected  Clinton  E.  Frank, 
Inc.,  as  the  advertising  agency 
to  succeed  John  W.  Shaw  Ad¬ 
vertising,  Inc.  The  Shaw  agency 
has  handled  the  account  since 
1946. 

Kemper  Advertising  Man¬ 
ager  Clive  R.  Bishop  reported 
that  the  final  selection  was 
made  after  presentations, 
during  the  past  two  months,  by 
five  agencies  of  comparable  bill¬ 
ing. 

Recent  Kemper  Insurance  ad¬ 
vertising  schedules  have  in¬ 
cluded  news  commentators  on 
radio  and  television,  sports 
events  on  TV  and  a  national 
magazine  campaign.  .Annual 
billing  has  run  close  to  $1 
million. 

• 

American  Oil 
Goes  to  D’Arcy 

American  Oil  Company,  a  ma- 


Missing  out  on  too  many  i 
test  campaigns? 

Remember, 

Everywhere, 
men  who  influence 
test  market  campaigns 


read  The  Wall  Street  Journal 


Fletcher  Richards,  Calkins  & 
Holden,  Inc.,  announced  renewal 
of  the  $400,000  National  Guard 
account,  now  beginning  its  sec¬ 
ond  year  with  this  agency  .  .  . 
Westminster  Recording  Co.,  Inc., 
to  Erwin  Wasey,  Ruthrauff  & 
Ryan  Inc.  .  .  .  Armco  Steel 
Corp.,  Middleton,  O.,  to  Mars- 
teller,  Rickard,  Gebhardt  and 
Reed,  Inc.,  from  N.  W.  Ayer 
&  Son,  effective  Aug.  1.  Ap¬ 
proximately  $1  million  in  billing 
is  involved.  .  .  .  Pearl  Brewing 
Company,  that  invests  $1,500,- 
000  a  year  in  advertising,  to 
Tracy- Locke  Company,  Inc., 
Dallas,  from  Pitluck  Agency, 
San  Antonio.  .  .  .  William  H. 
Rorer,  Inc.,  Philadelphia  ethi¬ 
cal  pharmaceutical  manufac¬ 
turer,  to  Burdick  &  Becker,  Inc., 
New  York.  .  .  .  Portable  Electric 
Tools,  Inc.,  Chicago,  to  Frank 
C.  Nahser,  Inc.,  Chicago. 
Spencer  W.  Frank,  account 
executive,  has  announced  step¬ 
ped  up  consumer  and  trade 
program,  including  spot  radio. 
*  «  * 

Agcmcy  Personnel 

Cecil  K.  “Mike”  Carmichael 
was  elected  a  vicepresident  of 
Benton  &  Bowles.  He  started 
with  the  agency’s  publicity  de¬ 
partment  in  1947.  .  .  .  Major 
General  Haral  C.  Parks  (U.S. 
A.F.,  Ret.)  has  joined  McCann- 
Erickson,  Inc.,  as  general  cor- 


jor  newspaper  advertiser  favor¬ 
ing  ROP  color,  is  switching  its 
$6,000,000  account  from  the  Jo¬ 
seph  Katz  Co.,  New  York,  to 
D’Arcy  Advertising  Co.,  Chi¬ 
cago,  effective  the  beginning  of 
1961. 

Announcement  of  the  chang* 
followed  last  week’s  news  that 
American,  a  wholly  owned  sub¬ 
sidiary  of  the  Standard  Oil  Co, 
(Indiana),  would  on  Jan.  1  a^ 
quire  the  product  and  marketing 
assets  of  the  parent  company. 
Since  1954,  D’Arcy  has  handlri 
Indiana  Standard’s  product  ad¬ 
vertising. 

• 

Calvert  Switches 
Agencies 

Calvert  Distillers  Co.,  is  trans¬ 
ferring  the  advertising  accounts 
of  Calvert  name  brands  from 
Benton  &  Bowles,  effective  Oct 
6.  Calvert  Reserve  goes  to  Sulli¬ 
van,  Stauffer,  Colwell  &  Bayles; 
Lord  Calvert  and  Calvert  Lon¬ 
don  Dry  Gin  to  Compton  Adver 
tising  Agency.  Billings  of  the 
former  are  estimated  at  $3,500,- 
000  and  the  latter  $1,500,000. 
Compton  recently  acquired  > 
number  of  House  of  Seagram 
brands,  including  Wolfschmidt 
Carstairs,  and  Paul  Jones,  and 
also  White  Horse  from  Browne 
Vintners  Co. 
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THIS  IS  THE  COVER  oj  the  18-page  editorial  supplement 
which  appeared  with  the  July  TIth  issue  ofWomen’sWear  Daily. 
The  illustrated  supplement  reviews^  in  a  story  it  has  taken  Women’s 
Wear  Daily  50  years  to  mite,  the  highligfjts  of  fashion,  retailing, 
arid  manufacturing  in  a  truly  momentous  era.  It  also  takes  a  bold 
look  into  the  future,  forecasting  retailing  in  the  year  2010.  For  a 
personal  copy,  please  write  M.r.  Louis  W  Fairchild,  President, 
Fairchild  Publications,  7  Fast  11th  Street,  New  Tbrk  3,  N.  Y. 


Fall  Fashion 
Collections 
In  Full  Color 

Fullerton,  Calif. 

Fall  fashions  in  full  ROP 
color  will  appear  in  newspapers 
throughout  the  United  States 
and  Canada  during  the  New 
York  Couture  Group’s  annual 
July  Press  Week. 

The  products  of  leading  New 
York  designers  will  be  available 
for  newspaper  release  simul¬ 
taneous  with  their  first  show¬ 
ings.  Initial  releases  will  be  in 
Sunday  editions  of  July  17. 

Disclosure  of  this  new  illus¬ 
tration  of  newspaper  color  cov¬ 
erage  capabilities  on  the  days 
events  happen  came  in  an  inter¬ 
view  with  John  V.  Landau,  vice- 
president  of  Sta-Hi  Color  Serv¬ 
ice,  Inc.,  which  has  headquar¬ 
ters  here. 

The  move  results  from  Sta- 
Hi’s  advance  work  with  Miss 
Eleanor  Lambert,  press  director 
of  the  New  York  Couture  Group, 
and  her  staff,  Mr.  Landau  ad¬ 
vised. 


High  Return  Told 

Demand  for  the  Fall  styles  in 
ROP  color  was  .so  great  that  127 


art 

editor 

Woman  with  fashion  or  dec¬ 
orating  background  preferred 
for  notional  consumer  mag¬ 
azine.  Excellent  taste  in  lay¬ 
out,  professional  knowledge  of 
type  and  flair  for  working 
with  color  essential.  Salary  in 
five  figures  depending  on  ex¬ 
perience.  The  woman  we  seek 
is  probably  now  employed  and 
resumes  will  be  treated  in 
strictest  confidence.  Address 
detailed  resume  to  Irvin  Gill, 
Manager,  Art  Placement  De¬ 
partment. 

Jerry  Fields 

Assoeiate<»* 

advertising  personnel  specialists 
16  East  50th  St.,  N.  Y.  22,  N.  Y. 

*Joba  Unlimited  Agency 


replies  were  received  to  a  ques¬ 
tionnaire  mailed  by  Sta-Hi  to  a 
representative  list  of  190  news¬ 
papers  seeking  reactions  to  the 
proposed  Colormat  release. 

Preliminary  returns  to  the 
.subsequent  offer  of  five  color 
photos  insure  widespread  dis¬ 
tribution  of  the  editorial  color 
material.  These  came  by  phone 
and  wire  as  well  as  by  airmail. 

In  previous  years,  full  color 
coverage  during  Press  Week 
was  possible  only  for  those  few 
newspapers  able  to  process  color 
transparencies,  Mr.  Landau 
.said.  This  year  nearly  500  U.  S. 
and  Canadian  newspapers  will 
have  the  opportunity  to  run 
Fall  fashions  in  full  color 
through  Sta-Hi’s  Colormat  Serv¬ 
ice,  he  estimated. 

Publication  will  be  at  the 
same  time  newspaper  fashion 
editors  are  viewing  the  new 
styles  in  New  York.  None  of  the 
Colormats  may  be  released  be¬ 
fore  July  17. 

15  Months  of  Growth 

The  new  project  highlights 
the  rapid  growth  in  the  use  of 
Sta-Hi  releases  which  has  oc¬ 
curred  since  the  organization’s 
new  Colormat  service  was  an¬ 
nounced  in  April  of  last  year, 
Mr.  Landau  said. 

Since  that  time  more  than 
250  newspapers  have  used  Sta- 
Hi’s  releases  in  pre-positioned 
direct-casting  mat  form.  Some 
have  run  15  to  20  of  the  edi¬ 
torial  and  advertising  color  fea¬ 
tures. 

Recent  releases  of  major  im- 
jxjrtance  have  covered  foods  for 
Stokely-Van  Camp,  Sunkist 
Growers,  National  Turkey  Fed¬ 
eration,  Carnation  Milk,  R.  T. 
French  Co.  and  fashions  for 
E.  I.  duPont  de  Nemours,  Rose 
Marie  Reid,  the  Wool  Bureau, 
Corduroy  Council,  Koret  of  Cali¬ 
fornia  and  Darlene  Knitwear. 

There  also  have  been  major 
motion  picture  releases  for 
M-G-M  and  Columbia  Pictures 
and  homes  and  living  diplays 
for  Simpson  Timber  Co.,  Mobile 
Home  and  Trailer  Coach  As¬ 
sociations  and  Hallmark  Cards. 

The  R.  T.  French  campaign 
was  unique  in  that  it  included 
a  Colormat  release  for  retail 
food  chains  as  well  as  for  edi¬ 
torial  food  pages.  This  was  used 
in  95  newspapers  with  a  total 
circulation  of  over  11,000,000. 

150,000  Line  Reeult 

Sixty  of  the  95  newspapers 
used  the  release  in  full  page  or 
double  truck  food  chain  ads,  Mr. 
Landau  reported.  He  estimated 
that  this  release  alone  resulted 
in  150,000  lines  of  full  color  ad¬ 
vertising  revenue  to  newspapers 
across  the  land. 

“We  have  found  tremendous 
demand  for  both  editorial  and 


local  aavertising  Colormats 
among  the  500  U.  S.  and  Cana¬ 
dian  newspapers  that  can  run 
ROP  full  color,”  Mr.  Landau 
said. 

“Distribution  also  extends 
overseas.  Last  year  we  have 
shipped  literally  thousands  of 
Colormats  to  newspapers  as  far 
away  as  India  and  South  Africa. 
Every  release  sees  new  users 
added  to  our  list,”  he  added. 

“More  and  more  newspapers 
are  realizing  that  good  editorial 
color  stimulates  reader  interest 
and  attracts  more  local  and  na¬ 
tional  advertising  linage.  These 
newspapers  correctly  consider 
color  as  an  investment  to  create 
growth  and  increase  profits,” 
he  declared. 

Bergmann  to  Handle 
Revlon  Advertising 

Theodore  G.  Bergmann,  presi¬ 
dent  of  Parkson  Advertising 
Agency,  Inc.,  New  York,  has 
l)een  appointe<l  vicepresident  of 
adv'ertising  at  Revlon,  Inc. 

Mr.  Bergmann  is  the  second 
agency  president  to  take  the 
job.  Kenneth  Beim  left  C.  J. 
LaRoche  &  Co.  to  handle  Rev¬ 
lon’s  advertising,  but  resigned 
last  December  to  go  into  the 
real  estate  business  in  Florida. 
Since  then  Evan  William  Man- 
del,  assistant  to  Charles  Rev- 
son,  president,  and  former  ad¬ 
vertising  manager,  has  been  in 
charge.  Mr.  Mandel  will  devote 
his  full  time  as  assistant  to  the 
president. 

At  Parkson,  Mr.  Bergmann 
has  been  responsible  for  adver¬ 
tising  activities  of  the  J.  B. 
Williams  Co.  Previously  he  was 
an  associate  director  of  TV  and 
ser\’ed  on  the  plans  board  at 
McCann-Erickson.  In  1954  he 
was  managing  director  of  the 
Du  Mont  radio  netw’ork. 

• 

Ad  Campaign  Begun 
For  Dairy  Farmers 

Syracuse,  N.  Y. 

A  community  relations  adver¬ 
tising  campaign  for  dairymen 
is  being  initiated  in  Delaware 
County,  N.  Y. 

Mutual  Federation  of  Inde¬ 
pendent  Cooperatives,  Inc.  and 
its  local  affiliate,  the  Delaware 
County  Farmers  Cooperative, 
are  co-sponsoring  the  six-month 
campaign,  using  newspaper  and 
radio,  to  interpret  both  the  im¬ 
portance  of  the  dairy  farmer 
to  the  community  and  the  im¬ 
portance  of  cooperative  action 
to  the  independent  farmer. 

Copy  was  prepared  by  Doug 
Johnson  Associates,  Mutual 
Federation’s  advertising  agency. 
The  basic  campaign  in  daily  and 
weekly  newspapers  consists  of  a 
series  of  eight  ads  featuring 
local  dairymen  and  their  fam¬ 
ilies. 


Bridal  Market 
Grows  Rapidly 

“Beginning  in  1965,  the  num¬ 
ber  of  marriages  in  this  coun- 
tr>'  will  increase  rapidly  and 
will  total  close  to  2,250,009  each 
year.  This  increase  will  account 
for  a  surging  demand  (about 
$15,000  worth  in  each  mar¬ 
riage)  for  apartments,  houses, 
furniture,  appliances,  clothing, 
jewelry,  automobiles  and  a  my¬ 
riad  of  other  items.” 

Marriage — and  everything  it 
takes  for  two  persons  to  set  up 
house — is  l>ecoming  increasingly 
bigger  business  each  year.  Bat¬ 
ten,  Barton,  Durstine  &  Osborn 
has  revealed  in  a  round-up  of 
available  material  titled  “The 
Bridal  Market.”  Based  on  1959 
marriages  —  about  $23,000,000,- 
000,  spent  in  one  year  by  newly¬ 
weds. 

The  report  indicated  further 
that  in  15  years  marriages  will 
increase  by  59' I  over  the  pres¬ 
ent  annual  figure. 

Confirming  that  the  average 
marriage  age  in  the  United 
States  presently  is  lower  than 
ever  l)efore  and  that  32  per  cent 
of  women  marrying  for  the  first 
time  are  teen-agers — most  of 
them  18 — the  study  .stated  that 
the  girl  in  her  mid-teens  has 
begun  to  assemble  her  hope 
chest. 

• 

New  York  Housewife 
Survey  Completetl 

The  results  of  a  “1960  House¬ 
wife  Survey  in  New  York  City" 
have  just  lieen  released.  The 
sur\'ey,  conducted  by  Daniel 
Starch  and  Staff  for  the  New 
York  Post,  is  designed  to  give 
advertisers  a  clear  picture  of 
New  York  City  housewives  as 
consumers.  The  survey  involved 
personal  door-to-door  calls  on 
3,040  housewives. 

In  addition  to  a  wide  variety 
of  facts  on  product  usage,  inter¬ 
viewers  gathered  the  following 
information : 

1.  Which  newspapers  house¬ 
wives  read  regularly  in  the 
homes. 

2.  Their  ages. 

3.  Number  and  ages  of  chil¬ 
dren  under  18  years. 

4.  Religion  of  housewives. 

5.  Income  g^ups  into  which 
the  respondents’  families  fall. 

The  question  on  religion  was 
asked  in  response  to  requests 
by  advertisers  for  information 
on  the  Jewish  housewife  mar¬ 
ket.  The  study  shows  significant 
differences  in  the  shopping  hab¬ 
its  and  preferences  of  Jewish 
housewives  compared  with  th« 
overall  consumer  behavior  pat¬ 
tern  of  the  New  York  housewif* 
market. 
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Young  Chicago 
loves  to  buy... 


the  Chicago 
Sun-Times 


Smart  advertisers  know  it’s  the  yoimg  families  who  buy  the  most. 
Very  smart  advertisers  know  where  to  find  them  in  high  proportion. 
Advertise  in  the  Chicago  Sim-Times — more  than  half 
its  readers  are  men  and  women  35  and  under! 


S«nd  for  your  copy  of  the  1960  Chicago  Conaumer  Analysis.  Now  available. 
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The  Weekly  Editor 


VAGRANT  HERO 

Jackie  Tull,  a  publisher’s  wife 
recently  wrote  of  her  reactions 
to  one  of  the  perennial  problems 
of  the  weekly  editor.  The  fol¬ 
lowing  appeared  in  the  Saline 
(Mich.)  Reporter  under  Mrs. 
'Tull’s  byline. 

All  weekly  newspapers  hurt 
periodically  because  of  the  “here 
today,  gone  tomorrow’’  charac¬ 
teristic  of  the  man  who  runs 
the  big  machine. 

Each  new  linotype  operator 
is  welcomed  on  arrival  almost  to 
the  degree  of  idiocy  by  our  staff. 
Each  new  man  looks  like  the  one 
who  will  solve  all  our  shop  prob¬ 
lems,  fall  in  love  with  our  town, 
become  one  of  us  and  stay  for¬ 
ever.  He  moves  into  our  shop 
and  is  automatically  treated 
with  the  same  respect  that  most 
folks  store  up  for  Miss  Uni¬ 
verse,  Miss  America,  Miss  Mich¬ 
igan,  or  Betsy  Wright,  Miss 
Saline  of  1960. 

Single  and  Other-Wives 

Some  linotype  operators  come 
to  us  single.  Some  bring  wives 
. .  ,  either  their  own  or  somebody 
elses.  Some  operators  are  vir¬ 
tuous,  fine  upright  citizens.  Some 
are  scoundrehs — scheming,  con¬ 
niving  low-lives.  But  regardless 
of  personal  qualifications,  let  one 
walk  into  our  shop  and  the 
cycle  starts.  It  differs  from  the 
ones  that  came  before  only  in 
minor  details  .  .  .  some  will  give 
a  week’s  notice  before  they  go. 
Others  will  give  only  a  couple 
of  days.  Or  some  need  time  off 
with  pay  to  look  for  another 
suitable  job,  while  others  are 
perfectly  willing  to  quit  first 
and  then  look. 

The  King  of  Big  Machine 
reports  for  work.  He  is  a  little 
lost  in  this  new  situation  during 
those  first  few  days  .  .  .  not 
that  all  shops  do  not  have  basic¬ 
ally  the  same  equipment,  but 


each  shop  IS  arranged  a  little 
differently  from  the  others. 

Face  to  the  EaM  Mall 

Our  linotype  is  situated  in 
about  the  middle  of  the  building 
against  the  East  wall.  It  is 
some  eight  steps  from  the  ladies’ 
room.  It  is  a  half-dozen  steps 
to  the  entrance  of  the  front 
office  or  about  the  same  number 
of  steps  to  the  back  shop.  The 
thermostat  for  controlling  the 
heat  (most  operators  prefer  to 
work  at  temperatures  in  the 
high  eighties  or  nineties)  is 
located  directly  behind  the  lino¬ 
type. 

Other  shops  are  laid  out  with 
the  linecasters  situated  on  the 
West  wall  and  the  ladies’  room 
at  the  far  end  of  the  building. 
Actually,  there  are  so  many 
possibilities  for  shop  layouts,  one 
can  quickly  imagine  the  prob¬ 
lems  a  linotype  operator  must 
cope  with  during  those  first  few 
days  on  a  new  job. 

Eventually  though.  He  reaches 
the  point  where  He  can  turn  out 
the  quality  of  work  we  consider 
necessary  to  stay  in  business. 
Pretty  soon  the  collection  of 
over-due  job  printing  gets 
whittled  down  to  size.  We  reach 
the  place  that  we  can  promise 
a  job  at  a  given  time  and  deliver 
it  THEN.  The  newspaper  begins 
to  take  on  a  real  professional 
look. 

Slipped  The  Sad  M'ord 

Then,  without  warning  .  .  .  He 
slips  us  the  word.  He  stands 
there  with  His  toothpick  angling 
around  in  His  mouth  and  as 
casually  as  He  would  announce 
a  coffee  break.  He  reckons  He’ll 
be  leaving  within  the  next  week 
or  so. 

During  His  last  few  days, 
most  of  His  time  is  spent  look¬ 
ing  longingly  out  a  window, 
standing  in  the  middle  of  the 


SEEING  IS  BELIEVING 


Composing  rooms,  whose  matrices  are 
treated  by  the  Matrix  Contrast  System, 
have  an  important  advantage  over  competi¬ 
tion  because  their  linecasters  set  more 
lines  on  every  shift. 

Matrix  Contrast  Black  and  White  and  Color- 
Coded  Matrices  make  transpositions  and 
wrong  Fonts  easy  to  see,  Linecasters  make 
an  average  of  33  1/3%  fewer  errors  be¬ 
cause  they  can  easily  “See  What  They 
Set." 

We  have  certified  figures  to  prove  this 
claim  .  .  .  Investigate  it  without  obligation. 
Just  ask  a  Matrix  Contrast  representative 
to  call  and  show  you  the  facts. 


MATRIX  CONTRAST  SERVICE 

MATRIX  CONTRAST  CORPORATION 

154  Wosf  14th  St..  Now  York  II,  N.  Y.  326  W.  Madison  St.,  Chicago  6.  Mi. 
ilOS  Trenton  St.  Los  Angeles  IS,  Calif. 


floor  meditating,  or  reading  the 
“help  wanted”  ads  from  a  trade 
paper.  Then  comes  that  long, 
last  day.  He  usually  sits  that 
one  out.  He  chooses  a  chair  near 
the  bookkeeper  so’s  He’ll  be 
handy  to  reach  out  for  His  last 
check  .  .  .  covering  His  full 
week’s  work,  of  course. 

Having  been  through  this  so 
many  times  before,  we  KNOW 
that  our  man  is  prompted  by 
something  deep  inside  and  HE 
HIMSELF  is  in  no  way  re¬ 
sponsible.  We  could  hardly  send 
him  away  but  on  the  friendliest 
of  terms. 

We  usually  shake  hands  and 
wish  him  well.  At  the  same  time, 
we  have  one  corner  of  an  eye 
on  the  cars  coming  up  Michigan 
Ave.  We  are  expecting  a  vag¬ 
rant  linotype  operator  from 
Three  Oaks  or  Hackensack,  or 
.some  other  town.  We’ll  be  in  a 
jam  until  he  arrives. 

But  we  know  he  will  arrive, 
and  a  whole  new  cycle  will  begin 
and  end  again  and  again  and 
again. 

• 

Rival  Weekly  Sold 
To  Wiklwootl  Leatler 

Wildwood,  N.  J. 

The  Cape  May  County  News 
has  been  purchased  by  the  Wild¬ 
wood  Leader,  a  rival  weekly 
here.  The  County  News,  known 
for  a  decade  until  last  year  as 
the  Wildwood  Independent 
Record,  has  ceased  publication 
and  its  name  has  been  incor¬ 
porated  into  the  masthead  of 
the  Leader. 

The  offset  printing  operations 
of  the  News,  in  both  color  and 
black  and  white,  will  be  con¬ 
tinued  by  the  Cape  May  County 
Leader  Co.,  publishers  of  the 
Leader. 

*  * 

Burns,  Ore. 

Mr.  and  Mrs.  Dwight  Hin- 
shaw  have  purchased  the  Bums 
Times-Hcrald  from  J.  M.  Ereno, 
Charles  Ereno,  and  Mr.  and 
Mrs.  Wilfred  L.  Racine.  Mr. 
Hinshaw,  who  formerly  owned 
the  Joseph  Herald  and  the  Pea¬ 
body  (Kas.)  Gazette-Herald, 
was  more  recently  advertising 
manager  of  the  Pendelton  East 
Oregonian. 

*  *  * 

Remer,  Minn. 

Darrell  Emerson,  publisher  of 
the  Remer  Star  six  years,  has 
sold  his  interests  to  Mr.  and 
I  Mrs.  Tom  Richart. 
j  *  ♦  * 

Fertile,  Minn. 

Edward  P.  Kellogg,  son  of 
the  late  publisher  Oliver  F. 
Kellogg,  has  assumed  control  of 
I  the  Fertile  Journal  and  the 
I  nearby  Winger  Enterprise  as 
editor  and  publisher.  He  suc¬ 
ceeds  Owen  K.  Knudson. 


THURSDATA 


ut  for  His  last  IF  YOU  THINK  YOU  HAVE 
Bring  His  full  TROUBLEJS  —  The  following 
course.  editorial  appeared  June  .10  in 

hrough  this  so  the  Corona  Del  Mar  ((,'alif.) 
ire,  we  KNOW  Newport  Harbor  Ensign,  under 
s  prompted  by  the  heading,  “IT’S  GOING  TO 
inside  and  HE  BE  A  GREAT  YEAR.”  A  re- 
n  no  way  re-  print  of  a  letter  from  the  En- 
nld  hardly  send  sign  to  the  Young  &  Rubicam 
I  the  friendliest  advertising  agency  in  Los  An¬ 
geles,  it  read,  in  part.  .  .  .  “My 
lake  hands  and  advertising  girl  broke  her  leg. 
t  the  same  time.  My  reporter  had  a  hernia  opera- 
rner  of  an  eye  tion.  My  Intertype  operator  is 
ng  up  Michigan  in  the  hospital  with  a  liver  ail- 
pecting  a  vag-  meat.  My  society  editor  has  a 
operator  from  severe  attack  of  asthma.  My 
Hackensack,  or  front  office  girl  had  to  stop 
.  We’ll  be  in  a  working  because  of  pregnancy, 
ives.  That  left  just  about  me  only  — 

he  will  arrive,  with  none  of  the  above  affiic- 
cycle  will  begin  tions.  ...  All  this  is  leading  up 
and  again  and  to  the  sad  announcement  that 
in  all  the  confusion,  the  South¬ 
ern  California  Edison  Co.  ad- 
vertisement  on  Medallion  Homes 
f  Sold  scheduled  for  June  23  did  not 

1  Leader  ^un  in  the  June  23  issue.  Could 
you  please  send  your  authoriza- 
ViLDWOOD,  N.  J.  fQj.  inserting  this  advertise- 

!/  County  News  ,nent  in  the  June  30  issue?”  It 
led  by  the  Wild-  happily  noted  under  the  re- 
i  rival  weekly  printed  letter  —  “from  the  Edi- 
y  News,  known  ggn  ad  on  page  4,  that  the  plea 
til  last  year  as  heeded.  Thank  you.  Young 

Independent  Rubicam.” 

sed  publication  «  *  * 

las  been  incor-  GOOD  STEAL  —  The  follow- 
e  masthead  of  ing  ad  ran  recently  in  the  South¬ 
ington  (Conn.)  News:  “To  the 
iting  operations  thief  who  stole  a  man’s  17-jewel 
both  color  and  Wyler  watch  from  our  store  on 
B,  will  be  con-  Saturday  afternoon,  June  18. 
ipe  May  County  pieasc  come  back  and  pick  up 
blishers  of  the  your  guarantee.  The  watch  you 
took  was  a  shockproof,  water- 

*  proof  model  which  has  one  of 
Burns,  Ore.  the  most  unusual  guarantees 

Dwight  Hin-  ai'V  watch  company  has  to  offer, 
lased  the  Bums  Your  selection,  though  hasty, 
om  J.  M.  Ereno,  was  a  very  wise  one.” 

and  Mr.  and  ♦  ♦  ♦ 

L.  Racine.  Mr.  COLD-TYPE  STATE  —  The 
formerly  owned  Spring  Valley  (Minn.)  Tribuni 
Id  and  the  Pea-  recently  became  the  seventh  in 
Gazette-Herald,  the  state  to  go  offset.  Others  are 
itly  advertising  the  Owatonna  Photo  News,  one 
Pendelton  East  of  the  first  in  the  nation  to 
adopt  offset;  the  Chisholm  Fret 

*  Press  and  Tribune  Press;  Liteh- 
field  Independent-Review;  Moor- 

Rem™.  Mmn.  Valley  Scent; 

ion,  publisher  of  Piainview  News. 
six  years,  has  *  «  * 

Its  to  Mr.  and  FRIENDSHIP,  JUST  A  PER- 
FECT  ...  —  A  new  weekly 

*  newspaper  has  been  started  in 
Fertile,  Minn.  Friendship,  N.  Y.,  a  town  with- 
Cellogg,  son  of  out  its  own  publication  for  the 
sher  Oliver  F.  past  two  years.  A  community- 
umed  control  of  wide  contest  will  be  held  to  se- 
umal  and  the  lect  a  name  for  the  paper,  whose 

Enterprise  as  first  edition  will  appear  July  R 
lisher.  He  sue-  on  a  tabloid  format  of  at  least 
Knudson.  eight  pag^es. 
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SERVICE 


The  Keystone  of  S&H  Success 

Cervice  is  a  much  used  and  much  abused  word  that  may  mean 
little,  but  can  mean  much. 

In  The  Sperry  and  Hutchinson  Company,  service  has  been  the 
keystone  on  which  the  company  has  built  in  64  years  the  nation’s 
largest  and  only  nationwide  stamp  plan. 

SERVICE  at  S&H  Encompasses: 

Good  Service  to  Stamp  Savers  that  makes  possible  easy  and 
prompt  redemption  of  S&H  Green  Stamps  wherever  they  live  in 
the  U.S.A.  Through  625  redemption  centers,  conveniently  located 
in  every  state,  and  nine  large  and  strategically  placed  warehouses, 

S&H  Green  stamp  savers  redeem  their  filled  books  of  stamps  for 
quality  merchandise,  in  person  or  by  mail. 

Good  Service  to  Merchants  and  Service  Stations  which  use 
S&H  Green  Stamps  to  boost  volume  and  profits.  Through  national 
and  local  advertising,  sales  aids  and  ever-active  interest,  S&H 
helps  the  business  of  its  licensees  to  grow  and  prosper. 

Good  Service  to  the  Economy  of  Each  Community  and 
Area  S&H  Serves.  Purchases  of  quality  home-state  products 
. . .  active  participation  in  civic  affairs  . . .  state  and  local  taxes  . . . 
payrolls  of  employees  at  S&H  redemption  centers  ...  all  contribute 
to  community  progress. 

Truly,  SERVICE  TO  ALL  has  been 
and  will  continue  to  be  the  keystone  of  S&H  success 

This  message  is  presented  for  your  information  by 
The  Sperry  and  Hutchinson  Company,  114  Fifth  Avenue,  New  York  11,  New  York 
S  &  H  pioneered  64  years  ago  in  the  movement  to  give  trading  stamps  to  consumers  as  a  discount  for  paying  cash. 
S&H  Green  Stamps  are  currently  being  saved  by  millions  of  consumers. 


Editor  Welcomes  City  Room  UN 


Louisville,  Ky. 

It  sometimes  looks  as  if  the 
United  Nations  had  shifted  its 
headquarters  to  the  Louisville 
Times  newsroom. 

A  recent  look  showed  an 
Israeli  at  one  typewriter  while 
an  Englishman  nearby  wrote  a 
feature  story.  And  an  editor 
from  South  Africa  dropped  in 
briefly. 

It’s  Times  policy  to  welcome 
foreign  newsmen  who  come  to 
the  United  States  under  a  State 
Department  project,  through  In¬ 
ternational  Press  Institute  spon¬ 
sorship,  or  on  their  own. 

There  has  been  an  average 
of  two  foreign  newspapermen 
working  at  the  Times  each  year 
since  1952,  according  to  Nor¬ 
man  Isaacs,  managing  editor. 

Mr.  Isaacs  is  sold  on  the  visi¬ 
tors: 

“It’s  a  two-way  street.  It’s 
a  damn  good  education  for  our 
own  staff  because  they  get  to 
know  pretty  intimately  how  peo¬ 
ple  live  and  believe  in  other 
countries,’’  he  said. 

“In  addition  to  helping  the 
staff,  I  think  (foreign  report¬ 
ers)  give  the  paper  sort  of  a 
different  flavor.  I  think  it  helps 
our  readers.” 

The  “flavor”  is  shown  in  the 
case  of  K.  K.  Duggal,  a  visitor 
last  fall  from  New  Delhi,  India. 
He  wrote  several  stories  about 
the  elections  here,  as  compared 
to  elections  in  India. 

A  blind  music  critic,  Jan  van 
Voorthuysen,  worked  here  in 
1958.  While  here,  he  heard  Lee 
Luvisi,  a  young  pianist.  When 
Mr.  Luvisi  played  last  month  in 
a  competition  in  Brussels,  Mr. 
van  Voorthuysen  remembered, 
and  wrote  a  letter  to  the  Times 
that  was  the  basis  of  a  feature 
article. 

The  broad  background  the 
foreign  newsmen  bring  is  ex¬ 
emplified  by  Meir  Ronnen,  who 
is  working  here  now.  Mr.  Ron¬ 
nen  is  editor  of  the  week-end 
feature  section  of  the  English- 


language  Jerusalem  ( Israel ) 
Post.  A  native  of  Australia,  he 
has  worked  in  Japan,  Rhodesia, 
and  South  Africa. 

Richard  Field,  another  news¬ 
man  here  now,  shows  the  ties 
that  bind  “Times  alumni.”  Mr. 
Field  is  a  reporter  for  the  North¬ 
hampton  (England)  Chronicle 
and  Echo.  Mr.  Field’s  trip  is  in 
part  due  to  the  fond  memories 
of  John  Barrons,  M.  E.  of  the 
Chronicle  and  Echo.  Mr.  Bar¬ 
rons  worked  on  the  Times  in 
1952. 

Other  foreign  newsmen  who 
have  worked  on  the  Times  in 
the  past  two  years:  R.  K.  Lax- 
man,  Times  of  India;  Myat 
Kyaw,  U.  S.  Information  Serv¬ 
ice,  Rangoon,  Burma ;  Alexander 
Papageorge,  Union  of  South 
Africa;  Jean  Marc  Courvoisier, 
Switzerland;  and  N.  John 
Spicer,  Southern  Rhodesia. 

• 

July  4  Fire  Ruins 
Newsprint  Supply 

Odessa,  Tex. 

A  fire  broke  out  July  4  in  the 
new  addition  being  built  to  the 
plant  of  the  Odessa  American 
and  destroyed  most  of  the  news¬ 
print  stored  there. 

A  spokesman  said  steel 
girders  were  warped,  the  roof 
damaged  and  walls  cracked.  The 
fire  did  not  reach  new  presses. 

The  addition  was  scheduled 
to  be  completed  by  Aug.  1. 

• 

Court  Story  Prize 

New  Haven,  Conn. 

A  prize  of  $250  will  be 
awarded  by  the  National  Foun¬ 
dation  for  Highway  Safety,  Inc. 
for  the  best  article  or  series  on 
the  handling  by  courts  of  six  or 
more  Drinking  Driver  cases. 
The  competition  is  open  to  all 
media  from  July  through  De¬ 
cember  and  is  in  addition  to  the 
$100  monthly  prizes  on  the  gen¬ 
eral  topic  of  “Highway  Safety 
and  the  Drinking  Driver.” 


food  editor 

Woman  with  wide  knowledge  of  food  and  food  field.  Not  necessarily 
a  nutritionist  or  home  economist.  Cultivated  and  travelled  back¬ 
ground  helpful.  Must  be  youthful,  abundant  in  energy  and  ideas, 
and  have  ability  to  direct  a  staff  and  develop  talent.  Editorial  back¬ 
ground  not  essential  but  preferred.  Salary  in  five  figures  depending  on 
experience.  The  woman  we  seek  is  probably  now  employed  and  resumes 
will  be  treated  in  strictest  confidence.  Address  detailed  resume  to 
Dorothy  Wagner,  Manager,  Public  Relations  &  Editorial  Department 

Jerry  Fields  Associates* 

advertising  personnel  specialists 
16  East  50th  St.,  N.  Y.  22,  N.  Y. 

*JobM  Unlimited  Agency 
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s 

I  By  Roy  H.  Copperud 

I  Female  of  the  Species 

a  Rudyard  Kipling’s  well-known,  cavalier  verdict  was 
I  that  “a  woman  is  only  a  woman,  but  a  good  cigar  is  a 
%  smoke.”  Many  of  that  .sex  are  likely  to  go  up  in  smoke 
=  themselves  at  hearing  the  term  woman  rather  than  lady 
a  applied  to  them,  and  in  their  indignation  might  not  even 
J  notice  any  unfavorable  comparison  with  a  cigar. 

I  The  conflict  between  woman  and  lady  in  American 
M  u.sage  is  a  curious  thing  to  behold.  In  one  widely  ac- 
J  cepted  view,  woman  suggests  commonness,  if  not  vul- 
1  garity,  while  lady  suggests  breeding  and  refinement.  It 
J  is  this  idea,  no  doubt,  that  has  led  to  the  rejection  of 
I  women’s  in  such  names  of  organizations  as  Ladies’  Aid 
J  and  Ladies’  Auxiliary. 

S  Gk)  up  a  few  notches  in  the  social  scale,  however,  at 
I  least  as  far  as  pretensions  are  concerned,  and  you  will 
m  find  organizations  with  names  like  Woman’s  Club  and 
m  Women’s  Alliance,  This  choice  is  common  among  the 
J  country-club,  study-group,  and  college-alumnae  sets.  Why 
J  should  such  women,  who  surely  have  an  equal  claim  to 

1  refinement  and  breeding,  have  forfeited  the  chance  to 

=  call  themselves  ladies?  Can  it  be  that  they  would  rather 
M  have  any  tribute  conferred  upon  them  than  arrogate 
1  it  to  themselves? 

J  Newspapers  commonly  forbid  the  use  of  lady  in  their 
I  columns  as  a  synonym  for  woman,  holding  that  lady 
g  belongs  only  in  titles  (Lady  Astor)  and  in  references 
I  to  their  holders.  This  seems  to  be  an  unduly  restrictive 
J  attitude.  Anyhow,  no  newspaper  has  been  know  to  in- 
M  sist  that  ladies’  aids  are  women’s  aids.  At  the  same  time, 

1  neighbor  woman,  widow  woman  and  the  Smith  woman 

1  are  discouraged  as  poor  usage. 

a  Lady  is  in  very  general  use  as  a  courtesy,  as  in  the 
J  salutation  Ladies  and  Gentlemen.  Few  of  us,  in  direct- 
I  ing  a  remark  at  a  group,  would  say  You  women  rather 
g  than  You  ladies, 

a  The  upshot  seems  to  be  that  lady  remains  useful  when 
I  a  touch  of  courtliness  is  desired,  but  like  all  tributes 
g  sounds  more  graceful  when  it  is  not  self-applied.  Woman 
g  is  the  workaday  word  for  the  female  of  the  species,  and 
1  the  idea  that  it  carries  a  hint  of  disparagement  is  a 
1  delusion. 


Wayward  Words 


Antidisestablishmentarianism  seems  to  have  been  dis¬ 
established  as  the  longest  word  in  the  language,  and  let’s 
be  glad  of  it.  Millions  of  people  must  have  grown  sick 
of  hearing  it  announced  as  such  by  those  who  are  en¬ 
chanted  with  useless  information. 

But  even  if  the  king  is  dead,  the  customary  cry,  “Long 
live  the  king!”  sticks  in  the  throat.  The  reason  for  this 
is  that  the  new  king  is  pneumonoultramicroscopicsilico- 
volcanokoniosis.  Forty-five  letters,  as  against  28  in  the 
old  one.  It’s  a  kind  of  disease — like  going  around  telling 
people  about  antidisestablishmentarianism. 

The  dubious  tidings  about  pneumono-etc.  appeared  in 
Word  Study,  a  publication  of  the  G.  &  C.  Merriam  Co., 
the  dictionary  people,  that  is  put  out  for  teachers  of 
English,  linguists,  and  other  harmless  drudges,  like  your 
correspondent.  Other  candidates,  however,  have  been  ad¬ 
vanced  by  other  dictionary  makers. 

One  advantage  of  the  new  champeen  is  immediately 
evident.  It’s  long  and  complicated  enough  to  discourage 
the  kind  of  jackass  who  might  be  likely  to  memorize 
and  go  around  repeating  it. 

Words  on  Paper,  o  book  based  on  “Editorial  Work¬ 
shop’’  but  including  considerable  additional  material, 
will  be  published  Sept.  23  at  (4.95  by  Hawthorn  Books, 

70  Fifth  Avenue,  New  York  City  11. 
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UNION  LEADER  NEW  HAMPSHIRE  SUNDAY  NEWS 


MANCHESTER 


IN  ALL  NEW  ENGLAND  CITIES 

NORTH  OF  BOSTON 


LmnH.  MassachiiMtts 
SUN  (Eytaiag;  —  SUN  (Saadif) 


iObuRlinston 


BANGOR  • 


ParttaMl,  HaiM 

Pms  HaraM,  Eva.  ExAraat.  Saa.  Talagraai 


MANCHESTER 


LINIS' 


•laarff  aa 


LOWCU. 


RESULTS  A.E  BEST! 
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MODERN,  ALL-ELECTRIC  MEDALLION  HOME,  IN  TAMPA,  FLORIDA 


YOUR  NATION  OF  LIGHT. . .  t 

40"^  of  all  the  electricity  in  the  world  is  used  in  the  U.  S.,  most  of  it  supplied  by  hi 

One  of  America's  wonders  to  foreign  visitors  is  the  abun-  The  independent  electric  light  and  power  companies  that  Th 

dance  of  electricity  we  put  to  work  in  our  homes,  on  our  turn  out  over  %  of  America’s  electricity  have  doubled  their  ele 

farms,  in  our  jobs.  supply  every  ten  years,  and  are  building  now  to  double  it 

We  use  more  light  and  power  than  the  next  six  nations  again  in  the  next  ten.  And  because  they  and  their  millions  fre 
together -three  times  as  much  as  the  Russians-and  we  keep  of  owners  will  put  up  the  money  for  the  new  plants  and  lines,  Ele 

on  using  more  all  the  time.  On  the  average,  you  use  twice  you  won  t  be  taxed  to  pay  for  them.  f2 

as  much  in  your  home  as  you  did  just  ten  years  ago  and  pay  These  hundreds  of  companies  are  ready  and  able  to  sup- 

16  %  less  for  it  per  kilowatt-hour.  ply  all  the  low-price  electricity  people  can  conceivably  need. 


ORE  DOCK,  ASHTABULA,  OHIO.  TIME  EXPOSURE  SHOWS  STREAKS 

FROM  MOVING  LIGHTS  ON  LOADING  MACHINERY  ELECTRIFIED  FARM,  VALLEY  CENTER,  KANSAS 


OIL  REFINERIES  AT  PORT  ARTHUR,  TEXAS 
BIG-CITY  SKYSCRAPERS.  NEW  YORK 


..AND  POWER  I 

d  bf\  hundreds  of  independent  power  companies 


es  that  [[  There’s  no  need  for  the  federal  government  to  build  more 
d  theii  electric  systems  that  all  Americans  would  be  taxed  to  pay  for. 
uble  it !  j  You  can  get  more  facts  and  figures  about  this  in  a  new. 


riilliou  y  free  booklet.  Write  for  “Who  Pays  for  Government-in-the- 
d  lines,  I  Electric  Business?”  to  Power  Companies.  Room  1114-R, 
I  1271  Ave.  of  the  Americas.  New  York  20,  New  York. 

to  sup  I  America’s  Independent 


Electric  Light  and  Power  Companies 


Company  namet  on  request 


NU-PIKE  FUN  PARK,  LONG  BEACH,  CALIFORNIA 


FAIRCHILD 

news 


WOMEN’S  WEAR  DAILY  last 
week  celebrated  its  50th  year  of 
publishing  a  daily  newspaper  for 
the  fashion  and  retail  industries. 
To  commemorate  this  event  and 
the  exciting  years  which  have 
seen  the  industries  expand  to 
what  would  have  appeared  fan¬ 
tastic  proportions  in  1910,  a 
special  editorial  supplement  of  28 
pages  was  published  on  July  13. 


Highlighted  in  this  sperial  sec¬ 
tion  are  a  numlter  of  feature  and 
picture  stories  depicting  a  half 
century  of  development  and 
growth  in  the  ready-to-wear  in¬ 
dustry,  from  the  manufacturing, 
design  and  retail  angles. 


There  is  a  feature  going  back 
over  “The  Best  of  Times,  The 
Worst  of  Times,”  which  takes  a 
glance  at  some  of  the  key  stories 
of  the  50  years:  the  movement  of 
stores  to  their  “marble  palaces” 
in  the  early  1900s,  wage-hour  de¬ 
velopments  in  retailing,  rise  and 
decline  of  the  jobber  in  the  ’20s, 
the  1929  crash,  the  American  de¬ 
signer’s  struggle  for  recognition, 
the  chain  stores’  battle  against 
restrictive  legislation,  the  revolu¬ 
tion  in  retailing  touched  off  by 
the  supermarkets,  the  migrations 
of  the  garment  trades  to  Seventh 
.Avenue  and  of  merchants  to  the 
suburbs. 


In  another  feature,  retail  experts 
look  ahead  50  years  and  give  their 
views  of  what  the  stores  of  the 
future  will  look  like,  under  the 
title  “Preview  of  Retailing  2010, 
A.D.” 


For  the  fashion  -  minded, 
WOMEN’S  WEAR  DAILY’s  edi¬ 
tors  have  prepared  a  capsule  re¬ 
view  of  style  changes  from  the 
Gibson  Girl’s  departure  through 
the  beatnik  and  tight  trouser  garb 
of  this  year;  and  they  have  named 
the  ten  most  influential  designers 
of  the  period.  Also  featured  is  a 
picture  story  of  some  of  the  mu¬ 
seums  and  design  and  retailing 
schools  which  provide  inspira¬ 
tional  fodder  and  young  blood  for 
the  industries. 


It  is  a  dramatic  story  of  a  dra¬ 
matic  business  which  touches  the 
lives  of  so  many  people  in  the 
country. 

FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 


Doily  Newt  Record,  Supermarket  Newt, 
Women's  Wear  Daily,  Electronic  New^ 
Home  Rurnbhings  Doily,  Directoriei^ 
Men's  Wear,  Footweor  News.  Books. 
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Dr.  Walter  Wilcox  —  from 
Tulane  University  to  faculty  of 
the  UCLA  department  of  jour¬ 
nalism  as  associate  professor. 

*  .  * 

Ivan  Robinson,  reporter, 
New  London  (Conn.)  Evening 
Day  —  to  newly-opened  Nor¬ 
wich,  Conn.,  bureau,  Hartford 
(Conn.)  Times. 

•  ♦  • 

Hugh  Shearman — to  general 
manager.  Lake  Charles  (La.) 
American  Press,  succeeding  JoE 
W.  Jackson,  now  supervising 
development  of  the  Shearman 
family  oil  properties. 

*  »  • 

Theo  Lippman,  Jr. — from  re¬ 
porter  to  editorial  associate, 
Atlanta  (Ga.)  Constitution. 

.  .  « 

Maurice  Moc»ie,  formerly  as¬ 
sistant  editor.  Hot  Springs 
(Ark.)  Sentinel-Record  —  to 
state  editor.  Little  Rock  (Ark.) 
Democrat. 

*  *  * 

Robert  N.  Pierce,  news  edi¬ 
tor,  Sarasota  (Fla.)  News — to 
public  relations  director,  Flori¬ 
da  Presbyterian  College,  St. 
Petersburg. 

.  «  <K 

Russell  F.  Covell — to  edi¬ 
tor  and  general  manager,  Ok¬ 
mulgee  (Okla.)  Daily  Times. 

* 

Ed  Guilinger — to  news  edi¬ 
tor,  Anndarko  (Okla.)  Daily 
News,  succeeding  Bill  Ewald. 

*  *  . 

Ellis  Rall  —  from  UPI’s 
Lincoln,  Neb.,  bureau  to  man¬ 
ager,  Sioux  Falls  bureau,  suc¬ 
ceeding  James  C.  Webster,  now 
a  UPI  regional  representative. 

*  «  . 

R.  V.  De  Barry,  controller 
and  credit  manager,  Lansing 
(Mich.)  State  Jourmal — retired 
after  47  years  with  newspaper. 

*  *  . 

Jack  Shelton,  managing  edi¬ 
tor,  Clinton  (Okla.)  Daily  News 
— to  assistant  editor  and  pub¬ 
lisher.  Fritz  Wirt,  reporter  and 
sports  editor  —  to  city  editor. 
Lonnie  Heinrichs — to  circula¬ 
tion  manager. 

*  *  « 

Maxwell  W.  Armstrong  — 
from  advertising  manager  to 
assistant  to  the  business  man¬ 
ager,  Fresno  (Calif.)  Bee. 

*  *  * 

Al  Ryan,  editor,  Rotises  Point 
(N.  Y.)  North  Countryman — to 
chief  of  the  Vineland  bureau  of 
the  Atlantic  City  (N.  J.)  Press. 
Robert  Dunlap,  June  graduate 
of  Temple  University  —  to  re¬ 
porter,  Vineland  bureau.  Joan 
Deppa,  Lansing  (Mich.)  State 
Journal — to  society  editor.  Vine- 
land  bureau.  Garland  D. 
Miller,  June  graduate  of  Rut¬ 
gers  University — to  city  desk. 
Press. 


personal 


Katherine  Bowman,  member 
of  the  display  advertising  staff, 
Eugene  (Ore.)  Register-Guard 
for  five  years — to  the  Coguille 
(Ore.)  Valley  Sentinel  as  ad 
vertising  manager. 

«  *  * 

Jack  Brown,  editor,  Prine 
ville  (Ore.)  Central  Oregonian 
— to  public  relations  post  with 
Crown  Zellerbach  Corp. 

*  *  * 

William  Silverman,  Jr.,  re¬ 
porter,  Cleveland  (Ohio)  News 
—  to  Reynolds  Metal  Co.  of 

Richmond,  Va.  Hugh  Weuxs, 
News  staff  —  to  Rochester 

(N.  Y.)  Democrat  &  Chronicle. 

*  *  * 

Holly  Hutchins,  1960  grad¬ 
uate  of  University  of  Oregon 
school  of  journalism  —  to  the 
Dallas  (Ore.)  Optimist  as  news 
editor. 

*  *  4> 

Keith  Powell  —  new’  sjwrts 
editor  of  the  La  Grande  (Ore.) 
Evening  Observer. 

*  *  * 

Elwood  C.  Peelb  Jr.,  recent 
graduate  of  Wake  Forest  Col 
lege  and  part-time  sports  writer, 
Winston-Salem  (N.  C.)  Journal 
— to  city  desk,  Goldsboro  (N.  C.) 
News-Argus.  He  succeeds 
George  Johnson,  promoted  to 
wire  editor. 

*  *  ♦ 

J.  W.  Long,  sports  editor 
Morganton  (N.  C.)  News-Her 
aid — to  managing  editor.  Sue 
ceeded  by  John  W.  Beach,  who 
is  giving  up  a  teaching  career. 

♦  «  * 

Robert  E.  Gately,  Charlotte 
(N.  C.)  bureau  manager  for 
UPI — married  June  26  to  Miss 
Elsie  Marie  Martin  of  Charlotte. 

«  * 

C.  A.  Upchurch  Jr.,  former 
Raleigh  correspondent  for  the 
Asheville  (N.  C.)  Citizen  and 
Times  and  reporter  for  the 
Raleigh  (N.  C.)  News  and 

Observer  —  to  director  of 
NASCAR  (National  Association 
of  Stock  Car  Racing  Associa 
tion)  news  bureau,  Daytona 
Beach,  Fla. 

*  *  * 

Jerry  Cartledge,  former 
newspaperman  and  recently  ex 
ecutive  editor  of  Radio  Station 
WPTR,  Albany,  N.  Y.— to  pub¬ 
lic  relations  field  with  his  own 
office  in  Schenectady,  N.  Y. 


Jim  Rilety — from  city  desk  to 
sports  editor  of  the  Lancaster 
(Pa.)  Intelligencer- Journal.  He 

AUTO  EDITOR  of  the  New  York 

Time,.  Jowph  Ingraham  get,  off  ^r  of  the  Stroudsburg 
the  road  to  take  a  Fume,,  luxury  Record  before  moving  to  the 
cru!,e  to  Canada  and  Bermuda.  Lancaster  paper  last  November. 

EDITOR  &.  PUBLISHER  for  July  16,  I960 


8  Rowley  Group 
Veterans  Honored 

Ashtabula,  Ohio 

Eight  employees  retiring  un¬ 
der  the  Rowley  Publications  pen¬ 
sion  plan,  representing  170 
years  of  service  to  the  four 
Northeastern  Ohio  newspapers, 
were  honored  June  28  at  a  din¬ 
ner  party. 

In  the  group  were: 

Paul  E.  Denton,  a  newspaper¬ 
man  61  years,  and  head  of  the 
Chardon  bureau  of  the  Paines- 
ville  Telegraph,  18  years; 

Charles  F.  Richmond,  Tele¬ 
graph  district  circulation  man¬ 
ager,  10  years; 

LaVeme  B.  Rich,  Telegraph 
district  circulation  manager, 
seven  years. 

Howard  K.  Knauff,  Telegraph 
assistant  pressman,  eight  years; 

Miss  Sophia  H.  Andersen, 
head  bookkeeper  at  the  Ashta¬ 
bula  Star-Beacon,  42  years; 

Edward  J.  Lesperance,  press¬ 
room  foreman  at  the  Conneaut 
News-Herald,  33  years. 

George  K.  Shultis,  News-Her¬ 
ald  assistant  manager  and  ad¬ 
vertising  manager,  28  years; 

Wilford  J.  Webb,  secretary- 
controller  of  Rowley  Publica¬ 
tions,  23  years. 


Acting  Director 

Boulder,  Colo. 

Floyd  Baskette,  faculty  mem¬ 
ber  at  the  University  of  Colo¬ 
rado  since  1950,  has  been  named 
acting  director  of  the  univer¬ 
sity’s  college  of  journalism  for 
1960-61.  He  will  replace  A.  Gayle 
Waldrop  who  resigned  to  devote 
more  time  to  teaching  and  re¬ 
search  at  the  university. 


mention 

J.  A.  Brewster  Named 
To  VI  eekly  Ed  Post 

Clayton,  Ala. 

Jack  A.  Brewster  has  been 
named  editor  and  general  man¬ 
ager  of  the  weekly  Clayton 
Record,  according  to  announce¬ 
ment  by  Mrs.  Bertie  Gammell 
Pari.sh.  owner  and  publisher.  He 
succeeds  the  late  Mrs.  W.  L. 
Gammell. 

Mr.  Brewster,  a  veteran  of  45 
years  in  the  publishing  and 
printing  business,  began  his  ca¬ 
reer  in  a  Gainesville  newspaper 
office  at  the  age  of  14.  For  seven 
years  he  was  publisher  of  a 
weekly  paper  in  Calhoun  Falls, 

S.  C.  In  Denmark,  S.  C.,  Mr. 
and  Mrs.  Brewster  established 
the  Edisto  News,  later  sold  it 
and  came  to  Clayton. 


Heads  Radio-TV 

Toronto 

Fre<l  P.  Hotson,  executive  edi¬ 
tor  of  the  Toronto  Star  Weekly, 
and  prior  to  that  manager  of 
the  Toronto  Star  Syndicate  for 
many  years,  has  been  appointed 
manager  of  the  Toronto  Daily 
Star's  new  radio  and  television 
department.  Mr.  Hotson  has 
been  with  the  Star  for  30  years, 
starting  with  its  former  radio 
station,  CFCA,  in  the  late  1920s. 


Border  Line  on  U.S. 

London,  Ont. 

For  the  first  time  in  its  111- 
year  history,  the  London  Free 
Press  has  a  staff  editor  covering 
the  U.  S.  Presidential  election. 
Garnet  R.  Moore,  a  keen  ob¬ 
server  of  the  American  political 
scene,  is  reporting  the  conven¬ 
tions,  following  a  series  of  arti¬ 
cles  in  which  he  explained  the 
mechanics  of  American  politics. 


'LAST  MAN'  —  Bud  Boyd,  San 
Francisco  Chronicia  fish  and  game 
columnist,  is  undertaking  a  survival 
test  with  his  family  at  an  unknown 
spot.  His  equipment  was  limited 
to  knives,  axe,  clothesline,  twine 
and  sab, 

C.  Wesley  Boyle — from  ad¬ 
vertising  staff  to  retail  adver¬ 
tising  manager,  Wilkes-Barre 
(Pa.)  Record  and  Times-Leader 
Evening  News. 

«  «  * 

John  Coombbs,  Montgomery 
(Ala.)  Advertiser  general  as¬ 
signment  reporter  —  to  similar 
position  on  Columbus  (Ga.) 
Ledger-Enquirer.  Durwood 
Grissom  —  resigned  from  the 
news  staff. 

*  *  • 

John  Millrany  —  to  sports 
editor,  Burbank  (Calif.)  Daily 
Review,  replacing  Larry  Levine, 
now  general  reporter. 

*  e  * 

Stephen  Barnet,  student  at 
Harvard  University  —  to  re¬ 
porter,  Waterbary  (Conn.)  Re¬ 
publican. 


A1  Stedman  Retires; 
Agricultural  Expert 

St.  Paul,  Minn. 

Alfred  D.  Stedman,  associate 
editor  of  the  St.  Paul  Dispatch- 
Pioneer  Press,  and  a  nationally 
recognized  agricultural  expert, 
retired  July  1  at  the  age  of  68 
after  40  years  with  the  St.  Paul 
newspapers. 

He  served  as  assistant  ad¬ 
ministrator  of  the  federal  AAA 
program  (Agricultural  Adjust¬ 
ment  Administration)  from  1934 
to  1938,  and  as  secretary  of  the 
Famine  Emergency  committee 
in  1946. 

He  started  with  the  Dispatch- 
Pioneer  Press  as  a  reporter 
while  attending  college  and  held 
nearly  every  editorial  position 
including  city  editor,  news  edi¬ 
tor  and  Washington  correspond¬ 
ent. 

• 

Reporter’s  Memorial 

Cape  Cod,  Mass. 

The  Donald  G.  Trayser 
Memorial  Museum  in  Barnstable 
Village,  opened  to  the  public 
last  week,  is  a  tribute  to  the 
first  fulltime  staff  writer  for  the 
New  Bedford  Standard  on  Cape 
Cod.  Mr.  Trayser  came  here 
from  the  University  of  Wiscon¬ 
sin  in  1924.  His  first  big  story 
was  the  sinking  of  the  sub¬ 
marine  S-4  off  Provincetown  on 
Dec.  17,  1927. 

*  *  * 

Richard  Altman,  son  of  At¬ 
lantic  City  Mayor  Joseph  Alt¬ 
man — to  reporter  and  promotion 
manager,  Atlantic  City  (N.  J.) 
Reporter  and  Boardwalk  Re¬ 
porter. 

*  «  * 

Anthony  Day,  rewrite,  and 
Lynne  Ward,  features,  Phila- 
phia  (Pa.)  Bulletin — married. 
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Charles  J.  Wellner,  assist¬ 
ant  to  the  managing  editor.  Au¬ 
burn  (N.  Y.)  Citizen- Advertiser 
—  to  managing  editor,  succeed¬ 
ing  William  O.  Dapping,  re¬ 
tired  after  40  years  in  post.  Mr. 
Dapping  continues  as  secretary- 
treasurer  and  a  director  of  the 
Auburn  Publishing  Company, 
and  as  president  of  Radio  Sta¬ 
tion  WMBO  AM-FM,  owned  by 
the  publishing  company. 

*  *  « 

Harley’  W.  Magee  Jr.,  for¬ 
merly  retail  advertising  man¬ 
ager,  Columbus  Ohio  State  Jour¬ 
nal  —  to  account  executive, 
Harry  M.  Miller,  Inc.,  national 
advertising  agency,  Columbus. 

*  «  * 

WiLUAM  Reddig  Jr.,  city  edi¬ 
tor,  Arlington  (Va.)  Northern 
Virginia  Sun  —  to  copydesk, 
Washington  (D.  C.)  Evening 
Star. 

V  «  * 

William  James  Soriano  — 
from  news  editor,  Smithtown 
(N.  Y.)  Messenger,  to  editor. 
Messenger  and  Commack  Citi- 


WiLLiAM  H.  Radloff,  assist¬ 
ant  feature  editor,  Milwaukee 
(Wis.)  Journal  —  to  feature 
editor,  succeeding  Dai£  Wilson, 
retired,  after  37  years  with  pa¬ 
per. 

*  *  * 

Tony  Patterson  —  to  news 
editor,  Montreal  (Que.)  Moni¬ 
tor.  Lou  Miller  —  to  advertis¬ 
ing  manager. 

V  *  * 

Britt  Jessup  —  from  city 
editor  to  news  editor.  North 
Bay  (Ont.)  Daily  Nugget. 
Colin  Vezina  —  from  telegraph 
editor  to  city  editor.  Don  Buck- 
ley  —  from  district  editor  to 
telegraph  editor. 


Entertaning 

and 

Educational 

SCIENCE 

FOR 

YOU 


A  unique  educational  feature  which  fascinates  and  deU^ts  all 
ages,  SCIENCE  FOR  YOU  is  an  authentic  weekend  feature  dealing 
with  the  wonders  of  nature  and  beginner’s  science.  Highly  lauded 
by  educators  and  editors  across  the  nation,  it  is  a  perfect  answer 
to  the  growing  demand  by  readers  for  more  scient^Bc  knowledM. 
Down-to-earth  and  easy  to  read,  SCIENCE  FOR  YOU  is  ideal  for 
weekend,  feature  sections,  school  or  children’s  pages. 

Wirt  or  Write  for  Rates 

GENERAL  FEATURES  CORP. 


2S0  Park  Avmim.  Naw  York  17,  N.  Y. 
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Personal 

(Continued  from  page  37) 

Raymond  Brooks,  Austin 
(Tex.)  correspondent  —  first 
prize  in  the  State  Bar  of  Texas 
journalism  competition.  JoE 
Goulden,  Dallas  News,  and 
Brian  Spinks,  Houston  Post — 
tied  for  second  honors. 

*  *  * 

Bonnie  Brown,  managing  edi¬ 
tor,  Perry  (Iowa)  Daily  Chief — 
a  Jane  Arden  Award  from  Theta 
Sigpna  Phi  for  her  work  in  news, 
photography  and  page  design. 

*  *  * 

Ronald  Waataja,  general  as¬ 
signment  reporter,  St.  Paul 
(Minn.)  Pioneer  Press — to  De¬ 
troit  office.  Associated  Press. 

*  «  « 

Donald  Hipschman,  associ¬ 
ate  editor  of  Independent  Banker 
magazine,  Sauk  Centre,  Minn., 
and  formerly  with  Watertown 
(S.  D.)  Public  Opinion  —  to 
South  Dakota  state  publicity 
director,  Pierre,  S.  D. 

*  *  ♦ 

Warren  Bennett,  formerly 
banking  editor  of  Associated 
Press — to  Doremus  &  Co.  public 
relations  staff. 

*  *  * 

Walling  Keith,  former  col¬ 
umnist,  Birmingham  (Ala.) 
News — returned  to  that  paper  in 
the  same  capacity. 

«  * 

Fred  Smart,  reporter,  Albany 
(N.  Y.)  Knickerbocker  News — 
to  assistant  city  editor.  Ann 
Olson,  suburban  reporter, 
Knickerbocker  News  —  married 
to  Stephen  Treadway,  former 
Knickerbocker  News  advertising 
salesman,  June  19. 

*  *  * 

Walter  A.  Boyle,  assistant 
to  the  circulation  director,  Mid¬ 
dletown  (N.  Y.)  Times  Herald 
—  to  circulation  director,  suc¬ 
ceeding  Winston  L.  Knight, 
now  with  the  circulation  depart¬ 
ment  of  the  New  York  World- 
Telegram. 


Wall  Street  Journal 
Promotes  Eric  S  idler 

Eric  P.  Sidler  has  been  ap¬ 
pointed  European  advertising 
manager  of  the  Wall  Street 
Joximal,  according  to  an  an¬ 
nouncement  by  Theodore  E.  Cal- 
lis.  Advertising  Director. 

Sales  representative  of  The 
Journal  for  three  and  a  half 
years,  Mr.  Sidler  has  been  head¬ 
quartered  in  London  since  June 
1957.  He  is  a  native  of  Switzer¬ 
land  and  a  graduate  of  Zurich 
University. 

• 

New  Editor-Publisher 
For  Alabama  Weekly 

Columbiana,  Ala. 

Billy  D.  Appling,  until  re¬ 
cently  with  the  Birmingham 
Printing  Company  at  Birming¬ 
ham,  has  taken  over  the  Shelby 
County  Reporter,  weekly  news¬ 
paper  published  here  for  many 
years  and  dating  back  to  its 
establishment  at  Talladega  in 
1843.  Former  owner  was  Luther 
Fowler. 

Mr.  Appling  will  be  editor  and 
publisher  of  The  Reporter,  and 
Mildred  White  will  remain  as 
associate  editor. 


Don  Benson,  Des  Moines  David  Lortie,  1960  graduate 
(Iowa)  Register  and  Tribune  of  University  of  Oregon  school 
promotion  department,  and  state  of  journalism — to  news  taff, 
chairman  of  Iowa  for  Sigma  Rosebxirg  (Ore.)  News-Re  iew. 
Delta  Chi  —  new  president  of  ♦  *  * 


Everything  in  Baltimore 
revolves  around 


THE 


SUN 


the  Des  Moines  professional  T.  Rocene,  sports  editor, 

SDX  chapter.  ^  ^  Missoula  (Mont.)  Daily  Missou- 

,  „  ^  „  lian  and  Missoula  Sentinel  — 

John  R.  Gibson,  Wall  Street  x^tired  after  44  years  as  a 
^umal  new  president  of  the  sports  writer.  He  becomes  sttorts 


Joins  Kelly-Smith 

Los  Angeles 
Robert  S.  Reed,  recently  with 
the  Los  Angeles  Examiner,  has 
joined  the  sales  staff  of  Kelly- 
Smith  Company  here.  He  had 
previously  been  associated  with 
the  Seattle  (Wash.)  Times  and 
the  Spokane  (Wash.)  Spokes¬ 
man-Review,  and  was  co-pub¬ 
lisher  of  a  Northern  California 
daily. 

Heads  Sales  Club 

Cleveland 
Arthur  W.  Ardizone,  adver¬ 
tising  manager  of  the  Cleveland 
Press,  is  the  first  newspaperman 
to  be  elected  president  of  the 
Sales  Executives  Club  of  Cleve¬ 
land. 


IV  vnj.  IPPKI^R 


•  Evening  •^undoY  _ ^ 

RR  \Conquered 


Department  of  State  Corre-  editor  emeritus  of  the  Mis>oula 

spondents  Association,  succeed-  publications. 

ing  Paul  Ward,  Baltimore  *  *  * 

(Md.)  Sun.  ^  ^  ^  Gordon  Shaw  —  to  resf  arch 

Roger  Lockwood,  recent  grad-  in  the  P^motion  de- 

uate  of  Ohio  Wesleyan  Univer- 

sity  -  to  sports  staff,  Akron  ^“‘^‘^eedmg  Jim  Fitzpatrick 

(Ohio)  Beacon  Journal.  Lacy 

McCrary,  Kent  State  Univer-  Sun-Times.  ^  ^  ^ 

sity  graduate  —  to  suburban 

staff.  Beacon  Journal.  Monte  M.  Williams,  a.ssist- 


Ken  Murphy  —  to  sports  edi- 


Monte  M.  Williams,  a.ssist- 
ant  headmaster,  Christchurch 
School,  Christchurch,  Va.  —  to 


tor,  St.  Paul  (Minn.)  Pioneer  ‘^'^y  desk,  Norfolk  (Va.)  Vir- 
Press,  succeeding  Joe  Hennes-  giniun-Pilot.  Alexander  R. 
SEY.  Berry,  Jr.,  advertising  assist- 

*  ♦  *  ant,  E.  W.  Stone,  Jr.,  Co.,  Rich- 

Patrick  R.  Eckman,  Salt  mond  —  to  layout  artist.  Copy 

Lake  City  (Utah)  Tribune,  and  and  Service  Department,  Vir- 
W.  Taylor  Ball,  former  editor  ginian-Pilot  and  Norfolk  (Va.) 
and  assistant  publisher,  Trenton  Ledger-Star.  Harry  B.  Gibson 
(Mich.)  rime.s  —  to  corporate  —from  navy  service  to  salesman 
public  relations  staff  of  Bur-  jn  General  Advertising,  Virgin- 
roughs  Corporation  in  Detroit.  ian-Pilot  and  Ledger- Star. 

*  «  «  Maurice  L.  Hickey,  advertising 

Harold  L.  McOsker,  former  f  Biddeford 

classified  advertising  manager,  ^^e.)  Biddeford-Saco  Joui^l 
Cincinnati  (Ohio)  Enquirer  -  -to  retail  saks  representative, 

now  sales  manager  of  the  classi-  PifP 

fied  department,  Miami  (Fla.)  Pdot  and  Ledger-Star. 

Herald.  Claude  C.  Lathrop  Jr.  *  •  ♦ 

—  promoted  to  assistant  general  Howard  Messmer,  1960  grad¬ 
advertising  manager  of  the  Her-  uate  of  University  of  Oregon 
aid.  Edward  Dooley  —  from  school  of  journalism — to  retail 
advertising  manager,  Sarasota  advertising  staff  of  the  States- 
(Fla.)  News  —  to  ad  staff  of  man- Journal  Newspapers, 


the  Herald. 


Salem,  Ore. 


R.  .1.  (Barney)  Anderson,  Bill  Gould,  sports  editor, 
Canadian  Press  bureau  chief  at  Roseburg  (Ore.)  News-Review 
Edmonton  since  1955  —  to  chief  —resigned  to  enter  retail  mer- 
relay  editor  at  Toronto.  A.  B.  chandising  field. 

(Andy)  Garrett  —  from  Win-  *  *  * 

nipeg  to  Edmonton;  Lloyd  Me-  c^rl  W.  Mangum  —  from 
New  York  news  editor,  salesman  to  sales  manager  for 
to  Winnipeg  as  chief  of  bureau,  classified  advertising,  Norfolk 
*  *  •  (Va.)  Virginian  -  P  i  I  o  t  and 

Harry  J.  Pohlman — to  state  Ledger-Star. 
circulation  manager,  Milwaukee  *  *  * 

(Wis.)  Journal,  succeeding  the 

late  W.  L.  Flemming.  Edward  Floyd  E.  Merrill — retired  as 


L.  Trappe  —  to  state  sales  man-  editor,  Greeley  (Colo.)  Tribune. 
ager,  succeeding  Harold  A.  Succeeded  by  Robert  Widlund. 
Swartz,  now  assistant  circula-  • 

tion  manager.  Mr.  Pohlman  has  f  mm  i  •  i»  * 
been  state  circulation  supervisor  IvlarKetlllg  x  08t 
in  the  Janesville  area,  and  Mr.  Tedd  Joseph  has  been  ap- 
Trappe  in  the  Green  Bay  area,  pointed  director  of  marketing 
Thexidore  Nevermann,  manager  for  the  International  Edition  of 
of  the  Waukesha  branch  and  the  New  York  Times,  publict- 
Charles  W.  Morrison,  manager  tion  of  which  will  be  mov*d 
of  the  east  Green  Bay  branch,  from  Amsterdam  to  Paris  a 
move  into  the  two  vacancies.  the  Fall.  Mr.  Joseph  comes  to 
•  ♦  *  the  Times  from  Foote,  Cone  4 

Winfield  S.  Beman,  city  Belding,  where  he  was  a  vie^ 


Winfield 


Beman, 


desk,  Springfield  (Mass.)  Un-  president  and  coordinator  of  the 
ion,  and  for  many  years  subur-  advertising  agency’s  intern*- 
ban  editor  —  retired  after  32  tional  operations.  He  is  a  former 
years  with  paper.  INS  correspondent. 
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Valiant  V-200 

Pure  Automobile 


DeSoto  Adventurer 


The  Quick 


VALIANT  a  PLYMOUTH  a  DODGE  DART  a  DODGE  a  DESOTO  a  CHRYSLER  a  IMPERIAL 


the  Stroug,  ayjd  the  Quiet  from 

CHRYSLER  CORPORATION 


on  production  of  orders,  excel- 
OO  ^  brOOU^  MjOyS  I  lence  of  character  attested  to  by 
{Continued  from  page  14)  teachers  and  clergymen,  cour- 
-  tesy  and  initiative, 

the  general  public  and  carrier  In  1954,  50  boys  went  to  Great 
boy  parents  of  the  role  played  Britain  and  Ireland,  and  in  1955 
by  newspapers  in  their  dealings  50  more  went  to  Rome,  each 
with  youngsters.”  ’  -  ~ 

“The  Junior  Diplomats  se¬ 
lected  to  make  these 


time  flying  by  Transcontinental 
and  Western  Air.  Sweden  and 
overseas  Holland  were  the  ports  in  1956, 
trips  really  live  up  to  their  with  KLM,  Royal  Dutch  Air- 
title,”  Mr.  Stenbuck  said.  “They  lines,  the  carrier.  In  1957  Swiss- 
not  only  receive  educational  air  flew  a  group  of  50  to 
benefits  of  untold  value,  but  Switzerland.  During  Easter 
actually  sow  seeds  for  better  week  1958  another  50  was  flown 
understanding  wherever  they  go.  to  Pearl  Harbor  and  in  August 
“We  have  yet  to  come  across  a  the  same  year  56  went  to  Ha- 
participating  circulator  who  is  waii,  Fiji  and  Australia  flying 
not  genuinely  enthusiastic  about  Quantas.  During  the  past  year 
these  trips  and  who  doesn’t  find  58  Junior  Diplomats  flew  to 
them  extremely  profitable  and  London  on  a  round-the-world 
productive.”  Quantas  jet. 

The  airlines  participate  in  all 
Personal  Interest  promotions,  reducing  the  costs 

Mr.  Stenbuck  takes  a  deep  somewhat,  but  the  expense  re¬ 
personal  interest  in  the  trips,  mains  great  to  the  supplement 

He  has  on  occasion  flown  across  managers.  Even  so,  the  value  from  an  avalanche  with  one  of  promotion  wins  him  and  hig 
the  country  to  bid  groups  bon  cannot  be  measured  in  dollars  the  Junior  Diplomats  being  “dug  wife  an  all-expense  paid  flight 
voyage.  Each  year  he  writes  per-  cents,  all  agree.  out  to  safety.”  Films  of  the  abroad.  This  year’s  winner  was 

sonal  letters  to  the  boys’  par-  Received  by  Dienitaries  helicopter  rescue  were  sped  to  Walley  Hailey,  Seattle  Post- 

ents,  assuring  them  their  sons  the  U.  S.  and  shown  over  a  100  Intelligencer. 

are  in  good  hands,  and  explain-  The  Hearst  boys  have  been  TV  stations.  r  Ji  t  • 

ing  the  nature  of  the  journey  given  receptions  by  the  Presi-  There  are  additional  values  Counsellops  on  Trips 

being  undertaken.  dent  of  Switzerland  and  the  to  the  boys  who  win.  A  lad  from  Parade  has  not  yet  gone  into 

Each  year  more  than  150,000  Governor  General  of  Australia,  Houston  was  named  as  a  candi-  feature  of  having  contests 
carriers  across  the  nation  vie  both  of  whom  broke  precedent  date  for  West  Point  because  of  among  the  circulation  managers, 
for  the  Junior  Diplomat  trips,  to  do  so.  In  Switzerland,  Her-  his  erudite  questions  when  he  and  Ezra  Dolan,  public  relations 
Given  flexibility  in  choosing  win-  mann  Geiger,  Alpine  Rescue  visted  the  Bradwell  Nuclear  director  chooses  college  lioys  as 
ners,  usually  selection  is  based  Mission  chief,  simulated  a  rescue  Power  plant.  During  the  Aus-  counselors  to  make  the  trips 

tralian  trip,  38  kangaroos,  do-  with  winners  of  his  supplement’s 


When  in  Holland,  the  carriers  and  their  guides  go  Dutch. 


were  brought  back  and  given  to  Mr.  Lewis,  of  Family  Weekly, 
U.  S.  zoos  by  participating  news-  however,  also  includes  circula- 
papers.  tors  in  the  picture  with  the 

Max  P.  Milians  has  been  the  youngsters  they  manage, 
tour  director  for  the  Hearst  Parade  has  had  four  Young 
trips  since  1956.  He  makes  ex-  Columbus  adventures.  The  first 
ploratory  trips  to  the  countries  1953  appropriately  took  50 
to  be  visited  to  set  up  the  pro-  hoys  to  Portugal  and  Spain, 
gram.  Mrs.  Milians  accompanies  Sixty-two  newspapers  partici- 
the  youngsters  as  house  mother,  pated.  The  same  year  65  dis- 
Other  adult  supervisors  are  se-  tributing  papers  ran  contests 
lected  through  local  contests  ^^d  selected  46  winners  to  go  to 
among  district  managers  of  par-  Hawaii  and  Disneyland.  Easter 
ticipating  newspapers.  of  1959  was  spent  in  Italy,  with 

visits  to  the  Vatican  and  a  wel- 
^  come  by  His  Holiness  Pope  John 

Thirty-seven  newspapers  have  XXIII.  There  were  47  carriers 
participated  in  Junior  Diplo-  on  this  trip  from  59  newspapers, 
mat  trips.  Since  the  number  of  'The  most  recent  trip  held  in 
boys  who  can  win  is  limited,  April  this  year  was  Parade’s 
Mr.  Stenbuck  encourages  use  of  biggest  yet.  Seventy-three 
secondary  trips  as  runner-up  papers  held  contests  and  selected 
prizes.  The  Milwaukee  Sentinel,  53  carriers  who  visited  London 
for  instance,  has  arranged  a  and  Paris. 

“boy  swap”  with  an  Alaskan  Jess  B.  Birks,  circulation  man- 
newspaper.  The  San  Antonio  ager.  Cedar  Rapids  GazetU, 
Light  and  the  Los  Angeles  Ex-  made  a  survey  among  other  cir 
aminer  have  had  mass  carrier  culators  following  one  of  the 
trips  to  Mexico.  The  San  Fran-  Young  Columbus  adventurei 
cisco  Examiner  and  News-Call  Thirty-nine  out  of  46  replied  to 
Bulletin  recently  broke  a  carrier  questions.  Thirty-three  declared 
Olympics  contest  in  which  two  a  high  percentage  of  the  car 
top  carriers  will  g^o  to  the  Rome  riers  participated  in  the  con- 
Olympics  with  the  paper’s  sports  test;  16  said  it  helped  hold  car 
editor.  riers  on  their  routes;  15  declared 

A  highlight  of  each  year’s  it  helped  recruiting.  All  de- 
Junior  Diplomat  contest  is  a  dared  there  was  grreat  pubb 
prize  directed  at  the  circulation  interest  in  the  whole  idea, 
manager  himself.  The  best  J.  D.  {Continued  on  page  42) 
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Wise  Publishers  Agree 


Ideas  get  Outmoded  too! 

Have  you  talked  to  anyone  who's  used 
Whitlock's  services  recently?  Ever  let  a  Whit¬ 
lock  man  tell  you  his  story? 

You  know  it's  good  business  to  keep  your 
ideas  up  to  date.  That's  why  we  suggest  you 
let  us  explain  our  latest,  time-proven  ways 
for  boosting  circulation  and  profits. 


Whitlock 


and  Company,  Inc. 

7425  Lake  Street  River  Forest,  Illinois 

46  Years  Of  Successful  Circstlation  Promotion 


NATIONAL  STEEL 


Tin  plate  is  a  product  that  combines 
stability  with  growth.  The  economic  barom¬ 
eter  may  read  high  or  low,  but  people  still 
eat.  So  the  demand  for  tin  cans  is  relatively 
stable.  Furthermore,  growth  in  demand 
regularly  exceeds  population  growth  because 
of  the  steady  rise  in  per  capita  use  of  canned 
foods  .  .  .  and  because  of  the  many,  many 
non-food  products — old  and  new — that 
are  increasingly  packaged  in  tin  plate. 

Tin  plate  has  long  been  a  key  product  of 
National  Steel.  It  is  the  product  on  which 
the  business  of  our  Weirton  Steel  division 
was  built  at  its  start  55  years  ago.  It  is  still 


the  most  important  product  in  Weirton’s 
now  varied  line. 

We  have  pioneered  improvements  in  tin 
plate;  have  steadily  increased  tin  plate 
capacity;  have  become  one  of  the  world’s 
largest  tin  plate  producers. 

Now  we  are  taking  a  long  step  to  even 
further  growth.  As  part  of  our  $300,000,000 
corporation- wide  expansion  program,  we 
are  building  an  entirely  new  steel  finishing 
plant  in  the  Chicago  area  to  be  operated 
by  our  Midwest  Steel  division.  It  will  be 
completed  in  the  second  quarter  of  1961. 
Here  again,  tin  plate  will  be  a  major  product 


from  this  new  source  of  supply  in  the  heart 
of  fast-growing  mid-America. 

Other  parts  of  this  great  expansion  program 
are  underway  at  our  Great  Lakes  Steel 
Corporation  in  Detroit  and  at  our  Weirton 
Steel  division  at  Weirton,  West  Virginia. 
The  program’s  objectives:  to  supply  our 
customers  with  the  last  word  in  quality  and 
service  ...  to  win  still  more  of  that  happy 
combination  of  stability  with  growth. 

This  STEELM  ARK  of  the  American 
steel  industry  tells  you  a  product  is  I A  1 
steel-made,  steel-modern  and  steel-  y  XT  I 
strong.  Look  for  it  when  you  buy.  T  ^ 


In  NATIONAL  STEEL  CORPORATION,  GRANT  BUILDING,  PITTSBURGH,  PA.  Major  divisions;  Great  Lakes  Steel  Corporation  •  Weirton  Steel  Company 
Corporation  •  Stran-Steel  Corporation  •  Enamelstrip  Corporation  •  The  Hanna  Furnace  Corporation  •  National  Steel  Products  Company 


% 


Carriers  Travel 

{Continued  from  page  40) 

Mr.  Dolan  is  "advance  man” 
for  the  Young  Columbus  trips. 
The  itineraries  he  prepares  read 
like  elaborate  Cook’s  tours.  Here, 
for  example,  is  one  day,  April 
11,  of  this  year’s  trip  to  Great 
Britain  and  France: 

“After  breakfast  in  bed  leave 
hotel  at  9  A.M.  via  Chelsea, 
Putney  Bridge,  Putney  Common, 
Richmond  Park,  Kingston  to 
Hampton  Court,  arriving  about 
10  A.M.  The  Palace  stands 
amidst  beautiful  grounds  by  the 
River  Thames.  Resume  drive  at 
11:15.  Lunch  12  Noon  at  Great 
Fosters  Hotel.  Continue  via 
Runnymede  (Magna  Carta  Is¬ 
land)  to  Windsor  Castle  .  .  . 
From  Windsor  cross  the  Thames 
to  Eton  College  .  .  .  From  Eton 
to  London.  5:30  P.M.  attend 
reception  given  by  The  Ameri¬ 
can  Ambassador  to  the  Royal 
Court  of  St.  James.  Dinner  at 
Chiterion  Restaurant.  Visit  to 
Palladium  Theatre  8:45  P.M.” 

The  next  day  the  boys  saw 
the  Tower  of  London,  St.  Paul’s 
Cathedral,  Westminster  Abbey, 
and  met  the  Lord  Mayor  of 
London  at  Mansion  House. 

Junior  Reporters 

Working  with  as  many  dif¬ 
ferent  newspapers  as  it  does. 
Family  Weekly  must  have  a 
series  of  flights,  rather  than  just 
one  big  trip  a  year.  Mr.  Lewis 
started  the  Junior  Reporters  last 
year.  A  total  of  123  boys  from 
the  same  number  of  papers  won 
trips.  The  winners  were  divided 
into  14  flights.  The  first  group 
left  Oct.  5,  1959  and  the  last  on 
April  18,  1960. 

Eight  to  ten  day  whirlwind 
visits  were  made  to  Holland, 
France,  Belgium  and  Switzer¬ 
land.  Twenty-nine  circulation 
managers  were  selected  to  help 
take  care  of  the  carriers  on  tour. 

The  Manchester  (N.  H.) 


Union-Leader  and  Sunday  News 
came  up  with  a  surprise  that 
happened  to  work  out  to  every¬ 
one’s  satisfaction.  In  announcing 
the  competition  Robert  L.  La- 
Pointe,  circulation  manager, 
neglected  to  mention  it  was 
limited  to  boys.  Before  he  could 
correct  the  omission,  Pauline 
Chabot,  14,  a  skier  who  was 
“just  dying  to  ski  on  the  Alps” 
had  a  neighboring  community 
solidly  behind  her.  She  sold 
more  than  200  new  subscriptions 
and  put  the  boys  to  shame. 
Pauline  became  the  first  carrier- 
girl  ever  to  win  a  foreign  trip. 

“She  turned  out  to  be  tops,” 
Mr.  Lewis  said.  “She  won  the 
hearts  of  everyone  wherever  we 
went,  especially  in  Switzerland.” 

George  J.  Evans,  circulation 
manager  of  the  Danville  (Ill.) 
Commercial  -  News  won  first 
prize  in  the  contest  held  among 
circulators  for  “best  promotion” 
of  this  year’s  Young  Reporter’s 
trip. 

The  winner  said  he  turned  in 
an  album  of  more  than  40  pages 
detailing  the  public  relations, 
advertising  and  other  support 
he  gave  to  the  carrier  contest. 

Mr.  and  Mrs.  Evans  will  have 
a  two-week  trip  to  Holland  this 
Fall. 

Mr.  Dolan  of  Parade,  Mr. 
Lewis  of  Family  Weekly  and 
Mr.  Milians  of  Hearst  News¬ 
papers  can  dip  into  their  files 
and  pile  up  mountains  of  testi¬ 
monials  from  circulators 
praising  the  idea  of  giving  these 
foreign  trips  as  prizes.  Prized, 
too,  are  individual  letters  from 
many  of  the  boys  expressing 
their  gratitude. 

Of  even  more  value  than  in¬ 
creased  circulation  in  the  minds 
of  many  circulators  is  the  at¬ 
mosphere  created  by  the  public¬ 
ity  given  to  the  contest  and  the 
trips  taken  by  the  winners.  It 
is  almost  universally  agreed  that 
it  helps  interest  new  boys  in 
taking  routes  and  keeps  en¬ 
thusiasm  high  among  those  al¬ 
ready  on  the  job. 


mj  Tj  1*  tiser  benefits  from  the  ise  of 

1  1  OIl“l\CflCllI12  newspai.er  in 

O  each  of  those  markets  with  com- 
„  petitive  dailies. 

tjftllis  k^liown  In  multiple  newspaper  cities, 

the  chief  duplication  of  circula- 
T„  upper  bracket  in- 

lll  Cy  O  come  groups.  The  multiple  tie-in 

there  is  good  for  new-^^uapers 
Palo  Alto,  Calif,  and  for  advertisers,  he  reports. 
The  percentage  of  non-readers  In  one  metropolitan  area  with 
of  newspapers  has  now  grown  to  two  daily  and  Sunday  news- 
around  12,  it  is  estimated  by  papers,  the  Top  Ten  study  found 
Dan  E.  Clark  of  Dan  E.  Clark  the  daily  duplication  in  homes 
&  Associates,  Inc.,  research  19.8  percent.  Sunday  duplica- 
organization  with  offices  here,  tion  was  19.4  percent.  Yet  the 
This  increase  is  not  alarming  total  penetration  of  homes  by 
and  the  figure  can  readily  be  the  leading  paper  was  75.6% 
reduced  by  editorial  direction,  daily  and  79.1%  Sunday,  against 
Mr.  Clark  said.  He  based  his  a  30.5  and  28.2%  showing  for 
12%  estimate  on  18  circulation  the  second  paper. 


LOUIS  T.  KLAUDER  AND  ASSOCIATES 

CONSULTING  ENGINEERS 

specialists  in  the  design  of 
newspaper  and  similar  type  plants 


Camden  Courier  Post 
Philadelphia  Daily  News 
Passaic  Herald  News 
W.  B.  Saunders 


Trenton  Times 
Bristol  Daily  Courier 
New  Brunswick  Home  News 
Paterson  Evening  News 


penetration  studies  made  by  his 
organization. 


In  another  area  with  two  daily 
and  Sunday  newspapers,  the 


Today  findings  of  10  to  14%  Top  Ten  study  found  the  dupli- 
of  non-readers  are  not  unusual,  cation  of  circulation  to  homes  to 
Mr.  Clark  said.  In  1939  the  be  16.6%  daily  and  21%  Sun- 
percentage  was  within  the  3  to  day.  'The  total  home  penetration 
4  bracket.  of  the  leading  paper  in  this  case 

The  growth  of  non-readers  is  was  60.6%  daily  and  65.9% 
especially  heav^y  in  the  younger  Sundays.  The  second  paper 
age  brackets.  The  reflection  of  scored  47.9%  daily  and  46.6% 
the  gradual  creep  over  two  dec-  Sundays. 

ades  also  is  prominent  in  the  Neither  daily  was  found  in 
pension  groups.  8.1%  of  the  homes  of  the  latter 

Girls  are  apt  to  lose  interest  area.  The  figure  for  the  first- 
in  the  newspaper  from  their  late  named  competitive  area  was 
teens  until  the  time  they  are  13.7%. 
about  to  become  housewives,  he  , 

reported. 

A  similar  lack  of  reader  inter-  3  Medics  Buy  Daily 
est  has  been  nol^  among  per-  jj  Semi-Weekly 

sons  on  relief.  Television  s  im¬ 
print  may  be  greater  than  many  Pecos,  Tex. 

suspect,  Mr.  Clark  also  sug-  Trans-Pecos  Industries,  Inc, 
gested.  ^  new  organization,  has  ac- 


print  may  be  greater  than  many  Pecos,  Tex. 

suspect,  Mr.  Clark  also  sug-  Trans-Pecos  Industries,  Inc, 
gested.  ^  new  organization,  has  ac- 

Newspaper  home  penetration  Quired  the  Pecos  Enterprise 
studies  show  the  continuing  top  from  Barney  Hobbs  and  Joe 
value  of  the  paper  as  a  medium  Pouns,  co-publishers,  for  an  un- 
of  reaching  the  people.  This  has  disclosed  sum. 


been  established  in  a  series  of 
studies  by  his  organization. 


The  Enterprise,  established  in 
1887,  became  a  daily  Jan.  24. 


PHILADELPHIA  NATIONAL  BANK  BUILDINC,  PHILADELPHIA  7,  LOcust  3-9882 


The  percent  of  all  homes  It  has  now  reverted  to  semi- 
reached  by  a  single  newspaper  weekly,  Mondays  and  Thurs- 
in  a  non-competitive  area  went  days. 

as  hipfh  as  94.3  in  the  series  of  Officers  of  the  new  firm  are 
newspaper  distribution  studies  three  local  physicians,  Drs.  H. 
made  in  the  preparation  of  his  Avery,  John  Dunn  and 
company’s  Ten  Top  Brands  Charles  Sullivan,  and  an  a^ 
studies.  countant,  Allan  Propp. 

A  Sunday  paper  showed  a  94  Kretsinger,  city  editor  of 

percent  score.  These  penetra-  the  Enterprise  for  four  yean, 
tion  results  are  not  identical  has  been  named  executive  edi- 
with  ABC  figures  because  find-  tor;  Joe  Ater,  former  sport 
ings  reflect  only  those  news-  editor,  is  now  city  and  sport 
papers  which  actually  came  into  editor, 
the  home  with  installed  cooking  ^ 

facilities. 

The  ABC  and  Top  Ten  survey  ^^0l*fHOUt  PfllJCl* 
data  do  not  contradict.  Instead,  ^ 
they  measure  different  things.  Drops  Sat.  tidllion 
Mr.  Clark  explained.  Bennington,  Vt 

The  Top  Ten  studies  provided  The  Bennington  Banner  h« 
a  profile  of  the  readers  reached  dropped  its  Saturday  edition, 
by  the  newspaper.  Factors  in-  It  now  publishes  five  afternoons 
elude  age,  income,  occupation  by  a  week,  with  a  circulation  of 
type  and  family  sizes.  4,800.  'Ilie  Banner  switched  its 

In  newspaper  penetration  Saturday  edition  to  the  morn- 
studies  in  various  cities  across  ing  a  few  years  ago.  Recently 
the  nation,  the  Clark  organiza-  it  had  a  10  a.m.  Saturday  pre* 
tion  has  found  that  the  adver-  time. 
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BOOKS  IN  REVIEW 


Convention  Strategies 
Stalk  Candidates 

By  Prof.  Roscoe  Ellard 


FRONT  RUNNER,  DARK  HORSE.  By 
Ralph  G.  Martin  and  Ed  Plant.  Gar¬ 
den  City,  N.  Y. :  Doubleday  and  Com¬ 
pany,  Inc.  473  pp.  $4.95. 

Nominating  conventions  are 
lots  trickier  than  the  doubtless 
complicated  economic,  party, 
and  domestic  motives  that  in¬ 
fluence  citizen-voting. 

However  tough  and  practical 
a  business  politics  is,  however 
long  and  well-planned  a  cam¬ 
paign,  however  close  a  “leading 
candidate”  may  be  to  the  win¬ 
ning  tape,  there  still  are  frantic 
floor-workers,  the  panic-pres¬ 
sure  to  switch  votes  to  what 
looks  like  “the  bandwagon,”  and 
the  foxy  way  Mr.  Chairman 
chooses  which  delegation  to 
recognize  next. 

Those  battle  breaks  can  de¬ 
feat  a  “winner”  who  minutes 
before  looked  so  “in”  that  no 
one  could  have  taken  100-to-l 
odds  against  him. 

Short  of  Victorj- 

In  the  1956  Democratic  con¬ 
vention,  well  toward  the  close 
of  balloting.  Sen.  John  Fitz¬ 
gerald  Kennedy  needed  only 
forty  more  votes  to  make  him 
-■Vdlai  Stevenson’s  running  mate. 
Indiana,  on  the  second  ballot 
reported:  “Twenty  for  Ke- 
fauver,  three  and  a  half  for 
Kennedy.”  Then,  suddenly.  New 
York  set  off  a  convention 
bomb — switched  96%  votes  to 
Kennedy. 

Kennedy’s  vote  kept  mount¬ 
ing:  550,  574,  599%,  612,  648— 
only  40  short  of  official  victory, 
and  Indiana  could  give  him 
more  than  half  of  those  votes. 
Indiana  delegates  clutched  at 
and  called  to  their  chairman. 


Charles  Skillen:  “Let’s  get  on 
the  bandwagon  .  .  .” 

Skillen  gp’abbed  the  micro¬ 
phone  and  yelled,  “Mr.  Chair¬ 
man,  Indiana  wants  to  change 
its  vote  to  Senator  Kennedy. . . .” 
But  Mr.  Chairman  didn’t  hear 
or  didn’t  recognize  Skillen. 

One  Indiana  delegate  pulled 
Skillen’s  arm  and  said,  “You’re 
not  switching  my  vote  to  Ken¬ 
nedy.”  Skillen  hesitated  and 
then  polled  the  delegates.  The 
drawn-out  poll  cooled  the  panic, 
and  most  of  the  delegates  stuck 
with  Kefauver.  Still,  Chairman 
Rayburn  had  not  recognized 
Indiana.  Instead,  he  was  saying, 
“Does  the  state  of  Tennessee 
wish  to  be  recognized?” 

Bandwagon  Fever 

It’s  that  tricky.  Had  Chair¬ 
man  Skillen  been  recognized 
when  he  called  out  Indiana’s 
switch  to  Senator  Kennedy,  Ken¬ 
nedy’s  official  vote  would  have 
mounted  to  671  % — only  17  short 
of  nomination.  Those  needed 
votes  could  have  come  from 
California.  The  Golden  State’s 
Chairman  Pat  Browm  caught  the 
bandwagon  fever  and  started 
swinging  his  standard  for  rec¬ 
ognition. 

He  said  he  knew  the  Cali¬ 
fornia  delegation  was  “now 
unanimous  for  Kennedy”  and 
he  was  going  to  switch  it. 
But  Rayburn  didn’t  recognize 
Brown’s  signal.  Cool  and  com¬ 
posed,  he  boomed  out,  “Does 
Oklahoma  desire  recognition?” 

“Mr.  Chairman,  Oklahoma 
changes  its  vote  from  Senator 
Gore,  since  he  has  released  us, 
to  Senator  Estes  Kefauver.” 

Ask  the  authors  in  this  book: 
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“Why  Oklahoma?  Because  he 
.saw  them  next?  Or  because  he 
thought  Oklahoma  might  follow 
Texas  and  switch  to  Kennedy 
.  .  .  Or?  The  roar,  the  buzz  of 
the  bandwagon.  The  chant,  from 
the  jammed  gallery,  ‘We  want 
Estes.  .  .  .’  Oklahoma  meant  28 
more  votes  for  Kefauver.  Then 
from  Chairman  Rayburn: 

“  ‘Does  Minnesota  desire  rec¬ 
ognition?’ 

“Surely  Rayburn  knew  what 
Humphrey  of  Minnesota  was 
going  to  do.  Or  did  he  ? 

“  ‘Mr.  Chairman,  the  great 
junior  senator  of  Minnesota 
asks  that  Minnesota  cast  its 
entire  30  votes  for  the  next 
Vice  President  of  the  United 
States,  his  good  friend,  Estes 
Kefauver.’  ” 

“Just  a  moment  now,”  said 
Chairman  Rayburn,  bangpng  his 
gavel.  “Does  Tennessee  de¬ 
sire  recognition  again?” 

Tennessee  did,  reporting: 

“Mr.  Chairman,  we  want  the 
opportunity  to  officially  request 
permission  to  change  Tennes¬ 
see’s  32  votes  from  our  dis¬ 
tinguished  junior  senator  to  our 
distinguished  senior  senator, 
Estes  Kefauver.” 

Next,  Missouri,  which  had 
given  Kefauver  one  vote  on  the 
first  ballot,  three  on  the  second 
ballot,  was  recognized  and  yelled 
into  the  microphone,  “Mr. 
Chairman,  Missouri  desires  to 
change  to  37  votes  for  Estes 
Kefauver.  .  .” 

It  didn’t  take  much  longer 
before  Senator  Kefauver  was 
in. 

The  authors  of  “Front  Run¬ 
ner,  Dark  Horse”  make  very 
clear  that  this  part  of  their 
narrative  description  of  how  a 
political  convention  works  and, 
how  trends  can  shift,  places  no 
blame  on  anyone’s  motive.  They 
quote  an  experienced  newsman 
as  saying: 

“Sam  Rayburn  is  a  party 
man,  first,  last,  and  always. 
When  he’s  on  the  platform,  he 
doesn’t  do  things  accidentally. 
He  knows  exactly  what  he’s 
doing.  When  he  recognized 
Tennessee,  he  must  have  known 
what  Tennessee  would  do  from 
one  of  his  floorworkers.” 


formal  speeches  that  thousands 
of  delegates  applaud. 

For  the  how-dunnit  of  what 
really  nominates  party  c  andi¬ 
dates,  the  authors,  experienced 
journalists  and  just  as  experi¬ 
enced  political  campaign  work¬ 
ers,  accomplish  for  voters  and 
readers  what  two  other  veteran 
reporters  clarified  for  the  how- 
dunnit  of  practical,  professional 
pre-  and  post-convention  poli¬ 
tics  that  works  365  days  a  year 
— 366  on  leap  year — with  mili¬ 
tary-like  organization  and  in- 
dustiy-like  efficiency: 

“Tom’s  Town,”  by  William 
M.  Reddig,  a  former  Kanscu 
City  Star  writer,  and  “Politics 
in  the  Empire  State,”  by  War¬ 
ren  Moscow,  formerly  of  the 
\cw  York  Times, 

Second,  “Front  Runner,  Dark 
Horse”  presents  an  objective 
political  profile  of  Senator  Jack 
Kennedy  of  Massachusetts  and 
of  Senator  Stuart  Symington  of 
Missouri. 

• 

J  Student  Dreams 
Of  Owning  Paper 

Having  a  daily  paper  of  his 
own  in  Guatemala  City  is  the 
dream  of  Julio  Santos,  28, 
Guatemalan  newspaperman,  who 
just  completed  two  semesters  at 
the  University  of  Missouri 
School  of  Journalism  on  an 
Inter-American  Press  Associa¬ 
tion  scholarship  awarded  by  the 
Scripps-Howard  Newspapers. 

Stopping  in  New  York  on  the 
way  home,  he  visited  UPI,  AP 
and  the  World-Telegram  ond 
Sun. 

Most  important  thing  he 
learned  in  journalism  school? 
To  write  his  stories  shorter  and 
save  space. 

His  biggest  challenge  when  he 
gets  home?  Campaigning  for 
more  schools  so  that  more  of  the 
potential  readers  in  his  com¬ 
munity  can  learn  to  read  and 
write,  and  thus  make  them  want 
to  subscribe  to  his  proposed 
daily. 

Mr.  Santos  owns  a  weekly 
with  2,000  subscribers  in  Mix» 
County,  16  miles  from  Guate¬ 
mala  City. 
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In  rebuttal,  the  authors  quote 
Senator  Mike  Monroney  as  say¬ 
ing  with  indignation,  “Anybody 
who  knows  the  Speaker  knows 
he  would  not  be  capable  of 
corruption.” 

“Front  Runner,  Dark  Horse” 
is  a  two-purpose,  unbiased,  su¬ 
perbly  reported  political  study. 
First,  it  portrays  the  most 
authentic  enlightenment  I  have 
seen  on  the  practical,  working 
politics  of  national  convention 
procedure — the  party-good  pri¬ 
ority  of  everything,  the  hidden 
string-pulling,  the  trading,  the 
I  placating,  quite  apart  from  the 


25-Year  Veterans 
Honored  by  W-H  Co. 

San  Francisco 
Seven  veterans  of  West- Holli¬ 
day  Company  received  engraved 
wrist  watches  in  appreciation  of 
service  to  the  representative! 
organization  totalling  209  yean. 
Nelson  Roberts,  president,  an¬ 
nounced. 

The  recipients,  each  with 
more  than  25  years,  were:  JI*- 
bel  Lasalle,  James  Teel,  Lilf 
Moyle,  Paul  West  Jr.,  Ti* 
Foley,  Harold  Lessersohn  and 
Agnes  Ebbeson. 
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Unnamed  Person  May  Have  Cause  of  Action 


lly  Albert  Wooelrufif  Gray 


Reinstatement  of  a  dismissed 
libel  action  against  the  Phila¬ 
delphia  (Pa.)  Inquirer  recently 
(159  Atl.  2d  734)  gave  the  court 
an  occasion  to  comment  on  a 
question  that  arises  often  in  a 
newspaper  office:  When  can  you 
libel  a  man  without  naming 
him? 

In  January,  1958,  the  In¬ 
quirer  re|K)rted  that  the  District 
Attorney  had  begun  investi¬ 
gating  “a  report  that  a  $900,- 
000  slice  of  the  cancelled  Upper 
Darby  incinerator  deal  was  ear¬ 
marked  for  division  among  a 
number  of  township  commis¬ 
sioners  and  others.” 

One  of  the  commissioners, 
named  Farrell,  brought  suit  for  i 
libel.  The  newspaper  relied  on 
the  defense  that  there  was  no 
cause  of  action  since  no  par¬ 
ticular  commissioner  had  been 
indicated. 

This  is  what  the  court  said 
in  that  respect,  reversing  a 
lower  court’s  ruling  in  favor  of 
the  publisher: 

“Where  a  defamatory  publi¬ 
cation  or  utterance  is  directed 
toward  a  class  or  group  whose 
membership  is  so  numerous  that 
no  one  individual  member  can 
reasonably  be  deemed  an  in¬ 
tended  object  of  the  defamatory 
matter,  no  cause  of  action  for 
libel  or  slander  arises  there¬ 
from. 

“For  example,  if  someone 
should  speak  or  write  defama- 
torily  of  all  the  members  of  one 
of  the  professions,  such  as  law, 
medicine,  or  the  ministry,  no 
particular  lawyer,  doctor  or 
minister  could  maintain  a  per¬ 
sonal  action  for  the  defamation 
for  no  one  would  be  sufficiently 
identified  as  an  object  thereof 
to  justifiably  warrant  a  conclu¬ 
sion  that  his  individual  reputa¬ 
tion  had  been  substantially  in¬ 
jured. 

I  Readily  Identifiable 


person  by  referring  to  him  by 
name  it  would,  of  course,  lay 
itself  open  to  libel  for  damages 
to  the  injured  person  in  a  suit 
for  libel.  That  l^ing  so  it  would 
be  irrational,  as  well  as  uncon¬ 
scionable  to  permit  a  publica¬ 
tion  to  escape  responsibility 
under  the  libel  law  simply  by 
confining  the  objects  of  its  def¬ 
amation  to  ‘a  number  of,’  ‘some 
of’  or  even  ‘one  of’  a  relatively 
small  group  of  persons,  all  of 
whom  are  readily  identifiable 
by  recipients  of  the  defamatorj' 
matter. 

“To  hold  otherwise  would  be 
to  make  liability  for  libel  depend 


upon  the  form  of  the  defama¬ 
tion  rather  than  its  content.” 

Reasonable  Inference 

The  court  added,  “Here  the 
ordinary  reader  of  the  Phila¬ 
delphia  Inquirer  could  naturally 
and  reasonably  infer  that  the 
defamatory  publication  referred 
to  the  author  of  this  action, 
among  others. 

“Certain  it  is  that  a  sub¬ 
stantial  number  of  readers,  par¬ 
ticularly  those  residents  in 
Upper  Darby  Township,  knew 
that  Farrell  was  one  of  the  13 
commissioners  of  the  township. 

“Moreover  it  is  not  unrea- 
.sonable  to  conclude  that  many 
Upper  Darby  readers  of  the 


Inquirer  who  prior  to  the  de¬ 
famatory  article  had  not  known 
the  identity  of  all  of  the  town¬ 
ship’s  commissioners,  were  im¬ 
pelled  by  the  significant  nature 
of  the  charges  to  make  inquiry 
and  find  out  who  the  commis¬ 
sioners  were — a  process  that 
would  almost  inevitably  lead  to 
connecting  Farrell’s  name  with 
the  alleged  corruption  in  office. 

“The  fact  that  the  article  did 
not  state  that  all  of  the  com¬ 
missioners  of  the  township  were 
parties  to  the  reported  corrupt 
deal  could  not  operate  to  ex¬ 
clude  the  plaintiff  from  being 
one  of  the  relatively  small  and 
officially  designated  group  to 
(Continued  on  page  46) 
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"Where,  however,  a  defama¬ 
tory  publication  or  utterance  is 
directed  toward  a  comparatively 
small  class  or  group,  all  of 
whose  constituent  mem^rs  may 
be  readily  identified  and  the  re- 
ciliients  of  the  defamatory 
•natter  are  likely  to  identify 
some,  if  not  all  of  them  as  in¬ 
tended  objects,  an  individual 
member  of  the  group  may  sue 
lor  the  damages  done  his  repu¬ 
tation  thereby.” 

“If  a  newspaper,”  the  court 
continued,  “should  publish  de¬ 
famatory  statements  about  a 
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Newsprint  Usage  Up,  !/ 
Dollar  Premium  Down  ^ 

rhe  newsprint  business  is  — 
booming  and  the  premium  on 
the  U.  S.  dollar  has  dropped 
from  around  5  percent  to  1.5 
“The  publication  also  declared  percent, 
that  the  District  Attorney’s  i^'or  the  past  two  or  three 
office  would  question  all  13  of  months,  Cjinadian  .suppHers 
the  commissioners,  one  of  whom 
was  this  man.  The  statement  at 
least  implied  that  in  the  mind  of  the  Canadian  dollar  toward  Speakinj 
of  the  District  Attorney  none  of  parity  with  the  U.  S.  dollar.  For  '' 
the  commissioners  was  above  the  past  few  years  the  suppliers 
.susnicion  of  knowledge,  eruiltv  suffered  substantial  losses  from 
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History  in  a  Hurry 

ITLE  ABOVE  is  hoW 


iplly  described  newspapers. 


someone 

"  *  •  Certainly  newspapers  quickly  will  record  history  this  month] 

have  benefitted  to  the  extent  of  as  the  two  political  parties  select  their  candidates  and  in] 
about  $4  a  ton  by  the  decline  November  when  a  fateful  decision  is  made  by  the  people.  .  .  .j 

ig  of  history,  a  second  Civil  War  novel,  “By  Antietam! 
Creek”  (Prentice  Hall)  by  Don  Robertson,  former  reporter 
for  the  former  Cleveland  !\letvs,  will  be  published  Aug.  20. 
His  first  was  “The  Three  Days,”  story  of  the  Battle  of  Gettys¬ 
burg.  .  .  .  Two  .Associated  Press  sports  writers,  Joe  Reichler 
and  Ben  Olan.  collaborated  on  “Baseball’s  Unforgettable  Games” 
(Ronald  Press).  .  .  .  Canada’s  worst  mining  disaster  of  the 
century,  which  claimed  74  lives  in  1958,  is  described  in  a 
new  book.  “Miracle  At  Springhill.”  by  Leonard  Lerner,  who 
covered  the  story  for  the  Boston  Globe.  .  .  .  Jack  Bell,  White 
House  correspondent  for  the  .AP,  is  author  of  “The  Splendid 
Misery — The  Presidency  and  Power  Politics.”  The  title  is  from 
a  quote  from  Thomas  Jefferson. 

Memo  to  a  Reporter 

Tile  point  is  made,  and  they  often  quote  it, 

Tliat  facts — not  fancy— are  much  preferred; 

But  hIio  Hill  know  that  the  way  you  wrote  it 
Is  really  the  way  that  the  farts  occurred? 

— Jacob  C.  Solovay 

— Copy  Editor  Vern  English.  Syracuse  (N.  Y.)  Post-Standard, 
blunders  by  the  paper’s  correspondents.  in- 
Tour  quadruplets.  Teen-age  youths.  New  style 
bayonet  fighting  made  more  comfortable.  Dear  licenses  outsold 
marriage  licenses.  Fire  trucks  and  men  roared  through  down¬ 
town.  The  anonymous  silence  of  the  city  water  board.  Pas¬ 
sengers  were  treated  to  a  mid-morning  concert  shortly  after 
noon.  Some  500  cattle  and  33  young  women  were  registered 
in  separate  competitions  at  the  annual  cattle  show.  The  General 
Electric  Advanced  Lab  shot  its  last  employe  Saturday  as  the 
company’s  flu  vaccination  program  ended.  The  group  will  sing 
Negro  spirituals,  including  Mozart’s  ‘Requiem.’  Maintenance 
of  the  city  dump  is  expected  to  get  an  airing.  In  other  sewer 
news  .  .  ,  The  bureau  outfitted  14  needy  families  with  children. 
To  report  the  theft  of  his  brother.  The  building  is  in  good 
condition,  but  needs  jacking  up,  foundation  reinforcement, 
interior  improvements  and  a  new  roof.” 


rk  •.  r*  11  ~  I  u  more  tnan  o  percent  tor  nve 

Quits  College  Job  compared 

Winter  Park,  Fla.  with  1959,  and  is  better  than  12 
Vladimir  J.  Mandl,  Rollins  percent  ahead  of  1958  usage.  In 
News  Bureau  director,  has  re-  five  months,  ANPA  newspapers 
signed  to  accept  a  position  at  the  consumed  2,305,176  tons. 

Martin  Co.  in  Orlando.  Mr. 

Mandl  was  a  United  Nations  * 

correspondent  and  New  York  WAfi  Manager  Named 
newsman  in  the  past.  _  _ 

,  San  Francisco 

T.  .»(-  o  w  K  Turrentine,  for  19 

lo  .5oc  rer  Week  years  on  the  Wine  Institute  staff 

Winnipeg,  Man.  and  assistant  general  manager 
The  Winnipeg  Tribune  has  since  1958,  has  been  named  man- 
raised  its  single  copy  price  from  ager  of  the  Wine  Advisory 
5c  to  10c  and  its  home-delivered  Board.  He  was  a  San  Francisco 
weekly  rate  from  30c  to  35c.  Chronicle  feature  writer  and  a  collected  some 
The  Saturday  edition  price,  with  reporter  for  the  San  Francisco  eluding  these: 
magazine  and  comics,  remains  Mews  and  the  El  Paso  (Tex.) 
at  10c.  Herald-Post  formerly. 


NATION-WIDE 


Byline:  U.S.  Mail 

Patrick  Kelly,  Savannah  Morning  News:  “Why  do  not  your  librariani 
(July  2)  who  wonder  how  much  service  to  give  the  public  refer  all  queria 
to  local  TV  stations?  In  that  way,  the  so-called  fifth  estate  may  take  om 
in  the  public  mind  as  the  most  reliable  font  of  information  and  the 
librarians  will  be  left  alone.  Of  course,  in  time,  this  practice  could  result 
in  the  abolition  of  newspaper  librarians — but  that  is  beside  the  point 
Do  none  of  their  files  even  contain  a  reference  to  the  art  known  as 
‘Public  Relations’?” 

Clarence  Greenbaum,  Milwaukee  Sentinel:  “Anent  your  ‘lobster  trick’ 
query  July  2:  A  Mr.  Rathbone  (Henry  was  his  first  name,  I  think,  and 
he  used  to  teach  journalism  at  New  York  University)  said  that  the  term 
started  like  this — The  very  early  morning  old  (circa  1903  or  thereabouts) 
New  York  Journal  was  printed  on  lobster-colored  newsprint.  Hence,  the 
guys  who  toiled  all  night  to  bring  the  news  to  the  people  in  that  first 
( lobster)  edition,  said  of  themselves  that  they  worked  the  ‘lobster  trick’. 

Cuin  Hall,  Assistant  Deputy  Commissioner,  Department  of  Commeice. 
State  of  New  York:  “Being  one  of  your  thousands  of  avid  followen  I 
thought  you  would  enjoy  seeing  this  head  which  ran  in  the  New  York 
Daily  News:  ‘Now  Girls  Can  Mind  Their  Own  Business.’  As  you  probably 
know,  I  left  the  New  York  Herald  Tribune  last  December  to  join  the 
woman’s  program  of  the  New  York  State  Department  of  Commerce.  The 
News  story  concerned  the  two-day  consultation  session  in  which 
brought  our  business  advisors  to  Patchogue  to  give  their  assistance 
women  of  the  area  who  were  interested  in  establishing  businesses  of  that 
own.  I  hope  you  are  planning  to,  one  day,  put  out  a  book  of  all  that 
wonderful  material  you  are  gathering.” 
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A  newspaper  that  cared  was  in  both  corners 


problems,  too.  It  is  the  target  of  criticism,  justified  and  otherwise. 
It  is  the  “Medium  B”  on  endless  charts  and  presentations  prepared 
by  radio,  television  and  other  media.  The  newspaper  community 
gets  raked  over  the  coals  by  pundits  and  politicos,  philosophers 
and  fools.  And  when  critics  and  competitors  take  aim  at  the  “news¬ 
paper  industry”  they’re  talking  about  your  newspaper — and  other 
newspapers  like  yours. 


A  lightning  left  flashed  in  the  tireless  glare  of  the  ring  lights. 
Then  another,  and  another.  The  crowd  rose  to  its  feet,  almost  in 
unison,  as  the  referee  started  hii 

Over  that  is,  for  the  sad  and  tired 
For  the 


count  over  the  fallen  gladiator. 


ten  seconds  later  it  was  over. 

lad  wiping  the  resin  of  the  ring  from  his  satin  trunk! 

quite  another  story.  The  lieaming  champion 

had  passed 
the  Golden 
community-minded  newspaper. 


wever,  it  was 
nd  was  held  aloft  in  the  smoke-filled  arena 
nilestone  in  his  fistic  career.  He  had  won 
qionsored.  naturally,  by  a 


Newsjiapers  can  set  the  record  straight,  of  course,  by  hammering 
away  at  the  positive  aspects,  the  advantages,  the  leadership  ex¬ 
hibited  by  newspapers,  individually  and  collectively.  There’s  no 
better  arena  for  your  newspaper  story  than  the  advertising  pages 
of  Editor  &  Publisher.  Here  you  are  identified  with  your  busi¬ 
ness  community,  surrounded  by  the  news  of  your  community’s 
growth  and  progress.  And,  as  you  build  respect  and  confidence  for 
your  newspaper,  you  become  a  part  of  the  ‘big  picture’  that’s  the 
newspaper  industry.  Instead  of  a  solo  voice  in  an  unfriendly 
wilderness,  you’re  one  of  a  great  chorus,  where  the  greatness  of 
newspapers  echos  from  cover  to  cover.  There’s  no  other  “ring”  for 
the  battle  like  E  &  P.  Get  in  there  and  fight.  .And  keep  everlastingly 
at  it.  May  we  send  you  a  rate  card? 


Similar 


scenes  are  repeated  year  after  year,  in  arenas  and  gyms 
from  coast  to  coast.  .And  in  each  instance,  it’s  because  a  news¬ 
paper  cared  about  its  community — and  its  youth — and  decided  to 
take  a  part  in  this  nation-wide  program.  In  participating,  the  news¬ 
paper  identified  itself  with  its 


community.  It  shared  the  concern 
for  its  youth,  their  activities  and  development.  .And  the  sports  page 
stories  of  the  Ixixing  bouts  made  considerably  better  reading  than 
the  reporting  of  sordid  juvenile  crime  on  the  front  page.  As  the 
home  town  lienefitted.  so  did  the  home  town  newspaper. 

The  newspaper  community,  just  like  your  home  town,  has  its  little 


Editor  &  Publisher 
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‘Fearless  Jack’  Tries 

By  Bill  Storm 

Philadelphia 

To  what  lengths  will  a  news¬ 
man  po  to  thrill  and  entertain 
readers? 

Readers  of  the  Philadelphia 
Daily  News  p^Jt  a  pretty  good 
idea  recently  from  a  series  of 
12  feature  articles  by  sports- 
writer  Jack  McKinney  during 
which  he  related  his  experiences 
and  reactions  to  lion  taming, 
parachute  jumping,  midget  auto 
car  driving  and  slugging  it  out 
with  a  top  heavy-weight  con¬ 
tender. 

Mr.  McKinney,  affable,  husky, 
dark-haired,  31,  whose  usual  as¬ 
signment  is  to  cover  boxing, 
swimming  and  track  for  the  Clyde  Beatty,  veteran  lion  tamer, 

News,  came  by  his  assignment  gives  Jack  McKinney  a  line  on 

partly  because  of  his  athletic  “*'"9  whip  and  chair  in  the  cagt. 

prowess.  A  pretty  fair  amateur 

middleweight  fighter  a  decade  around  Langhome  Race  Track, 
ago.  Jack  also  served  as  a  life-  fastest  dirt  track  in  the 
guard  on  the  Ocean  City,  N.  J.,  country;  rowing  the  double 
Beach  Patrol  and  spent  his  time  sculls  with  John  B.  ‘Jack’  Kelly 
off  in  those  days  participating  champion  Olympic  sculler; 
in  marathon  swim  meets.  jockeying  a  thoroughbred  horse 


jockeying  a  thoroughbred  horse 


Down,  down,  down  .  .  .  Jack  McKinney  of  the  Philadelphia  News  floats 
through  the  air  with  the  greatest  of  ease  after  his  first  parachute  jump. 


r„,  ,  •  .  ..  around  Delaware  Park  track; 

The  series,  which  w’ere  the  ,  •  . 

.  ,  ,  ,  „  u  1  skin  diving  from  the  wreck  of  a 

idea  of  Larry  Merchant,  Daily  ,  u  sir  n  ,  i 

jM  sunken  World  War  II  tanker. 

News  sports  editor,  were  pro-  -  - . 


Houston  Chronicle 
Adds  6  a.m.  Edition 

Houston,  Tex. 

The  afternoon  Houston  Chron¬ 
icle  has  begun  publishing  its 
first  edition  of  the  day,  called 
the  “Blue  Streak,”  at  6  a.m. 
This  new  edition  is  available  at 
a  greatly  increased  number  of 
street  sales  outlets. 

The  “Blue  Streak”  edition  is 
a  fresh  up  to  the  minute  news¬ 
paper.  Nothing  is  picked  up 
from  the  day-before  Chronicle 
editions.  It  is  published  Monday 
through  Friday. 


AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 

iRVMtlgate  tha  development* 
that  are  taking  place  —  In- 
creaeed  population,  Induatrlal 
development,  high  atandard 
of  living,  and  the  mounting 
eucceeeea  of  over  800  U.  S. 
companlee  that  are  operating 
and  have  $600,000,000  Inveated 
In  Auatralla. 

To  ke*p  In  touch  with  marketing, 
advartWng  pobllihing  and  graphic 
art*  in  Auttralia  read 


rehtlrfced  /eraelgMy 

Aannal  Subaeriptien  to  U.  S.  SS 
II  MeeiHten  St.,  Sydaey,  AeatraNo 


‘Pampered  Look^ 

For  Beauty  Show 

Philadelphia 

The  “Pampered  Look”  will  be 
the  theme  of  the  fashion  show¬ 
ings  of  the  Philadelphia  In¬ 
quirer's  Beautyrama  according 
to  Rubye  Graham,  fashion  edi¬ 
tor.  The  fourth  annual  display 
of  beauty  aids  will  be  held  at 
the  Sheraton  Hotel  here  on 
Sept.  7,  8,  and  9. 

Beautyrama,  which  attracts 
more  than  3,000  visitors  daily, 
will  again  offer  a  series  of 
clinics  on  every  aspect  of  beauty 
care.  Milton  Rubin,  administra¬ 
tive  assistant  to  the  Inquirer’s 
national  advertising  manager,  is 
director  of  the  show. 


KEEP  LOOKING 
TO  GOSS... 

where  better 
presses  are 
always  being 
designed  and  built 


,  ,  70  feet  deep  in  the  Atlantic  two 

moted  heavily  for  a  few  days.  offshore;  working  out  in 

For  Walter  Mitty  &  Co.  scrimmage  with  Philadelphia’s 

professional  football  Eagles,  and 
Mr.  Merchant’s  idea  for  a  new  ^  marathon  swim  around  Abse- 


Lions  Before  Li>>lon 
Although  the  series  had  been 


and  different  series  with  reader  ^on  Island,  28  miles  of  choppy 
impact  was  to  place  a  staff  Atlantic  Ocean, 
writer  in  a  dozen  different  .spots 

where  the  average  reader  might  Lions  Before  Liston 

dream  of  being  but  rarely  would  Although  the  series  had  been 

be,  and  let  the  reader  experi- 

ence  the  t  h  r  1 1  v.carmusly  Mr.  McKinney,  now 

through  the  reactions  of  the  ^ 

“Fearless  Jack,”  knew  the  as- 

There’s  a  little  of  the  Walter  signment  was  definite  when  he 
Mitty  in  every  man,  Merchant  returned  from  covering  a  story 
and  McKinney  agree,  and  they  and  found  a  terse  note  from 
discussed  a  score  of  situations 
with  w’hich  the  average  reader 
could  identify  himself.  They 
then  cut  them  down  to  a  dozen, 
discarding  the  rest  as  imprac-  iix 
tical  or  just  too  dangerous. 

While  the  series  was  planned 
for  exciting  reading,  the  pur¬ 
pose  wasn’t  to  end  them  wdth 
Jack  McKinney’s  obituary. 

Among  the  ideas  discarded 
were:  Being  shot  from  a  can¬ 
non  at  the  circus,  leaping  from 
a  helicopter  into  the  Schuylkill 
River  below,  and,  from  a  high 
tower  on  horseback  into  a  pool 
of  seawater  at  the  end  of  a 
pier  at  Atlantic  City. 

The  assignments  included 
learning  to  water  ski;  batting 
to  Phillies’  Pitcher  ‘Duke’  Far¬ 
rell’s  dreaded  fast  ball;  the 

decathalon  (in  which  Jack  has  '  -  .  ..  .  ■  l**  u.. 

,  „  Spomwnter  rearlest  Jack 

some  schoolboy  experience) ;  Kinney  slugs  it  out  with  h*i*r 
driving  a  midget  auto  racer  weight  contender  Sonny  Listaa. 


Sportswriter  "Fearless  Jack"  Mc¬ 
Kinney  slugs  it  out  with  heary 
weight  contender  Sonny  Listea. 
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off  in  the  first  round.  In  the 
second  round,  McKinney  hung 
a  real  haymaker  on  Liston  that 
flattened  his  nose  and  the  sur¬ 
prised  heavyweight  contender 
came  after  him.  What  would 
have  happened  if  the  referee’s 
cry  of  “Time!”  hadn’t  ended 
the  match,  McKinney  shudders 
to  think. 

Evidence  of  reader  impact  is 
the  flow  of  mail  to  the  sports 
department.  It’s  about  equally 
divided,  with  one  proup  claiming 
that  either  Jack  McKinney  is 
crazy,  or,  despite  photographic 
proof,  he  made  the  whole  series 
up. 

Others,  experts  in  the  par¬ 
ticular  pastime  on  which  he’s 
written,  praised  the  sportswriter 
for  a  colorful  accurate  job  of 
expressing  the  reactions  they 
have  felt  under  like  circum¬ 
stances. 


a  Thrill 


IN  aSJK. 


Big-hMrfed  Jack  McKinnay,  out  to  9ive  his  readars  a  thrill  or  two, 
matchas  wits  with  soma  cagad  lions. 


Mr.  Merchant  in  his  mail  box.  from  a  single  engine  Cessna,  win  M  eiigi Die  mis  year 

.  .  .  “Box  Liston  tomorrow.”.  .  .  The  stunt  bothered  him,  because  Fruin- 

Luckily,  “Fearless  Jack”  now  he  knew  about  it  two  weeks  in  Awards  given  m  recog- 

declares  with  a  grin.  Sonny  Lis-  advance  and  had  plenty  of  time  significant  contnbu- 

ton,  the  most  feared  of  today’s  to  think.  understanding  and 

heavyweight  contenders,  wasn’t  After  a  period  of  instruction 

available  that  day.  Instead,  the  in  handling  the  chute  and  PLF’s  ^The  o^J^Jt^dministered  hv 
Clyde  Beatty  circus  was  in  town  uarachute  landintr  falls  x?  f wards,  administered  by 

and  he  arranged  to  have  lions  Jack  said  he  climbed  from  the  National  Municipal  League, 

.r  .  are  co-sponsored  by  the  Fruin- 

msieaa.  Cessna,  “no  longer  nervous,  just  Colnon  Contractinir  Comnanv 

It  was  his  career  as  an  ama-  plain  scared,”  and  jumped  on  ^  C,:,  Company, 

teur  boxer  that  bridged  the  gap  command  at,  Louis.  ,  . 

from  J.  Cartin  McKinney,  music  nr  f  l  k  ^  r  awaits  may  be  in  the 

critic,  to  Jack  McKinney,  sports  „  lion  taming,  he  observed  form  of  either  cash  grants  or 
^itej.  One  of  the  strictest  rules  of  plaques  or  both. 

“I  was  music  critic  and  part-  American  Newspaper  Guild  Articles  published  during  the 
time  movie  critic  on  the  Daily  year  ending  June  30,  1960  are 

News,  using  my  middle  name  allowed  to  fe^  einploy^s  to  the  eli^ble. 

for  the  more  dignified  by-line,  }  heard  Clyde  Nominations  should  sent 

as  befits  a  music  critic  ”  Jack  ^^atty  was  in  town  with  his  before  July  31  to  the  National 

»id  “In  LTthei^  a«  piS  I  couldn’t  pass  up  the  Municipal  League,  47  East  68th 

who  come  up  to  me  and^k:  fance  to  realize  a  boyhood  Street,  New  York  21,  New  York. 
‘Your  Dad  used  to  be  music  ^'®am.  , 

critic  on  the  News,  wasn’t  he?’  There  is  no  such  thing  as  an  ^71?^  j 
“When  Floyd  Patterson  ^ei'tle  lion,  Beatty  told 

fought  Pete  Rad^acher  the  McKinney.  “A  lion  can  lose  all  Uffered  in  iexas 
champion  Olympic  heavyweight,  teeth  and  break  your  back  Fort  W(WTH  Tex. 

the  sports  desk  wanted  a  fea-  with  one  sweep  of  its  paw.”  Worth  Chapter  of 

ture  on  an  expert  amateur’s  Equipped  with  a  whip  and  a  Sigma  Delta  Chi  has  established 
opinion  on  how  the  bout  would  chair,  “Fearless  Jack”  put  a  $750  fellowship  program  to 

shape  up.  Everyone  regarded  Beatty’s  pets  through  their  encourage  mature  students  to 

Pete  as  a  clown,  but  I  wrote  paces,  pondering  on  the  veteran  enter  the  field  of  journalism, 
that,  while  Patterson  would  win,  trainer’s  statement  that  “If  one  The  chapter  has  had  in  effect 
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PHOTCKiRAPHY 


‘My  Favorite  Photos’ — William  Peery 


By  Bob  Warner 

William  Peery,  Photo  Depart¬ 
ment  chief  of  the  Denver 
(Colo.)  Rock  If  Mountain  Sewn, 
is  so  intensely  concentrated  on 
the  art  of  picture  communica¬ 
tion  that  he  refuses  to  bend  the 
knee  so  much  as  a  quaider  of 
a  millimeter  in  favor  of  the 
written  word. 


Mr.  Peery  has  sent  us  a  se¬ 
lection  of  14  of  his  favorite 
photos,  not  one  of  which  bears 
any  captioning  material.  Several 
of  them  have  titles,  but  they  are 
all  two  words  in  length.  His 
message  comes  through  loud 
and  clear;  Take  my  pictures  as 
they  are  or  go  to  the  devil! 

We  think  we  can  take  them  as 
they  are. 

Do  we  really  need  the  title 
“Memorial  Day,”  for  instance, 
to  tell  us  what  is  occurring  in 
one  of  the  pictures  appearing  on 
this  page?  The  soldiers  are  ob¬ 
viously  parading  on  an  Ameri¬ 
can  street  and  the  one-legged 
veteran  on  crutches  completes 
the  story.  Four  or  five  lines  of 
explanatory  captioning  will 
never  give  this  photo  any  more 
impact  than  it  already  has. 

Parents  and  Cliildren 

The  little  girl  in  pajamas  with 
her  hands  raised  toward  another 
pair  of  obviously  feminine 
hands,  is  certainly  gazing  up  at 
a  woman  while  her  eyes  reveal 
a  mixture  of  deep  love  and 
trust.  Perhaps  it  helps  us  a 
smidgin  to  know  the  title  is 
“Mother’s  Day.” 

Father  and  daughter  at  the 
race  track  stands  up  even  with¬ 
out  the  effective  title,  “They’re 
Off.”  However,  even  in  a  large 
cut  of  this  picture  it  is  a  bit 
difficult  to  make  out  the  horses 
in  the  background  beyond  the 
fence.  The  figures  of  the 
animals  are  blurred  as  they 
charge  out  from  behind  the 
starting  gate.  We  study  the 
background  immediately  after 
reading  the  title,  of  course,  but 
surely  we  would  have  come  to 
this  anyway  since  the  princi¬ 
pals  are  staring  at  a  focused 
point  in  the  distance.  At  any 
rate,  blurred  background  and 
lack  of  caption  material  not¬ 
withstanding,  we  think  this 


photo  is  still  good  for  a  laugn. 

In  the  last  parent  and  child 
picture  is  there  any  doubt  that 
the  boy  hiding  behind  his 
mother’s  skirt  is  over-awed  by 
a  clown  ?  Mother  and  son  ob¬ 
viously  are  standing  on  a  street 
curb  and  what  else  could  they 
be  viewing  but  a  “Circus  Pa¬ 
rade?”  The  point  of  the  story 
is  registered  on  the  child’s  face. 

Rodeo  and  PriMtn 

Two  more  pictures  Mr.  Peery 
has  cho.sen  as  his  favorite 
photos  are  not  even  helped 
along  by  a  title  but  we  think 
they  still  hold  up.  The  rodeo 
scene  needs  no  explanation.  The 
outstretched  hands  through  the 
prison  bars  however,  are  an¬ 
other  matter.  We  are  a  bit 
puzzled  here.  For  the  first  time 
we  find  ourselves  wishing  that 
Mr.  Peery  had  made  some  small 
concession  to  the  time-honored 
place  the  alphabet  has  achieved 
in  communications  and  enclosed 
at  least  a  one-word  title.  If  the 
hands  were  simply  caught  in  a 
natural  position,  what  are  they 
expressing  ?  Is  the  man  explain¬ 
ing  to  his  lawyer  what  a  bum 
rap  he  got?  Is  he  appealing  to 
someone  for  release  or  receiv¬ 
ing  a  dinner  plate?  Is  the  pic¬ 
ture  posed?  And  if  so,  to  what 
intent?  We  cannot  accept  this 
as  a  self-sustaining  picture 
story  but  we  admit  that  the 
composition,  action  and  lighting 
grip  our  attention  even  if  the 
full  meaning  of  the  story 
eludes  us. 

Mr.  Peery  also  includes  in  his 
collection  news  action  photo¬ 
graphs  of  an  auto  crackup  and 
a  fire,  a  closeup  portrait  of  a 
doctor  performing  surgery  and 
another  closeup  portrait  of  a 
boy  looking  cross-eyed  at  a  bee 
on  his  nose.  None  of  these  pic¬ 
tures  are  titled  or  captioned  and 
all  of  them  stand  up  without 
them. 

Altogether,  Mr.  Perry  is  a 
(Continued  on  page  51) 
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Pictures  without  titles. 
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passionate  pilgrim  of  photo- 
joumi.lifim  who  is  convinced  he 
can  get  along  without  words. 
He  has  not  seen  fit  to  bother 
either  with  even  a  short-winded 
explanation  of  how  and  why 
these  pictures  were  taken.  In¬ 
formation  about  the  wide-angle 
rodeo  scene  would  particularly 
please  us  but  we  will  not  quib¬ 
ble  over  the  lack  of  mere  de¬ 
tails.  You  have  to  accept  Mr. 
Peery  on  his  own  terms  and 
they  are  fine  enough. 

He  is  versatile  and  his  eyes 
miss  nothing  in  the  range  of 
human  emotions.  His  pictures 
laugh  and  cry  and  smile  or  just 
plain  brood.  Even  in  the  straight 
coverage  of  a  Memorial  Day 
parade  you  know  that  the  senti¬ 
mental  Mr.  Peery  will  be  there 
and  that  he  will  ultimately 
photograph  the  scene  through 
the  eyes  of  a  crippled  veteran. 

Mr.  Peery  is  also  modest.  We 
asked  him  what  qualities  he 
thought  went  into  the  making 
of  a  good  photojoumalist.  He 
answers  without  mentioning 
himself  and  by  giving  all  the 
credit  for  his  superior  photo 
coverage  to  his  newspaper. 
However,  his  remarks  reveal 
that  an  unusually  enlightened 
relationship  apparently  does 
exist  between  the  photography 
and  other  departments  at  the 
News  and  we  publish  them  here 
exactly  as  Mr.  Peery  wrote 
them: 

Good  Newspaper  Art 

“Management  at  the  Rocky 
Mountain  News  is  keenly  aware 
of  the  importance  of  good  news¬ 
paper  art,”  Mr.  Peery  relates. 
“Their  encouragement  to  foster 
anything  that  makes  for  good 
photographs  has  developed  im¬ 
agination  among  the  staff  and 
most  of  the  time  they  allow  the 
time  necessary  to  take  superior 
photos.  Competition  in  Denver 
photojournalism  is  keen  and  it 
is  rare  for  news  photographers 
here  to  be  satisfied  with  a  trite 
I  approach  to  an  assignment.  This 
attitude  has  produced  national 
laurels  for  the  staff  of  both 
[  Denver  metropolitan  dailies  and 
they  are  constant  winners  in 
national  competition. 

“What  are  the  methods  used 
hy  our  editors  to  encourage  bet¬ 
ter  pictures? 

“1.  First  they  require  re¬ 
porters  to  brief  us  when  we  go 
out  on  assignments  with  them. 
Enroute  we  discuss  possible 
photo  ideas  and  decide  what 
plan  to  use  for  composition  and 
lif^jting.  ...  We  reach  the  scene 
of  the  story  with  something 
formulated. 
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“2.  Our  editors  insist  that  we 
know  what  is  going  on  locally, 
nationally  and  internationally. 
We  are  expected  to  read  daily 
our  own  product  at  least,  there¬ 
by  tackling  an  assignment  with 
knowledge  of  the  background 
and  being  able  to  meet  people 
intelligently. 

“3.  We  are  encouraged  to  at¬ 
tend  short  courses  in  photogra¬ 
phy  and  learn  new  techniques 
and  familiarize  ourselves  with 
the  latest  equipment.  We  are 
also  encouraged  to  enter  na¬ 
tional  photo  contests  in  order 
to  learn  how  our  work  stacks 
up  against  that  produced  else¬ 
where. 

“4.  We  are  allowed  to  present 
our  pictures  in  a  good  manner 
by  making  good-sized  enlarge¬ 
ments  out  of  those  we  believe 
to  be  the  best  while  those  we 
consider  ordinary  are  cut  to 
a  smaller  size.  Thus,  to  some 
degree,  we  influence  selection 
by  the  ‘bigness’  given  cer¬ 
tain  pictures  which  our  photo¬ 
graphic  training  tells  us  are  the 
best.  Of  course,  our  editors  do 
not  always  follow  our  choice  and 
this  is  understandable  because 
oftentimes  their  selection  must 
be  governed  by  factors  we  do 
not  know  about — space  limita¬ 
tions  and  story  angle,  for 
instance. 

“5.  The  relationship  of  re¬ 
porter  and  photographer  has 
been  one  of  equality  and  co¬ 
operation  as  a  team,  producing 
better  stories  and  pictures. 

“6.  There  is  a  plant  desire  to 
improve  our  newspaper  and  this 
has  meant  group  discussions  be¬ 
tween  picture  editors  and  de¬ 
partment  heads  and  photogra¬ 
phers.  As  a  result,  we  can  better 
understand  certain  dictates  that 
force  a  picture  editor  to  pick 
one  photo  over  another.” 

Discussion  with  Editors 

In  addition  to  all  this,  Mr. 
Peery  relates  that  photogra¬ 
phers  often  discuss  with  editors 
the  question  of  what  makes  a 
good  photograph.  “We  have 
demonstrated  to  them  the  tech¬ 
nical  limitations  of  our  craft. 
Using  slide  lectures  we  have 
pointed  out  how  a  routine  as¬ 
signment  can  be  made  interest¬ 
ing.  Thus  our  editors  have  a 
knowledge  of  what  can  be  done 
photographically  on  an  assign¬ 
ment.  They  can  see  whether  an 
effort  has  been  made  to  get  the 
unusual  or  if  the  photographer 
took  the  easy  way  out  to  pro¬ 
duce  the  routine.  Reporters  are 
at  times  asked  to  rewrite  a 
story.  In  the  same  way,  if 
possible,  a  photographer  who 
has  handled  an  assignment  in 
an  easy  manner  should  be  sent 
out  to  retake  it.” 

As  for  his  own  philosophy  of 
photojournalism,  Mr.  Peery  con- 

lor  July  16,  1960 


fines  himself  to  the  following 
remarks: 

“Although  I  am  an  avid  be-  | 
liever  in  the  use  of  the  larger  | 
camera  for  most  newspaper  as¬ 
signments,  I  realize  that  about 
90  per  cent  of  taking  excellent  , 
pictures  is  the  creative  ap-  | 
proach  of  the  man  behind  the  ■ 
camera.  Whether  it  be  35mm  or 
4x5,  the  negative  will  convey 
the  planning  equally  as  well — 
good  or  bad.” 

He  does  not  state  how  excel¬ 
lent  pictures  are  taken  through 
a  creative  approach.  But  then 
again,  he  doesn’t  have  to. 

mm* 

PRIZE-WINNERS 

Two  Pittsburgh  (Pa.)  Post- 
Gazette  and  Sun-Telegraph  pho¬ 
tographers  won  the  Western 
Pennsylvania  Humane  Society’s 
cash  awards  for  their  outstand¬ 
ing  animal  pictures.  Morris 
Berman’s  “Going  Home”  won 
first  prize  while  John  Alexan- 
drowicz  placed  fourth  with  a 
photo  titled,  “Scholar.” 

«  «  « 

FOR  LONG  SERVICE 

George  Keeley,  staff  photog¬ 
rapher  for  the  New  Haven 
(Conn.)  Register,  was  honored 
at  a  testimonial  dinner  attended 
by  600  people.  The  occasion 

marked  his  35th  year  with  the 

afternoon  and  Sunday  paper. 
Charles  T.  McQueeny,  Register 
managing  editor,  was  toast¬ 
master. 

*  *  * 

COSTA  RECUPERATES 

Joe  Costa  is  recuperating  at 
home  from  injuries  he  suffered 
in  an  auto  accident  during  the 
NPA  convention  at  Rapid  City, 
S.  D.  The  accident  occurr^ 
when  the  association’s  Chairman 
of  the  Board  was  travelling  up 
Thunderhead  Mountain  in  a 
jeep  driven  by  Korczak  Ziolkow- 
ski,  the  sculptor. 

On  the  steepest  part  of  the 
grade  the  motor  quit.  The  sculp¬ 
tor  jammed  on  the  brakes  but 
they  failed  and  the  jeep  careened 
backward  downhill.  When  the 
right  rear  wheel  struck  a  boul¬ 
der,  the  jeep  overturned. 

Mr.  Costa  was  pinned  face 
down  and  his  chest  smashed  into 
the  Leica  camera  slung  around 
his  neck.  The  jeep  then  flipped 
over  again,  righted  itself  and 
Mr.  Costa  ended  up  lying  on 
his  back  with  his  leg  in  the 
jeep. 

«  *  « 

COLOR  CHIEF 

Eugene  A.  Rose  has  been 
named  chief  color  photographer 
for  McClatchy  Newspapers  at 
Fresno.  He  joined  the  Sacra¬ 
mento  (Calif.)  Bee  as  a  photog¬ 
rapher  in  1951,  and  transferred 
to  the  Color  Photography  De¬ 
partment  of  the  Mcfillatchy 
Newspapers  in  1954. 


YOUR 

BEST 

SALESMEN 

IN 

SOUTHEAST  KANSAS 

Give  your  product  the  big-buy¬ 
ing  push  provided  by  consistent 
advertising  in  The  Headlight  and 
The  Sun. 

PITTSBURG,  KANSAS  is  the 
Key  to  an  excellent  market.  It 
embraces  more  than  a  rich  sur¬ 
rounding  trade  area.  It  is  active 
in  diversified  industries.  .  .  . 
Manufacturing,  Coal  Mining, 
Farming  and  Education,  with  a 
state  college  of  3,453  enroll¬ 
ment. 

While  Pittsburg  —  largest  city 
in  Southeastern  Kansas  —  is  the 
center  of  16  incorporated  cities 
in  Crawford  and  Cherokee 
Counties,  it  is  likewise  a  natural 
focal  point  for  shopping  and  for 
newspaper  coverage. 

It  is  definitely  alert  to  newspa¬ 
per  advertising! 

Ipittfiburri  Hrabliglit 

EVENINGS 
EXCEPT  SUNDAY 

The  Pittsburg  Sun 

MORNINGS 
EXCEPT  MONDAY 

STAUFKR  PUKLICATIONS 

Barit*,  Kaipcrs  li  Mah*a*y,  lac. 
MaHosal  A*pr*f«afatlv*( 
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‘Barnaby’  Returns 


To  Comic  Strips 


By  Ray  Erwin 


“Baniaby”  is  back.  ‘Barnaby’  and  his  friends  and 

That  simple,  declarative  sen-  oppressors  are  the  most  impor- 
tence  bears  big  news  and  good  tant  additions  to  American  Arts 
news  to  newspaper  readers,  be-  and  Letters  in  Lord  knows  how 
cause  “Barnaby”  had  become  many  years.”  When  “Barnaby” 
considered  a  comics  classic  be-  appeared  in  book  form,  book 
fore  its  creator  cartoonist  dis-  jacket  blurbs  were  supplied  by 
continued  drawing  it  eight  years  William  Rose  Benet,  Louis  Uu' 


^yndicot 
O  entences 


— Watch  and  wait  for  the  An- 
nual  Syndicate  Directory  of  Edi¬ 
tor  &  PUBUSHES,  which  will  be 
published  July  30,  listing  ap. 
proximately  200  syndicates  and 
their  thousands  of  features. 


Crockett  Johnson 


— “Alley  Oop,”  prehistoric 
caveman  of  the  Newspaper  En. 
terprise  Association  comic  strip, 
currently  is  a  big  man  in  the 
musical  world  by  way  of  a  song 
of  the  same  title,  already  No.  2 
in  record  sales.  One  wag  says 


ago.  termeyer,  Rockwell  Kent,  Nor-  make  up  their  own  plots.  As  I  Street’s  new  name  will 

Hall  Syndicate  has  prevailed  man  Corwin  and  Ruth  McKen-  go  back  over  the  former  strips,  Tin  Pan  Alley  Oop.  In  hit 
upon  the  cartoonist,  Crockett  ney.  I  am  amazed  and  stand  in  awe  gjj.jp  adventures,  cartoon- 

Johnson,  to  re-create  “Barnaby,”  Intellectuals  loved  the  ego-  as  I  see  how  the  characters  j^j  Hamlin  has  the  muscn- 

the  lovable  five-year-old  kid;  his  tistical  and  bombastic  talk  of  solved  their  problems,  seeming-  lar  ()op*  to  travel  from  one  his- 
y-like  fairy  godfather,  “Mr.  “Mr.  O’Malley,”  at  once  a  lep-  ly  without  aid  from  me.  torical  period  to  another  through 


Pixy- 


O’Malley,”  seen  only  by  the  kid;  rechaun  and  a  confidence  man. 
Mom  and  Pop  and  “Jane,”  the  always  cocksure  and  always  in- 
non-believing  little  girl  next 


Adult  Talk 


door,  and  the  dog.  Later,  “Gus 
the  Ghost”  will  be  introduced 
into  the  strip. 


Begins  Sept.  12 


First  release  date  is  Sept.  12. 
A  number  of  newspapers  al¬ 
ready  have  signed  for  the  daily 
strip. 

Crockett  Johnson  was  born  in 
New  York  City  in  1906  and  grew 
up  on  the  south  edge  of  Long 
Island  Sound,  where  he  had  a 
small  sailboat  and  a  dog.  He 
now  lives  on  the  north  edge  of 
Long  Island  Sound  at  Roway- 
ton.  Conn.,  where  he  has  a  small 
sailboat  and  a  dog. 

He  studied  art  at  New  York 
University  and  Cooper  Union, 


the  medium  of  Dr.  Wonmug’s 
Time  Machine.  Musically,  song 
“  ‘Mr.  O’Malley’  speaks  the  writer  Dallas  Frazier  uses  the 
gobbledegook  adults  speak  and  Juke  Box  to  transfer  Oop  into 
it  is  accepted  as  such  by  “Bama-  Rock  ’n’  roll  time.  Oop  first  ap- 


by’,  even  if  he  just  says  ‘Huh.’  ” 
added  the  cartoonist-writer.  “No, 
I’m  not  Irish.  My  father  was 
Scottish  and  that  entitles  me  to 
believe  in  leprechauns,  I  guess. 
The  writing  is  hard.  The  draw¬ 
ing  takes  less  time.” 

Mr.  Johnson  once  wrote  an 
article  for  Harper’s  on  case  his¬ 
tories  of  children  who  invent 
imaginary  companions  and  con¬ 
verse  with  them.  He  said  his 
mail  from  parents  leads  him 
to  believe  half  of  all  kids  do 


peared  Aug.  7,  1933. 


Fantasy  Appeals 


_  .  .  “A  fantasy  strip  appeals  to 

played  professional  football  and  effectual  as  he  waved  his  magic  adults  and  children,”  he 


wand  (cigar)  trying  for  minor 
miracles  with  dubious  success. 

The  strip  is  for  the  most  part 
white  space  and  solid  black, 
adding  to  its  utter  simplicity. 

for  Collipr’s.  He  has  written  12  Balloons  for  the  long  speeches  written  for  them.” 
or  15  children’s  books,  including  of  “Mr.  O’Malley,”  seemingly  Sample  “O’Malley”  pronounce- 


was  art  editor  of  several  maga 
zines  and  contributed  to  others. 
For  three  years  he  drew  a  week¬ 
ly  cartoon  feature  known  as 
“The  Little  Man  with  the  Eyes' 


said.  “Children  read  the  big 
words  and  can’t  understand  them 
but  accept  them  as  parents’ 
talk.  I  have  never  written  down 
to  children  in  the  books  I  have 


“Harold  and  the  Purple  Crayon”  far  over  the  head  of  little  ment:  “Fairy  Godfathers  go 


and  “Harold’s  Fairy  Tale.”  He  “Barnaby,”  are  set  in  type.  Mr.  along  with  the  times.  Everybody 
illustrated  several  children’s  Johnson  (real  name:  David  compiles  records.  Records  are 


— A  new  I.,ondon  stage  rev« 
planned  for  August,  as  yet  ui* 
titled,  is  based  on  columns  tf 
Art  Buchwald  (New  York  Her¬ 
ald  Tribune  Syndicate). 


books  by  other  authors,  includ-  Johnson  Leisk)  is  a  typogra- 
ing  three  by  his  wife,  Ruth  pher. 

Space  Shrinks 

Big  and  Bald 


the  backbone  of  the  modem 


— D.  R.  Longfellow,  presidsit 
of  the  Sun  News  Feature  Sys- 


“Comic  strip  space  in  news- 


economy  ...  in  fact,  records  dicate,  Chicago,  was  elected  U 
ARE  the  economy!  .  .  .  Work  membership  in  the  Chicago  Preii 
for  all — filing,  typing,  comput-  Club. 

ing,  bookkeeping,  classifying,  in-  London  Daily  Md 


Mr.  Johnson  is  big  (six  feet  papers  has  shrunk,  so  while  dexing.  .  .  .  And  mines,  steel  Arnold  Palmer’s  ‘TW 

tall)  bald  (as  “Mr.  Clean”)  and  there  is  no  basic  change  in  plants,  factories,  making  filing  pajj^gr  Method”  golf  colsw 
bronzed  (by  the  sun  at  sea)  and  ‘Barnaby’  the  story  will  have  cases.  Speeding  them  ...  by  (National  Newspaper  Syndksle, 
has  merry  blue  eyes.  Some  say  to  be  told  somewhat  differently,”  rail,  ship,  highway  ...  to  great  jg  coincide  with  th 

he  looks  not  unlike  his  “Mr.  explained  Mr.  Johnson  with  skyscrapers  rising  up  every-  3gjjjgh  Open. 

O’Malley,”  but  the  latter  is  no  philosophical  resignation  remi-  where  to  house  more  records  ... 

taller  than  the  tyke  to  whom  niscent  of  “Mr.  O’Malley”  him-  Printing  industries!  Paper  mills!  — For  the  15th  consecntiw 
he  talks — and  talks  and  talks,  self.  “It  will  have  a  modem  set-  Forests  resounding  to  the  cry  year,  “Bugs  Bunny”  won  tk 

“Barnaby”  first  appeared  in  ting  with  such  surrent  themes  of  ‘Timber!’  ...  So,  come,  let’s  honor  of  being  the  top  moifj- 

1942  and  immediately  became  a  as  the  passion  for  question-  get  on  with  this  red  tape  .  .  .  making  cartoon  movie  short  • 

favorite  with  adults  and  chil-  naires.  Your  age?”  “Barnaby”  gets  in  a  poll  of  theater  manager*  k 

dren  alike.  Dorothy  Parker,  a  “Ideas  come  hard  with  me,”  one  word:  “Five.”  the  Motion  Picture  Herald.  Ik 

sometimes  withering  critic,  he  continued.  “I  get  a  glimmer  “Barnaby”  is  back.  Cushlamo-  “Bugs  Bunny”  daily  comic  strt 
wrote  at  the  time:  “I  think,  and  of  something  and  once  charac-  chree!  So  is  that  pink-winged  is  syndicated  by  Newspaper  ft- 
I’m  trying  to  talk  calmly,  that  ters  are  set  off  on  it,  they  rather  Pixie,  “Mr.  O’Malley.”  terprise  Association. 
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EDI' 


SYNDIC  ATES 


“Editors  always  worry  about 
space,”  said  Mr.  Koltanowski. 
“I  understand  that.  But  ‘Chess 
Fun’  takes  almost  no  room,  only 
four  inches  a  week  if  they  pubn 
lish  the  puzzle  without  the  text, 
only  eight  inches  or  so  if  they 
publish  the  text.  Why  do  so 
many  papers  publish  a  long 
bridge  column  every  day  and  so 
few  carry  chess?  Every  editor 
who  tries  a  chess  column  is 
amazed  at  the  response.” 

Tulal  Kecall 

Koltanowski,  an  International 
Chess  Master,  will  direct  the 
U.  S.  Open  Chess  Tournament 
this  summer  in  St.  Louis  as  well 
as  the  Tenth  Annual  Chess 
Tournament  at  Sonoma,  Calif, 
and  a  San  Francisco  Chronicle 
Tournament  in  Civic  Audito¬ 
rium.  He  is  a  man  with  a 
photographic  mind  and  total  re¬ 
call.  In  one  of  his  most  famous 
exploits,  in  Edinburgh,  he  put 
on  a  blindfold  and  then,  for  13*/^ 
hours,  proceeded  to  play  34  ex¬ 
perts  simultaneously,  their 
moves  being  called  out  to  him. 
He  won  24,  drew  10,  lost  none. 
In  another  such  exhibition,  with¬ 
out  blindfold,  he  played  110  op¬ 
ponents  at  a  crack,  winning  93 
games,  losing  two  and  drawing 
15. 

Mr.  Koltanowski  is  convinced 


Editorial  cartoonist  Ruba  Goldberg 
(King  Features  Syndicate)  and 
Mrs.  Goldberg  arrive  home  on 
board  the  Holland-America  liner 
Rotterdam  from  a  European  vaca¬ 
tion.  Mr.  Goldberg  is  president 
emeritus  of  the  National  Cartoon¬ 
ists  Society. 

Chess  Column 
Is  Syndicated 

Perhaps  the  world’s  greatest 
salesman  for  a  game  of  skill  is 
a  56-year-old  San  Franciscan. 

His  name  is  George  Koltanowski 
and  he  lives  in  a  world  of  64 
squares,  half  of  them  black,  the 
other  half  white,  on  which 
march  an  array  of  queens,  kings, 
bishops,  knights,  rooks  and 
pavms  Koltanowski’s  game  -  th^t^^hessh^  finally  arrived  i 
m  fact,  his  profession,  his  rec-  U.  S.  and  that  he  has  ar- 


reation  and  his  life  —  is  chess. 

Golden  Gate  Features  (Box 
215  Kentfield,  Calif.)  has  just 
announced  the  syndication  of 
Koltanowski’s  “Chess  Fun,”  con- 


rived  with  it.  When  the  chess 
champion  of  the  U.  S.  is  only 
16  and  the  champion  of  the 
world  only  24,  he  says,  no  one 
can  claim  it  is  an  old  man’s 


sisting  of  a  weekly  (or  twice-  ^ 

a-w^k)  puzzle,  chess  notes  and  by  young  people  and  old. 


analyses  of  famous  games. 


Watching  the  heightened  U.  S. 


Jerome  Langell  has 
pointed  salesman  to  cover  the 
central  territory  out  of  Cleveland 
by  Frank  J.  Nicht,  general  sales 
manager,  King  Features  Syndicate. 
Mr.  Langell  is  founder  of  Allied 
Features  Syndicate,  which  will  con¬ 
tinue  its  operations.  He  formerly 
was  in  market  research  and  promo¬ 
tion  work  for  the  Cleveland 
(Ohio)  Press. 

of  an  eight-part  series  of  arti¬ 
cles  entitled  ‘CASTROISM: 
Menace  to  the  Americas,’  which 
will  be  distributed  by  King 
Features  Syndicate. 

“The  Iron  Curtain  has 
reached  the  Gulf  of  Mexico  .  .  . 
the  Pearl  of  the  Antilles  is  a 
Soviet  satellite,”  he  warns. 

• 

Agency  for  Papers 

Chicago 

Vance  Johnson,  director  of 
promotion  for  the  Chicago  Sun- 
Times  and  the  Chicago  Daily 
News,  has  announced  the  ap¬ 
pointment  of  Earle  Ludgin  & 
Company  as  advertising  agency 
for  both  newspapers. 


Latin  American 
Press  Federation 

Bubnos  .\ires 

A  move  to  start  a  Latin 
American  Foreign  Pre.ss  Fed¬ 
eration  which  would  link  for¬ 
eign  correspondents  is  under 
way  here.  The  Argentine  Asso¬ 
ciation  of  Foreign  Correspond¬ 
ents  has  decided  to  call  a  na¬ 
tional  congress  of  foreign  cor¬ 
respondents  in  .\rgentina,  to 
which  similar  associations  would 
be  invited,  to  discuss  the  idea 
of  a  federation. 

Newspapers  would  be  urged 
to  print  special  sections  on  news 
from  neighboring  countries  to 
break  the  virtual  wall  which 
isolates  them  from  reciprocal 
news.  The  federation  would  see 
that  more  Latin  American  news 
is  transmitted. 

Another  idea  for  the  confer¬ 
ence  is  the  formation  of  a  labor 
pool  (Bolsa  de  Trabajo)  so  that 
American  newspapers  can  find 
correspondents  in  Latin  Amer¬ 
ica. 

There  are  now  four  foreign 
correspondent  associations  in 
Argentina.  Many  U.  S.  and  ac¬ 
tive  foreign  correspondents  of 
other  nationalities  do  not  be¬ 
long  to  any  of  the  organizations. 


Managers  Named 

Moloney,  Regan  &  Schmitt, 
newspaper  representatives,  has 
named  two  new  managers.  David 
N.  Tobey,  formerly  in  Chicago, 
became  manager  of  the  Dallas 
office  July  1.  Edmund  M.  Loftus 
is  moving  from  Dallas  to  become 
manager  of  the  Miami  office, 
Aug.  1. 


As  the  roving  ambassador  for  ^.bess,  he  believes  that 

chess,  Mr.  Koltanowski  for  13  ^be  day  will  come,  and  soon, 
years  chess  editor  of  the  San  ^ben  the  American  public  will 
Francisco  Calif  )  Chronicle,  xs  ,  ^he  game  just  as  Euro- 
m  constant  motion  across  the  j 

Roar  rouser; 

-to  d„b,,  and  battermg  away  ..'i,  i  nntTnrt  to  be  a  good 
J  the  inisconception  that  che^  athlete,”  he  said,  “but  it  does 
a^for  Ph.D.s  and  graybeards  hurt  to  foster  a  game  of 

^  intelligence,  either.  I’m  selling 
Until  recently,  his  attempts  ^bess  and  I  am  proud  of  it.” 
to  get  other  papers  to  take  chess  *  *  * 

seriously  met  with  little  success.  , 

Over  a  decade  he  picked  up  six,  LONDON  .AGENTS 

from  Santa  Rosa,  Calif.,  to  Canada  Wide  Feature  Serv-  m  IV* 

Baltimore.  Then  suddenly  the  ice  Ltd.,  Montreal,  the  syndicate  Ivllllllllfii 

doors  opened.  This  spring  he  of  the  Montreal  (Que.)  Star, 
si^^  up  the  Los  Angeles  Weekend  Magazine,  Perspec- 
(Calif.)  Examiner  and  the  Chi-  tives,  and  the  Family  Herald, 

<'Offo  (111.)  Sun-Times,  as  well  announced  the  appointment  of 
*  I  r  ,,  Christi  (Tex.)  the  Express  News  and  Feature 

^wer-Times  and  the  El  Paso  Service,  London,  England,  as 
(Tex.)  Times.  its  representative  in  the  British 

In  Angeles  and  Chicago,  Isles,  Europe,  and  the  Common 

Oe  held  snecial  exhibitions  anrl  .......... 4. 


The  humor  of  the  lovable  roughneck  shakes  the 
vest  buttons  in  burst-out.  sidesplitting  horse 
laughs — and  newspaper  readers  ran  count  on 
them  every  day  in  the  roar  rousing  .  .  . 


sen  tat  ion  takes  effect  Aug.  1. 


MENACE  OF  CASTRO 


held  special  exhibitions  and  wealth  countries.  This  repre- 
published  a  contest  which 
l>R>u^t  1,180  replies  in  its  first 
in  Los  Angeles,  2,000  in 
^licago.  On  the  basis  of  this 

heavy  draw,  both  papers  decided  Sergio  Carbo,  exiled  editor- 
h>  run  his  column  twice  a  week  publisher  of  the  Castro-seized 
instead  of  once.  Prensa  Libre,  Havana,  is  author 
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a  strip  favored  by  the  Social  Register  readers  and  lugh  forehead 
crowd  no  less  than  everybody  else!  It  gets  snorts  and  snickers 
of  both  sexes  across  the  board  from  schoolkids  to  senior 
citizens  and  all  the  in-betweens  ...  with  a  laugh  delivery 
dependable  as  the  mail — or  milkman — and  is  a  pep  pill  for 
circulation!  For  proofs  and  prices,  phone,  wire,  or  write 
Mollie  Slott,  Manager  . . . 

Chicago  Tribune ^NewYork  Ncwh 

^gntmteate^  Mnc*  Trt^mm^  Tosrer, 
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Obituary 


‘GeiT>  Wynne’  Dies; 
BOAC’s  PR  Offieer 


for  the  past  15  years  public 


Fred  Hauck,  55,  Edwin  V.  Harri^  72,  retired  Editor  Dies  at  96 

_  1  copy  editor.  New  York  Times; 

typography  Expert  July  7  Latrobe,  Pa. 

Frenchtown  NY  ♦  ♦  *  R.  A.  Walker,  96,  former  edi- 

Fred  Hauck,  55,  one  ’of  ’the  Mrs.  Shelby  Melton  Lit-  tor  and  publisher  of  the  weekly 
nation’s  leading  experts  in  typo-  tijx,  former  editorial  writer, 

graphy,  who  designed  the  for-  Richmond  (Va.)  News  Leader,  July  10.  He  retired  in  1958  after 
mat  for  Garden  City  (N.  Y.)  and  foreign  correspondent  for  62  years  with  the  Press. 

iul,  JOHN  F.  60,  relied 

Gerald  A.  Wynn-Wyniie,  aO,  _ j"  o.rt™  n„r.tlee  •  •  •  “•■‘o''.  F'Ksfon  (Pa.)  Gazette; 


tor  of  Batten,  Barton,  Durstine 


O.  D.  Kendall,  66,  former  July  1. 


I  ♦  rrr.  nffiyoi-  Amoripafi  fny  &  Osbom,  New  York  ad  agency.  tJ.  Kendall,  bb,  lormer 

relation.s  officer,  Americas,  for  editor  and  publisher  of  the 

noifiGh  Ov’erseas  Airwavs  Cor-  •  .t,,  v  »  ,  1  a, 


British  Overseas  Airways  Cor¬ 
poration,  died  June  27  of  a  heart 


attack  while  piloting  his  boat  porter,  Boston  (Mass.)  Herald- 
into  its  home  harbor  at  Essex,  Traveler  for  31  years;  June  11. 


Frank  P.  Fanning,  78,  re-  <^1.)  Independent;  July 

-i. _ D _ A _ \  O. 


Conn. 

Formerly  with  Reuters  News 


ifan  (Ill.)  Independent;  July  Flavia  Gaines  Leitch,  82, 

former  religion  editor  and  fea- 
•  ♦  •  ture  writer,  Los  Angeles 

Hbdley  Honaker,  60,  na-  (Calif.)  Examiner;  June  25. 


Robert  C.  Farris,  64,  adver- 


tional  advertising  manager, 
Rockford  (Ill.)  Morning  Star 


. -  ■  '  T  J  Ai_  TT  A  /W  Vo  \  nuviifuru  1111.;  zriurniny  oiu;  EDWARD  DoDD,  67,  COpy  editor. 

Agency  m  London,  the  Hearst  ®  Tnnp  15  und  Register  Republican;  July  London  (Ont.)  Free  Press; 

organization,  for  whom  he  cov-  Daily  News;  June  15.  10  July  3 

ered  the  arrival  of  Lindbergh  in  ♦*»  •  *** 

Paris,  and  the  New  Forfc  Times,  Blanche  Shonat,  75,  former  c-t  Kav  w  Rnrv  at  hii«ir,«Go 

«  i  r<  /  \  'p_j,  Robb»T  KENNETH  CRIST,  57,  ivAY  w .  HUGE,  41,  business 

fo^erly  wUh  the  Lae  Anaelee  manager.  Fed  Odl  (Iowa)  Eg- 


as  public  relations  head  in  this  une;  June  2. 
country  in  1945  after  serving  * 

with  the  British  Admiralty  dur-  Julb  B.  W 
ing  the  war.  -i+y  editor,  c 


'  ‘  (Calif.)  Examiner,  Los  Angeles  press;  June  29 

*  *  *  (Calif.)  Times,  editor  of  the  * 

Julb  B.  Warren,  72,  formerly  ijiio  (Haw.)  Tribune  Herald,  Jambs  Crus 


George  Lacks  Dies; 
Global  Photographer 


city  editor,  circulation  manager  ^nd  more  recently  with  his  own  tired  Chicago 
and  advertising  manager,  Dur-  advertising  agency;  July  6.  baseball  writei 
ham  (N.  C.)  Herald  and  Sun,  *  *  *  member  of  the 

and  more  recently  head  of  the  p  71  Association:  J 


Jambs  Crusinberry,  81,  re- 
red  Chicago  (Ill.)  Tribune 


V  I  Harold  C.  Booker,  71,  edi- 

Raleigh  bureau  of  the  North  .  .  ,  ..  c  t  /a  r>  \ 

row,iV„„  X fleer.,  ^onal  Writer,  Sumter  (S.  C.) 


baseball  writer  and  a  charter 
member  of  the  Baseball  Writers 
Association;  July  1. 


Los  Angeles  Carolina  Association  of  After-  jr  -,  jf  .  ’t  ,  ^ 

George  Lacks  49,  news  pho-  noon  Newspapers;  June  25.  ^  ’*  »  * 


tographer  on  the  Los  Angeles  *  ♦  • 

Herald  &  Express  since  1953,  Martha  Seery  Brunjes,  61, 
died  of  a  heart  attack  June  26.  who  as  Sally  Joy  Brown  di- 
Mr.  Lacks  started  his  photog-  rected  the  Friend  in  Need  De- 


XT  T  oc  Daily  Item;  July  6.  Marshall  F,  Edwards,  52. 

noon  Newspapers;  June  25.  w  »  j  i 

\  ^  \  *  *  *  former  reporter  and  book  edi- 

iKr.ow.u.  <51  Bellamy  Partridge,  82,  toi*.  Cincinnati  (Ohio)  En- 

Martha  Seery  Brunjes,  61,  f^jT^^e^ly  literary  critic  for  the  quirer;  recently, 
who  as  Sally  Joy  Brown  di-  ^  ^  y  ,  ,  ,  ^ 

rected  the  Friend  in  Need  De-  „  ^  „ _  _ _ 


raphy  career  on  the  Los  Angeles  partment  of  the  New  York  J’’®  Eric  Mackay  Wilson  59  ad- 

—  ^  day  Review  of  Literature;  July  vertising  director,  Montreal 


Times  and  later  covered  news  Daily  News;  July  4 
stories  around  the  world  as  a  «  *  * 

free  lance  photographer.  He  was  Joan  Hopkins  Sinclair  La 
for  a  time  the  official  photogra-  roche,  35,  formerly  on  the  edi- 


(Que.)  Star;  July  5. 


pher  for  the  Nationalist  Chinese  torial  staff  of  the  New  York 
government.  and  more  recently  with 

•  Young  &  Rubicam,  New  York 

Mrs.  Smethurst  Dies  advertising  agency;  June  29. 


Mrs.  Smethurst  Dies  advertising  ag 

Raleigh,  N.  C.  * 

Mrs.  Margarette  Wood  Sme-  James  P. 
thurst,  64,  former  woman’s  edi-  editor.  New  1 
tor  of  the  News  and  Observer  une;  June  27. 
for  10  years  and  columnist  of  • 

the  newspaper  for  the  past  eight  Virginia  F 
years,  died  June  27  after  a  ar  prtitnr  r 


James  P.  Nolan,  49,  copy 
editor.  New  York  Herald  Trib- 


Virginia  Reynolds  Powell 
46,  editor  of  the  Honolulu 


lengthy  illness.  Mrs.  Smethurst  (Haw.)  Star-Bulletin  Family 
TOS  the  widow  of  Frank  A.  Vims  since  1956;  July  6. 
omethurst,  managing  editor  of  *  *  * 

thCrNews  and  Observer  for  20  y  photogra¬ 

pher,  Scranton  (Pa.)  Tribune 
^  .  and  Scrantonian;  June  30. 

Lancer  Victim 

Duluth,  Minn. 

Edward  J.  Shepard,  60,  died 
of  cancer  June  4  after  a  long 
illness.  He  was  on  the  copy  desk 
of  the  Duluth  Herald  at  the 
time  of  his  death.  He  entered  ■  ■  ■ 

the  newspaper  field  in  Duluth  in  11  Ml 
1919  and  served  on  all  the  re-  wwlBl 
portorial  runs  of  the  Duluth  ImAa 
Herald  and  News-Tribune. 

• 

Art  Dept.  Head  Dies 

Los  Angeles 
Grant  S.  Raddon,  57,  head  of 
the  art  department  of  the  Los 
Angeles  Herald-Express,  died  ABOUND  THE  WORLD 
June  27.  He  joined  the  Herald- 

Express  art  staff  23  years  ago.  AROUND  THE  GbOGK 
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Challenging  reading,  magnetic  style — E  &  P  meets 
the  needs  of  everyone.  Get  a  firmer  hold  on  the 
ladder  of  success  with  a  subscription  to  Editor  & 
Publisher. 

Name . 

Address  . 

City . Zone  ....  State . 

Company  . 

Mail  check  to 

Editor  &  Publisher 

1475  BROADWAY  NEW  YORK  36.  N.  Y. 

$6.50  a  year,  U.S.  and  Canada — all  other  countries,  tlOJOO 
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AP  Names  Swinton 
World  Service  Chief 


WORLD  SHAKING — Stanley  M.  Swinton,  left,  who  has  been  named 
World  Service*  Director  of  AP,  it  congratulated  by  Lloyd  Stratton,  AP 
assistant  general  manager. 


,  „r  .  .  IT"  1  c?  A  sity  01  L-lucajfo  ana  joinea  tne 

editor  of  World  Service  in  1957.  V  eterail  hpOFlS  Eagle  in  1919  after  serving  in 

Charlevoix  Mich,  in  ^  ^ir  Corps  during  World 

Lonal^news™stoi‘*at  ’the  a'^e^^^  EditOF  Among  4  War  I.  He  witn^sed  sporting 
sionai  news  story  at  tne  age  ot  O  events  around  the  world,  in- 

15  for  the  Detroit  Free  w  -Vi  eluding  the  Olympics  in  1932 

Two  inches  long,  it  brought  $1  In  PlaDC  LiFasll  and  again  in  1952 

—and  a  desire  to  stay  in  jour-  v.  Henry  Jacobs  joined  the  Eagle 

nahsm.  u  .i  u  n  •  •  h  t  h  ’  mnrfp  devoted  most  of  hii 

On  June  15  1940,  the  day  he  Decision  has  not  been  made  school  sports, 

was  ^aduated  from  the  Univer-  yet  on  replacements  for  the  *  i  •  i.*  j  j 

sity  of  Michigan,  Mr.  Swinton  three  Wichita  Eagle  staffers  Ga^  A.  Humphries  attended 
joined  the  AP  in  Detroit.  Nine  who  were  killed  July  4  in  a  schools  in  Topeka  and  studied  at 
months  later  he  went  on  mill-  plane  crash  near  Shattuck,  the  University  of  Wichita.  He 
tary  leave.  During  four  and  one-  Okla.,  C.  Donald  Granger,  as-  formerly  served  as  nev^  pho- 
half  years  in  the  army,  his  Stars  sistant  managing  editor,  said  ^grapher  ^r  M  IBW-TV  in 

and  Stripes  byline  became  known  this  week.  Topeka  and  KTV  H,  Hutchinson- 

to  thousands  of  soldiers.  His  The  crash  victims  were  Sports  Wichita. 

most  memorable  stoiy  was  an  Editor  Paul  A.  (Pete)  Lightner,  He  was  immediate  past  presi- 
eye-witness  account  of  Benito  66;  Henry  Jacobs,  31,  sports-  dent  of  Kan.sas  Press  Photogra- 
Mussolini  being  strung  up  by  writer  and  pilot  of  the  single  phers  Association, 
his  heels  in  a  Milan  square.  He  engine  aircraft;  his  wife,  Elee-  His  wife,  Kathleen  Kelly,  is 
was  a  front-line  reporter  during  tra,  26;  and  Gary  A.  Humphries,  the  Eagle’s  food  editor, 
the  North  African,  Italian  and  26,  staff  photographer.  (E&P,  ^ 

Southern  French  campaigns.  July  9,  page  80).  w,.  1  1  rs  it  1 

Returning  to  AP  late  in  1945,  The  group  was  en  route  to  Richard  Deems  Heads 
Mr.  Swinton  was  assigned  to  Wichita  after  covering  the  sum-  Hearst  Magazines 
Singapore,  where  he  became  mer  Olympic  trials  at  Palo  Alto,  ^  has  been 

^ief  of  buroauth^  years  later,  ,  ,  named  president  of  Hearst 

He  covered  revolutions  in  In-  Gigntner  was  a  n^moer  w  ■  Division  of  the 

donesia  Indochina.  Malava  and  of  t^e  Eagle  sports  department  Magazines  u  1  v  1  s  1  0  n  01 
Burma  was^am^  S  of  bu  ^1  years.  His  column  “The  Hearst  Corporation,  according 
Burma,  was  named  cniet  ot  DU  „  .  Aftpr”  was  a  feature  announcement  by  Richard 

reau  in  Cairo  in  1949  and  went  ,  Alter  was  a  leaiure  tjpHin  nresident  of  the  com- 

to  Korea  as  a  war  correspond-  of  the  Morning  Eagle.  pany! 

ent  in  1950.  The  following  year  Mr.  Lightner’s  wife,  Leona,  nu 

he  was  appointed  chief  of  bu-  is  a  member  of  the  Eagle  society  I  oenis,  f^  the  pa  H 

reau  in  Rome,  where  he  served  department.  years,  as  sei^  as 

until  his  move  to  New  York  in  The  veteran  editor  studied  at  '^'oepresi  mi  o 
1957.  Wichita  schools  and  the  Univer-  company  He  joined  the  HearJ 


Jacobs 


Mrs.  Jacobs 


Lightner 


WORLDS  LARGEST  JET  FLEET 


Of  Boeing  707  Intercontinental  Jets  and  Caravelle  Jets! 


Connecting  216  Cities,  76  Countries  and  5  Continents 

17  BOEING  INTERCONTINENTALS. ..24  CARAVELLES.  Air  France  has  been  flying  jets  since  1953.  That  means 
World's  largest  fleet  of  these  two  superb  jets.  They’re  seven  long  years  of  priceless  experience  for  pilots... 
the  fastest  long-range  and  fastest  medium-range  jets  in  ground  crews... technicians.  In  fact,  every  Air  France 
the  skies  today.  And  all  41  will  be  in  service  by  the  end  pilot  that  flies  the  Atlantic  has  more  than  10,000  hours 
of  1960.  of  experience.  And  even  these  veterans,  under  Air  France’s 

These  are  not  just  ordinary  jets.  Air  France  Intercon-  precise  standards,  take  refresher  courses  every  3  months; 
tinentals  and  Caravelles  are  the  most  thoroughly  tested  must  pass  stiff  flight  exams  every  6  months.  Important 
jetliners  ever  used  in  commercial  aviation.  They’re  the  facts  to  remember  when  you  fly  the  world’s  largest  air- 
kind  of  jets  you’d  expect  to  find  on  Air  France.  line  on  your  next  trip  abroad. 


Baltimore  Sun  Profit 
Picture  Told  in  Suit 


Baltimore 

The  A.  S.  Abell  Company, 
publisher  of  the  Sunpnpers  and 
operator  of  WMAR-TV,  had 
revenues  totaling  almost  $28,- 
000,000  and  net  earnings  of  $2,- 
217,760  in  1956,  Federal  Court 
was  told  here  last  week. 

The  testimony  was  given  by 
Frederick  E.  Wurzbacher  Jr., 
of  the  Mercantile-Safe  Deposit 
and  Trust  Company  in  the  trial 
of  a  suit  by  Mrs.  Jessie  Black 
Blakiston,  of  Beverly  Hills, 
Calif.,  for  a  higher  return  on 
3,300  shares  of  stock  which  had 
been  held  in  trust  for  her.  She 
was  a  daughter  of  Van  Lear 
Black,  who  at  the  time  of  his 
death  was  chairman  of  the 
board  of  the  A.  S.  Abell  Com¬ 


pany. 

Mrs.  Blakiston’s  suit  alleges 
that  she  should  have  received 
$1,155,000  from  the  transfer  of 
stock  instead  of  the  $455,500 
credited  to  her  trust  account. 

The  case  is  being  tried  by 
Judge  R.  Dorsey  Watkins  with¬ 
out  a  jury.  The  trial,  begun 
June  20,  and  recessed  twice,  is 
to  be  resumed  Sept.  26. 


banker,  testified  that  he  had  no 
doubt  that  a  1958  offer  by  Sam¬ 
uel  I.  Newhouse  to  purchase  a 
control  in  A.  S.  Abell  at  $335 
a  share  could  have  been  ful¬ 
filled. 

However,  Mr.  Wurzbacher 
told  the  court  in  explaining  his 
evaluation  of  the  stock  at  $138, 
that  there  was  a  catch  to  the 
Newhouse  offer.  The  catch,  he 
said,  was  that  Mr.  Newhouse 
was  willing  to  pay  a  higher 
price  to  obtain  control  of  the 
Sunpapers,  giving  him  access 
to  all  earnings,  while  the  domi¬ 
nant  factor  in  evaluating  a 
small  minority  holding  was  the 
dividend  paid  under  existing 
policy. 

The  banker  testified  that  his 
evaluation,  made  about  a  month 
before  he  heard  of  the  New¬ 
house  offer,  was  based  on  earn¬ 
ings,  dividends,  book  value,  cir¬ 
culation  and  the  company’s  gen¬ 
eral  position  in  the  years  1952 
through  1956. 


Tells  .\bout  Option 


(Called  ‘Worthwhile’ 


At  the  opening  of  the  case, 
Harvey  L.  Hall,  an  assistant 
vicepresident  and  trust  officer 
of  the  Fidelity-Baltimore  Na¬ 
tional  Bank  (which  since  the 
trial  began  has  become  the  Bal¬ 
timore  National  Bank),  testi¬ 
fied  that  he  exercised  an  option 
to  buy  the  3,300  shares  without 
notifying  Mrs.  Blakiston.  He 
said  he  acted  under  the  terms 
of  the  will  of  Harry  C.  Black, 
brother  of  Van  Lear  and  him¬ 
self  chairman  of  the  board  when 
he  died  in  November,  1956. 

The  will  of  Harry  Black,  the 
witness  testified,  provided  that 
the  A.  S.  Abell  Company  could 
purchase  the  shares  after  the 
value  had  been  fixed.  He  said 
Mrs.  Blakiston  was  not  notified 
because  lawyers  were  trying  to 
agree  on  a  reinvestment  pro¬ 
gram  for  the  money  credited  to 
her. 

The  evaluation  was  fixed  by 
Mercantile  -  Safe  Deposit,  de¬ 
fendants,  along  with  Fidelity- 
Baltimore  National,  as  trustee; 
Fidelity-Baltimore  and  Gary 
Black  as  executors  of  the  estate 
of  Harry  Black,  and  the  pub¬ 
lishing  company.  Gary  Black,  a 
son  of  Van  Lear,  succeeded  his 
uncle,  Harry  Black,  as  chair¬ 
man  of  the  board  of  A.  S.  Abell. 

During  the  presentation  of 
Mrs.  Blakiston’s  case,  Marc 
Hass,  New  York  investment 


During  that  period,  he  testi¬ 
fied,  earnings  averaged  $15.14 
per  share,  but  were  higher  in 
1955  and  1956.  However,  he  re¬ 
fused  to  call  the  increases  “sub¬ 
stantial,”  referring  to  them  in¬ 
stead  as  “material  and  worth¬ 
while.” 


Newhouse  offer  of  $335  a  share, 
clear  of  commissions,  as  desir¬ 
able  or  what  other  reactions  he 
had. 

Mr.  Butler  replied:  “Frankly, 

I  don’t  know  ...  I  don’t  regard 
that  we  ever  had  an  offer  for  all 
of  the  stock  and  we  didn’t  say 
we  would  accept  it.” 

He  said  the  offer,  through 
Allen  Kander  and  Company, 
New  York  brokers,  w’as  made 
known  to  him  by  Mrs.  Blakis¬ 
ton’s  husband  and  William  L. 
Marbury  (then  her  attorney) 
after  the  $138  evaluation  had 
been  placed  on  the  stock  in  May, 
1958. 

However,  he  said  at  another 
point,  it  never  was  made  in  a 
form  that  he  could  present  to 
Abell  stockholders.  It  was 
dropped  when  he  heard  that  a 
canvass  of  larger  stockholders 
showed  no  inclination  to  accept 
the  offer. 

The  shares  of  stock  involved 
in  the  suit  were  placed  in  trust 
for  Mrs.  Blakiston  by  her  uncle, 
Harry  Black,  in  a  1932  settle¬ 
ment  of  the  estate  of  her  fa¬ 
ther,  Van  Lear  Black. 

The  trust  deed  and  will  of 
Harry  Black  called  for  repur¬ 
chase  by  A.  S.  Abell  of  the  stock 
from  the  trust  estate,  and  set 
up  methods  for  evaluation  of 
the  shares,  inasmuch  as  they 
are  not  traded  on  general  se¬ 
curity  markets.  Two  other  blocks 
also  were  evaluated,  represent¬ 
ing  a  little  more  than  7%  of 
the  stock  outstanding,  Mr. 
Wurzbacher  told  the  court.  The 


James  G.  McCabe,  of  Fidelity- 
Baltimore,  told  the  court  he  had 
learned  from  others  that  a  value 
of  $120  a  share  had  been  placed 
on  the  stock  in  another  estate 


available  to  recapture  the  Abell 
stock  in  the  three  trust  blocks. 
This  meeting,  he  said,  was  seven 
days  before  Mercantile  submit¬ 
ted  the  $138  appraisal.  Thus, 
he  .said,  Abell  needed  $1,253,040 
for  the  repurchase. 

Mr.  Schmick  said  he  consid¬ 
ered  the  publishing  business  to 
be  hazardous,  justifying  a  con¬ 
servative  type  of  dividend,  and 
that  in  1956  it  should  keep  a 
$5,000,000  reserve. 

He  said  a  rise  in  profits  in 
the  1952-’56  period  would  have 
to  l>e  matched  by  citing  the  in¬ 
crease  in  doing  business  in  order 
to  reveal  their  true  meaning. 

He  said  television  profits  in¬ 
creased  from  $295,000  to  $653,- 
000  in  that  period,  but  this  was 
not  phenomenal  considering  the 
hazards  of  the  business. 

Publishing  profits,  he  said, 
show'ed  a  steady  increase  from 
$1,412,000  to  $1,564,000  in  the 
same  j)eriod. 

Mr.  Schmick  said  the  com¬ 
pany’s  large  holdings  of  govern¬ 
ment  bonds  provided  a  cushion 
against  possible  lean  years, 
which  would  enable  A.  S.  Abell 
to  operate  for  several  years  in 
an  emergency.  He  referred  to 
the  period  1910-1914  when  the 
Sunpapers  faced  serious  finan¬ 
cial  troubles. 

He  testified  that  he  had  never 
seen  a  copy  of  the  will  of  Harry 
Black,  but  was  aware  that  it 
gave  him  an  option  to  purchase 
Abell  stock,  an  option  which  he 
waived  in  favor  of  A.  S.  Abell’s 
option. 


other  two  were  trusts  for  one  • 

of  her  sisters  and  the  son  of  Newspaper  Stock 

Offered  to  Public 


Mr.  McCabe  also  said  valua¬ 
tions  which  he  and  his  associ¬ 
ates  considered  for  the  Abell 
stock  ranged  from  $125  to  $146 
a  share  and  that  they  finally 
arrived  at  an  inventory  figure 
of  $135  a  share. 

Mr.  Wurzbacher  said  he  com¬ 
pared  earnings  of  several  com¬ 
parable  publishing  concerns  and 
found  that  the  Abell  stock  yield 
was  less  than  some  but  more 
than  others.  He  said  the  1956 
$6  dividend  was  only  34.8%  of 
earnings. 

Thomas  G.  Butler,  president 
of  Mercantile-Safe  Deposit,  was 
questioned  at  length  about  the 
Newhouse  offer  to  purchase  con¬ 
trol  of  A.  S.  Abell.  He  said  the 
offer  was  made  after  three 
blocks  of  stock  in  the  Harry 
Black  estate  had  been  valued 
at  $138  for  repurchase  by  the 
publishing  company. 

Wilson  K.  Barnes,  attorney 
for  Mrs.  Blakiston,  asked  Mr. 
Butler  whether  he  regarded  the 


her  deceased  brother, 

When  Mrs.  Blakiston  took  the 
stand,  she  testified  that  her  hus¬ 
band  actually  controlled  her 
business  affairs  and  it  was  the 
husband  —  Thomas  Buchanan 
Blakiston  —  who  knew  about 
the  value  of  the  disputed  shares. 

She  testified  that  Fidelity- 
Baltimore  succeeded  Harry 
Black  as  trustee  in  1944  and 
then  in  1956,  when  Harry  Black 
died,  Fidelity  -  Baltimore  and 
Gary  Black  were  appointed  ex¬ 
ecutors  of  the  Harry  Black 
estate.  She  told  the  court  she 
was  concerned  by  this  dual  role 
of  the  bank  and  discussed  it 
with  her  husband  who  came 
East  to  discuss  the  case  with 
attorneys. 


Savannah,  Gi 

The  Johnson,  Lane,  Space 
Corp.  announced  that  it  will 
underwrite  an  offering  of  201,- 
500  shares  of  the  common  stock 
of  Savannah  Newspapers,  Inc. 
which  will  own  Savannah  Newfr 
Press,  Inc. 

The  201,500  shares  publicly 
offered  are  a  portion  of  465,000 
shares  of  Sav'annah  Newi- 
papers,  Inc.,  common  stock 
which  will  be  sold.  A  majority 
of  the  remainder  of  the  sharei 
will  be  held  by  Southeaster! 
Newspapers,  Inc.,  which  owm 
the  Aupustn  Chronicle  and  the 
Augusta  Herald. 


Schmick  Testifies 


William  F.  Schmick  Sr.,  who 


To  New  Zealand 

Lexington,  Ky. 
Jim  Eddleman,  outdoor  editor 


recently  retired  as  president  of  and  federal  court  reporter  of 


A.  S.  Abell,  testified  about  the 
meeting  of  the  board  of  direc¬ 
tors  at  which  the  repurchase  of 
the  disputed  stock  was  consid¬ 
ered. 

The  board’s  finance  commit¬ 
tee,  he  told  the  court,  recom¬ 
mended  the  sale  of  Government 
bonds  to  raise  $1,250,000  to  be 


the  Lexington  Herald,  has  beo 
selected  by  the  State  Depart¬ 
ment  to  spend  three  months  ii 
New  Zealand.  Under  the  Amen- 
can  Specialist  Program  he  wiH 
work  two  months  on  the  stil 
of  the  Wellington  Evening 
then  tour  the  country  for  • 
month. 


EDITOR  ac  PUBLISHER  for  July  16, 
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Denver  Post  Buys 
Stock  from  Hospital 


w>  AN  EXHIBIT  OF  CARTOONS 
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DENiiai,  Colo. 
Denver  Post.  Inc.  has  bought 
19,573.6475  shares  of  Denver 
Post  stock  from  the  Denver 
United  States  National  Bank, 
trustees  for  the  Children’s  Hos¬ 
pital  Association. 

Constituting  21  percent  of  the 
stock  of  the  Denver  Post,  the 
block  is  the  first  acquisition  of 
stock  by  the  corporation.  The 
price  paid  for  the  stock  was  ap- 
pro.ximately  $5,100,000,  which 
was  at  the  rate  of  $260  a  share. 
This  placed  a  valuation  of  al¬ 
most  $25  million  on  the  prop¬ 
erty. 

Conclusion  of  the  sale  was  an¬ 
nounced  by  the  corporation’s  of¬ 
ficers,  E.  Ray  Campbell,  presi¬ 
dent;  Helen  G.  Bonfils,  sec¬ 
retary  -  treasurer,  and  Palmer 
Hoyt,  editor  and  publisher,  all 
of  whom  were  reelected  at  the 
annual  meeting  on  June  8. 

.'^timRlhened  Independence 

“We  have  made  this  move  to 
keep  the  Denver  Post  a  home- 
owned  newspaper  because  w’e 
feel  that  local  ownership  and 
management  are  best  for  Denver 
and  for  the  Rocky  Mountain  Em¬ 
pire  the  Post  serves,”  Mr.  Hoyt 
said.  He  continued: 

1  “A  community  of  the  tradi- 
i  tions  and  promise  of  Denver  de- 
■  selves  its  own  vital  newspaper. 
I  The  Denver  Post  has  been  such 
i  a  newspaper  for  65  years.  Our 
objective  has  been  and  will  con¬ 
tinue  to  be  the  strengthened  in- 
[  dependence  of  a  gi^at  newspa- 
I  per  which  is  dedicated  to  con¬ 
stant  improvement.” 

It  was  the  second  transfer  of 
large  stock  holdings  of  the  Den¬ 
ver  Post  in  less  than  a  month. 
On  June  10,  Mrs.  May  Bonfils 
Stanton,  one  of  the  two  daugh¬ 
ters  of  the  Post’s  co-founder  and 
publisher,  Frederick  G.  Bonfils, 
announced  the  sale  of  her  15 
percent  of  Post  stock  to  Samuel 
I.  Newhouse  of  New  York.  She 
received  $3,600,000  for  all  but 
10  shares  of  her  stock.  The 
Stanton  sale  w'as  made  at  the 
rate  of  $240  a  share.  Mr.  New- 
bouse  offered  that  price  to  all 
shareholders.  There  are  94,105 
shares. 

In  announcing  the  sale, 
Mrs.  Stanton  said:  “His  (New- 
honse’s)  unbiased  editorial  pol¬ 
ity.  his  independent  approach  in 
**ch  locality  and  his  successful 
t  a^agement  confirmed  my  con¬ 
victions  that  ‘The  Post’  and  the 

*  editor  sc  publisher 


entire  community  would  benefit 
a  great  deal  with  a  man  of  his 
undisputed  importance  in  the 
publishing  field.” 

Left  in  Trusleetthip 

The  stock  bought  by  the  Den¬ 
ver  Post,  Inc.,  was  the  full 
amount  left  to  Children’s  Hos¬ 
pital  under  trusteeship  of  the 
Denver  United  States  National 
Bank  by  the  will  of  Harry  H. 
Tammen,  who  with  the  late 
Frederick  G.  Bonfils  founded  the 
Post  in  1895.  Bank  officials  said 
the  Post  stock  had  yielded  about 
to  the  hospital. 

In  addition  to  that  bought  by 
the  Denver  Post,  Inc.,  and  Mr. 
Newhouse,  Denver  Post  stock  is 
owned  by  Miss  Bonfils,  daugh¬ 
ter  of  the  founding  publisher; 
the  First  National  Bank  of 
Kansas  City  and  the  Denver 
United  States  National  Bank, 
trustees  under  the  will  of  Fred¬ 
erick  G.  Bonfils;  the  Frederick 
G.  Bonfils  Foundation;  the  First 
National  Bank  of  Kansas  City, 
trustee  under  the  Helen  G.  Bon¬ 
fils  Trust;  and  Sadie  Schultz  and 
E.  Ray  Campbell,  trustees  un¬ 
der  the  Agnes  Reid  Tammen 
Trust. 

• 

12-Year  Limit  Set 
For  Classified  Papers 

Washington 

Classified  documents  will  be 
downgraded  or  declassified  auto¬ 
matically  after  passage  of  time 
under  a  new  program  established 
by  Directive  No.  5200.10,  it  was 
announced  by  the  Department 
of  Defense. 

In  effect,  the  program  should 
remove  from  the  classified  files 
all  but  relatively  few  documents 
older  than  12  years,  and  estab¬ 
lish  at  12  the  number  of  years 
that  all  except  extremely  sensi¬ 
tive  documents  can  remain  clas¬ 
sified. 


:-#w 


POLITICS  I960,  th«  national  exhibit  of  the  American  Association  of 
Editorial  Cartoonists,  was  displayed  at  Bullock's  store  in  Los  An9eles 
during  the  Democratic  Convention.  Among  visitors  to  the  show  were: 
Left  to  right — Bruce  Russell,  Los  Angeles  Times,  newly  elected  president 
of  the  cartoonists;  John  Maloney,  Herald  &  Express;  Karl  Hubenthal, 
Examiner;  and  Franklin  Morse,  Mirror-News. 


Recipe  Section 

Los  Angeles 
A  special  “My  Best  Recipe” 
section  will  be  published  by  the 
Los  Angeles  Evening  Mirror 
News  on  Tuesday,  November  1. 
Home  economics  director  Anita 
Bennett  will  edit  the  tabloid 
section,  which  will  be  made  up 
of  prize-winning  reader  recipes. 
Included  in  the  promotion  for 
the  section  will  be  a  contest  for 
readers,  featuring  household 
appliances  as  prizes. 

for  July  16,  1960 


C.  N.  Baylor  Passes 
Half-Century  Mark 

Hagerstown,  Md. 

C.  Neill  Baylor,  general  man¬ 
ager  of  the  Herald-Mail  Com¬ 
pany,  publishers  of  morning  and 
afternoon  dailies  here,  has 
passed  the  half-century  mark  of 
employment  with  the  papers 
he  joined  in  1910  as  a  cub  re¬ 
porter  of  17. 

Oldest  active  newspaperman 
in  Maryland  from  the  standpoint 
of  length  of  service  with  one 
organization,  he  came  to  Hagers¬ 
town  from  Charles  Town,  W. 
Va.,  to  join  the  Morning  Herald, 
then  published  by  his  uncle,  the 
late  Vernon  N.  Simmons.  In 
1919,  after  World  War  I,  he 
helped  bring  about  purchase  of 
the  Daily  Mail  and  merger  of 
the  two  papers.  At  that  time  he 
became  editor  of  The  Herald. 
In  1944,  he  became  general 
manager  and  secretary  of  the 
Herald-Mail  Company  which  in 
May  of  this  year  was  purchased 
by  the  South  Bend  (Ind.)  Trib- 


Southam  Service  Sends 
Creery  to  Washington 

Ottawa 

Tim  Creery,  31,  has  been 
named  Washington  correspond¬ 
ent  for  Southam  News  Services, 
and  Charles  King,  33,  has  been 
named  Ottawa  bureau  chief.  Mr. 
Creery  has  been  with  the  Mon¬ 
treal  Star’s  Ottawa  bureau  for 
four  years  and  Mr.  King  has 
been  with  the  news  service  here 
since  1957. 


Ed  Cartoonists 
Elect  Russell 

Bruce  Russell,  Los  Angeles 
(Calif.)  Times,  has  been  elected 
president  of  the  Association  of 
American  Editorial  Cartoonists. 

Other  new  officers  are:  Scott 
Long,  Minneapolis  (Minn.) 
Tribune,  first  vicepresident;  L. 
I).  Warren,  Cincinnati  (Ohio) 
Enquirer,  second  vicepresident; 
and  John  Stampone,  Washing¬ 
ton  (1).  C.)  Army  Times,  re¬ 
elected  secretary-treasurer. 

A  tie  vote  resulted  for  third 
vicepresident  between  Paul  Car¬ 
mack,  Christian  Science  Moni¬ 
tor,  and  Cliff  Baldowski,  At¬ 
lanta  (Ga.)  Constitution.  A  run¬ 
off  vote  is  in  progress. 

Charles  Werner,  Itulianapolis 
(Ind.)  Star,  outgoing  president, 
and  Roy  Justus,  Minneapolis 
(Minn.)  Star,  were  named  to 
the  Board  of  Directors. 

The  new  officers  will  be  in¬ 
stalled  in  September. 

It  was  also  announced  that 
the  1961  convention  will  be  held 
at  the  Biltmore  Hotel,  Los  An¬ 
geles,  May  11-13. 

• 

New  Agency  Formed 

San  Mateo,  Calif. 

Stuart  K.  Choate,  former  San 
Francisco  Chronicle  promotion 
manager  and  head  of  his  own 
advertising  agency  here  since 
1958,  announces  the  formation 
of  Choate  &  Givens  in  a  partner¬ 
ship  here  with  Joseph  C.  Givens, 
formerly  with  Westinghouse. 
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MEET  DAN  LEHANE 


On  the  Job — No.  1;  Federal  Courthouse 


By  Rick  Friedman 

The  following  begins  a  monthly 
series  dealing  with  jobs  in  jour¬ 
nalism  as  related  by  the  re¬ 
porters  who  man  them. 

THE  MAN — Dan  Lehane,  a 
46-year-old  bachelor,  started  his 
newspaper  career  as  a  15-year- 
old  copyboy  for  the  New  York 
Sun  in  1929.  Five  years  later, 
he  went  out  on  the  street  with 
a  district  man  to  what  Mr.  Le¬ 
hane  terms  “a  good  hard  school 
where  I  learned  to  get  the  story 
in  a  rough-and-ready  fashion.” 

Rewrite  and  feature-writing 
on  the  Sun  followed  until  1950 
when  he  moved  to  the  rewrite 
desk  of  Associated  Press’  New 
York  office.  Two  years  later  he 
was  handed  his  present  assign¬ 
ment,  one  of  the  busiest  halls 
of  justice  in  the  country — New 
York  City’s  Federal  Courthouse. 

«  « 

THE  JOB — The  wicked,  the 
weary,  and  the  wounded  all 
parade  before  Mr.  Lehane’s  up¬ 
front  press  table  seat.  They  run 
from  bank  robbers  and  prosti¬ 
tutes  to  kidnapers  and  commu¬ 
nist  spies. 

“I  was  talking  to  a  veteran  re¬ 
porter  the  other  day,”  he  la¬ 
ments,  “and  all  he  thought  I 
ever  wrote  up  were  ta.x  cases.” 

The  tax  cases  have  been  nu¬ 
merous,  but  so  have  the  Mann- 
act  violations,  anti-trust  suits, 
murders,  and  stock  swindles.  Fa¬ 
miliar  names  such  as  Frank  Cos¬ 
tello  and  Johnny  Dio,  of  under¬ 
world  fame,  and  Nella  Bogart, 
“Queen  of  the  Madams,”  have 
all  been  pencilled  into  his  note¬ 
book.  And  he’s  ranged  as  far 
afield  as  “Lady  Chatterly’s 
Lover.”  (It  was  in  New  York’s 
Federal  Courthouse  that  Judge 
Frederick  van  Pelt  Bryan  over¬ 
ruled  a  Post  Office  ban  on  mail¬ 
ing  out  copies  of  the  book.) 

.\ppeals  courts  form  a  large 
part  of  his  coverage,  particu¬ 
larly  stays  of  execution  by  men 
and  women  who  feel  their  con¬ 
stitutional  rights  have  been  vio¬ 
lated. 

Outside  the  courtrooms,  FBI 
arrests  and  arraignments  gener¬ 
ate  excitement.  “They’ve  booked 
the  biggest  here  after  interna¬ 
tional  narcotics  rings  have  been 
smashed,”  he  relates.  “Vito 
Genovese,  the  alleged  head  of 
the  Mafia,  who  is  now  serving  a 
prison  term  as  a  dope  ring  mas¬ 
termind,  was  one  example.” 

Mr.  Lehane  pointed  out  any¬ 
thing  can  come  under  a  federal 
indictment.  “Murder  becomes  a 


AT  THE  COURTHOUSE  in  New  York  City,  Dan  Lehane,  left,  of  AP  tracks  down  a  story  through  persontl 
interview  with  U.  S.  Attorney  S.  Hazard  Gillespie  Jr. 


federal  offense  if  committed  on 
federal  property,”  he  explained. 

♦  ♦  ♦ 

PROBLEMS— Mr.  Lehane  is 
quick  to  single  out  “federal  for¬ 
mality”  as  his  biggest  headache. 
A  veteran  reporter  who  grew 
into  his  job  in  the  rugged 
thirties,  covering  almost  every 
district  in  New  York  City,  he  re¬ 
flected  “I  never  ran  into  the 
formal  setup  they  have  here. 
Criminal  Court  was  wide  open. 
Decorum  in  the  lower  courts  is 
rather  informal.  But  here  you 
follow  the  book.  No  matter  how 
well  you  know  a  judge  you  never 
go  near  him  while  court  is  in 
session.” 

Another  problem  a  newcomer 
faces,  Mr.  Lehane  relates,  is  the 
“adherence  to  a  tight-lipped 
practice.”  He  claims  a  new  re¬ 
porter  can  be  in  conversation 
with  a  federal  man  for  an  hour 
and  end  up  with  nothing  but 
polite  chatter. 

“You  have  to  be  here  a  year 
at  least  before  they  get  to  know 
you  and  openly  confide  in  you. 
It’s  part  of  the  formality  and 
ranges  from  marshals,  and  mem¬ 
bers  of  the  U.  S.  attorney’s 
staff,  right  on  up  to  judges.  But 
once  you  make  yourself  known 
around  the  building,  and  estab¬ 
lish  yourself  as  trustworthy, 
they  open  up.  The  prime  pre¬ 
requisite,  naturally,  is  to  pro¬ 
tect  your  sources.  But,  until  they 
get  used  to  you,  you’re  just 
an  outsider.” 

*  *  * 

TIPS  AND  SOURCES  —  Mr. 
Lehane’s  contacts  include  clerks 
and  the  FBI,  right  down  to  the 
general  handyman.  “I’ve  made 
it  a  point  to  get  to  knowr  all 


the  personnel  here  from  the  car-  years;  Bob  Evans,  UPI,  then 
penter  to  the  chief  judge,”  he  9  years;  Harry  Joyce,  FairehiU 
said,  adding  that  some  of  his  Puhlicntiom,  the  dean  with  3" 
best  tips  have  come  from  un-  years  of  federal  courthouse  re- 
expected  sources  such  as  ele-  porting;  and  Moe  Katz,  WaU 
vator  operators.  Street  Joumial,  McGraw  Hill 

*  *  ♦  publications,  and  theatrical  trade 

HOURS  —  Mr.  Lehane’s  day  papers,  20  years  on  the  job.  | 
runs  from  9:30  a.m.  to  6  p.m.  *  *  * 

five  days  a  week,  with  week-  xui?  4  Twn 


nve  uays  »  w.in  wve.4-  JHE  EXTRA  TOUCH  -  Two 

en  s  genera  y  ree.  n  y  on  pgj.gQjjgj  cabinets  sit  behind 
rare  occasions  does  a  court  case  Lehane 

rotrerma“^^^^^^^^^^  .0^  their  eight-drawer  t. 

keep  tabs  on  non-court  business  six  are  crammed.  I  chp 

such  as  FBI  arrests.  it*®  newspapers  everyday 

There’s  no  night  work.  “After  informed.  ‘Anything  I 
six,  it’s  a  closed  deal,”  Mr.  Le-  crop  up  here  And  tk 

hane  said.  “If  the  FBI  makes  a^sig  as  pai  o  . 
an  arrest  at  night,  they  hold  ^ 

the  man  over  until  the  next  The  indictment  stoR 

IS  added  and  the  file  is  updated 
with  the  trial  and  convictk*. 


morning.  with  the  trial  and  convictk*. 

AH  this  m;.h.  take  place.. 


too  erratic,”  he  relates.  “It’s  a  ^ 

deceptive  beat.  Quiet  for  two  or  ‘ 

,  4.U  jj  1  -tv.  He  illustrated  with  clips  cat 

three  days,  then  suddenly  with-  -  xt  v  t 

,  Z  from  the  New  York  papers  i 

out  plan,  hell  breaks  loose  in  ,  ,  .  -  rriL.. 

. ,  ’  ,  .  „DT  few  hours  before.  They  wen 

three  places  at  once.  An  rBl  _ „ 

.  *  ...  still  on  his  desk.  One  was* 

arrest,  an  indictment  and  the  ...  t  •  i  •« 

j ,  ’  ,  f  .■  Norman  Lincoln  Rockwell  sio 

sudden  surrender  of  a  narcotics  ,  .  ^  v  ,  .  xt»-:  0.,* 

j  ,  u  »  u  ■  •  ^  his  attempt  to  hold  a  Nazi  ran 

over'a  vear'  the  city  July  Fourth 

AP  will  send  down  as  many  War  Vets  n,« 

men  as  I  request.  We’ve  some-  for  an  injunction  tol^ 

times  had  three  and  four  work-  ^^tting  a 

•  „  .  „„„„  Mr.  Lehane  said,  waving 

«A  a  fv.  p-A,  1  clips  from  the  New  Yorfc  Hcr9.‘ 

“And  the  courthouse  regulars  ^  ”,  ■ 

all  work  together.  We  f?rm  a  tribune  “It  could  eveiitua 

team.  One  will  cover  the  in-  "P 
dictment,  another  the  surrender,  spread  out  a  swond 

and  the  third,  the  FBI.”  from  the  New  York 

The  “regulars”  are  himself  Telegram  and  Sun.  The 

and  four  others  on  permanent  Hne  read  “East  Side  Killer 
assignment  in  the  Federal  Chair.  Pal  Given  Life. 
Courthouse  groundfloor  press-  “This  one  can  show  up  h* 
room.  They  are  Ed  Ranzal,  two  years  from  now,”  Mr 

New  York  Times,  there  11  hane  said.  “Maybe  a  ‘no  f 
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He  spread  out  a  second  c! 
from  the  New  York 
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trial’  ploa  on  unconstitutional 

grounds 

TRAI-MNG  needed  —  Mr. 

Lehane  has  definite  ideas  of 
what  gofs  into  making  a  federal 
eourthou-p  reporter:  “Send  a 
man  out  to  cover  districts — po¬ 
lice  typ“  stories  where  he  is 
forced  to  think  on  his  feet  and 
to  meet  problems  anywhere 
from  a  station  house  interview 
to  a  four-alarm  fire.  Hopping 
over  broken  fire  hoses,  getting 
pushed  around  in  a  mass  demon¬ 
stration,  covering  magistrate’s 
and  criminal  court — they’re  all 
good  lessons  in  concentration. 

“Riot  stories  train  you  to 
think  without  losing  your  head. 
You  learn  to  absorb  the  matter 
or  picture  at  hand  without  al¬ 
lowing  the  subject  to  absorb 
you. 

“When  you  do  all  that,  then 
you’re  ready  to  cover  a  federal 
court.”  (Mr.  Lehane’s  jumped 
over  broken  fire  hoses  and  has 
been  pushed  around  in  mass 
demonstrations  in  the  long  years 
he  covered  police  beats  in  New 
York’s  tough  East  Side,  West 
Side,  Bronx,  and  Brooklyn.) 

“The  current  crop,”  he  went 
on,  “doesn’t  go  through  the  mill 
as  we  did.  Too  many  expect  to 
have  a  story  hand^  to  them 
on  a  platter.  They  depend  too 
much  on  releases  and  in  too 
many  cases,  do  not  know  what 
real  initiative  and  sw’eat  means.” 

Mr.  Lehane  feels  that  the 
most  important  subjects  to  con¬ 
centrate  on  in  college  are  good 
writing,  basic  English,  and  the 
“art  of  saying  much  in  a  few 
words.” 

*  «  * 

SATISFACTIONS— “You  get 
a  thrill  out  of  knowing  some¬ 
thing  big  and  newsworthy  is 
right  before  you,”  he  reflects. 
“The  challenge  lies  in  how  you 
as  a  reporter  can  handle  it.  And 
any  reporter  who  doesn’t  get 
butterflies  in  his  stomach,  when, 
after  covering  a  trial  for  weeks, 
he  watches  that  jury  file  in  to 
read  the  verdict — he  doesn’t  be¬ 
long  in  the  business.” 

Dan  I^ehane,  federal  court¬ 
house  reporter,  still  gets  butter¬ 
flies. 

Travel  Fellowship 

Philip  Deane,  Washington 
correspondent  of  the  Toronto 
Globe  and  Mail  since  1956,  has 
been  awarded  a  traveling  fellow¬ 
ship  under  the  Resident  Foreigyn 
^rrespondent  Project  financed 
by  the  Ford  Foundation  and 
administered  by  the  United 
States  Government  Affairs  In- 
^itute.  Mr.  Deane  is  the  first 
foreign  correspondent  selected 
an  individual  grant  and  the 
only  correspondent  chosen  this 
year. 


Los  Angeles 
Students  Pass 
Russian  Test 


Los  Angeles 

How  do  Russian  schools  com¬ 
pare  with  the  schools  in  the 
United  States? 

Outspoken  criticism  of  Ameri¬ 
can  schools  by  Admiral  Hyman 
G.  Rickover  prompted  the  Los 
Angeles  Times  to  sponsor  a  test 
to  determine  how  American 
students  would  fare  in  the  Rus¬ 
sian  10-year  maturity  examina¬ 
tions. 

The  test  was  given  on  a  vol¬ 
untary  basis  to  155  Los  Angeles 
area  students  who  were  not  told 
the  underlying  reason  for  the 
examination. 

Results  published  in  the 
Times,  June  26,  indicate  that 
the  American  students  did  re¬ 
markably  well  on  the  examina¬ 
tion. 

The  Admiral  had  charged 
that  Russian  students  are  far 
more  advanced  than  Americans. 
This  criticism  caused  Times  edi¬ 
tor  Nick  B.  Williams  to  call  a 
meeting  of  educators  and  sug¬ 
gest  the  idea  of  tests  modeled 
after  the  Russian  examination 
to  be  given  local  students. 

School  officials  agreed  to  co¬ 
operate.  Aided  by  scores  of 
teachers  and  admini.strators, 
they  developed  tests  in  mathe¬ 
matics,  science,  languages  and 
history  patterned  after  the  Rus¬ 
sian  10-year  examinations,  un¬ 
der  “ground  rules”  established 
by  Dick  Turpin,  Times  educa¬ 
tion  editor.  The  tests  were  given 
in  May  and  June  to  volunteer 
students  who  had  completed 
courses  in  the  test  subjects. 

The  Russian  examination’s 
level  of  difficulty  was  followed 
in  all  local  test  questions  and 
as  much  as  possible  the  same 
testing  techniques  were  followed 
including  the  scoring  on  the  1-5 
system,  instead  of  the  A-to- 
failure  grade  used  in  American 
schools. 

The  tests  were  given  during 
the  final  examination  period  of 
the  various  high  schools  and  at 
the  time  when  college  students 
were  taking  their  term  examina¬ 
tions.  There  was  no  motivation 
or  incentive  injected  into  the 
program. 

Thus,  the  students  took  the 
exams  under  the  most  adverse 
conditions  yet  did  remarkably 
well  in  the  test  scores.  Grading 
of  all  papers  showed  that  70% 
of  all  tests  received  passing 
grades.  The  best  grades  were 
attained  in  mathematics  and 
sciences. 

No  conclusive  evidence  about 


the  American  and  Russian  sys¬ 
tems  of  education  may  be  drawn 
from  this  project  but  it  was  a 
demonstration  commended  by 
educational  leaders  and  univer¬ 
sity  presidents,  Mr.  Williams 
said. 

Admiral  Rickover  expressed 
himself  as  unconvinced  at  the 
evaluation  of  results. 

• 

Travelers  Broaden 
Coverage  of  Con^o 

Louisville,  Ky. 

Past  journeys  by  staff  mem¬ 
bers  paid  off  for  the  Courier- 
Journal  and  Louisville  Times 
with  fast  background  articles 
about  the  crisis  in  the  Congo. 

First  to  write  about  prob¬ 
lems  and  pressures  of  self-rule 
was  Phillip  Harsham,  now  C-J 
night  city  editor.  Mr.  Harsham, 
who  toured  Africa  in  1955-56 
on  a  Reid  Foundation  grant, 
had  a  story  July  9. 

Worth  Bingham,  assistant  to 
the  Times’  managing  editor,  had 
a  front-page  story  the  evening 
of  July  9.  The  story  was  based 
on  his  trip  to  the  Ck)ngo  in  1958. 

On  Sunday,  July  10,  C-J  edi¬ 
torial  writer  Weldon  James 
wrote  an  Editorial  Notebook 
article  based  on  “trekking  from 
one  end  of  the  Congo  to  the 
other  some  five  years  ago.” 

• 

Maine  Daily  Expands 
Its  Specialized  News 

Bangor,  Me. 

Bangor  Daily  News  managing 
editor  John  W.  Moran  has  an¬ 
nounced  four  editorial  depart¬ 
ment  changes. 

Charles  M.  Washburn,  state 
editor,  takes  over  the  news¬ 
paper’s  expanded  agricultural 
and  commercial  fiisheries  pro¬ 
gram. 

Leonard  Harlow,  assistant 
state  editor,  has  been  promoted 
to  state  editor. 

Michael  McMahon,  Washing¬ 
ton  County  Bureau  chief,  will 
be  transferred  to  Bangor  as  copy 
desk  editor  on  the  state  desk, 
and  Frank  Backus  will  replace 
him  in  the  bureau. 

Engravers  Sign  Up 

Washington 
An  acceptance  vote  of  101  to 
12  for  a  new  photoengraving 
20-month  contract  eliminated  a 
strike  crisis  for  Washington 
newspapers  this  week.  The 
agreement  provides  an  ultimate 
pay  raise  of  $7  a  week  for  most 
of  the  members  and  $9  for  those 
who  work  past  midnight.  There 
is  also  a  new  clause  giving  three 
days  leave-of-absence  when  a 
death  occurs  in  the  worker’s  im¬ 
mediate  family. 


editor  ac  PUBLISHER  for  July  16,  1960 


Dwight  Buys 
Daily  Paper 
In  Illinois 

Edwabdsville,  Ill. 

The  Edwnrdsville  Intelli¬ 
gencer,  a  six-day  evening  news¬ 
paper,  has  been  acquired  by  the 
Holyoke  (Mass.)  Transcript- 
Telegram. 

The  announcement  of  the 
acquisition  was  made  jointly  by 
Gilbert  S.  Giese,  publisher  and 
owner  of  the  Intelligencer,  and 
William  Dwight,  publisher  of 
the  Transcript-Telegram.  The 
effective  date  of  the  transaction 
is  Aug.  1. 

The  long-time  general  man¬ 
ager  of  the  Intelligencer,  Oscar 
Ochs,  has  been  named  publisher 
by  Mr.  Dwight.  Mr.  Giese,  who 
has  operated  the  paper  for  45 
years,  is  retiring. 

The  Edwardsville  paper  is 
the  third  in  which  Mr.  Dwight 
has  an  interest.  He  is  also  co¬ 
publisher  of  the  Greenfield 
(Mass.)  Recorder-Gazette. 

The  Intelligencer,  which  has 
a  circulation  of  about  6,800,  is 
a  98-year-old  newspaper  pub¬ 
lished  in  the  county  seat  of 
Madison  County,  20  miles  east 
of  St.  Louis,  Mo. 

John  A.  Park,  Jr.,  of  Raleigh, 
N.  C.,  was  the  broker  who  nego¬ 
tiated  the  transaction. 

• 

2  Big  Texas  Dailies 
Tell  Big  Story  Together 

Texas  story  so  big  that  it 
takes  two  newspapers  to  tell  it 
will  be  published  in  a  joint  edi¬ 
tion  by  the  Dallas  Times  Herald 
and  the  Fort  Worth  Star-Tele¬ 
gram. 

The  unique  edition  will  tell 
the  story  of  the  progress  and 
promise  of  the  Dallas-Fort 
Worth  urban  region. 

The  joint  edition  will  be  dis¬ 
tributed  on  Sunday,  Oct.  .30,  to 
all  readers  of  both  newspapers, 
it  was  announced  by  John  W. 
Runyon,  president  of  the  Times 
Herald,  and  Amon  Carter  Jr., 
president  of  the  Star-Telegram. 

Stories  and  pictures  prepared 
by  the  combined  staffs  of  the  two 
big  newspapers  will  describe  the 
future  ahead  for  this  big  North 
Texas  urban  area. 

• 

Raby  Retires,  Dies 

Toronto 

Arthur  Raby,  72,  who  helped 
install  the  first  rotogravure 
plants  for  the  New  York  Times 
and  the  Star  Weekly,  died  July 
7  just  after  retiring  from  his 
last  job  as  a  color  retoucher 
with  the  Star  Weekly. 
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Link  Awaits 
Jury  Action 
On  Homicide 


Small  Daily  ’s  2  Utica  Papers 

Shut  Fou''  Duy' 


Utica,  N.  Y. 

T  •  The  two  Gannett  Group  news- 

ill  UiOmpOSlIlff  papers  here  lost  four  days  of 
Jr  ™  publication,  July  8-11,  due  to  a 

The  composing  room  is  the  wildcat  strike  by  union  printers 
major  cost  item  in  publishing  a  evening  Observer  Dispatch 

daily  newspaper  of  less  than  resumed  July  12  and  the  morn- 
10,000  circulation.  It  runs  to  mg  Daily  Press  on  July  13,  after 
23%  of  total  operating  expenses  th^nnters  capitulated, 
of  the  newspaper.  stoppage  began  with  a 

This  fact  is  shown  in  a  com-  f  after  the  composing 

pilation  of  returns  from  118  foreman  had  discharged  a 

papers  to  a  questionnaire  of  the  Printer  for  failing  to  obey  an 
American  Press  magazine.  Seek-  ^  machine, 

ing  to  fill  in  data  for  the  under-  The  International  T^pographi- 
10,000  class  which  is  not  covered  cal  Union  threatened  the  Ic^al 
in  the  E&P  annual  cost  studies,  with  loss  of  ite  charter  and  other 
the  American  Press  sent  detailed  Penalties  if  the  men  did  not  go 

questionnaires  to  1,031  small  ^  work.  op 

dailies  Henry  J.  Leader,  general 

By  comparison  with  larger  manager  of  the  newspapers,  said 
dailies,  the  American  Press  the  local  union  signed  an  agr^- 
group  showed  a  much  higher  which  provided  that  the 

percentage  of  expense  for  com-  discharged  printer  would  not  be 
posing  room.  In  the  E&P  surveys  reinstated  pending  arbitration 

the  item  runs  to  16%  for  10-  case,  the  old  contract  Testimony  Varies 

20,000  circulation,  slightly  under  which  Nov.  1  will  Testimony  by  Mr  Link’s  son, 

frerone^t"prirte^^  the  on\y  Sei  to  ^ 

loo’ooo  strike  without  ITU  sanction,  and  varied  in  some  important  details 

’  •  they  will  not  be  paid  for  time  from  that  of  the  reporter. 

Operating  Costs  during  the  stoppage.  Prior  to  the  inquest,  Mr.  Link 

Management  agreed  to  give  told  authorities  he  had  sought 

Following  is  a  comparative  written  notice  of  its  intention  to  to  question  the  bachelor  laborer, 

table  of  1959  operating  costs  the  present  contract  if  it  Clarence  W.  Calvin,  35,  about  a 

drawn  from  the  American  Press  desired  to  terminate  negotia-  fire  that  leveled  the  seven-room 

and  E&P  surveys:  tions.  Link  house  on  July  8.  Mr.  Link, 

Under  50,000  *  55-year-old  Pulitzer  Prize  win- 

10,000  100,000  Sears’  Newspaper  Ads  a  former  Marine  Corps 

„  ,  combat  correspondent,  said  he 

1.  Composing  room  22.9  13.35  iLxceed  #5U  Million  believed  the  fire  had  been  set 

2.  Paper  &  Ink  10.95  23.11  CHICAGO  deliberately. 

13.38  15.72  Pqj.  time  in  its  his-  Authorities  said  a  young 

4.  Advertising  tory.  Sears,  Roebuck  and  Co.  in-  neighbor  told  them  he  saw  Mr. 

Dept.  9.4  8.99  vested  more  than  $50,000,000  in  Calvin  go  into  the  house  and  get 

A  "•  10.81  newspaper  advertising  space  in  a  candle,  which  he  used  to  light 

2’  j  *”‘i>  “  12.33  1959,  kerosene  poured  on  the  back 

7.  Hldg.  &  Plant  4.21  4.72  George  H.  Struthers,  vicepresi-  steps. 

8.  Business  Office  5.29  3.54  dent  in  charge  of  merchandising, 

9.  Press  Room  8.23  2.82  gj^jd  the  company’s  1959  retail  Carried  .4rms 

I'll  newspaper  advertising  ex-  Mr.  Link  said  he  carried  arms 

9  17  9  Ro  P^^diture  was  $52,500,000,  an  ^ihen  he  questioned  Mr.  Calvin 

11.  Photoengraving  2.17  2.80  increase  of  more  than  $3,000,000  K«„o„c.a  “ofT-oiri”  nf  iiitn 


self-defense,  coroner  said  he 
would  present  the  case 
Grand  Jury  not  later  than  Aug. 

18.  An  inquest  jury  deliberated  Advertising  Director 
about  40  minutes  and  gave  a  Qa^nett  Group 

Simple  verdict  of  homicide  with-  * 

out  qualifying  it  as  “felonious”  Rochester,  N.  Y. 

“justifiable.”  Merrell  M.  Dubois,  adver- 

Following  the  issuance  of  a  tising  manager  of  the  Rochester 
warrant,  Mr.  Link  surrendered  Times-Union  for  19  years,  hag 
to  authorities  on  July  14  and  been  appointed  advertising  di- 
was  released  after  posting  a  rector  of  the  Gannett  News¬ 
papers. 

"The  appointment  was  an¬ 
nounced  by  Paul  Miller,  presi¬ 
dent  of  Gannett  Co.,  Inc.  Mr. 
Dubois  succeeds  Henry  W. 
Stock,  who  liecame  general  man¬ 
ager  of  the  Albany  (N.  Y.) 
Knickerbocker  News  at  the  start 
of  the  year. 

Mr.  Dubois  is  a  co-author  of 
“Essentials  of  Selling,”  a  text¬ 
book  on  advertising. 

Succeeding  Mr.  Dubois  as  ad¬ 
vertising  manager  of  the  Times- 
Union  is  Lester  Edelman,  his 
assistant  since  Jan.  1  and  a 
Gannett  adman  since  1938. 


^oAn  JR. 

NEWSPAPER  SALES. 
PURCHASES.  LEASES 

FINANCIAL  CONSULTANT 
Appraisals 

YOUR  CONFIDENCE 
RESPECTED 

TEmpie  3-3018 

RALEIGH.  N.  C. 

1807  McDonald  lane 

NATION-WIDE  PERSONAL  SERVICE, 
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McClure 

(Continued  from  jxige  13) 

Selling  program  may  well  be  as 
much  a  challenge  to  the  news¬ 
papers’  iilitorial  complex  as  it 
is  now  directly  a  responsibility 
of  our  advertising  directors.” 

Now  in  its  first  draft  is  a 
study  by  the  Bureau  of  Adver¬ 
tising  into  the  weakness  of  re¬ 
gional  magazine  advertising. 
This  has  exposed  vital  weak¬ 
nesses  in  coverage  and  in  costs, 
NAEA  was  told. 

Premium  changes  are  made 
for  zoned  magazine  advertising, 
while  none  is  made  by  news¬ 
papers.  The  newspapers  reach 

90  percent  of  the  homes,  while 
one  third  of  the  nation  never 
reads  any  issue  of  any  maga¬ 
zine,  the  BOA  reported. 

New  uses  for  special  all-ad¬ 
vertising  newspaper  sections 
also  have  been  found.  A  sec¬ 
tion  carried  by  Pillsbury  and 
five  other  advertisers  in  52 
newspapers  was  remembered  by 

91  percent  of  the  women  read¬ 

ers  and  58  percent  of  these  ; 
saved  recipes  while  54  percent 
saved  the  entire  section.  The  ' 
cost  was  three  cents  per  copy  ; 
for  the  entire  section.  i 

Charles  B.  Lord,  Indianapo-  \ 
lig  Star  and  News,  said  there  j 
are  93  target  account  projects 
in  various  stages  of  preparation  ! 
for  use  by  NAEA’s  national 
selling  force.  ■ 

The  news  and  circulation  , 
sides  provided  advisory  assist-  ; 
ance  in  the  preparation  of  a 
presentation  developed  by  the 
San  Francisco  Chapter,  AANR, 
it  was  reported  at  a  session 
conducted  by  John  Amot,  Katz 
Agency,  and  M.  L.  Applegate, 
Hearst  Advertising  Service. 

The  representatives  obtained 
a  schedule  of  seasonal  activities 
from  various  news  editors  and 
circulators  in  their  move  to 
adapt  a  beer  schedule  to  boat¬ 
ing,  bowling  and  similar  events. 

The  advisory  service  was 
sought  when  it  was  noted  that 
Rheingold  Beer  uses  “activated 
group”  activities  to  illustrate 
advertising.  The  representa¬ 
tives  provided  a  program  show¬ 
ing  the  special  value  of  news¬ 
paper  flexibility  in  tying-in  with 
seasonal  activities. 

Treiisury  Award 

A  U.  S.  Treasury  award  for 
support  to  the  Savings  Bond 
program  was  presented  to 
NAEA  by  Harold  N.  Boyer, 
Treasury  Department. 

More  than  nine  million  lines 
carried  in  10,000  ads  in  the 
newspapers  of  more  than  300 
cities  were  “notably  effective” 
snd  provided  the  Treasury  with 
the  best  record  of  support  since 
the  Korean  War,  Mr.  Boyer  said. 

ei>itor  sc  publisher 


Providence  Market 
In  Consumer  Analysis 

Providence,  R.  I. 

Brand  preferences  for  the 
Providence  area  are  reported  in 
a  study  just  issued  by  the  Re¬ 
search  Department  of  the  Provi¬ 
dence  Journal-Bulletin,  This  is 
the  first  Consumer  Analysis  re¬ 
port  for  Providence  and  is  also 
the  only  one  in  the  New  Eng¬ 
land  area.  The  standard  proce¬ 
dures  adopted  by  the  national 
Consumer  Analysis  group  were 
followed  in  the  study. 

Information  is  based  on  a 
sample  of  2,869  households  in 
ABC  Providence.  Each  family 
returning  a  properly  completed 
questionnaire  received  a  bag  of 


g^roceries.  The  answers  to  the  ' 
questionnaire  were  given  on  the  ■ 
basis  of  “brand  bought  last” 
and  do  not  indicate  the  number  j 
or  quantity  the  household  pur-  ' 
chased.  Results  of  the  survey,  | 
therefore,  indicate  brand  pref-  | 
erence  but  not  sales  volume.  1 

The  report  covers  more  than  j 
100  products. 

• 

Market  Facts 

New  market  fact  books  have 
been  published  by  the  following 
newspapers  recently:  Roanoke  \ 
(Va.)  Times  and  World-News,  j 
Santa  Rosa  (Calif.)  Press  j 
Democrat;  Kalamazoo  (Mich.)  , 
Gazette;  and  Abilene  (Tex.)  i 
Reporter-News.  \ 


ANNOUNCEMENTS 

Publications  for  Sale 

VERY  STRONG  CHAIN  CaUfornia 
semi- weeklies  with  primary  coverage, 
reader  and  advertiser  acceptance  in  6 
close-by  incorporated  citiea.  Volume 
octnpM  last  4^  years.  Immediate  a.m. 
daily  potential  for  amply  financed,  able 
buyer  with  S2-  to  $3-million  gross  in 
2  to  3  years  assured  to  competent  pub¬ 
lisher.  For  sale  by  owner,  $l-million 
cash.  Will  retain  interest  with  guaran¬ 
teed  dividend  if  right  buyer  desires. 
Solid  gold  mine  for  solid  purchaser. 
Establish  your  professional  atid  finan¬ 
cial  competence  in  first  inquiry  if  in¬ 
terested.  Box  2816,  Editor  &  Publisher. 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


ANNOUNCEMENTS 


ANNOUNCEMENTS 


Newspaper  Brokers 


OOLORADO  DAILY  —  Unopposed  in 
trade  area  of  40,U00  population.  Rich 
agricultural,  lumbering,  mining  and 
recreational  area.  $235,000,  half  down. 
Dean  Sellers.  ARIZONA  NEWSPAPBHl 
PROPERTIES,  625  El.  Main.  Mesa. 
Arizona,  AHiliated  with  Cummins  Trust 
Co.,  Mione  woodland  4-1003. 

I'LORIDA:  Attractive  weekly  in  lake 
region  with  income  of  $35,000,  eco¬ 
nomical  operation  and  excellent  i>rofit. 
Oversized  plant  caimble  of  consider¬ 
able  immediate  expansion.  Both  owners 
incapacitated.  Will  sell  at  reasonable 
price  and  only  $15,000  down.  One 
owner  and  three  part-time  employees 
constitute  present  force.  CirculaUon 
1,675  unopposed  in  lovely  town  of 
4,000.  Our  number  0771.  May  Brothers, 
Binghamton.  New  York. 


CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  Csdif. 


DIAL 

"America’s  No.  1  Newspaper  Broker” 
15  Waverly,  Detroit  3,  Mich.  TO  5-,>864  | 

EXPERIENCE  COUNTS.  We  negoUate 
newspaper  property  sales  in  California,  ' 
fair  to  both  buyer  and  seller.  Try  us. 
GABBERT  &  HANCOCE.  3709-B  Ar-  i 
lington  Ave.,  Riverside,  California.  i 

■kirWE  are  interested  in  listing  only 
safe  and  sound  newspaper  and  maga¬ 
zine  properties.  Arthur  W.  Styi^.  625 
Market,  San  Francisco  5,  California. 

WE  HAVE  several  good  weeklies  in 
$'25,000  to  $200,000  class,  exclusive. 
Several  with  low  down  t>ayments. 
Newspaper  Service  Co..  Inc.,  408  S. 
Bonita  Dr.,  Panama  City,  Florida. 

WESTERN  NEWSPAPERS 
Joseph  A.  Snyder,  2234  East  Romneya 
Drive,  Anaheim,  Calif.  Day  or  Nite. 
Phone  KEyatone  3-1361. 

IT’S  NOT  the  down  payment  that 
buyt  the  newspaper — it’s  the  person¬ 
ality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNBR  AGENCY 

Box  192  Mt.  Pleasant,  Mich. 

MAY  BROTHERS,  Binghamton.  N.  Y. 
Established  1914.  Newspapers  bought 
and  sold  without  publicity 

SALES-PURCHASES  handled  with 
discretion.  P.  T.  Hines.  Publishers 
Service,  Box  3132,  Greensboro,  N.  C. 

YOU  CAN’T  beat  midwest  newspapers 
for  stability.  Herman  Koch,  2923  Vir¬ 
ginia  St.,  Sioux  City.  Iowa. 

Newspaper  Appraisers 

\  There  is  no  substitute  for  experience! 
1  Valuations  of  newspapers,  subddiaries, 

;  television,  radio  and  syndicates — for  tax 
1  and  other  purposes.  More  than  200 
I  in  31  States  to  date.  Comprehensive 
reports  submitted.  By  mail  if  desired. 
Qualified  expert  court  witness. 

A.  S.  VAN  BENTHUYSEN 

446  Ocean  Avenue,  Brooklyn  26.  N.  Y, 

Publications  for  Sale 

Western  weeklies  and  dailies  every- 
I  where.  JACK  L.  STOLL  *  ASSOCI- 
'  ATES,  Suite  600-601,  6381  Hollywood 
Blvd.,  Los  Angeles  28,  California. 


Publications  for  Sale 

We  are  in  a  position  to  discuss 
important 

CALIFORNIA  NEWSPAPERS 

with  qualified  investors.  These  papers 
inclixie: 

o  Three  suburban  dailies  in  three  dif¬ 
ferent  parts  of  the  state. 

O  Semi-isolated  semi-weekly  with  im¬ 
portant  growth  potential. 

O  Two  isolated  wellies. 

O  Several  weeklies  and  semi-weeklies 
in  Southern  half  of  state. 

Identity  of  these  newspapers  will 
be  revealed  only  after  prcopecta  have 
proven  their  interest  and  financial 
ability.  Down  payments  from  $60,000 
to  $400,000.  Complete  economic  report 
available  on  each  market. 

Ask  for  free  copy  of  10-year  cir¬ 
culation  records  of  AliL  California 
dailies. 

VERNON  V.  PAINE,  with 
L.  H.  PAINE,  broker. 


FIXIRIDA  WEiEKLY  in  choice  Tampa 
Bay  area,  a  community  paper  with  I 
plant  1  block  from  Gulf  of  Mexico 
and  across  street  from  City  Hall;  2 
linotypes,  3  presses,  etc.  All  or  p^  I 
interest  to  man  or  partners.  Attractive 
price,  $25,000  down.  Write  L.  P.  , 
Likely,  Broker,  P,  O.  Box  431,  St.  | 
Petersburg,  Florida.  | 

CAUFORNIA  RURAL  EXCLUSIVE  ' 
weekly,  exceptionally  fine  plant,  proa- 
perous  area,  good  climate,  steady  ' 
growth.  $122,000,  $35,000  down  in-  . 

eludes  receivables.  Jos.  A.  Snyder,  , 
Broker,  2234  B.  Romneya  Dr.,  Ana-  i 
helm,  California. 

SOUTHERN  CALIFORNIA 
SUBURBAN 

Semi-weekly,  grossing  $540,000.  Top-  ! 
notch  rotary  plant,  large  building  in-  i 
eluded  for  $325,000.  Rapid-growth  area  ' 
assures  experienced  suburban  pid>lisber 
large  capital  gain,  ihcclusively  listed 
with  Joseph  A.  Snyder.  Newspaper 
Broker,  2234  E.  Romneya  Dr.,  Ana¬ 
heim,  Oalifornia. 

CAUFORNIA  EXCLUSIVE  FARM 
AREA  weekly,  grossing  $40,000; 
$46,000,  $15,000  down.  Swnd,  over  60  , 
years  old,  good  plant,  growth.  Joe.  A.  { 
Snyder.  Newspaper  Broker,  2234  E 
Rcmneya  Drive,  Anaheim,  California. 

NEW  ENGLAND  WEEKLY,  estab¬ 
lished  1892.  Advertising  alone  over 
$60,000;  job  plant,  in  moth  balls,  could 
add  50%.  Paid  circulation  4r500  at  I 
$4.00.  Superb  zdant.  Price  $50,000. 
Our  No.  0859.  May  Brothers.  Bing¬ 
hamton,  New  York. 


IDAHO  EXCLUSIVE  WEEKLY  $75,- 
(lOO  with  $25,000  down,  fine  |>lant. 
Bailey-Krehbiel,  Box  88,  Norton. 
Kansas. 


NEW  ENGLAND  PRIZEWINNER. 
Century-old  weekly  newspaper  unop- 
|)osed  in  a  leading  town  of  10,500, 
trading  area  23,000.  Gross  last  year 
$134,272,  expenses  $120,672  including 
publisher’s  salary  of  $7,200,  and  less 
$2,100  rental  paid  hack  to  the  corpo¬ 
ration.  Price  including  substantial 
modern  concrete  brick  and  steel  build¬ 
ings  $175,000.  Down  i>ayment  $50,000 
I  and  up  to  10  years  on  balance.  In- 
I  spections  Thursdays.  Fridays  by  ap- 
;  iiointment.  May  Brothers.  Binghamton, 

'  New  York.  Our  No.  0869. 


NEW  MEXICO  COUNTY  SiAT 
WEEKLY  $35,000,  low  down  |>ayment. 
Netting  $1,000  month.  Bailey-Krehbiel, 
Box  88,  Norton.  Kansas. 


Advertising  Rates 

CLASSIFIED 

Line  Rotes  lACH  CONSfCUTIVI 
Issortloa 

SITUATIONS  WANTtD  (Payable  with 
order)  4  times  ®  55c  per  line  each 
insertion;  3  times  d  70c;  2  9  80c: 
1  «  95c.  Add  25c  for  Box  Service. 

JOB  APPLICANTS  may  have  a  supply 
of  printed  employment  application  forms 
by  seadinp  self-addrenrt  8c  stamped 
envelope  to  E$P  Classified  Dept. 

ALL  OTHIR  CLASSIFICATIONS: 
4  times  ®  $1.00  per  line  each  insertion; 
3  times  «  $1.15:  2  times  «  $1.30:  1 
time  0  $1.45  per  line.  3  line  minimum. 
Add  25c  for  ^  Service 

fl.OO  SgRVICg  CHARCg  FOR  AIRMAIL 

DIAOLINI  FOR  CLASSIFIID  AD- 
ViRTISINC,  Wodiwsday.  4  p.aa. 

Count  30  units  per  line,  no  ahbreviatioM 
(add  1  line  for  box  information).  Beg 
holders’  identities  held  in  strict  can- 
Idente.  Replies  mailed  daily.  Editor  A 
Publisher  reserves  the  right  to  edit  all 
copy. 


DISPLAY  RATES 
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ANNOUNCEMENTS 

MACHINERY  and  SUPPUES 

MACHINERY  and  SUPPUES 

MACHINERY  and  SUPi^UES 

Publications  for  Sale 

Press  Room 

Press  Room 

Press  Room 

NEW  MEXICO  WEEKLY  AND  JOB 
shop,  ColleKe  town  of  8,600.  Very 
modem  plant,  4-yenr  averaKe  gross 
$59,000.  Price  $75,000  ,  29",  down. 

AlUZONA  NEWSPAPER  Properties. 
Dean  Seders,  625  B.  Main,  Mesa,  Ari¬ 
zona,  Affiliate  of  Cummins  Trust  Co,  ; 

SMALL  WESTERN  RURAL  DAILY  ; 
$100,000  with  only  $30,000  down.  Two-  ' 
machine.  Duplex-press  plant,  good  cli¬ 
mate,  prosperous  area,  Jos.  A.  Snyder. 
Broker,  2234  E.  Romneya  Dr.,  Ana-  i 
heim,  California. 

Texas  Met-Weekly  $  76,000* 

N.E.  Met-Suburban 

Weekly  •  35,000* 

S.E.  Trade  Journal  17,500*  : 

Ohio  Weekly  39,000* 

N.W.  Small  Daily  125,000*  i 

Penn  Weekly  30.600*  I 


LINOTYPES 

Model  36  Wide  Mixer,  No.  56736 
2/90—2/72 — 4/34  Magazines — 6  molds 
Mold  Blower-  -Mohr  i^w — Electric  Pot 
— Feeder — A  .C.  Motor 

Model  30  Mixer,  No.  51985 

Model  14— No.  19.834 — Swing  Keyboard 


PAUL  H. 

CHAPMAN  COMPANY 

INCORPORATED 
MEDIA  BROKERS 


Atlanta 
Nashville 
San  Francisco 
Indianapolis 
New  York 
Seattle 


Los  Angeles 
San  Antonio  I 
Troy.  O.  | 
Please  address; 
1182  W.  Peachtree  I 
Atlanta  9.  Ga.  | 


Businens  Opportunities  \ 

ADVERTISING  AGENCY  for  SALE 

Old  Elstablished,  in  Monmouth  County, 
New  Jersey.  Reputation  and  finances 
strong.  Owner  ill.  Two  men  needed 
who  know  Production  and  selling.  Can 
net  $10,000  year  each  from  old  Arts 
in  hand.  A  Growth  situation  too.  Or 
Branch  Office  for  North  Jersey  Agency. 
In  confidence.  Box  2913,  Editor  & 
Publisher. 

Loan*  ami  Finaneina 

LOANS  NEGOTIATED— $200,000  and 
up,  for  expansion  or  purchase  of  news- 
pai>er8,  radio  and  TV  properties.  PUB- 
USHERS  SERVICE.  P.  O.  Box  3132. 
Greensboro,  North  Carolina. 

NEWSPAPER  SERVICES 


STEREOTYPE 

WOOD  PONY  AUTOPLATE  —  22% 
Heavy  Duty — AC — Pneumatic  Pumj) 

WOOD  JL"NIOR  AUTOPLATES— 

23-9/ 16 

Right  and  Left— AC— Pumps  &  Simuts 

WOOD  STANDARD  AUTOSHAVHaiS 

WOOD  PREREGISTER  MACHINE  - 
23-9/16 

8  and  10  TON  KEMP  IMMERSION 
POTS — Complete  with  Carburetors 
[  —AC 

^  lOO*  JAMPOL  PLATE  CONVEYOR— 
I  23-9/16 

'  160’  JAMPOL  PLATE  CONVEYOR— 

j  22% 

:  16’  JAMPOL  Raised  Plate  Return 


GOSS  2-units,  arch  tyi>e,  double  folder, 
22%*  cut-off,  color  hump,  reverse  cyl¬ 
inder,  end  feed,  60  H.P.  AC,  C-W 
drive,  2-CAPCO  fountains.  Available 
Now. 

DUPLEX  16-page,  standard  tubular,  2 
to  1  model,  30  H.P.  AC.  G.B.  drive. 
I -color  fountain,  complete  stereotype. 
Available  Now, 

GOSS  3-units,  arch  type,  double  folder. 
22%  *  cut-off,  color  hump,  reverse  cyl¬ 
inder.  end  feed,  76  H.P.  AC,  C-W  drive, 
3-CAPCO  fountains.  Available  Now. 

DUPLEX  24-page,  standard  tubular,  2 
to  1  model,  60  H.P.  AC.  G.E.  drive.  2- 
color  fountains,  complete  stereotype. 
Available  Now. 

LOYAL  S.  DIXON  CO. 

“Newspaper  Press  Erectors” 

1 1 164  Saticoy  St.  Sun  Valley,  Calif. 
POplar  5-0610  TRiangle  7-3871 


Press  Engineers 

Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
EIxpert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
55-59  Frankfort  Street 
NEW  YORK  38,  N.  Y. 

BArclay  7-9776 

NEWSPAPER  ERECTORS,  INC. 
Erecting-Planni  ng-Repa  i  r 
P.O.  Box  124,  Mip.  New  York 
Juniper  1-8074 

Erecting  by  Paul  P.  Bird,  Gen’l.  Mgr. 

U^ECO  1^, 

Move-Erect — Ansrwhere 

SPECIALIZING  IN 
NEWSPAPER  PRESSES 

Lyndhurat.  N.J. — Phone  GEneva  8-3744 

.\L4CHINERY  and  SUPPLIES 

Composing  Room 

FOR  SAXiE:  Model  26  Linotype 
equipped  with  Mohr  Saw.  Serial  num¬ 
ber  47656.  Electric  pot,  Margagh  feeder 
and  blower,  Eteerson  230  volt  motor. 
$2,750.  See  in  operation  at  the  Moline 
Daily  Dispatch,  Moline,  Illinois. 

MODEL  6  LINOTYPE,  manufactured 
by  Mergenthaler  Linotyi>e  and  Fair- 
child  Teletypesetter  perforator  combi¬ 
nation.  In  perfect  operating  condition. 
(Teletypesetter  in  use  8  months).  Will 
sell  reasonably  due  to  conversion  tc 
offset  printing.  Write  or  call,  Cecil 
Whig,  125  N.  Street,  Elkton,  Mary¬ 
land.  EXiiort  8-3311. 

THE  NA’nON’S  NEWSPAPER  FORMS 
roll  on  L.  &  B.  Heavy  Duty  Newspaper 
Turtles— $84.50  to  $97.50,  fob  Elkin. 
Write  for  literature.  L.  &  B.  Sales 
Company,  113  West  Market  Street, 
Elkin,  North  Carolina. 


PRESSES 

•  SPECIAL  • 

SCO’TT  MUL’n-UNIT  22%  i 

4  and  6  Unit  Presses — each  with  a  ; 
Reversible  Unit  and  extra  Color  Cyl-  i 
inder — SCOTT  Heavy  Duty  3  to  2  Dou-  i  ] 
ble  Folders  with  C-H  Conveyors — ■ 
SCXITT  3  Arm  Reels  with  Jones  Ten¬ 
sions  —  ’Trackage,  ’Turntables.  Steel  , 
Floor  Plate.  Locat^:  BOSTON  HER-  ! 
ALD-TRAVELER. 

TERMS  for  immediate  removal !  ) 

DUPLEX  METROPOLITAN  23-9/16*  ; 
Up  to  21  Units — 5  Color  Cylinders — 5 
Folders  with  Upper  Formers — 5  Drives  j 
— End  Feed  or  on  Substructure  with  3 
Arm  Reels.  Available  as  result  of  Me-  | 
chanical  Merger  of  St.  Louis  Globe- 
Deinocrat  and  Post-Distwtch.  '  ^ 

6  UNIT  SCOTT  23-9/16"  i  ' 

2  Double  Folders — ^2  AC  Drives.  Located  I 

Knoxville  Journal.  j 

DUPLEX  METROPOLITAN  '22%  | 

4  and  5  Unit  Presses — Double  Folders 
AC  Drives — located  Staten  Island  Ad-  | 
vance — Charlotte  News.  ' 

3  UNIT  HOE  22%"  j 

With  Reversible  Unit — Color  Cylinder  ' 

3  Pancoast  Ck>lor  Couples — AC  Drive- 
Reels  and  Pasters.  Looted  Jacksonville  | 
Times-Union. 

3  UNIT  HOE  22%*  i 

With  Color  Cylinder — End  Fed — AC  I 
Drive.  Located  Lebanon.  Pa. 

2  UNIT  HOE  22% * 

End  Fed — AC  Drive — Stereo.  Located 
W.  Lebanon,  N.  H. 

20  PAGE  DUPLEX  TUBULAR 
j  Complete  Stereo — AC  Drive.  Located  : 

I  Lynn,  Mass.  j 

I  16  PAGE  DUPLEX  TUBULAR  ' 

(Complete  Stereo-  -AC  Drive.  Located  ; 
San  Diego,  Calif.  i 

2— MODEL  AB  DUPLEX  FLATBEDS 
I  Located  Sanford,  N.  C.  and  Salt  Lake 
1  City.  Ulah. 


SCOTT 

4  Units  &  Folder 
HOE 

3  Units  &  Folder 

DUPLEX 
1 6  Page  Tubular 

HOE 

32  Page  Rotary 

JOHN  GRIFFITHSCo.  Inc 

415  Lexington  Ave.  New  York  17,  N.Y. 


FOR  SALE — 5-unit  Scott  newspaper 
press  with  22%*  cut-off,  two  folders, 
two  color  cylinders.  G.  E.  Control 
;  panel  and  drive.  Each  unit  has  Scott 
'  3-arm  reels  with  Jones  tension.  40-80 
page  press.  Stereotype  equipment  in- 
I  eluded.  MUST  SELL.  MAKE  OFFER 
,  ON  ALL  OR  PART. 

(Subject  to  prior  sale) 

I  San  Francisco  Shopping  News 
851  Howard  Stre^ 

I  San  Francisco  3,  CkUifornia 

'  DUPLEX  MODEL  E-1647.  manufac- 
i  tured  1940,  8-|)age  flatbed  web  press. 

I  V-belt  drive,  variable  speed  motor. 
,  Two  single  page  auxiliary  fountains 
I  for  spot  color.  Chases,  rollers  and 
I  auxiliary  equipment.  Available  now  at 
Bast  Oregonian,  Pendleton,  Oregon. 


GOSS  COX-O-TYPE 
MODEL  A  DUPLEX 
GOSS  COMET 
UPECO,  INC. 

“20  minutes  from  ’Times  Siiuare" 
760  Valleybrook  Ave.,  L^ndhurst,  N.J. 
GEneva  8-3744 


24-PAGE  ’TUBULAR 
Standard  Two-to-One  model  with 
and  (4  I>nge  folder.  Available  now. 
Vacuum  raster  and  like  new 
finisher,  router,  chipping  blo<'k. 

GEORGE  C.  OXFORD 
Box  903  Boise,  Idaho 

Mail  Room 

NEW  Available  NOW  Elliott  Model 
3000  Senior  with  Cheshire  iHjnch  sad 
feed  to  Hccommodate  Stencil  2*  X  t* 
at  spe-ed  of  12.000  i>er  hour.  Substantial 
saving  —act  now.  Box  2921,  Editor  k 
Publisher. 

Stereotype 

R.  HOE  FL.A’TCAST  FINISHING 
EQUIPMENT:  Radial  Router:  Stereo, 
type  Saw,  and  <\Mnbination  Stereotype 
Saw  with  squaring  'Trimmer.  AC  mo¬ 
tors;  good  condition;  available  now. 
lack  Moore,  Newspaper  Produetioa 
Outfitter,  560  Eastland,  Berea.  Ohio. 

I  Wanted  to  Buy 

NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

I  60  East  42nd  St.  N.Y.  17  Oxford  7-4tM 


CHIPPING  BLOCKS  all  size  diameter. 
^  A  C  motor  press  drives  all  sizes. 

I  Roll  arms  for  semi-plate  units. 

:  Quarter-page-folders. 

Geo.  Oxford,  Box  903,  Boise,  Idaho. 


Linotsrpes — Intertypea — Ludlowa 
PRINTCRAFT  REPRESENTATIVES 
37  Warren  St.  New  York  7.  N.  T. 

NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 
TYPESETTING  MACHINES 
TELETYPESETTER  EQUIPMENT 
Ludlowa — Elrods — Mat  Rollers 

COMPLETE  PLANTS 

INLAND  NEWSPAPER 
SUPPLY  COMPANY 

(22  West  8th  Kansas  City  6,  Ma 

WANTED:  8-page  Duplex  or  Goss  flat- 
IhsI.  Adviae  aerial  No.  and  when  avail- 
shle.  Northern  Machine  Worka,  32t 
N.  4th  St.,  Phila.  6,  Pa. 


EMPLOYMENT  OPPORTUNITIES 

A  national  guide  to  positions  in  publishing  and  related  fields. 


Administrative 


ADMINISTRATIVE 

We  are  looking  for  an  assistant  gen¬ 
eral  manager  for  a  weekly  newsiiaper 
and  shopper,  doing  approximately 
E50,000  worth  of  businees.  Need  some¬ 
one  thoroughly  experienced  in  han¬ 
dling  this  type  of  <H>eration.  We  are 
located  on  the  east  coast.  Box  2912. 
Editor  &  Publisher. 


MAILROOM 

2— JAMPCVL  BUNDLE  PUSHERS 

2— DOCK  DISPATCH  BELT  CON¬ 
VEYORS  with  12  Telescopic  Loaders. 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St.  N.Y.  17  OXford  7-4590 


Circulation 


Circulation 

DISTRICT  ADVISORS  for  one  of  tha 
fastest  growing  newspapers  in  EaA. 
About  to  undertake  another  major  ex¬ 
pansion  program.  Employee  ownership, 
group  life,  medical,  savings  pisaa 
(ji'ow  with  us.  Chart  Area  2.  Msii 
resume,  ^x  2627,  Editor  A  PublisiMt, 

CALIFORNIA  DAILY,  exploding  tres. 
nearing  13,000  circulation,  immadMi 
goal  16.000,  early  potential  20,0M> 
wants  vigorous  circulation  manafsr. 
ABC,  little  merchant.  Tell  all  in  flirt 
letter.  Box  2814,  Editor  A  Publiih*- 

Classified  Advertising 


CIRCTILA'nON  MANAGEK.  Working  Classified  Advertising 

manager  needed  for  six  day  paper  in  j  "* 

one  of  liveliest  markets  in  U.S.A,  i  IMMEDIATELY  —  Claaaified  Advertip 
But  there’s  plenty  of  competition  to  '  ing  Manager  to  take  over  three  vaas 
keei|>  good  man  on  his  toee.  Little  department.  Aggreesive,  sales  miiidrt 
Merchant.  Must  be  willing  to  knock  manager  who  haa  the  know  how  rt 
on  doors,  be  able  to  work  with  boys  build  linage  and  revenues,  manags  tM 
and  have  plenty  of  ideas  on  good  department  with  disi>atch  and  effidtaV- 
paying  campaigns.  Box  2926,  Editor  Donald  J.  CTlifford,  The  Star,  Oneoata 
A  Publisher.  New  York. 

EDITOR  SC  PUBLISHER  for  July  16,  19« 


C3AS&I>'i  MANAUEK  —  Krowinx 
Florida  •  -- 1  rouat  daily,  (lolden  op-  i 
p^unit>  for  axirre«aive  iiromotion  I 
mioded  manaxer  to  t>roxTeai)  with  pa-  | 
per  and  conimunity  in  one  of  fasteat  I 
(lowinx  .'•:ia  of  U.S.  Send  reaume,  i 
iaeiudinx  -alary  needed  and  avail-  | 
ability  to:  H.  S.  Rand.  Town  News. 
Pompano  ilosich,  hlorida. 

Ih»play  Advertuing 

xlaska’.s  best  equipped  news¬ 
paper  i.oeda  an  intellixent,  sober, 
•xperienrial  display  salesman.  Must  be 
exceptional  saleaman.  xood  on  layout  j 
tad  copy,  rieoaant  workinx  conditions 
in  newly  l  omodeled  plant,  xood  salary, 
linease  and  color  bonus  idans.  Send 
fall  resume  via  air.  Include  layout  and 
copy  sample  with  first  letter  to:  Ad- 
vertisinx  I'ireetor,  Fairbanks  Daily 
Sewt-Miner,  Fairbanks,  Alaska. 

DISPLAY  AND  CLASSIFIEai  salee- 
msn  on  proxreasive  twin-weeklies. 
Host  have  copywritinx  and  layout 
ability  with  xo^  telephone  technique. 
Finest  workinx  conditions  in  modern, 
clean  offices  and  plant.  New  Enxiand’s  ; 
top  winninx  weeklies  and  second  place 
national  winners.  Write  John  W.  Nash, 
Times  Publishinx  Co.,  P.  O.  Box  bSb,  ' 
New  Milford,  Connecticut. 


DISPLAY  ADVERTISING  SALESMAN 
for  larxe  daily  in  hixhiy  competitive 
market.  Excellent  opportunity  of  ad¬ 
vancement  for  experienced,  axxreesive 
salesman.  State  qualifications,  avail¬ 
ability,  Chart  Area  9.  Write  Box  2949, 
Editor  &  PuMiaher. 

Editorial 


immediately — Display  Salesman  for 
14, MO  ABC  daily.  Salary  and  commis- 
lioo,  insurance  plans,  ample  oppor¬ 
tunity  for  advancement.  Donald  J.  Qif- 
foid.  The  Star,  Oneonta.  New  York. 

OPENING  for  experienced  advertisinx 
director  for  6-day,  10,000  circulation 
in  hixhiy  comiwtitive  location.  Job 
requires  intellixent,  axxressive  work¬ 
inx  manaxer  who  can  command  respect 
of  his  six-man  department.  This  is  not 
■n  easy  spot.  Salary  open.  Box  2730, 
Etbtor  and  Publisher. 

EXPERIENCED  MAN  to  fill  one  of 
the  key  spots  on  a  staff  of  seven,  im¬ 
munity  of  31,000.  Circulation  22,000. 
Good  salary,  bonus,  paid  life  insurance, 
hospitalisation.  Congenial  atmosphere 
on  s  growing  paper.  Write  Nick  Dovo- 
Its,  Advertisinx  Manaxer.  Mankato 
Free  Frees,  Mankato,  Minnesota, 

NEWSPAPER  ADVERTISING  career 
opportunity  if  you  have  ability  to  write 
and  sell.  Excellent  benefits.  If  no  mili¬ 
tary  obligations  write  for  interview 
to  Mr.  Snow.  Daily  Reformer,  Brattle- 
boro,  Vermont. 


DISPLAY  ADVERTISING 
MANAGER 

Organization,  well  known  in  its  field, 
is  seekinx  top  advertising  man  to  di- 
^  ag^essive  display  advertising  staff 
in  rapidly  growing  market. 

Posifrn  offers  o{H>ortunities  frequently 
nugfat  but  seldom  found  in  similar 
usignments. 

EzecuUve  advertising  experience  in 
magazine,  newspaper  or  related  fields 
required. 

Please  send  complete  resume,  including 
jslary  requirements,  in  confidence  to 
Boz  2916,  Editor  &  I^blisher. 


OPPORTUNITY 

for  an  aggressive, 
creative  advertisinx  man 

with  one  of  America's  largest 
weekly  newspaper  groutrs 

Dve  and  work  in  one  of  Chicago's 
beautiful  suburbs  .  .  .  yet  enjoy 
jdlrf  the  cultural  and  recreational 
"**»nta  only  a  city  as  large  aa  Chicago 
'*•  rdleC'  There's  a  wealth  of  business 
^ting  for  the  man  with  enough 
'®y'^on.  drive,  brains  and  ability 
*  do  the  job.  The  future  is  unlimited 
right  individual.  We  want  a 
.  .  .  but  layout  ability  will 
"•  a  big  plus  in  your  favor. 

Contact  Ame  Nielsen 
,,,  the  PRB39S  PUBLICATIONS 
‘U  York  street,  EDmhurst,  Illinois 


DO  YOU  WANT  A  JOB 

with  a  consumer  or  business  publi¬ 
cation,  daily  or  weekly  newspaper,  , 

,  public  relations  or  advertising  agency  T  j 
'  Serd  reaume — when,  where,  how  much 
— to 

PUBLISHERS 

Elmployment  Agency,  469  E.  Ohio. 
Chicago  11,  Illinois  SU  7-2256  | 

NEWS  EDITOR  for  small  Ohio  daily.  | 
Wire,  makeup,  camera  experience  nec¬ 
essary.  Medical  beneAta,  paid  insur¬ 
ance,  vacations.  Good  salary  for  good 
man.  Box  2720,  Editor  A  Publisher. 

;  BEGINNING  REPORTTERS-Male  and  > 
Female.  Jobs  available  from  Coast  to  I 
:  Coast.  Send  resumes,  location  prefer-  < 
ence,  availability  date.  Contact :  Bill 
.  McKee,  BIRCH  PEJRSONNEL,  67  E. 
Madison  St..  Chicago  2,  Illinois. 
CE  6-5670. 

OPENING  SOON  for  experienced  Edi¬ 
tor  on  one  of  best  County  Weeklies  in 
Monroe  County.  New  York.  EHther  sex. 
Give  qualiAcations.  Box  2707,  EMitor  & 

’  Publioher. 

’  BUREAU  MANAGER — Man  or  Woman 
to  take  full  charge  of  news  bureau  in 
adjoining  midwest  college  town  of  22.-  , 

I  000.  Salary  commensurate  with  back¬ 
ground.  Excellent  fringe  beneAts.  Con¬ 
tact  Gene  Thome,  Managing  Editor, 
Waterloo  (Iowa)  Courier. 

REPORTER  —  for  conrthouse  beat  on 
I  top-quality  p.m.  daily.  Give  salary, 

!  references,  complete  experience,  when 
available  in  Arst  letter.  Ralph  May.  ' 
Times-Gaaette,  Ashland,  Ohio. 

RIM  MAN — fast,  experienced  copy  edi¬ 
tor,  good  on  heads,  dummying  and 
,  cleaning  up  beginners'  copy  by  prize- 
;  winning  Chart  Area  2  morning  daily. 

'  Salary  $119-124  range.  References  re¬ 
quired.  Box  2716.  Editor  A  Publisher. 

EDITORIAL  WRITER,  under  35,  sound 
education,  experienced,  preferably  mar¬ 
ried,  for  S6,000-claaa  daily  northern 
part  cf  Chart  Area  1.  Send  resume 
and  samples.  Box  2807,  Editor  A  Pub¬ 
lisher. 

EXPERIENCED  Reporter  for  after¬ 
noon  daily,  town  of  25,000,  Chart  Area 
:  10.  Permanent.  Box  2806,  Editor  A 
I  Publisher. 

I  EXPERIENCED  REPORTER  for  Chart 
I  Area  6  morning  daily  of  60,000  circu- 
I  lation.  Good  pay,  excellent  insurance 
i  and  retirement  plans.  Box  2817,  Editor 
,  A  Publisher. 

I  GENERAL  ASSIGNMENT,  simrts  man 
I  needed  by  large  suburban  weekly.  Cre- 
I  ating  new  job  September  1.  Car  must. 

45  hour  week.  Chart  Area  6.  Box  2801,  , 
I  Editor  A  Publisher. 

MANAGING  EDITOR— Ave  day  mora- 
;  ing  daily.  Good  opportunity  for  ex- 
'  perienced  reporter  who  wishes  to  step 
I  up.  Growing  paper  in  growing  com¬ 
munity.  Outstanding  recreational  area. 
Write  fully  to  Blackfoot  News,  Black- 
‘  foot,  Idaho. 

OUTSTANDING  small  New  England 
daily  needs  experienced  newsman. 
Opening  will  interest  man  who  can 
write,  likes  reeponsibility,  and  wants 
I  opportunity  to  do  job  in  which  he  can 
take  pride  and  satisfaction.  Congenial, 
stimulating  working  conditions,  good 
I  pay,  beneAts.  Write  J,  A.  Hardman, 

I  Jr.,  Transcript.  North  Adams,  Massa- 
'  chusetts. 

I  READY  TO  MOVE  UP?  Six  morning 
a  week  metropolitan  paper  eager  for 
!  two  young  men  anxious  to  improve 
themselves,  develop  into  supervisory 
assets.  Prefer  reporting  and  desk  exi>e- 
I  rience.  Good  opportunity  in  expanding 
operation.  Chart  Area  6.  Mail  complete 
resume.  Box  2806,  Editor  A  Publisher. 


SPORTS  WRITER  for  Florida's  largest  1 
weekly  newspaper.  Prefer  college 
graduate  with  two  to  three  years'  ex¬ 
perience  who  can  take  full  charge  of  I 
sports  section.  Write  Wayne  Bell,  i 
1  P.O.  Drawer  1307,  Ft.  Walton  Beach.  , 
Florida.  1 

COPY  READERS 
AND 

SWINGMAN 

Large  Florida  daily  seeking  three 
I  P.  M.  copyreaders  and  one  A.  M. 

'  swingman.  Copyreaders  should  be 
either  college  graduates  or  have  mini¬ 
mum  one  year's  newspaper  experience. 

Swingman  should  have  minimum  Ave 
years’  experience. 

These  are  iiermanent  jobs  with  grow- 
I  ing  organization  offering  liberal  com¬ 
pany  beneAts. 

,  Plwe  rei^y  Box  2907.  Editor  & 
Publisher,  ii^ng  experience,  refer¬ 
ences.  availability  date  and  salary  re¬ 
quirement. 

DESKMAN  for  Chart  Area  I  after- 
,  noon  daily  of  12,000.  State  salary  ex- 
I  iiected,  experience.  references.  Box 
:  2929,  Editor  A  Publisher. 


I  SOITTHBRN  NEWSPAPER  GROUP  of 
small  and  medium  dailies  (Chart  Areas 
3-4-6-9)  needs  5  young  agireaaive,  am- 
I  bitious  men  who  aspire  to  earn  man- 
I  agement  pooitiona.  2  news,  3  advertis- 
.  ing.  Prefer  ages  26  to  35,  with  back- 
I  ground  in  small  and  medium  Aeld.  Fu¬ 
tures  unlimited  for  the  right  people. 

I  Box  2803,  Editor  A  Publisher. 

!  TWO  REPORIERS  for  Central  Florida 
PM  daily ;  one  responsible,  experienced 
man  for  bureau  work  with  minimum 
supervision;  one  for  general  assignment 
work  in  news  room.  Write  Box  2813, 
Editor  A  Publisher. 

I  DESKMAN — Swing  man  on  copy  desk 
of  50,000  morning  daily-Sunday  in 
,  Chart  Area  6.  Opportunity  for  right 
.  man.  Box  ‘2903.  b^tor  &  Pubtiaher. 

EARN  MORE  MONEY  .  .  .  Head-up 
newt  department  with  opening  soon 
,  for  administrative  poet  .  .  .  Write 
:  Paul  League.  The  Journal  Co.,  Seneca, 
South  Carolina. 

EDITORIAL  WRITER-  $9,500. 
Exceptional  opportunity 
Top  Eastern  Daily 

HEADLINE  (agey)  6  B.  46  St..  N.Y.C. 


USE  EDITOR  &  PUBUSHER’S 
CUSSIFIED  ADVERTISING  PAGES 

"Market  Place  for  the  Newspaper  Industry' 

•  TO  BUY  OR  SELL  NEWSPAPER  PROPERTIES 

•  TO  HIRE  NEWSPAPER  OR  P.  R.  HELP 

•  TO  BUY  OR  SELL  MACHINERY  OR  EQUIP¬ 
MENT 

•  TO  FIND  A  NEW  JOB  .  .  . 


Clip  and  mail! 

Editor  &  Publisher: 

Classified  Department 

1475  Broadway,  New  York  36,  New  York 

Please  insert  my  classified  ad  for  _ 
insertions. 


CLASSIFICATION: 
COPY: _ 


Q  Assign  a  box  number  and  mail  my  replies  daily! 
ACCOUNT  OF: 

NAME _  _ 

ADDRESS _ 

CITY,  STATE.  _ 

Authorized  BY _ 

(For  Situations  Wanted  Ads,  Kindly  enclosa  remittance  with  orde 
see  Classified  Advertising  Rate  Box) 


editor  &  PUBLISHER  for  July  16,  1960 


HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

INSTRUCTION 

Editorial 

Editorial 

Instructors  \ 

Classified  Advertising 

EMPLOYEE  NEWSPAPER  i 

Major  proRTessive  Philadelphia 
pharmaceutical  firm  haK  an  open¬ 
ing  in  itH  Public  Relations  De¬ 
partment  for  a  iierson  to  assume  [ 

full  responsibility  of  editing  em¬ 
ployee  newspaiter.  Would  also  as¬ 
sist  in  various  phases  of  Keneral 
employee  communication  assiKn- 
ments.  ColleRe  Rrad.  preferred  ! 

alonR  with  previous  commercial  i 

magazine  experience.  Liberal  bene¬ 
fit  proirram  includes  Kroup  health 
and  life  insurance,  retirement 
plan.  etc.  Send  resume — include 
salary  requirements.  Box  2909,  I 

^itor  &  I^blisher.  ! 

EXPERIENCED  REPORTER  for  Ren-  j 
era!  assdimments,  but  should  be  stronK 
on  features,  for  medium  sized  Texas  | 
daily  with  hitrh  standards.  Above  j 
averaRe  salary  includinR  insurance  and  ' 
profit  sharinR  in  expanding  organi-  j 
zation  which  offers  iidvancement.  Also  j 
have  o|)eninR  for  recent  graduate.  Both 
should  be  from  l>outh  West.  Air  Mail 
resume  to  Box  2942,  Editor  &  Pub-  j 
lisher.  Replies  confidential. 

GENERAL  NEWS  REPORTER  for  j 
western  Washington  non-met  daily.  I 
Either  sex  may  apply.  J-school  pre¬ 
ferred,  some  experience  helpful.  Give 
complete  information.  Box  2914,  Edi-  ' 
tor  &  i’ublisher.  j 

HELP  WANTED ;  Combination  pho¬ 
tographer-reporter  capable  of  doing  his 
own  darkroom  work.  Apply  Anchorage  ; 
Daily  News,  Box  1660,  Anchorage,  | 
Alaska. 

IMMEDIATE  OPENING  on  six-day 
evening  New  England  daily,  circula¬ 
tion  27,000.  Although  experience  de¬ 
sirable,  wo  will  train  right  person.  ; 
Permanent  position  with  goo<l  pay,  | 
benefit.^.  Box  2905,  Editor  &  Publi^er.  , 

LARGE  DAILY  NEWSPAPER  in  I 
eastern  city  seeks  experienced  editorial  i 
writer  between  ages  of  36  to  46.  Job 
will  include  part  time  editorial  page  | 
make-up.  Send  sketch  of  background  ^ 
and  experience.  Box  2922,  Editor  & 
Publisher. 

MANAGING  EDITOR.  25-35.  One  of  i 
South  Dakota’s  largest,  progressive  i 
weeklies.  Must  be  familiar  with  news 
photography.  Bustling.  enterprising 
town.  $95  per  week  starting.  $7.5-$90  i 
monthly  for  outside  reporting.  Write 
or  call  Don  Johannsen,  Winner  Ad-  | 
vocate.  Winner,  South  Dakota.  j 

MIDWEST  LIBERAL  ARTS  COLLEGE 
offers  opportunity  for  recent  college 
graduate  to  join  Public  Relations  staff  i 
as  assistant  to  Public  Information  Di-  ^ 
rector.  Some  newspaper  experience 
preferred.  Box  2915,  Editor  &  Pub¬ 
lisher. 

NEED  TOP-RATE  CITY  EDITOR  for 
brand  new  conservative  semi-weekly 
West  Texas  newspa|)er.  Will  supervise 
staff  of  three — good  on  city,  county 
news  and  features.  Box  2902,  Editor 
&  Publisher. 

NEWS  EDITOR  wanted,  small  daily. 
Must  be  experienced  Texas  newspaper¬ 
man  willing  to  assume  responsibility, 
do  considerable  rei>orting.  No  ordinary 
reporting  job,  this  desirable  place  for 
hard-working,  intelligent  newspaper¬ 
man  wanting  i>ermanent  position  in 
pleasant  smalltown  orgaization.  Staff 
knows  of  this  immediate  opening  and 
answer  will  be  strictly  confidential. 
Give  complete  background,  references 
and  salary  desired  in  first  letter :  refer¬ 
ences  will  not  be  contacted  until 
cleared  with  api>licant.  Box  2901,  Edi¬ 
tor  &  Publisher. 

PHOTOGRAPHER  with  imagination, 
technical  skill  to  head  two-man  de¬ 
partment  for  aggressive  Lake  Erie  re¬ 
sort  city  Daily.  Send  samples.  William 
Roesgen,  Sandusky,  Ohio,  Register. 

ROSWELL.  NEW  MEXICO,  growing 
afternoon  daily  in  city  of  40,000.  Need 
general  assignment  r^K)rter  plus  sports 
^itor-writer.  Group  hospitalization, 
Iiension  plan,  harmonious  staff.  Con¬ 
tact  Elditor,  Roswell  Record. 


REPORTER  with  at  least  two  years’ 

'  experience  on  newspaper.  Plant  offers 
,  5-day  week,  overtime,  pension,  liberal 
I  hospitalization  plan,  opportunity  for 
advancement.  References  will  be 
checked  before  interview  is  arranged. 
Send  replies  to  Box  2906,  Editor  & 
Publisher. 

I  WIRE  EDITOR,  small  Chart  Area  11 
I  six  day  daily.  Good  salary  and  future. 

I  Some  sixjrts  and  general  reiwrting. 

Ideal  hunting,  fishing  and  skiing  area. 

:  Box  2911,  Editor  &  Publisher. 

WOMEN’S  EDITOR.  Strong  on  layout 
and  initiative  for  Texas  daily  which 
won  first  in  state  and  second  in  na- 
I  tional  comiietition  this  year  in  wom- 
!  en’s  department.  Prefer  young  woman 
I  but  experience  necessary  to  take  over 
strong  department  which  averages  2 
I>ages  daily  and  5  on  Sunday.  Air 
I  Mail  resume.  Box  2941,  Editor  & 
I  Publisher.  Confidential. 


TEACH  reporting  or  advertising  on 
fellowship,  do  graduate  work  in  an¬ 
other  field.  College  in  deep  South. 
Box  2723,  EMitor  &  Publisher. 

Mechanical 


.  ASSISTANT  MECHANICAL 
SUPERINTENDENT 

Morn  ing —  Even  i  ng — Su  nday 
combination  in  over  75,000  class 
Attractive  City  in  Chart  Area  4 
Top  opportunity  for  young 
man,  preferably  30  to  36 
years  of  age.  to  move  up  from 
smaller  operation  or  for  man 
in  larger  operation  to  assume 
broader  reeponsibiiities. 

I  Modern,  excellently  equipped  mechani- 
'  cal  departments.  Good  salary  for  right 
I  man. 

Write  in  detail  to  Box  2804, 

'  Editor  &  Publisher 


WOMEN’S  EDI’TOR:  27,000  Wtatern 
daily.  Strong  on  writing  ability,'  ideas. 
Interest  in  art,  music,  <lrama.  Lively 
city,  beautiful  country.  August  open¬ 
ing.  Box  2944,  Editor  &  Publisher. 

Free  Lance 

FTIEB  LANCERS:  Sell  your  photos  to 
the  huge  house  organ  market.  4,000 
company  magazines  buy:  Payment  from 
$10  to  $100  for  single  pictures  and  cap¬ 
tions.  FVee  information.  Gebbie  Press 
Pictures,  161  W.  48th,  N.Y.C. 

Promotion— Public  R^ation* 


DIS’TINGUISHED  New  England  Land 
Grant  Institution  seeks  assistant  direc¬ 
tor  public  relations  heavy  on  news 
experience  to  handle  general  and  sports 
information  program.  Salary  and  Bene¬ 
fits  attractive.  Write  Box  2809,  Eklitor 
&  Publisher. 


PUBLIC 

RELATIONS 

SPECIALIST 


Salesmen 

1  I  I  —  . . .  ^ 

I  TELETYPESETTER 

Excellent  sales  opportunity  for  ad¬ 
vancement-inclined  man  with  PRINT¬ 
ING  BACKGROUND.  Familiarity  with 
I  linecasting  machines,  composing  room, 

.  composition,  and  Teletypesetter  desir- 
;  able.  Opening  available  in  Editor  and 
Publisher  Chart  Area  6.  Must  be  able 
to  meet  people,  free  to  travel.  Car, 
expenses,  liberal  employee  benefits. 
Send  resume  of  experience  and  per¬ 
sonal  background  to  R.  C.  McPherson, 
District  Manager,  Fairchild  Graphic 
Equipment,  111  West  Washington 
Street.  Chicago,  Illinois. 

'  SALESMAN  —  already  calling  on  edi- 
I  tors  to  include  established  cartoon 
I  panel  on  commission  basis.  Box  2939, 

.  Elditor  &  Publisher. 

i  SPECIAL  PAGE  EDl'HON  MEN,  full 
time,  some  travel.  Promotional  selling, 

I  high  remuneration.  Box  2930,  Editor  & 

!  Publisher. 


BOOST  SALES  IN  CLASSIFIED 

380  Newspapers  Have  Ehivollad 
Salespeople  and  Executives 
In  Parish  Sales-Training 
Course  in  Classified  Advertising 

Sales  training  provided  by  the  Hota 
ard  Parish  Course  in  Classified  Advea 
tising  shows  Classified  personnel  how 
to  square  right  up,  to  analyse  sad 
solve  sales  problems  they  <l^|y 
counter.  Classified  salespeople  are  ex* 
pertly  trained  (at  home — on  THBl 
own  TIME)  developed  to  increase  thdr 
individual  sales  production  tind  eofl 
writing  skill  to  get  and  keep  mue 
business. 

The  famed  Paris  Course  (only  oas 
in  existence)  has  proved  since  1964 
that  it  quickly,  thoroughly,  and  sea 
cessfully  trains  b^inners  -broedas 
and  refreshes  experienced  personneL 

Put  the  Parish  Course  to  work  for 
you  now  to  slasli  turnover,  heightM 
job  interest  and  satisfaction  and  de 
velop  professional  pride — all  while  it 
helps  you  develop  more  (^asdM 
faster. 

Enroll  as  many  of  your  staff  as  yoe 
want  to  have  these  benefits  NOW, 
Your  only  investment  in  this  20-loMa 
salee-boosting  Course  is  $66  each.  Soad 
'  in  the  names  now  or  write  for  de 
scriptive  brochure. 

SCHOOL  DIVISION  OF 

HOWARD  PARISH 

I  ASSOCTATEB,  INCORPORA’TED 

Classified  Advertising  Development 

Services  for  Newspapers  Since  19$l 

2900  N.  W.  79th  St.,  Miami  47,  Florid 
Oxford  1-8331 


Linotype  School 

OHIO  UNOTYPE  SCHOOL 
LOGAN  4,  OHIO 
Linotype,  Intertype  Instruction 
Free  Information 


SITUATIONS  WANTED 

The  employer's  guide  .  .  .  from  trainee  to  executive  personnel. 


Adminittrative 


Circulation 


Career  position  for  a  pro¬ 
fessional  in  public  relations 
whose  experience  qualifies 
him  to  l>ecome  a  strong 
right  hand  of  busy  pub¬ 
lic  relations  director  of 
nationally-known  food  proc¬ 
essing  firm.  Man  will 
work  on  press  relations, 
will  aid  in  product  pub¬ 
licity  program,  and  write 
for  internal  communica¬ 
tions  publications.  He  will 
help  carry  out  community 
relations  projects  for  a 
company  which  is  widely 
respected  as  an  outstand¬ 
ing  corporate  citizen.  This 
position  in  a  stimulating 
mid-western  university  com¬ 
munity  offers  unusual  chal¬ 
lenge  and  opportunity  to 
make  significant  contribu¬ 
tions  to  a  long-range  pub¬ 
lic  relations  program.  Ours 
is  a  progressive  company 
growing  rapidly.  We  oper¬ 
ate  in  an  atmosphere  where 
brain  power  and  initiative 
are  needed  and  rewarded. 
State  complete  background, 
salary  requirements. 

Box  2952,  Editor  &  Publisher 


FLORIDA  BOUND 


r^Vpv^pw*  *^‘''**‘  Editor  &  Publisher. 

INTERVIEW  your  convenience,  avail-  _ _ _  . 

^le  early  winter.  Samples  if  you  wish.  28  YEARS  EXPERIENCE  in  ne 
Box  2917,  Editor  &  Publisher.  ji-.-ig.,*:™  ah  fmm 


imx  zsii,  iviHor  «  t-uoiigner,  distribution.  All  phases  from 

,  .  „  .  man  to  transjiortation  manager  • 

j  Artists  L.artoonists  i  large  metroiwlitan  fleet.  Available^J 

1  — I  mediately,  Bo.x  2928,  Editor  4  Pw 
WEST  COAST  CARTOONIST  —  Re-  :  lisher. 

tou(>her  (employed)  desires  spot  on  _ _ 

!  New  York  metropolitan  daily  or  other  — 

!  Chart  Area  2.  Experienced,  versatile  It  is  NOT  ADVISABU  _  , 

and  thinking  producer  of  top  quality  to  send  bulky  packages  or  origiM 

work.  Age  37,  Box  2703,  Editor  &  material  to  E  &  P  box  numbenl 

■  Publisher.  _ 


It  is  NOT  ADVISABLE 
to  send  bulky  packages  or  origiM 
material  to  E  &  P  box  numbenl 


BUSINESS  OR  CIRCULA’nON  MAN-  I 

ACER.  Fully  experienced  in  both  cir-  |  DYNAMIC  CIRCULATION  MANAGB 
:  culation  and  accounting,  good  adminis-  j  with  years  of  experience  on  Evenisg, 
'  trator,  age  31,  family.  Chart  Area  1,  i  Combination,  and  competitive  neus 
!  2.  Box  2712,  Editor  &  Publisher.  papers  12.000  to  110,000  class  Ce» 

-  - -  plete  background  in  A.  B.  C.,  Uttb 

!  PRODUCTION  MANAGER  —  Business  Merchant,  Various  accounting  systsaa 
,  Manager.  ’Thoroughly  experienced  in  ■  Sales  promotion,  perfect  Serrks 
I  labor  negotiations,  purchasing,  cost  Transportation,  Labor,  PersouBsl. 
I  control,  all  phases  production.  Box  '  Mergers.  Record  shows  pr^uction  sil 
!  2827,  Editor  &  Publisher.  collection  with  reduced  costs.  Exed- 


r.  collection  with  reduced  costs, 

- ; —  lent  Coordinator  with  all  depaitmmh 

Young  family  Available  on  reasonable  notice.  Fsailr 


man,  fully  qualified,  wants  to  manage  man,  age  36.  Complete  resume  on  re- 
good  Florida  weekly  where  knowhow,  i  quest.  Box  2826,  Editor  &  Publisher, 
initiative  and  hard  work  will  pay  off. 

Box  2936,  Editor  &  Publisher.  .  _  _ _  _ 

THANKS,  gentlemen,  for  your  offers.  I 

?“HivE  'li^'st'7'‘^ns^or'^umnTng  oXe  and^BC  ^Li<S^ 

1  HAVE  best  reasons  for  aumpinj?  «>i/  ii«  miL 

$8.0M  bureau  chief’s  post  with  stodgy  west’s  toughest  cTmp^UtX  s^ 

I  GREW  UP  in  newspaper  plants  and  | 

at  36  have  20-plus  years  in  business.  |  Area*  i  6  7  Ro?'*^lk 

Reasonably  literate,  journeyman  print-  I  ivtitn-  a  Pngiuhor 

er.  nationally  published  photogri>her.  j  Editor  &  Publisher.  _ _ 

know  Prt^ss  photography,  photoen-  ,  pQSTAL  ’TRANSPORTATION  CLH# 
,  ,,  '  Retiring  within  the  year,  age  62.  V« 

I  WANT  challenging,  well  paid  job,  ,  nesirea  nnaitinn  with  Nsse 

preferably  newspaper,  with  quality  .  ^  OrderHouse  or  ^ublid*. 

in  South  West.  Box  3*1 


EDITOR  8C  PUBLISHER  for  July  16, 


SITl  ATIONS  WANTED 


Clarified  Adtrertising 


SITUATIONS  WANTED 


SITUATIONS  WANTED 


SITUATIONS  WANTED 


Mechanical 


^bxsenTI.Y  BMPLOYED  AiaisUnt  NEWSMAN,  experience  in  all  phasea  i  MANAGING-CITY  EDITOR.  3S.  (20.-  PHOTOENGRAVER,  newapaper  field. 

CrfSXln  AdverUainr  Manager  with  6  reporting,  plug  wire,  city  daaka.  saeki  l  f>00  Daily)  Want*  Change.  Top  Refer-  well  qualified  to  run  shop  or  <»•«■ 

axperiemce  in  the  newapaper  parmanant  ipot  SO-40.000  daily  in  i  .9*™  DeUiU.  Box  2934.  Editor  ]  wiee.  7  yeara'  expecionce,  reliaNe 

deeirea  a  ohaiienging  oppor-  Qiart  Area  10-11-12  where  have  chance  i  *  PuHiaher.  Av^lable^now.  Write  Box  2709.  Editoi 

mftty  aa  Claaaiflod  Advertiaing  Man-  !  to  apeeialixe  and  advance.  Young,  vet.  ,  '  &  Publimer. 

aM>— Kno«»  all  phaaea  of  claaaified —  ■  J^hool.  family.  Box  2820.  Editor  A  I  nr  i 

!S_  Chart  Areaa  2.  8.  or  4 ;  but  ,  Publiaher  '  PRIZEWINNER,  wanta  women'a  page  PRODUCTION  MANAGER  —  Wei 

•  1  - _ _  *  4wlitJncP  f\r  riAWM  rwMit  WiHa  AvrkApicaTiy*A  i  vAMAal  In  all  nltaMM  rwf  rAlrf  IVDA.  tATM 


Available  now.  Write  Box  2709.  Editor 
A  Publiriter. 


iuT  oooaid.-r  any  other  loeaUon  if - ediUng  or  news  poat.  Wide  experience. 

Zevineed  of  a  permanent  position  with  MO  APTORI  ,  traveled  in  Europe.  M.A.  degree,  from 

SSSSty  foT  future  ^ncement  „  *’-500-  Box  2946.  Editor  A  Publiaher. 

SiSna  entirely  on  ray  ability,  i  But  Want  Late  Summer  Tryout.  '  - — — - - - 

v«M  family  man.  good  charaeter.  '  Seaaoned-30-intimate  with  all  phases  I  REPORTER,  able  Newsman,  feature 
Iif^rter.  <  orrespondanca  which  may  of  newspaper  work  from  reporting  to  Writer,  experienced  large  Midwest 
Interview  will  be  appreciated,  production.  WANT  TRY  OUT  DUR-  daily,  suburban  weekly,  wholly-local 
MIO  Editor  A  Publisher.  ING  2  WEEK  VACATION  EARLY  community  newspaper.  Accurate. 

_ L  - !  SEPTEMBER.  Seek  desk  work — any  I  speedy,  competent  to  handle  any  city 

SATIONALLY  Known  Classified  Ad-  |  kind.  Make  up  my  forte.  Experience  i  room  assignment.  Backgrounded  Uni- 
MTtising  Manager.  36.  experienced  all  |  runs  gamut  from  daily  to  owning  a  i  veraity  Training  and  work  in  news 
iJaies.  OiitsUnding  gain  record,  i  monthly.  Now  with  major  trade  week-  |  gathering,  writing  20  years.  Write 
SuOTg  on  staff  training  and  morale  i  ly  chain.  Box  2812.  Editor  A  Pub-  '  Box  2918.  Editor  A  Publisher. 

bdldiRg.  CTmrt  Area  10-12.  over  50.-  j  liAer.  ^  - - 

00*  daily.  Box  2910.  Editor  A  Pub-  ! - — — -  SPORTS  EDITOR  —  Experienced. 

REPORTER-DESKMAN.  27.  seeks  op-  |  Good  habits.  Write  column  and  well 


PRIZEWINNER,  wanta  women's  page  PRODUCTION  MANAGER  —  Well 
editing  or  news  post.  Wide  experience,  i  versed  in  all  phasm  of  cold  type,  tape 
traveled  in  Europe,  M.A.  degree,  from  operation  line  casting  machine  plus  all 


$7,500.  Box  2946.  Editor  A  Publisher.  |  other  departments.  Excellent  refer- 

- — — - - - -  ences.  Box  2702,  Editor  A  Publiaher. 

REPORTER,  able  Newsman,  feature - — — —  -  - 

Writer,  experienced  large  Midwest  i  TELETYPESEHTER 

daily,  suburban  weekly,  wholly-local  |  10  years’  experience, 

community  newspaper.  Accurate,  i  Box  2810,  Editor  A  Publisher, 
speedy,  competent  to  handle  any  city  |  '■  ■ 

room  assignment.  Backgrounded  Uni-  i  Photography 


00*  daily.  Box  2910.  Editor  A  Pub-  ! - — — -  '  SPORTS  EDITOR  —  Experienced.  , 

REPORTER-DESKMAN,  27.  seeks  op-  |  Good  habits.  Write  column  and  well  I 

■ - portunity  on  medium-large  West  Coast  i  versed  in  layouts  and  editing.  Married. 

young  <  UiiVSSIFIED  MANAGER  daily.  Has  %  year  weekly,  3  years  Pleasing  (lersonality.  Not  afraid  to  | 

x4tli  top-drawer  qualifications  now  27,500  three-edition  suburban  PM — all  I  work.  Write  Box  2912,  Editor  A  Pub-  ' 

nsdy  for  final  move  to  position  with  beats.  rewrlU.  subsUntial  deskwork.  ;  lisher. 

Mund  future.  9  years’  managerial  ex-  I  Also  stringer  large  radio  station.  Now  | - 

[«ri«i<e.  competitive  and  combination,  stymied  by  seniority,  stand-pat  man-  TOP  COPY  EDITOR  with  solid  expe- 

CoHege  graduate,  married.  Outstanding  agement.  Married,  child;  vet.  Will  de-  i  rience  seeks  change  from  southern  met- 

profcasional  and  civic  records,  tox  !  vote  all  for  career  situation.  Best  !  roi»litan^  A.M.  Prize-winning  head 

“OJ  Editor  A  Publisher.  references.  Box  2811,  Editor  A  Pub-  i  writer.  Slot,  makeup  experience.  Box 

lisher.  !  2938,  Editor  A  Publisher. 


.W.  Editor  A  Publisher. 


Ditpatch’Production 


\  2938,  Editor  A  Publisher. 


The  Editor  who  is  tired  of 
spiritless  photography  and 
seeks  new  ideas  in  pictures 
and  writing  is  requested  to 
contact  Box  2819,  Editor 
A  Publiaher. 


Need  a  Photographer 


_  WIRE  EIDITOR,  deskman.  daily  or  TOP  FEIATURE  WRITER  for  six  |  i  vcwvj  a  . 

nonmrmnM  MAKAf'.TCR  i  weekly,  reliable.  Prefer  Chart  Areas  years  on  Ireland's  leading  daily  wants  |  -t  .■  i  t> _ 

M-iv  .  mnio^*^  20  'ycS^cx^c  !•  2.  3.  Box  2898.  Editor  A  Publisher.  I  a  job.  Human  interest,  fashion,  gossip.  Th® 
nences.  now  employed.  20  yws  expe-  - ; -  ,  .>?amnlea  on  renuest.  Will  '  aoc-  Job  Placement  Bureau,  as  a  serv- 


mnees,  now  finiMujrcu.  iu  years  _  ]  Samoles  on  renuest  Will  relncntc  Rnx  so®.  Job  Placement  Hureau.  as  a  serv- 

**Mdi*^r  YOUNG.  INTELLIGENT,  hard  work-  I  2991.  Editor  A  Publisher.  ice  to  iU  menibers  and 

*  _  ing.  ambiUous  Navy  journalist  seeks  I  - - - 

nSmtJmr  J  J,. .  Start  in  newspapers.  General,  sports.!  WOMEN’S  EDITOR  to  bring  new  at- 

Duplay  Advertumg  photographic,  makeup  airf  layout  ex- .  tention  to  your  pages;  creating,  writ-  available.^  Still-TV,  HlnvNews^  rTOl. 

.  ATvvrTCDT-TCTXTr-  M  *  XT  pecience.  Available  October.  Box  2802,  ing  maximum  appeal  features,  news. 

pnn^  m  an  ADVERTISING  MAN-  '  Editor  A  Publisher.  '  'Topnotch  reporter,  assignment  editor.  '  wire  or  telephone. 

ACm  who  knows  newspapers  and  - Newspaper  or  magazine.  New  York—  ,  a- 


thsir  operation.  A  man  who  can  lead, 
kH,  direct  and  counsel  a  staff  for  in- 
nsiied  business.  lOV^  years’  top  .sell- 


ice  to  its  members  and  to  prospective 
employers  maintains  a  CONFIDEN- 


Gerald  A.  Clarke 


- I  iNewspaper  or  magazine.  New  York —  I  - ,  -  ,. _ 

EDITORS  &  REPORTERS  **  Editor  a  I  ^-’2^  l?eTeliTwEi?rrr?-29M 


National  clearing  house  for  competent  | 


inf  experience.  Write  Box  2721,  Editor  !  personnel  coast-to-coast  at  no  charge 


Promotion — Public  Relatione 


*  Publisher.  to  ®nipJoy^  ^ne.  ^te  or  Wire  YOUNG  DESKMAN  seeks  permanent!  - - 

P<»it-ion  i"  New  England.  Three  years’  ARMY  Public  Information  Officer.  38, 
ADVKTISING  MANAGER.  4  years  ,  6  E.  46  St.,  New  York,  OXford  7-6728  experience.  Master’s  degree  from  Uni-  retired.  15  years’  public  and  com- 

F^mence  in  retail  and  general  ad-  1  ^  Z  versity  of  Illinois,  veteran,  single,  27  munity  relations,  press,  radio  and  TV 

vertiBiig  management.  4  years  as  re-  AVAlLuABLE  AUGUST  1.  Sports  Edi-  years  of  age.  AmbiUous  but  quiet,  experience.  Box  2920.  Editor  A  Pub- 

tul  ^esman.  Co  lege.  32.  family.  Per-  |  tor  for  sports  minded  n^spaper.  tov^.  No„  employed  as  assistant  editor  on  lisher. 

loaajly  responiuble  for  1&%  prain  last  |  Five  years  experience.  Deep  knowledire  Southeastern  daily  Box  ‘*92Z  Editor  I  -  - - - 

j€sr,  more  than  2(y%  both  May  &  ;  of  all  sports.  Box  2908.  Editor  &  &  Publisher.  ’  ’  *  '  ASSISTANT  CITY  EDITOR.  Chart 


■  jmt,  more  than  29%  both  May  A  i  of  all  sports.  Box  2908,  Editor 
I  June  1960.  Chart  Areas  10.  2  or  1.  1  Publisher. 

I  Write  Box  2950,  Editor  A  Publisher. 


ASSISTANT  CITY  EDITOR.  Chart 
Area  2  daily,  seeks  position  in  corpo¬ 
rate  press — public  relations.  Box  2925, 
fiditor  A  I^iblisher. 


ante  Box  2950,  Mitor  A  Publisher.  |  TT^T.,  ^  - T  1  Free  Lance  '<  rat®  press-public  relations.  Box  2925, 

— - - - AVAILABLE!  Services  of  young,  tal-  '  ee  lAince  Editor  A  Publisher. 

AGGRESSIVE  SALESMAN  will  ented  sports  writer-editor  with  two  i  womro  Qimrgo  ditdi  tcxtictj  - - 

W’OEK  for  you — if  YOU  can  prove  years’  daily  newspaper  experience.  '  -  .  .  _  PUBLISHER  tjttdtt/-*  tjxw  *>iwr\xTO  ur  v  u — 

tint  you’re  worth  working  for!  If  Thrives  on  hard  work,  pressure.  Write  I  ^  short  stones,  5  esrays,  a^ut  PUBLIC  RELATIONS  We  have  *}<>"■ 

.JOB  want  brains,  energy,  iniUative,  Box  2947.  Editor  A  Publisher.  °*i 

'  Motrol-and.  most  of  all.  more  busU  -  '  'P 


nntrol— and.  most  of  all.  more  busi-  - -  ' 

I MH— write  Box  2972,  Editor  A  Pub-  CITY  EDITOR  of  top  Chicago  com-  I  „  wi-  u— 
iij...  ...  m,.-.  Publisher, 


— — '  t  liAer.  munity  chain  seeks  relocation  to  Chart 

- Area  5  as  writer  or  editor.  Young, 

1  I  INVESTED  AND  MOVED  vet.  Will  be  on  Gulf  week  of  July  24. 

—  I  to  insecure  weekly.  Former  small  daily  Box  2948,  Editor  A  Publisher. 

r  idrertiBing  manager  now  broke  but  - 

lANAGB  [*»»•.  Wants  chance  on  small  daily  (Dear  boss :) 


World  War  II.  Box  2937,  EMitor  A  I  on  file.  Send  us  your  job  specs.  We’ll 

Publisher.  '  send  you  resumes  to  match.  Contact: 

— -  I  Bill  McKee.  BIRCH  PERSONNEL.  67 

General  i  Madison  St.,  Chicago  2.  Illinois. 

!  CE  6-5670. 


INFORMA'nON  SPECIALIST  «3en- 
eral)  with  GS-12  rating.  10  years  ex- 


RECOGNIZED  western  newspaperman 


Eveniuf.  j  in  west  or  northwest  with  op-  DONT  OFTEN  talk  to  ladybugs — but  perience,  predominantly  in  Newspapers  with  good  annual  earnings  desires  op- 
ve  ness  poitunity  to  move  back  up  with  ^ility  this  one  sez:  “What  I  like  to  see  is,  (advertising  A  editorial),  also  R^io  portunity  in  Arizona  public  relations 

tss.  C«s  leadership.  Write  or  wire  Ad  Man  nice,  gut-sy  features  surrounded  by  (sales,  copy,  announcing,  scripts  A  or  industrial  journalism  field.  Good 
C.,  Uttk  t-U  N.  Iowa  Ave.,  Colorado  Springs,  good  pix.  What  I  mean  is — what’s  production),  and  Television  (produc-  writer,  photographer  used  to  molding 

g  syiUMi  Telonulo.  wrong  with  freidi  colorful  reporting?”  tion,  scripts,  commercials).  Have  Bolex  |  public  opinion.  Handles  iiersonnei  well, 

Servin.  _  So  I  swatt^  her,— but  not  before  site  16nr^.  Reflex  A  good  car.  32.  college,  proven  managerial  record.  Negotia- 

wrote  t)iis.  Yours  at  39 — Susan,  fox  military,  fox  2940,  Editor  A  Pu^  tions  bilaterally  confidential,  fox  2924, 


2935,  Editor  A  Publisher. 


g  syiusa  '■o'onmo.  wrong  with  fresh  colorful  reporting  i 

Servin.  ~  So  I  swatted  her, — but  not  before  siie 

PersoniaL  Editorial  wrote  this.  Yours  at  39 — Susan,  fox 

action  ai  — — 2^5.  Editor  A  Publisher. 

u.  Exerf*  nPERIENCED  WOMEN’S  EDITOR  - - - 

partmii^x  writer.  Available  Augruat.  DON’T  OFFER  ME  A  JOB.  Offer 

ce.  TtmUs  Box  2C08,  EHitor  &  PuUisher.  ^  challenge  and  you  will  fret  a 

ime  on  re  — — - -*  -  -  vigorous,  hardworking,  really  outatand- 

>ubli«h«f'  fltlTER-BDITOR :  Industrial-science.  '"8  newsman,  bursting  with  ideas.  Ex- 

W'3  position  with  magazine  or  in  perienced  all  phases,  leading  metro- 

_ ..  ■’  <*rial  publicity,  advertising.  Com-  politan  dailies,  cost  as  well  as  content 

JCH  fw«  distance  New  York  City  only,  minded.  Flawless  references.  Desired 

rout*  ®**i-  Editor  A  Publisher.  is  .  managing  editorship  progressive 

tint  ti  'ii — -  - - - daily,  150,000  circulation  class.  Salary 

rer  in  sui-  REPORTER,  police,  politics,  open.  Box  2933,  Editor  A  Publisher. 

.  situsti*  features,  column,  four  '  ~ 

refereoe*  ^  daily.  Seeks  metropolitan  DUE  TO  UNEXPECTED  RBORGANI-  i 

I  paper  1*  ‘  ^  °ox  2700.  Editor  A  Publisher.  ZATION.  our  new  and  capable  man-  j 

Box  -  -  aging  editor  is  looking  for  similar 

r  *^^^!i^i^~NEWSWRlTEK  —  Exp^  position  in  New  England  area,  foitor  [ 

-  '?  police,  court,  and  political  is  experienced,  idea  man  with  plenty 

ON  CLO^  features.  8  years’  newspa-  of  drive,  able  to  take  over  new  posi- 

62.  V*f  B-  °  ’’•porting  and  feature  wrriting  tion  immediately.  Write  fox  2927, 

th  New  ®oll®8e.  car,  beet  refer-  1  Editor  and  Publisher. 

r  nubli^'  .2:  “““^•ted  in  newsfiaper  or  broad-  - — - - 

.  Box  ^  Editor  A  NEWSMAN,  steady,  family  man.  12 

— _  years’  exiierience  city,  county  beats, 

-  IiIirtB  WT>T.n-T.  ...  ..  ~  features;  J-grad;  seeks  reporter  or 

in  nc-<*  .....  _  _™TER,  daily,  weekly,  mag-  city  editor  job  daily,  (jhart  Areaa  6,  8. 

1  from  reW  ^  gpenence,  top  editorial  know-  Box  2945.  Editor  A  Publisher. 

- » .•  ^uirements  salary,  etc. - 

J”*’  Editor  A  Publisher. _ _  OPPORTUNITY  for  Loo  Angeles  pub- 

*  iliRKiiT  _  lication  or  firm  to  hire  imagination. 

tJHIEF.  heavy  experience  as  ability,  vigor  of  editor-writer  with  23 

- -  Southern  California  years’  newspaper  experience.  Now 

sri£  i5!_  Creative  knack  with  copy  news,  picture  executive  on  daily  in 

^  Pietom.  Young  family  man,  that  area.  Seek  better  present,  future. 

1  6rad.  fox  2800,  Editor  A  iSib-  University  graduate.  Age  41.  Box  2951, 

J  1  Editor  A  Publiaher. 
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Peg’s  Goodbye  to  Gene 


Bv  Westbrook  Pepler 


Los  Angeles 


a  Negro  baby  girl  named 
Mavis  after  a  chocolate  drink. 

.  r.  ,  ..  j  Her  mother  was  the  Fowler’s 

When  Gene  Fowler  died  hQugpnjajd.  Gene  was  known 


As  Agnes  Fowler  and  the  July  2,  E&P  turned  to  one  ^  Booker  T.  Fowler,  the  I 
children  and  grandchildren  of  his  closest  associates  for  famous  author,  wheeling  his  jil 
sat  forlornly  on  the  evil  an  intiinate  expression  on  remarkable  twins.  Will  and 
chairs  which  undertakers  the  passing  of  a  renowned  i 

provide  under  a  royalty  newspaperman.  Gene  was  a  Gene  hit  Hollywood  about  g 
agreement  with  Satan,  a  newspaperman,  of  c  o  u  r  s  e,  time  that  Charlie  Mac-  i 

humming  bird  made  itself  long  before  he  hit  the  Arthur,  Jimmy  McGuinness,  § 

welcome  at  a  spray  of  yellow  pot  as  a  biographer  of  head-  jjgcht,  Nunnally  Johnson  and 
roses  on  Gene’s  coffin.  Jack  liners  like  John  Barrymore,  many  others  of  that  wild  i>| 
Dempsey’s  dark  face  glowed  Jimmy  Walker,  et  al.  Gene  gg^ius  struck  gold.  Jane  said 
dimly  with  inner  pleasure,  was  a  newspaperman  to  the  jj.  y^^g  true  that  Gene  once  iil 
Ben  Hecht  later  said  there  end,  according  to  a  note  re-  demanded  his  pay,  $1,000,  at  M 
was  nothing  phenomenal  ceiyed  from^^  his  son.  Will,  each  day  because  ^ 

about  it.  Humming  birds  ha-  which  said:  He  had  the  lat-  was  a  laborer  like  a  trench  || 
bitually  poke  their  bills  into  cst  issue  of  E&P  on  his  lap  jigger.  % 

flowers  like  reformers  nosing  when  he  died.  He  always^read  Then  he  had  held  up  his  i| 
into  personal  delights.  More-  it  from  coyer-to-co\  er.  ^  So  jjosses  for  a  raise  of  one  cent 
over,  Hecht  said  the  Rev.  Ed-  here  s  Peg  s  piece  written  day,  refusing  to  accept  a  ® 
ward  Carney’s  proposition  in  specially  for  E&P  right  after  j-^ise  of  a  dollar  which  would  ^ 

1-  •  _ 1 _ _x  /^1 _ U  fiiriAml  ITfl.  I  f  •  f  Ks 


his  eulo|?y  at  the  Church  of  the  funeral.  .  .  .  ED. 
St.  Martin  of  Tours  w'as  un-  *  ♦  * 


have  simplified  accounting. 
Hecht  scoffed  at  the  profit 


tenable.  Father  Carney  said  h^d  an  aggravated  case  of  motive,  the  mercenary  spirit, 
that  five  minutes  after  Gene  ^  California  malady  called  Another  one  said,  “Oh,  Ben, 
died  of  a  heart  attack  he  patio  fever.  Enough  millions  shut  up  —  we  all  w'anted 
knew  the  mystery  of  the  of  man  and  w’oman-hours  to  money,  recognition,  success.’’ 
Hereafter.  Even  assuming  patch  hell  a  mile  with  paving  Ben  shut  up. 
the  existence  of  the  Pearly  compound  of  the  highest  King  Features  once  sent 
Gates,  Mr.  Hecht  said,  gate  specifications  go  into  the  Gene  to  Columbia,  Mo.  for  a 
crashers  alone  would  have  maintenance  and  revision  of  Journalism  Week  to  make  a 
traffic  jammed  up  for  aeons  patios  in  California  every  nice  impression  on  graduates 
and  aeons  like  homing  auto-  year.  Gene  painted  his  patio  who  might  soon  be  editors 
mobiles  on  the  main  high-  wall  in  stripes,  spades,  check-  in  the  market  for  comics, 
ways  into  any  metropolis  on  gj-g  and  question  marks.  He  puzzles  and  punditry.  Walter 
any  average  Sunday  night  in  ^yas  always  planting  hydran-  Williams,  dean  of  journalism 
summer.  geas,  many  of  which,  in  and  president  of  the  Univer- 

Agnes  Fowler’s  swollen  enormous  pink  bloom  Agnes  sity,  asked  him  what  his  topic 
eyes  followed  the  humming  had  to  cut  for  Pop’s  funeral,  would  be. 
bird’s  hustling  and  were  wan-  Agnes  said  Pop  had  said  “Expense  accounts 
ly  merry.  Gene  might  have  repeatedly  that  if  he  ever  Fowler  had  replied, 
tamed  it.  Gene  had  adopted  finished  the  book  or  the  patio  Gene’s  message  to  mankind 
a  vagrant  tomcat,  probably  he  would  die.  probably  will  be  nothing  that 

one  of  the  ten  most  wanted  Mickey  Walker,  the  old  he  wrote  on  paper  as  simple 
tomcats  on  the  FBI’s  list.  One  fighter,  had  been  out  a  few  and  sincere  as  his  answer  to 
eye  had  been  gouged  out  and  nights  ago.  Dave  Chasen,  the  a  friend  who  asked  him  why 
although  it  had  accepted  a  restaurant  man,  had  sensed  he  joined  the  Catholic 
plate  of  sardines,  weeks  were  that  Gene  was  slipping  and  Church, 
to  pass  before  it  took  Mr.  sidled  around  casually.  Dave  **I  want  to  go  to  heaven 
Fowler  into  its  confidence,  once  borrowed  $3,000  from  he  said 
Gene  named  the  cat  Frank  Harold  Ross,  the  editor  of 
Moran  because  it  was  a  the  New  Yorker,  to  bolster  s 
heavyweight  and  pink,  like  ^  wobbly  hamburger  parlor  1 
the  historic  fighter  who  boxed  which  is  now  the  Delmonico’s  S 
Jack  Johnson  in  Paris  almost  and  Luchow’s  of  its  time  in  S 


I  want  to  go  to  heaven 


J-Student  Makes 
A  Realistic  Bow 

Tempe,  Aril 

Charles  Hawley,  18,  a  jour¬ 
nalism  student  at  Arizi  ua  State 
University,  who  took  hi.s  profes¬ 
sor  literally  when  told  to  get 
news  first-hand,  was  fined  $10 
recently  for  starting  a  minor 
fire  so  he  could  report  it. 

He  appeared  before  Superior 
Judge  Henry  S.  Stevens  on 
charges  of  forcible  trespass  and 
malicious  mischief. 

Tempe  police  said  he  broke  a 
window  at  the  Tempe  Women’s 
Club,  reached  in  and  set  fire  to 
drapes.  Then  he  called  police 
and  a  news  service  and  started  ' 
interviewing  spectators. 

Officers  quoted  Hawley: 

“In  journalism  class  this 
morning,  the  professor  told  us 
to  quit  writing  stories  we  had 
heai^  about,  but  go  out  and  ex¬ 
perience  something  we  could 
write  about.  I  guess  this  is  what 
prompted  me  to  do  it.’’ 

Police  put  out  the  fire  with 
small  damage. 

• 

Junket  Killed  By 
Canadian  Ne^vspapere 

Ottawa 

The  Canadian  Commons  De¬ 
fense  Committee  bowed  to  press 
criticism,  cancelling  its  proposed 
visit  to  France  and  Germany  to 


inspect  Canadian  NATO  forces. 


The  committee  had  voted  ii 


favor  of  the  trip.  Most  news 


reports  dealt  with  the  decision 


in  a  straightforward  matter,  bat 


the  Toronto  Globe  and  Mail 


described  it  as  a  junket  and 


said  the  committee  planned  a 


free  weekend  in  Paris  at  tht 


taxpayers’  expense. 

A  news  report  distributed  by 
the  Canadian  Press  implied  that 


Prime  Minister  Diefenbaker  was 


displeased  with  the  unfavorable 
publicity  and  had  ordered  the 


trip  cancelled. 


50  years  ago. 


California.  The  quorum 


The  original  Frank  Moran  changes  at  Chasen ’s.  All  the  i 
is  still  around  the  comer  in  Barrymores  are  gone.  W.  C.  1 
Hollywood.  Frank  Moran,  the  Fields  is  fading  into  dimness  1 
cat,  died  of  old  age  and  ex-  except  in  the  memory  of  a  1 
cess.  He  hunted  songbirds  few  who  knew  him  as  the  i 
and  ate  goldfish  out  of  Gene’s  reigning  incorrigible  of  the  1 
pond  in  his  little  side-hill  preposterous  old  Hollywood.  1 
rock  garden  which  contains  Pallbearers  elbowed  and  in-  p 
St.  Agnes  National  Park,  terrupted  one  another  on  the  | 
Gene  built  all  this  when  he  short  ride  from  the  church  to  1 
should  have  been  playing  his  the  long  hereafter.  Gene’s  1 
typewriter  to  finish  his  life  son.  Will,  now  bald  and  her-  g 
story  and  earn  an  honest  liv-  culean,  had  been  a  golden-  i 
ing  instead  of  drawing  social  haired  chemb  and  Gene  had  1 
security  provided  by  the  bought  a  two-passenger  go-  | 
taxes  of  his  colleagues.  He  cart  to  accommodate  him  and 
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RANGEMASTERS  make  ads  fast! 


This  is  the  one  machine  that’s  made  to  make  ads/ No  ideal  too,  for  headline-setting!)  And  with  Range- 

other  main  magazine  machine  can  set  the  big  black  master,  costly,  time-consuming  “cutting-in,”  under¬ 
type  you  can  get  from  a  LINOTYPE  RANGE-  pinning,  and  hand  distribution  are  eliminated. 

MASTER  MODEL  35!  That’s  because  no  other  ma-  Get  more  facts  about  the  one  machine  that  was 

chine  has  the  Rangemaster’s  giant  main  magazine  designed  for  ad  work.  Your  Linotype  Production 

capacity.  You  set  ads  faster,  better,  more  economi-  Engineer  would  be  pleased  to  talk  with  you.  Or  write 

cally  because  you  have  a  wider  type  range  at  your  today  for  our  free,  illustrated  Rangemaster  Model  35 

fingertips.  Without  side  magazines,  Rangemaster  sets  booklet.  Mergenthaler  Linotype  Company,  29  Ryer- 

through  normal  36-  and  condensed  48-point.  (So  it’s  son  Street,  Brooklyn  5,  N.  Y.  /  n. 

{  •  LINOTYPE  •  J 

Headlines  in  36  point  Caledonia  Bold,  text  in  10  point  Corona;  set  on  a  Model  35  Rangemaster. 

PriMtJ  III  U.S  A. 


Valuable  New  Addition 
To  the  Sunday  Memphis 
Commercial  Appeal 


THE  COMMERCIAL  APPEAL 


Senators  Vote  R< 
As  House  GOP  '' 
To  Fight  Adjoun 

Buckr  Dcfun  (anivcmioii 

To  hck  Kenned) 


Cuba  Processing 
Soviet  Crude  Oil 
In  Texaco's  Plant 

iPiHMr 

nCW^  ia  eaiMM 


On  September  18th  a  new  Sunday  supplement  (pub¬ 
lished  quarterly)  makes  its  debut  in  The  Memphis 
Commercial  Appeal. 

The  Mid-South  Farmer  promises  to  be  the  most 
effective  medium  yet  devised  to  sell  prosperous 
farmers  in  Tennessee,  Mississippi,  Arkansas,  Missouri 
and  Kentucky— a  93-county  area  where  800,000 
families  own  266,000  farms  and  plantations,  and  enjoy 
a  gross  annual  farm  income  of  over  one  billion  dollars. 

Suggestion:  for  impact,  team  up  The  Mid-South 
Farmer  with  The  Commercial  Appeal’s  regular  Sun¬ 
day  farm  page— unmatched  today  in  editorial  and 
advertising  acceptance. 

For  reservations  (deadline  Sept.  8th  for  September 
18th  issue)  and  information,  write  W.  0.  Sturdivant, 
Gen.  Adv.  Mgr.,  The  Commercial  Appeal. 
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